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m  ^  ws 

M  been  a  long  haul. 

W'o  said  it  was  a  mistake  when  they  shut  it  down  five  years  a^o. 

We  talked  about  it  every  year  since.  We  arjjued  for  it 
in  over  fifty  editorials.  Prodded  the  public  about  it.  Urged  officials  to  act. 
And  every  Sunday,  listed  it  as  a  plank  in  our  editorial  platform: 
Re-open  Midway  Airport.  Because  Chicago  needs  two  major  airports. 
Midway  has  been  re-opened. 

And  that  takes  the  plank  cuit  of  our  platform. 

ChicagoTribune 


HE  S  A  SPECIALIST 
IN  PRODUCTION  CONTROL  SYSTEMS. 


AND  CONVEYORS. 
AND  STACKERS. 

AND  TYING  MACHINES. 
AND  SHRINK  WRAPPERS. 
AND  PALLETIZERS. 
AND  LABELERS. 

AND  COUNTER-KICKERS. 
AND  PILE  TURNERS. 


The  Man  From  MILGO/IDAB 

He  represents  a  new  one-company 
source  for  the  ultimate  in  production 
control  equipment  and  systems  for  the 
newspaper  and  graphic  arts  indus¬ 
tries.  The  man  from  Milgo/IDAB  is  a 
specialist  in  production  efficiency  — 
with  or  without  computers.  Whether 
you’re  interested  in  speeding  news¬ 
papers  from  the  press  to  distribution 
points  more  accurately  and  at  less 
cost,  or  in  just  discussing  future  plans, 
he’s  available. 

Write  for  brochure: 

"The  Systems  Approach 
to  Efficient  Newspaper  Production” 


THE  MILGO/IDAB  CORPORATION 

*  ‘J  V.'  3~t*'  Ave  N'la'Tii  Fia.  33147 
Pnone  305  691-1222 
:-n;5  Beach  Ca:if  Pahsades  Park.  N.J 
Park  Ridge  III  Virginia  Beach  Va. 


A  jointly  owned  subsidiary  of  Milgo  Electronic 
Corporation  and  Industrial  Developments  AB 


A  NEIGHBOR  DROPPED  IN  TO  BORROW  A  CUP  OF  SUGAR 
FROM  CAROL  HEISS  JENKINS. 


Carol’s  happy  to  lend  a  load  of  sugar  anytime;  but.  don’t 
ask  to  borrow  her  Akron  Beacon  Journal.  Carol,  former 
Olympic  figure  skating  champion,  is  now  a  busy 
Akron  homemaker  who  depends  on  the  Beacon 
Journal  to  keep  her  posted  on  sports. 

Reading  the  Beacon  Journal,  she  can 
enjoy  the  very  latest  sports  develop¬ 
ments— whether  it’s  across  the  world 
at  the  Winter  Olympics  in  Grenoble  or 
across  town  at  the  Firestone  Country  Club. 

Akron  loves  soorts.  All  kinds.  We  host  the  All- 
American  Golf  Classic,  the  Professional  Bowler’s 


Association  World  Series,  the  World  Series  of  Golf  and 
the  Soap  Box  Derby.  Perhaps  it’s  exciting 
sports  events  like  these  that  moves  famous 
sports  stars  to  settle  in  Akron  (we  seem  to 
r  be  importing  sports  celebrities  almost  as  fast 
as  we  export  tires).  People  like  Luke  Sewell, 
Gene  Woodling,  Hal  Naragon  and  Denny  Shute 
are  all  subscribers  to  the  Akron  Beacon  Journal. 
With  pro-readers  like  these,  there’s  only  one  way 
for  the  Beacon  Journal  to  stay  on  top.  Pro-writers. 

AKHON  BEACON  JOURNAL 

Serving  the  Aggressive,  Progressive  Akron  Area 


ONE  OF  A  SERIES  TO  BETTER  ACQUAINT  YOU  WITH  THE  FAMILY  OF  KNIGHT  NEWSPAPERS 

Akron  Beacon  Journal  •  Charlotte  News  •  Charlotte  Observer  •  Detroit  Free  Press  •  Miami  Herald  •  Tallahassee  Democrat 


Kemp  Creative 
Engineering 
will  reduce 
your  cost  of 
remelting 
stereo  metal. 


Kemp  engineered  automatic  remelt  systems 
eliminate  manual  handling  of  plates.  Molten 
metal  is  stored  at  casting  temperatures  for  pipe 
line  delivery  to  the  casting  furnaces.  You  save 
time,  reduce  wasted  floor  space,  and  apply  heat 
at  maxirnum  efficiency. 

Whether  you  heat  with  gas  or  electricity,  Kemp 
engineering  provides  melting  efficiency  at  lower 
manpower /fuel  costs. 

Write  for  Brochure  K-30  and  get  Kemp’s  slant 
on  remelting  stereo  metal.  The  C.  M.  KEMP 
Manufacturing  Company,  Dept.  17,  Glen  Burnie, 
Maryland  21061. 

KSIMIP 

CREATIVE  ENGINEERING 


EDITOR  &  PUBLISHER  CALENDAR  h 

FEBRUARY  | 

18-19 — Midwest  Newspaper  Advertising  E«ecutlves  Association.  President  , 
Hotel,  Kansas  City.  Mo.  | 

18- 20 — Texas  Daily  Newspaper  Association.  Warwick  Hotel,  Houston.  I 

19- 20 — American  Bar  Association  House  of  Delegates.  Palmer  House,  Chi-  I 
cago. 

23-24— Texas  Press  Association  Mechanical  Conference.  Sam  Houston  State 
College,  Huntsville,  Texas. 

25-27 — Inland  Dally  Press  Association,  Drake  Hotel,  Chicago. 

25- March  8 — -Seminar  for  Advertising  Executives  (under  75.000  circulation). 
American  Press  Institute.  Columbia  University,  New  York. 

26- 27 — New  England  Newspaper  Advertising  Executives  Association.  Hotel 
Somerset.  Boston. 

29-March  2 — PNPA-IAMA  Display  Advertising  Conference.  Host  Farm 
Motel,  Lancaster,  Pa. 

29-March  2 — International  Press  Institute  conference  for  U.S.  and  Canadian 
lournalists.  Williamsburg  Lodge,  Williamsburg,  Va. 

29-March  2 — Maryiand-Delaware  Press  Association.  Hotel  Du  Pont,  Wil¬ 
mington,  Dela. 

MARCH 

1-2 — Newspaper  Advertising  Executives  Association  of  the  Carolines,  meet¬ 
ing.  Voyager  Inn,  Greensboro,  N.C. 

9- 10 — -Newspaper  Advertising  Executives  of  Ohio,  Voyager  Inn,  Youngstown, 

Ohio. 

10- 12 — SNPA  Mechanical  Conference  (Western  Division).  Commodore 
Perry  Hotel,  Austin.  Texas. 

14- 16 — National  Newspaper  Association.  Government  Relations  Workshop. 
Hotel  Washington,  VVashington,  D.C. 

15- 16— Tennessee  Press  Association  advertising  conference.  Hotel 
Hermitage.  Nashville. 

15- 17 — Northwest  Mechanical  Conference.  Hilton  Hotel,  St.  Paul,  Minn. 

16 —  Oregon  Newspaper  Publishers  Association  circulation  conference. 
Marion  Motor  Hotel,  Salem,  Ore. 

16-  1 8- -Midwest  Circulation  Managers  Association,  Muehlebach  Hotel, 
Kansas  City,  Mo. 

17- 22 — Women's  Page  Workshop.  University  of  Missouri,  Columbia,  Mo. 

17- 29 — Seminar  on  Newspaper  Promotion  and  Public  Relations.  American 
Press  Institute,  Columbia  University,  New  York. 

21- 23 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Host  Farm  Motel. 
Lancaster,  Pa. 

22 —  United  States  Basketball  Writers  Association.  Biltmore  Hotel,  Los 
Angeles. 

22- 23 — Sigma  Delta  Chi  Region  5  Conference.  Milwaukee,  Wls. 

23 -  Sigma  Delta  Chi  Region  10  Conference,  Portland,  Ore. 

24- 26 — Central  States  Circulation  Managers  Association,  Sheraton-Chicago 
Hotel.  Chicago. 

25- 27 — Council  on  Newspaper  Research  and  Development.  St.  Petersburg, 

Fla. 

29- 30 — Virginia  Press  Association  Old  Dominion  Advertising  Conference, 
Holiday  Inn,  Hampton,  Va. 

30-  S  Igma  Delta  Chi  Regions  I  and  2  Conference  (joint  meeting),  George 
Washington  University,  Washington,  D.C. 

3 1 - April  12  — Seminar  for  Political  and  Government  Reporters.  American 
Press  Institute,  Columbia  University,  New  York. 

APRIL 

1-3 — Newspaper  Purchasing  Executives  Association,  Robert  Meyer  Motor 
Inn,  Orlando,  Fla. 

4- 6 — Nebraska  Press  Association,  Fontenelle  Hotel,  Omaha. 

5- 6- -Sigma  Delta  Chi  Region  4  Conference,  Michigan  State  University, 

East  Lansing. 

5-6 — Sigma  Delta  Chi  Region  6  Conference,  Radlsson  Hotel,  Minneapolis,  j 
Minn. 

5-6 — Sigma  Delta  Chi  Region  7  Conference,  University  of  Nebraska,  Lincoln. 

7-9 — Ohio  Circulation  Managers'  Association,  Holiday  Inn,  Painesvllle,  Ohio. 
7-9---lnter-State  Circulation  Managers'  Association,  Hotel  Hershey,  Hershey, 

Pa. 

14. 16 — Ohio  Circulation  Managers'  Association,  American  House.  Paines- 
ville,  Ohio. 

16-19 — American  Society  of  Newspaper  Editors,  Shoreham  Hotel,  Washing¬ 
ton,  D.C. 

18- 19  — New  Jersey  Press  Association  Circulation  Conference,  Empress 
Motel,  Asbury  Park,  N.  J. 
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loft  Princeton  with  a 
sunima  c-uni  laude  dejiree 
in  Kn.ulish,  attended  the 
Sorhonne.  tau.u’ht  Kn.ulish 
in  Turkey,  served  as  chair¬ 
man  of  the  dei)artnient  of 
American  Literature  and 
Civilization  at  Istanbul 
rniversity,  and  was  a  PAd- 
bri.u'ht  Fellow  at  Cam- 
brid.ue. 

In  Washin.irton.  best¬ 
seller  lists  retlect  only  a 
fraction  of  the  intei’ests  of 
a  cosmopolitan  city  that 
embraces  live  universities, 
and  Cabinet  members  who 
(luote  T.  S.  Kliot.  Foi‘  in- 
Luaned  oi)inion  on  books  of 
all  kinds.  \Vashinj>tonians 
consult  The  Post:  weekday 
ciivulation.  nearly  half  a 
million,  and  on  Sunday 
(BooA’  WdrWday).  dOO.dOO. 


F'ctr  his  book  reviews  in 
the  weekday  pa.ees  of  The 
Washinjrton  Post,  book 
editoi'  Cieoffivy  Wolff  says 
he  likes  "to  keep  it  as  much 
at  home  as  possible." 

Maybe  an  occasional  out- 
of-town  reviewer;  Sir 
Denis  I’>i-o,uan.  for  exam- 
l)le.  Hut  riiiht  in  The 
Washiipeton  Post’s  own 
neighborhood  are  .-^ome  of 
the  people  best  eiiuipped  to 
write  with  articulate  au¬ 
thority  about  the  books 
that  intei'est  Washin.eton 
most:  politics.  forei.iin  af¬ 
fairs.  economics,  urban 
lu’oblcms.  as  well  as  fiction 
and  biojrrai)hy. 

Wolff  also  calls  u])on 
Washington  Post  statf  si)e- 
cialists  for  reviews,  and 
writes  many  himself.  He 


hirst  in  circulation .  .  .first  in  advertising . .  .first  in  awards 


Represented  by-  General  Sawyer.  FerKuson.  WaiKer  Financial  Cirant  Mebb  G  Co. 
Hotels  li  Resorts  Hai  Herman  Assoc  (Florida).  Lou  Robb>ns  (NY  and  N  J  ).  Comics— 
Puck.  Retofravure  Metropolitan  Sunday  Newspapers  International  News*eek-inter< 
nat-ooai  iA>.ai,  international  Meraid  Tribune  (turopel.  G.  Enrique/  Simoni  (Vetico). 


rito  spoken 
here 


"remarkable  roto 
readable  roto 
radiant  roto 
realistic  roto 
refreshing  roto 
rapid  roto 
relentless  roto 
remembered  roto 
resplendent  roto 


If 


Art  Gravure's  350  technicians  and  47  high-speed  print¬ 
ing  units  produce  every  kind  of  roto  you'll  ever  need. 
In  several  respects  it's  all  the  same  kind.  Professional. 
Penetrating.  Dramatic.  And  magnetic.  You'll  add  a  power¬ 
ful  dimension  to  your  promotional  campaign  when  you 
enhance  your  advertising  with  beautiful  colorful  roto¬ 
gravure  printing.  Call  an  Art  Gravure  marketing  service 
specialist  and  discover  your  kind  of  roto.  Arousing  roto. 


Art  Gravure  Corporation  of  Ohio  •  1845  Superior  Ave.  •  Cleveland, 
Ohio  44114  •  Phone  216-861 -1750  -  Rotogravure  Printers  of 

Newspaper  Supplements  •  Catalogs  •  Magazines  •  Broadsides 
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it  it  it  it  it  it 

Anon  Ymoiis  says  some  New  York  (]il\  area  repoilers  wor 
"el  a  dinner  in\italion  this  \ear  heeaiise  the  jiidjres  didn't  fir 
an\ thing  worllu  of  a  certain  prestigious  journalism  awartl.  .  . 
What  .lolin  !'.  Kenned\'s  Profiles  in  C.oura^e  is  to  politics  l*li 
Pepe's  1/  inners  Sever  (Jnit  f  Prentice-llall.  .'ii'l.O.jl  is  to  sport 
lire  e\-lf  orld-Tele^rani  sports  writer  whose  |)aragraphed  ilen 
rnatle  a  World  .S-rio  more  entertaining  lak<*s  the  splints  e 
the  ntggeil  athletes  and  has  you  helie\ittg  that  sticks  and  stone 
hr»‘ak  their  hones  hut  puhlicitv  itever  hurts  them.  .  .  .  I’et 
Harnill  quit  the  S'eie  )  ork  Post  to  work  for  Seusilnv  out  c: 
W  a-hinglon.  Now.  disem  hanted  with  ( olumning.  he  has  gor- 
to  li'eland  to  write  a  ho(»k.  .  .  .  Arnold  Irish.  s|)orts  editor  c 
the  t.ti\l  St.  Louis  (111.  I  Metro-East  Journal  calls  his  colutn: 
"Irish  .''tew.'  .  .  .  And  Boh  Wagner  "Wig  Wags"  from  tli 
hench  in  the  l\osuell  (N.M.I  Itailv  Record. 

*  *  * 

(hr  the  I7.")lh  arrttiversary  of  the  first  issite  of  the  Centinc 
of  th<‘  North-Western  rerrilor\  (William  .Maxwrdl.  printer  anc 
puhli'herl.  (.aden  Blincoe  noted  in  the  Cincinnati  Enquire 
that  the  four-page  pajrer's  motto  was;  "Open  to  all  parties 
itdiuetued  none.’’  Br(d)ahl\  the  original  "fairness  doetrine 
in  journalisttt.  .  .  .  Diego  A.  ('astellanos.  ttati\e  of  l*uert( 
Bico  who  writes  a  column  in  the  Cauiden  (N..I.I  Courier-Post 
iecei\ed  the  .|a\cees’  I fistinguii-hed  Ser\  ice  Award.  He  din'd 
(he  police  department's  commurdtv  relations  jtrogram. 

#  »  * 


.  .  .  WHO  SAID  N’KWSME.V 
DIDN’T  HAVE  A  PRAYER? 
Pat  Munroe,  Washington,  sends 
a  chirping  that  dehunks  the 
myth.  .A  Church  of  Englami 
clergyman  wrote  “a  quaint  and 
unconventional  pr  ayer  addressed 
to  St.  Eranci.s  de  Sales,  the 
patron  saint  of  newspapermen." 
The  prayer:  "Dear  Patron  of  a 
harrowed  tribe,  grant  us  thy 
protection.  Bestow  on  us  a  little 
more  of  thy  critical  spirit  and 
a  little  less  on  our  readers.  Con¬ 
fer  on  our  subscribers  the  grace 
of  condecension  in  overlooking 
our  faults,  the  grace  of  light  in 
acknowledging  oui'  merits;  and 
the  grace  of  promptitude  in 
meeting  our  bilks.  Make  them 
less  partial  to  complaints,  more 
callous  to  I'c'buke.  h'ss  critical  to 
misprints,  (live  us  beautiful 
thoughts,  brave  thoughts,  so 
that  we  may  have  the  courage  to 
wi  ite  as  we  think,  and  our  read¬ 
ers  the  docility  to  think  as  we 
write.” 


*  *  * 

.  .  .  Who  .say.s  newsmen  \ 
lead  .sedentary  lives'?  A  I’ PI  staffer  at  Cheyenne,  Wyo.,  r 
'I'homas  lloujrh,  was  named  by  mountaineer  Paul 
Petzoldt  as  honorary  graduate  of  the  Ntitional  Outdoor 
Leadership  .school.  Hough  accompanied  Petzoldt  and  his 
young  team  on  the  1%7-B8  New  Year’s  assault  against 
i:),7(>()-ft..  Grand  'Feton  mountain  in  northwest 
Wyoming.  The  team  failed  to  achieve  the  summit  for  the  ^ 
third  year  in  i\  row.  Two  members  of  the  party  suffered 
frostbite,  and  two  others  narrowly  escape(I  being  buried 
alive  in  an  avalanche.  Put  the  entire  team  returned 
safely  after  .seven  days  on  the  mountain. 
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PROSPEROUS/GROWING 
^SYRACUSE,  N.  Y. 

METROPOLITAN  CENTER  OF  THE  GREAT  CENTRAL 
NEW  YORK  3.9  BILLION  DOLLAR  MARKET 

...A  BIG  TARGET  FOR  SALES 

SYRACUSE,  proved  again  and  again  as  America's  Best 
Test  Market,  offers  a  hub  city  and  fifteen  counties  with 
over  1.6  million  people  with  a  buying  income  of  over 
$3.9  billion. 

SYRACUSE  NEWSPAPERS  prove  again  and  again  that  no 
other  medium  or  combination  of  media  can  deliver  com¬ 
parable  area  coverage  at  comparable  cost.  100%  of  the 
City  and  Onondaga  County  .  .  .  over  82%  coverage  of 
the  metro  area  .  .  .  53%  coverage  of  the  15  counties 
in  the  market. 

SYRACUSE  NEWSPAPER  CIRCULATION  providing  the 
Biggest  Sales  Power  in  the  market  —  offers  COMPLETE 
COLOR  to  intensify  the  advertising  selling  effort. 

SPECTACOLOR  ROP  COLOR  PREPRINTED 

HI-FI  ROTO  INSERTS 

*AMERICA’5  BEST  TEST  MARKET 

THE  SYRACUSE  NEWSPAPERS 

HERALD-JOURNAL  POST-STANDARD  HERALD-AMERICAN- 

EVENING  MORNING  POST-STANDARD 


NATIONALLY  RLPRESLNJID  BY  MOLONEY,  REGAN  I  SCHMITT,  Inc. 


editorial 


Two-Way  Street 

^  I  'mi  \iiirii(.m  Nt\\  s|).i|)C'i  (.iiild  li:is  l)(iu<>lii  .ul\ cit  isiiij^  >»|);ui'  in 
iliis  iNMic  III  I  iHidK  V  IM  111  isMi  u  Id  ic|)iiiii  ilct.iilii!  ( li;ir<;i‘s  of  its 
IiiMiii.iiioii.tl  l  \iiiiii\i'  I’hi.ikI  ;!<;;iinNi  lIicllr.iiM  New sjiapiTs  aliening 
■■.111  all  <1111  1  .iiii|).n<nii  Ml  iU>ii(i\  ilic  iiaile  nnidiis  wliidi  uinrsent  its 
(  ni|ild\(  s."  I  lu-  lle.ii>i  digaiii/ai  idii  ncfiN  im  ikUnse  li<iiii  ns.  it  is 
Mcll  (  (liiililK  il  Id  s|n'.ik  I (11  ii.-«rll .  and  ii  iiiav  di  iii.iv  iidt  clct  t  lo  dignily 
ilu‘  ( li.ii'^fN  w  ith  .1  u  ]ih . 

\t\ 1 1 1  lull  ilie  iciidi  III  llii-  (.iiild  ^laU‘llu■lll  licaiNdii  l.ilidi-inan- 
I'nniu  iii  ii  l.itidiis  ,111(1  III  gdl i.iiidiii  ill  llii‘  ni'w s|ia|n  r  liiisiiiiss  as  a 
ulidli  .iiid  iiUfiiN  .III  .iliiuide  llial  lliis  i^  .i  diie  u.i\  siniM  in  uliiili 
(li'iii.iiiiN"  (.III  (diiii’  diiK  lidiii  ilic  (iiiidiis  .111(1  |iii’|i.ii.iii(iiis  Idi  an- 
ii(i|i.ii((l  (diilli(i  siiikiN.  il  \(iii  will-  all’  ilu'  ^dIl■  |)iii(ig.iii\i’  dl  the 

iiiiidiiN. 

I  111’  .iliiiiidr  i^  11. dvr.  I  liiie  i-.  im  ridi'  ili.ii  iii.in.igiiiii  iii  ii:i>  Id  lake 
,1  ^llik^  Iviiin  ddwii.  I'  .dw.ixs  miiiin  Mi  lie  ,i  Mii|iiisc  Mi  iiiiidii  dliiiials 
ill. II  111  \\ s|i.i|ii  1  iii.iii.i'ni'iiii'iiiN  liavi’  jiisi  .Is  iiiiiili  light  Ml  viand  up 
111(1  liglii  .ig.iiiivi  vl I  iki  iiidiK  I'd  I’ldiidiiiii  piiwiiii’s  .iv  llii'  iiiiidii  iliifs. 

If  at  First  You  don  ’/  Succeed. . . 

^I'lii  pidjids.il  ill. II  Sigiii.i  Dill. I  (hi  .idiiiii  wdiiicii  Mi  iiiiiiiliri sliiji 
-*  alii’i  'i!^  M’.iis.  whiili  (diiii'v  lidiii  iIk’  (  aiiipiiv  (h.i|ilii  .it  ihc  I'ni- 
\nsii\  d|  ( ..diliii  iii.i  .n  I  (u  Xiigili’.v.  iiiiinI  hr  (.illid  liivdldiis. 

I’di  ihiir  M’.iiv  SD\  h.iv  di'li. Ill'll  llii'  sidijcii.  \i  liivi  llie  pid|idsal 
iiiihidi’d  .iihiiisvidii  nl  wdiiiiii  at  lioih  llii'  iiiidiigi.iihi.iic  and  prii- 
Icssidiial  liM’I.  In  I'.iiiii  ii  dll'  I'ilivhnrgh  (dinriiiidii  the  (  h.ipleis  dc- 
li'ali’d  till'  jiidpdv.d  Ml)  Id  17.  dl  iwd  Id  (MU'.  In  .i  ni’\ i  i -v.i\ die  altiinde, 
ihf  I  (  1  \  ih.ipiii  ii’Miliniiiti'd  the  pidpus.il  in  die  I'.HiT  Sl)\  iiiii- 
M'liiidii  in  M iinii’.ipdliv  i.dling  Im  .i  i elereiidnin  dl  die  (h.ipleis.  This 
I  iiiie  dll  le  w.is  i  h.inge. 

Iiisie.id  dl  (.dling  Im  .idinisvimi  dl  wdiiien  .il  .ill  levels  dl  nienihei- 
ship.  the  pidpds.il  iidu  is  lo  .idniil  lliein  miU  Mi  nii’inlieishiji  in  pro- 
lessimi.d  (  h.iplei s.  I  he  (  .niipiis  i  h.i|iier  at  I  (  I  \  has  pin  ilsell  in  the 
pdsiiimi  dl  s.ixing  "il  we  i.in'l  hall  the  w  IkiIc  hi.il  we'll  lake  hall."  m 
ihe\  (diild  will  he  s.iving  Id  ilieii  pKilessimi.il  imnileip.nis  "we  ildii’t 
w.ini  iliiiii  Inn  \mi  shmdd  Ii.im-  dii'iii." 

II  dll  siiggi'siidii  Im  ( (i-i'diii  .11  imial  nieniheiship  h.is  ,in\  nii'lil  it 
shmdd  he  Imighi  Im  mi  lli.ii  h.isis  al  all  levels.  (Hherwise.  il  has  no 
nieiit  .111(1  might  Mi  hi'  di(ipped. 

Men  and  Tv  News 

¥3  1  VI I  VI 111  K  ilidsi  ( 1. dills  Ironi  die  lelevisidu  indnsirv  dial  iiime 
]iid|)le  get  llieii  news  ahmii  what  is  gding  mi  in  die  world  lodav 
limn  Iv  than  iidiii  newsp.ipeis  m  aiiv  dilii  i  inedinni'  ( )ne  wdiiileis  limv 
this  (.III  he  sd  will'll  vdii  Inid  mil  how  ni.niv  iiieii  walih  die  iinpmt.int 
I V  new  s  III  ( i.idi  .isi s. 

I  il<  ni.iga/ine  h.is  .i  sindv.  wliiili  n.ilni.dlv  sliiiws  Ikiw  iiiiuli  lieltei 
I.ile  is  in  le.iihing  die  male  andieiue  than  the  iv  netwoiks.  hut  wliiili 
.ilsd  lii’lp.s  Ml  (lesiidv  dial  nivth  .ihmit  who  gels  how  iiiuili  iii'vvs  irmn 
wh.it.  I  lie  (jiidtes  a  ^ilnnl(lns  sindv  showing  lli.i!  e.ii  h  ol  die  nilw'dik 
news  shows  lidiii  si\  lo  seven  o  iloik  e.ii  h  nighi  deliveis  nime  men 
dvri  h'l  veals  ol  .ige  th.ni  it  does  tm.d  iiiiii  lioni  IS  lo  .‘51. 

II  .ilsd  .idds  th.ii  six  mil  ol  ivi'iv  10  nun  in  .Vmerii.i  ilid  not  view 
iiiv  lU’tWdik  news  dniiiig  a  ivpii.d  weik  Iasi  vear. 

How  laii  lliev  gel  llieii  news  limn  it  il  iliev  doii’l  w.itih  ilr 
f> 


■“/  sinifilil  ill)’  I.iidI.  iinil  II)’  li)’)ir)l  me. 
)inil  )li’liri’r)’il  iid’  friim  nil  my  fi’iirs," 
/'.sii/m 

Editor  &  Publisher 

©  THE  FOURTH  ESTATE 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdon 

established  March,  1892;  the  Fourth  Estah 
March  I,  1894;  Editor  &  Publisher,  June  29. 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 
Publisher  and  Editor 
Robert  U.  Brown 
General  Manager 
James  W.  Brown 


Eurcutive  Editor,  Jerome  H.  Waller;  Associates 
Tony  Erenn.'i,  Lenoro  H.  Brown,  Richard  Fried¬ 
man.  Donald  W.  Malcy. 


I 


Advertising  News,  Jerome  H.  Walker,  Jr.  i 

Advertising  Manager,  Ferdinand  Teubner;  Ad  > 
vertlsing  Production  Manager,  Bernadette 
Borries. 

Ass't  to  the  Publisher  and  Promotion  Manager, 
George  Wilt. 

Circulation  Director,  George  S.  McBride. 
Classified  Advertising  Manager,  John  Johnson. 
Librarian,  Jeanne  Colbert. 

Marketing  and  Research  Manager,  Albert  E 

Weis. 

General  Offices — 850  Third  Avenue,  New  York 
N.  Y.  10022  Phone:  212-752-7050.  TWX  212 
867-7289. 

Treasurer,  Willi.am  J.  Tere.ky. 

BUREAUS 

Chicago:  Gerald  B.  Healey,  Midwest  Editor. 
Harry  B.  Mullinix,  Grant  Biddle,  Advertising 
Representatives:  360  North  Michigan  Ave., 
60601.  Phone:  312-782-4898. 

Washington:  Luther  A.  Huston.  Correspondent. 
1295  National  Press  Building,  Washington 
D.C.  20004.  Phone:  202-628-8365.  ^ 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor;  Duncan  Scott  &  Marshall  Inc.. 
Advertising  Representative;  85  Post  St.  94104. 
Phone:  415-421-7950. 

Los  Angeles:  Duncan  Scott  &  Marshall  Inc.,  Ad¬ 
vertising  Representative,  1830  West  8  St., 
90057.  Phone:  213-382-6346. 

London,  England:  Alan  Delafons,  Manager,  23 
Ethelbert  Road,  BIrchington,  Kent,  England. 


6  Mo.  average  net  p.aid  Ilecembcr  31,  1967 — 25,270. 
Keiiewal  R.ite  76.16% 


Charter  Member,  Audit 
Bureau  of  Circulationi 

Member,  American 
Business  Press  Inc. 


nOITOR  &;  PllHI.  ISHFR  for  f  ibru.iry  17,  1968 


"vJi  KMuw  I  Ilf  ,  O0iM  iJocicyf 


.-Uboiiy  lX.Y.)  Times  Union 


letters 

>(»\.SI*IJT  COVKH a(;e 

I  read  with  inlerot  Artiuir  A.  INirlor's 
ai title  entitled  "Split  Kim  l*itip<i>titioii" 
( |■■ell|•ualy  dl.  1  ajiree  with  ymi  that  news- 
jiapers  should  alwa>s  lie  seekinji  new  iileas 
to  interest  ailvertisers. 

Kilt,  if  1  understand  the  split-run  pro¬ 
posal  eorreetly,  it  seems  to  imidy  that 
iii”h  "instant"  eoverafie  is  a  disad\anta<:e 
for  newspaiieis.  while  I  ha\e  alwa\s  eon- 
sitlered  it  to  he  one  of  newspapers'  iiniipie 
aiKantafies. 

I  do  not  fritifi/;e  the  merits  of  a  split- 
run  as  proposed,  hut  I  do  take  issue  with 
the  reasons  t;i\en  for  asking:  for  a  ’  i 
s|i|it-run  from  newspapers. 

In  my  opinion,  one  of  the  "real  adxan- 
lajies  of  newspapers  i-  that  the  ad\er- 
liser  doesn't  have  to  wail  to  "cume"  eov- 
era>;e.  In  major  metro  markets,  the  adver¬ 
tiser  ran  }iet  instant  eoverajie  of  .^0  to  KO' ,  . 
iisiiallv  with  just  one  nevvs|iaper.  And  he 
van  uet  freipieney  as  well  with  every 
additional  insertion.  \nd  he  ran  ^el  an 
even  layer  of  freipieney  of  exposure  in 
new'papers  without  the  variations  vvhieh 
result  in  very  intensive  freipieney  ajiailist 
the  heavy  tv  viewers,  and  praetieally  no 
freipieney  a^raiiisi  the  lijrlit  tv  viewers. 

Kv  eoiilrasl,  I  am  sure  that  tv  would 
love  to  he  aide  to  oiler  advertisers  the 
kind  of  eovera;;e  that  newspapers  do.  the 
.">0  to  KO',  market  eoverafie  with  eaeh  ad- 
verlisiiifi  niessafie.  'I'liis  is  their  ideal  .  .  . 
their  sjufile  profirani  ratiiifi  of  10.  .'iO  or 
(>0' ,  vvhieh  I  fiiiess  has  heen  aehieved  a 
eoiiple  of  limes  in  the  past.  \nd  when  a 
tv  show  does  hit  those  heifihts.  it  is  heavily 
pronioleil  .  .  .  the  Super  Mow  I.  the  Osear 
.\vv arils,  ele. 

Kill  the  tv  raliiifis  are  fioiiifi  in  the  other 
direelioii  .  .  .  down  ...  as  more  and  more 
stations  fraelionale  the  market,  as  L'llF 
eomes  into  its  own,  as  multi-set  households 
further  divide  the  aiidienee  available  in 
eaeh  household.  With  all  these  divisive 
forees  at  work,  tv  (and  radio  tool  has  to 
tall  haek  on  the  eiimnlalive  aiidienee. 

Kill  advertisers  are  more  and  more 
aware  that  the  eiimiilalive  reaeh  and  fre- 
i|uenev  lifiiires  put  out  hy  the  tv  t*<‘oide 
are  full  of  sialisijeal  pitfalls  of  lifiht  and 
heavy  viewers,  of  the  hiiilt-in  viewiiifi  skew 
that  resiills. 

Afiain.  newspapers  are  all  for  siililriins 
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where  they  are  meehanieally  possilde.  hut 
there  are  many  ways  to  attain  fre(|ueney 
rifiht  now  .  .  .  smaller  spaee.  units  within 
the  .same  hudfiet.  or  space  sjiots  and  their 
many  advantafies. 

W  ith  newspapers,  the  advertiser  doesn't 
have  to  settle  for  just  ^  j  of  the  market. 
He  can  have  .'vO  to  HO'.t  of  the  market 
with  eaeh  insertion,  and  the  fireater  the 
creativity,  the  fireater  the  total  exposure. 

No  donht  lOO'j  eoverafie  is  e.xpensive 
and  difficult  to  achieve  in  any  inedium, 
electronic  or  print,  hut  newspafiers.  jiar- 
ticiilarly  major  market  newspapers,  can 
fiive  you  as  much  as  8.^  to  eoverafie 

of  your  top  jirospecis  in  many  product 
calcfiories.  And  finally,  if  you  want  cuiiiii- 


T)JEU5TmY.U£AVEY0a 
GEN11EMEN,N0WANDY0U  WILL 
NOW  WRITE  IT.  YOU  WILL  INTEKFRET 
IT.lHKrJSY0llRmHT.MA5I 
LEAVE  YOU  I  WANT  YOU  TO  KNOW- 
JUSTiniNK HOW  MUCM  YOU'RE 
GOING  TO  ?E  MISSING. 

YOU  WON'T  HAVE  NIXON  TO 
KICK  AT^OUNP  ANY  MORE. 
BECAUSE,  GENUEMEIi  THIS  IS 
MY  UST  PRESS  CONFERENCE*"  " 


Don  Wright 

Miami  (Fla.)  News 


lalive  aiidir  in  cs,  or  jiass-aloiifi  circulation, 
newspapers  have  some  of  that  too  ...  for 
the  lioston  (ilahe  jumps  some  13'o  in 
reach  over  a  five  day  fieriod.  probably 
more  in  a  30  day  period  thoiifih  we  haven’t 
yet  attempted  to  measure.  Kiit  seeing  the 
value  ailvertisers  jilace  on  a  monthly  cume, 
1  am  sure  that  is  one  of  the  measures  we 
will  try  to  |iin  down  in  future  research. 

John  T.  Coax  Jr. 
Kromolion-Kesearch  Dept., 

Hasttai  (  Mass,  i  (ilolir 


Short  Takes 

Two  hip  downtown  o-  and  10-cent 
stores  no  lonper  refer  to  themselves  as 
much. — ('olanihia  (Mo.)  Missourian. 

*  *  * 

He  is  lecuperatinp  at  home  followinp 
surpery  at  Winchester  Hospital,  durinp 
which  he  had  his  pall  removed. — Reading 
(Mass.)  ('ll roniele. 

*  * 

But  in  his  conduct  of  foreipn  relations 
he  has  bupled  to  an  extent  that  appears 
astoundinply  amateurish.  —  .Augusta 
( Cla. )  ('ll ron ielc-H erald. 

*  *  « 

Hansen,  as  the  Record  had  it,  said  he 
was  deliphted  to  see  so  many  younp  peo- 
(ile  everywhere  ‘‘takinp  part  in  drup  and 
huple  corfis." — Rochester  (X.Y.)  Times- 
l  'nion. 

*  *  ♦ 

He  told  the  Legislative  Council’s  re- 
venpe  estimatinp  committee  that  both 
the  administration  and  the  General  As¬ 
sembly  would  lx*  better  informed  .  .  . — 
Jlarre-.'ilontpelier  (Vt.)  Titnes-.Xrgus. 
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“We  feel  The  New  York  Times  News  Service  mail  packet  is  a 
valid  investment  for  a  small  daily  like  ours. 

“It  results  in  a  better  end  product... just  like  adding  another 
advertising  salesman  or  Linotype  operator. 

“And,  as  a  TTS  operation,  we  find  The  Times  News  Service 
fits  in  ideally.  We  punch  Times  copy  during  our  slow  periods. 


“For  us.  The  Times  News  Service  is  just  a  matter  of  good 
business— you  never  lose  money  by  stressing  quality." 


Lee  Rich,  Executive  Editor 

The  Junction  City  (Kan.)  Oaiiy  Union 


For  the  best  of  The  New  York  Times  subscribe 
to  The  New  York  Times  News  Service... 
by  maii  or  wire.  For  avaiiability  and  rates, 
cail  or  write:  R.  R.  Buckingham, 

Editor,  The  New  York  Times  News  Service, 
229  West  43d  Street,  New  York, 

N.  Y.  10036;  Tel.  (212)  556-7088 
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Scudders  Agree  to  Sell 
Newark  News  to  Time,  Inc. 


Tax-Free  Stock  Deal  Awaits 
Okay  of  Government  Agency 


When  iH'ws  of  Time  Inc.’s 
purchase  the 
Seintrk  (N’.J.)  AVic,'!  for  about 
.S40  million  flashed  on  the  wires 
Wednesday  (February  14)  the 
head  man  in  a  publishing  em- 
j)ire  made  a  soulful  ob.serva- 
tion. 

“If  Time  Ine.  is  planninp  to 
invade  the  New  York  m'wspaper 
(iehi  via  Newark  they’re  payinc 
a  helluva  price  to  join  the 
club.” 

.■Mthounh  earlier  announce¬ 
ments  of  Time  Inc.'s  interest  in 
the  N'(*wark  .News,  an  S.o-year- 
old  enterprise,  had  created  a 
detinite  impression  that  the 
Luce  magazine  empire  had  its 
eyes  on  -New  York’s  newspaper 
vacuum,  there  was  nothing  to 
confirm  this  view  in  the  care¬ 
fully  worded  statement  which 
mentioned  that  the  founder 
orininallv  hail  an  interest  in 
newsi)aiter  publishinfr  in  the 
l!t”)ls. 

r.lo«iii^  Ileal  |{>  .liil.' 

Vincent  .).  Manno  and  (ieorj;e 
Homano.  New  York  City  media 
brokf'rs  and  consultants,  were 
the  brokers  in  the  transaction 
which  awaits  a  rulinp  from  the 
Internal  Revenue  Si>rvice  before 
a  closinn’  date  can  be  set.  The 
l)rincipals  were  hopeful  that 
the  d<>al  would  l)e  concluded  bv 
•July. 

Time  Inc.  will  acquire  the 
as.sets.  liabilities,  properties  and 
business  of  the  Newark  News, 
includin>j  a  mortfrape  of  .?.o  mil¬ 
lion,  in  exchange  for  .”2.t,000 
shares  of  its  comnnm  stock. 
Time  Inc.  also  is  committed  to 
invest  a  substantial  sum  for 
workinjr  capital. 

When  neffotiations  first  bepan 
.some  weeks  apo.  Time  Inc. 
stock  was  ([noted  at  a  share 
on  the  New  York  Stock  Ex- 
chanpe.  On  the  day  (February 
ld(  when  the  j)urchase  apree- 
immt  was  sipned.  the  stock 
([notation  was  .$8S.  At  the  time 
of  the  final  closinp  there  will  be 
a  further  adju.stment  in  the 


numl)er  of  shares  to  reflect  the 
transfer  of  current  assets  and 
liabilities. 

James  A.  Linen,  president  of 
Time  Inc.,  said  |)lans  for  the 
manapement  of  the  newspaper 
will  l)e  disclosed  when  the  trans¬ 
fer  of  ownershi|)  is  completed. 
It  was  anticipated,  he  said,  that 
l(oth  Edward  Scudder  Jr.  and 
Richard  Scudder  would  continue 
to  Im‘  actively  associated  with 
the  |)aper.  as  well  as  Edward 
1  >.  Suprue.  peneral  manaper. 

The  Newark  News  will  be 
a  wholly-owned  subsidiary  of 
Time  Inc.  which  publishes 

Life,  Fortune,  Sportfi 
llli(!<tr(ife(l  and  Time-Life 
Rooks.  Other  subsidiaries  are 
Time-Life  Broadcast  Inc.,  Eastex 
Inc.;  and  I’rintinp  1  >evelo|)ments 
Inc.  The  parent  com|)a'iy  al.so 
is  a  |)artner  with  (leneial  Elec¬ 
tric  Co.  in  the  ownership  of 
(ieneral  Learninp  ror|>. 

The  apreement  with  the  Scud¬ 
der  int('rest.s — Edward,  who  is 
|)resi(ient  of  Eveninp  News 
1‘ublishinp  Co.,  Richard,  pub¬ 
lisher.  and  Wallace  M.  Scud¬ 
der.  vicepresident — did  not  in¬ 
clude  Carden  State  Paper  Com- 
[)any.  which  de-inks  newspapers 
and  makes  news[)rint;  nor 
Newark  Rroadcastinp  Corp., 
licensee  of  radio  station  WVNJ. 

Final  conclusion  of  the  ac- 
([uisition  is  continpent  upon  a 
favoj-able  imlinp  by  the  IRS  on 
the  tax-free  nature  of  the  trans¬ 
action  and  approval  of  a  defini¬ 
tive  apri'ement  by  Time  Inc.’s 
Board  of  Directors  and  the 
owners  of  the  News. 

Plant  Improved 

The  Newark  News  recently 
added  a  .S(>-unit  [iress  to  its 
plant  at  21.'>  Market  Street. 
Daily  circulation  as  of  Septem- 
l>er  dff,  19(>7  was  278,.‘?;I5,  and 
Sunday  circulation  42.'Ll.'i7.  In 
19r)7,  the  News  ran  .■17,181,717 
lines  of  advertisinp  in  daily  and 
Sunday  editions. 

The  News  em|)loys  a  staff  of 
news-editorial,  2r)4  in  Newark 


and  mans  six  repional  oflices 
throuphout  New  Jersey.  Newark 
has  a  jiopulation  of  4().'),0(f0,  but 
the  News  serves  the  northern 
section  of  New  Jersey  and  re¬ 
cently  stepped  up  its  sale  in 
New  York  City. 

Edward  Scudder  said :  “I 
believe  the  acquisition  of  the 
Eveninp  News  Publishinp  Com¬ 
pany  by  Time  Inc.  will  be  bene¬ 
ficial  not  only  to  the  News,  but 
also  to  the  state  and  the  com¬ 
munity  it  serves.” 

Time  President  Linen  said: 
“We  are  exceedinply  happy  to 
have  the  opportunity  to  enter 
the  newspaper  business  with 
the  Newark  Eveninp  News,  a 
[laper  with  a  reputation  for 
independent  judpment  and  hiph 
journalistic  achievement  which 
has  superbly  served  its  commu¬ 
nity.  One  of  our  primary  mo¬ 
tivations  for  purchasinp  it  is 
(«ur  company’s  capacity — in 
terms  of  editorial  and  man- 
aperial  resources — to  make  sub¬ 
stantial  contributions  to  the 
news|<aper’s  continuinp  prowth 
and  improvement.” 

Wallace  M.  Scudder,  30,  a 
Newark  lawyer,  published  the 
first  four-pape  edition  of  the 
.Wm’.s  September  1,  1883,  with 
Henry  Abbott  Steel,  32,  former 
Philadelphia  newsman,  and 
Lawrence  S.  Mott,  27,  who 
shortly  Ivefore  had  helped  in  the 
foundinp  of  the  Trenton  Timen. 

Mott  remained  with  the  News 
for  only  a  few  months,  but  Steel 
remained  as  editor  until  1903, 
when  Scudder  became  sole 
owner.  Scudder  had  sei-ved  as 
|)ublisher  and  circulation  man¬ 
aper  from  the  liepinninp. 

Of  the  27  daily  newspapers 
beinp  published  in  New  Jersey 
in  1883,  the  News  is  the  only  one 
.still  owned  by  direct  descendants 
of  the  founder. 

The  averape  daily  circulation 
in  1883  was  8,044. 

Demand  for  the  first  four-pape 
issue  exceeded  the  supply,  .so 
over  the  weekend  a  bipper  press 
was  installed,  Ix'pinninp  the 
News’s  expansion. 

By  1903  when  Scudder  be¬ 
came  the  owner,  circulation  had 
ri.sen  to  .‘il.OOP.  In  the  same  year 
his  son,  Edward  W.  Scudder, 


editor  a;  PUBLISHER  for  February  17,  1968 


February  17,  1968 
Every  Saturday  Since  1884 


was  praduated  from  Princeton 
I'niversity  and  joined  the  News 
.staff  as  a  re[)orter. 

Edward  Ix'came  editor  in  1911 
and  publisher  in  l!f31,  the  year 
of  his  father's  death.  By  that 
time,  circulation  stoo<l  at 
l.')(;,000. 

In  HI'J.-*,  the  News  chanped 
from  seven  to  eipht  column  for¬ 
mat.  added  comic  strips,  initi¬ 
ated  s[)()rts  editions,  and  built  a 
four-.story  addition  to  its  plant. 
Four  years  later  a  new  buildinp 
was  erected  and  in  1919  a  three- 
•story  addition  was  constructed. 

Bark  in  Sunday  Field 

The  News  published  a  Sunday 
edition  between  1901  and  1905. 
but  that  ended  when  Wallace 
Scudder  acquired  a  st(x-k  interest 
in  the  Sewark  Stindnp  Call.  The 
Scudders  re-entered  the  Sunday 
field  on  November  21,  1910. 

when  they  pui-cbased  the  Sundav 
CaU. 


Teamsters  Veto 
Detroit  Raise 


DKTROIT 

Union  teamsters,  on  strike 
apainst  th(‘  Detroit  Sewtt  since 
November  10,  voted  29!l  to  213 
to  reject  the  .830  three-year 
[lackape  increase  that  had  been 
worked  out  in  mediation  ses¬ 
sions. 

At  the  same  tinu',  the  team¬ 
sters  em|)l()ye(l  by  the  Deti'oit 
Free  Pre.-o<  voted  244  to  135  to 
acce|)t  the  terms  of  the  [noposed 
apreement  with  the  Detroit  Pub¬ 
lishers  .Association. 

Ratification  of  the  contract 
had  iH'en  recommended  by  the 
teamsters’  officers  but  the  coun¬ 
cil  of  unions  had  declared  the 
offer  to  be  inade([uate. 

Ho[)e  of  pettinp  the  two  news- 
|)a|)ers  back  into  |)roduction  by 
March  1  a|(peare(l  to  have  Ix'en 
shatteivd  by  the  rejection  vote 
at  the  News. 

•A  lepislative  committee,  look- 
inp  into  a  rejxn-t  that  some 
union  memlwrs  consi)ired  to 
close  the  daily  pa|)ers  so  they 
could  i)rofit  from  interim  jki- 
[(a[(ers,  heard  testimony  by 
Frank  J.  Beaumont,  of  the 
Wyandotte  Xeie.'S-Herald,  that 
he  had  been  threatened  with  “a 
kerosene  party”  at  his  [)lant  un¬ 
less  he  hired  many  more  team¬ 
sters  than  he  needed  to  distrib¬ 
ute  the  Ihtilii  K.rpreux. 
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New  Hearings  Set 
On  Antitrust  Bill 

Itv  l.utlirr  A.  Iliisloii 


\V  ASIIINCTON 

Tho  Senate  .ludiciaiy  sub- 
roinmittoe  on  antitrust  and 
monopoly,  will  ivsume  hearings 
on  S-i:n2,  the  so-calle<l  “h'ailinjr 
Newspaper  Act",  on  h’ebruary 
27.  Six  days  of  hearing's  are 
srhetluled— Fehi-uary  2S  and 
March  1.  4.  ">  atid  (!.  to  follow 
the  openiuft  day. 

Witnesse.s  who  will  testify 
have  not  been  listed.  .lack  Hluni, 
a  member  of  the  suhcommittee’.s 
lepal  .staff  who  is  ari'anjrinji  the 
.schedule,  said  the  hearintrs 
would  not  end  on  March  (>  hut  he 
wa.s  unable  to  say  what  the  later 
schedule  will  be. 

One  of  those  to  he  heal'd  after 
March  fi  will  be  a  repre.sentative 
of  the  Depaitment  of  .Fustice. 
presumably  Donald  F.  Turner. 
.Assistant  .Attorney  (ieneral  in 
charp:e  of  tbe  .Antitrust  Division. 
The  .Justice  Dejiartment  hroupht 
the  suit  in  Tucson.  .Arizona, 
which  resulted  in  the  introduc¬ 
tion  of  the  bill  by  .'senator  Carl 
Hayden  and  14  other  Senators. 

The  Hayden  bill  would  exempt 
from  the  antitrust  laws  any  past 
or  future  joint  operating:  ajrree- 
ment  between  newspaiiei's.  one 
of  which  was  in  dansji'r  of 
financial  failure. 

Aiiieiiilnieiil>.  Avtailed 

Whether  the  ruling  by  Feiieral 
,Judp:<‘  .lames  A.  Walsh,  holdinp: 
that  a  joint  oiieratinji  agreement 
lietween  the  Anzmin  SItir  and 
the  ('itizrn  was  invalid  as  to 
combined  oi»eration  of  advertis- 
injr  and  circulation  departments, 
will  result  in  amendments  or 
modification  of  the  Hayden  hill 
has  not  been  determined.  One 
purpo.se  of  the  Haydmi  Hill  was 
to  legalize  the  Tucson  arrange¬ 
ment. 

At  Senator  Hayden’s  oilict*  it 
wa.s  said  that  no  action  had  yet 
been  taken  on  any  proposals  to 
amend  the  bill.  .A  committee  of 
the  .American  Newspaper  I’ub- 
lishers  .Association  has  approved 
amendments  which  mijtht  be 
drafted  by  .'senator  Hayden  ami 
his  colleagues  hut  nothing  has 
been  done  as  yet. 

Under  .lud}t»‘  Walsh's  ruling:, 
the  only  jiermissible  joint  opera¬ 
tion  in  Tucson  would  be  the 
mechanical  facilities.  This  has 
never  been  considered  a  viola¬ 
tion  of  the  antitrust  laws  but 
the  .lustice  Department  now  has 
a  court  i-ulinp:  to  suiijiort  its 
contention  that  joint  operation 


of  circulation  and  advertising 
departments  tends  to  eliminate 
competition  and  create  a 
monopoly  ami  therefore  is 
illegal. 

\\  aUli*'  Itiiliiis  Cited 

Lawyers  hen*  were  interested 
in  .ludjre  Walsh's  finding  that 
the  Citizmi  was  not  a  “failinjr 
newspaper”  in  1!M0  when  it 
entered  info  the  ajrreement 
with  th<‘  Star,  .ludjre  Walsh  said 
that  at  that  time  the  Citizen 
I’uhlishintr  Company  “was  not 
then  on  the  verpe  of  poinp  out 
of  business,  nor  was  there  a 
serious  ))rohahility  that  the 
Citizen  would  terminate  its  husi- 
iK'ss  and  li()uidate  its  as.sets  un¬ 
less  the  .‘'tar  and  Citizen  entered 
into  the  operatinp  apreement.” 
( F&I*.  February  H>). 

Some  interpr<>ted  this  as  a 
fimlinp  that  no  financial  reason 
existed  for  the  Tucson  apree- 
ment  ami  that  it  was  from  the 
outset  an  illepal  conspiracy 
umler  the  antitrust  laws. 

The  Department  of  .lustice 
has  indicated  that  if  it  won  the 
Tucson  suit,  it  mipht  reexamine 
other  o|)eratinp  apreements 
between  newsjiaiiers.  of  which 
there  are  about  21  in  existence. 
This  could  require  a  restudy  of 
the  financial  condition  of  the 
jiapers  at  the  time  the  combina¬ 
tion  was  formed  with  the  re¬ 
quirement  that  one  of  the 
liaiieis  jirove  that  it  was  a  fail- 
inp  newspaper. 

In  Washinpton  circles  con- 
siilerable  doubt  is  manifested 
that  the  .Senate  subcommittee 
will  approve  the  blanket  exemp¬ 
tion  of  joint  opei'atinp  apree¬ 
ments  between  newsjiaiiers  from 
the  antitrust  laws  that  the  Hay¬ 
den  bill  proposed.  If  mollified 
exemptions  are  offered  in  the 
form  of  an  amended  or  substi¬ 
tute  hill  further  hearinps  un- 
douhteilly  would  he  neces.sary 
to  determine  the  committee’s  at¬ 
titude. 

Fiirllier  Slinly  in  AM’ \ 

(The  Hoard  of  Directors  of 
.ANl’.A.  at  a  meetinp  in  Hawaii 
February  ()-8,  urpeil  the  Federal 
Laws  Committee  to  “continue 
its  studies  in  the  lipht  of  all 
developments.”  in  relation  to 
the  Hayden  Rill.  The  directors 
suppe.sted  that  the  committee 
should  pive  jiarticular  attention 
to  the  Walsh  rulinp  in  the 
Tucson  case,  “so  that  all  .ANP.A 


members  can  lie  fully  informed 
about  the  nature  of  the  prob¬ 
lem,  its  possible  implications  for 
newspapers  penerally,  and  tbe 
merits  of  a  lepislative  solution 
to  the  problem.” 

(.A  discussion  of  the  matter 
was  inomised  at  the  ANPA 
annual  meetinp  in  .April.  Mean¬ 
while,  .ANP.A  is  circulatinp  the 
full  text  of  .Judpe  Waksh’s 
judpment  and  is  invitinp  com¬ 
ment  on  it.) 

The  recently  jiuhlished  bro¬ 
chure  of  the  .American  News- 


The  Hearst  Newspapers, 
thi'ouph  their  public  relations 
oflice,  this  week  denied  catepori- 
cally  that  they  are  embarked  on 
a  campaipn  to  rid  their  puhlish- 
inp  plants  of  unions. 

The  statement,  issued  in  re¬ 
sponse  to  an  K&P  request  for 
comment  on  the  .American 
Newspaper  (luild’s  charpes,  was 
as  follows: 

“The  Hearst  Newspapers  have 
never  hei'n  anti-union,  are  not 
now  anti-union  and  do  not  in¬ 
tend  to  he  anti-union  in  the  fu¬ 
ture.  Kach  imhlisher  is  respon¬ 
sible  for  the  operation  of  his 
newspaper,  includinp  labor  ni'- 
potiations.” 

.After  bearinp  rejiDits  of  har- 
paininp  ditliculties  from  (luild 
leaders  in  half  a  dozen  cities 
where  Hearst  newspapers  are 
published,  the  international  ex¬ 
ecutive  board  of  the  Guild  is¬ 
sued  a  statement  assertinp  that 
the  conclusion  is  ‘‘ine.scapahle” 
that  “the  Hearst  Corporation 
has  embarked  on  an  all-out  cam- 
(laipn  to  destroy  the  trade 
unions  which  represent  its  em- 
)doyes.” 

<ioiiliiiiiiiip  'I'o  Piihli'li 

Los  .Anpeles,  where  the  Guild 
has  been  on  strike  apainst  the 
Hi  1(1  Id  K.fdiiiiticr,  a  Hearst 
newsiiajier,  since  December  Lo, 
was  the  scene  for  the  Guild  offi¬ 
cers’  meetinp  last  week.  The 
hoard  voted  to  seek  authority 
from  the  memhershi))  to  raise 
additional  defen.se  funds,  by 
hoirowinp  and  by  imposinp 
extra  as.sessments. 

Despite  the  walkout  of  more 
than  2,(Kt(»  puildsmen  and  craft 
union  memhei's.  the  Herald  Ex¬ 
aminer  has  continued  to  jiuhlish 
by  employinp  non-union  helji. 
(leorpe  Hearst  Jr.  is  publisher 
of  the  iiajier  which  had  its  ori- 
pin  in  the  Kyanihicr,  founded 
by  his  prandfather  at  the  s])!'- 
cific  request  of  Samuel  Gomjiers 
and  other  leaders  of  orpanized 


(laiier  I’ublishers  .Association  in 
which  Jo.seph  Sape  recounts  the 
World  Journal  Tribune  collapse 
has  renewed  the  Hart  commit¬ 
tee’s  interest  in  that  ill-fated 
venture  involvinp  the  combina¬ 
tion  of  three  New  York  City 
newspapers.  Members  of  the 
committee  staff  have  been 
makinp  exhaustive  iniiuirit..  re- 
latinp  to  the  peneral  financial 
condition  of  the  participatinp 
principals  and  the  depree  of 
cul()ability  of  the  labor  unions  in 
the  WJT’s  demise. 


labor  at  tbe  turn  of  the  century. 

Herald  Examiner  manape- 
ment  has  claimed  a  jiaid  circu¬ 
lation  of  more  than  (iOO.bOO 
copies  daily  and  Sunday,  with 
some  weekday  issues  runninp 
to  72  (lapes  in  recent  weeks. 
Many  of  the  Los  .Anpeles  area 
merchants  have  maintained  ad- 
vertisinp  schedules  in  the  paper 
despite  union  boycottinp  and 
other  harassment  at  their  stores. 

I  \*o  I’riiiliT'  .'iliol 

.Accordinp  to  authoritative 
sources,  a  work  force  about  one- 
third  the  size  of  the  pre-strike 
manpower  has  been  puttinp  out 
the  paper.  I’idice  protection  has 
been  necessary  for  employes 
and  for  cari'iers  on  routes.  This 
week,  two  printers  who  came 
from  the  Lesher  Newspapers  at 
Walnut  Crei'k  to  work  for  the 
Herald  Examiner  were  shot  out¬ 
side  a  motel  where  they  have 
been  livinp.  One  of  the  men  was 
reported  in  critical  condition. 

The  shoot inp  of  Maui  ice  May¬ 
nard  and  Curtis  Krieski  fol¬ 
lowed  reports  from  jiickets  that 
they  hail  been  hit  by  lead  pellets 
fired  from  the  newsjiajier  jilant. 

The  Guild  statement  detailed 
various  situations  which  it  of¬ 
fered  as  examples  of  union  bias 
by  Hearst  (See  pape  .">0,  this 
issue).  In  a  companion  state¬ 
ment,  the  Guild  calb'd  for 
enactment  of  lepislation  at  the 
local  and  national  levels  to  pro¬ 
hibit  the  use  of  strike-breakers. 
It  said  !>.')  cities  have  put  the  so- 
called  citizens  job  protection 
ordinance  on  their  law  books. 

Mayor  A’orty  of  Los  .Anpeles 
refused  to  esiiouse  such  lepisla¬ 
tion.  claiminp  labor  laws  should 
he  treated  at  the  state  level. 

NcM>paper!«'  Aiilonoiiiy 

The  Guild  also  pressed  for  a 
decision  by  the  National  Labor 
Relations  Hoard  on  the  question 
of  whether  Hearst  Newspapers 
{('ontinued  on  }iage.  .72) 


Hearst  Denies  Guild 
Claim  of  Union  Bias 
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NK^SI.KSS  NEWSPAPER 

New  Daily 
‘Journal  of 

By  'I'oiiy  Itrciiiia 

Ill  New  York  City  it’s  lieooni- 
injj  the  yt'ar  of  the  newsli'ss 
nowsiiaper.  Small  puhlishers, 
unwillinjT  and  unable  to  tangle 
with  tht>  three  reniaininj'-  Man¬ 
hattan-based  dailies  in  terms  of 
full-raiifje  coveraH'e.  are  turniii};' 
to  columns,  cartoons  and  opin¬ 
ion  as  a  means  of  cashing  in  on 
the  Raps  left  by  closures  in  a 
major  publishing  market. 

The  \eir  York  ('i)linini, 

details  of  which  were  announced 
this  week,  is  such  a  publication 
and  iiromises  to  restore  to  New 
Yorkers,  come  March  11,  many 
of  the  syndicated  writers  and 
cartoonists  previously  carried 
by  tiv(>  now  defunct  ilailies. 

Claimed  to  be  a  ‘‘new  concept 
in  American  Journalism,”  the 
proposed  Monday  to  Friday  !(•- 
cent  tabloid  jiledRes,  “ideas, 
opinion,  controversy  and  enter¬ 
tainment  supplied  by  moi-e  col¬ 
umnists  and  cartoonists  than 
\ver<'  ever  carried  in  one  paper 
before.” 

Selling  at  newsstands  in  the 
live  boroughs  of  \«‘w  York  City 
ami  in  suburban  communities  in 
Connecticut,  New  Jersey.  Lour 
Island  and  Westchester  County, 
the  offset-printed  tabloid  is  aim¬ 
ing  for  loit.ono  circulation. 

FiiikeUleiii's  Idea 

The  Daily  Column  is  the  idea 
of  a  multi-millionaire,  Jerry 
Finkelstein,  i)resident  and  chair¬ 
man  of  Struthei’s  Wells  Corj)., 
who  .says:  “New  Yorkers  are 
sorely  missinR  the  div<>rsity  of 
o))inion  and  comment  that  once 
could  1m‘  found  in  the  city’s 
newspaj)ers.” 

Finkelstein  already  has  a 
hand  in  New  York  i)ublishinR. 
He  is  publisher  of  the  Xpw  York 
L(iw  JounKil,  a  five-day  i)aper 
for  the  lej>al  jnofession  which 
.sells  copies,  and  the  Civil 

Sevvivv  Lvddcr,  which  has  a 
l()0,()(in  weekly  circulation 
amonj*-  government  workers. 

The  Daily  Column,  which,  it 
is  stated,  “has  nothing  to  do 
with  the  Law  Journal  and  the 
Leiider,”  will  be  publisht'd  by 
New  York  Daily  Forum  Inc., 
‘‘a  inivately-held  comi)any.” 
Officers  are  Finkelstein,  chaii’- 
man;  Newton  (ilekel,  i)resident 
of  Divco  Wayne  Corp.,  presi- 
<lent;  and  N.  H.  Maper,  peneral 
manaper,  vicepresident  an<l 
treasurei'. 

Finkelstein  has  no  fears  that 
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Promises 

Opinion’ 

the  lack  of  hard  news  will  be 
a  problem.  ‘‘This  is  a  service 
already  provided  New  Yorkers 
by  othei'  new.spa])ers,  radio  and 
tv  .  .  .  the  commentary  we  will 
offer  throuph  our  columns  will 
sometimes  Ik-  news  in  itself,  no 
doubt  it  will  often  anticipate  tin- 
news,”  he  said. 

.■\ccordinp  to  (llekt-l:  “New 
York  City  is  the  executive  cen¬ 
ter  of  the  nation,  and  decisions 
made  here  affect  the  entire 
world.  It  is  important  that  the 
men  and  women  who  make  those 
decisions  have  available  to  them 
the  thinkinp  of  some  of  the  best 
minds  writinp  in  America  today. 

F»>riiier  “I’rili*  Men 

Two  former  .Yen-  York  Hcr- 
nld  Trihitu)  newsmen  are  plan- 
ninp  the  format  and  scoi)e  of 
the  Daily  Column.  They  are 
William  Taylor,  formei-  Tribune 
news  editor  and  Sunday  editoi- 
of  the  World  Joiirndl  Trihiinr, 
and  Myron  Kandel,  former 
Tribune  financial  editor. 

Taylor  will  be  editor  of  the 
new  paper  and  Kandel,  already 
editor  of  the  Law  Journal,  is 
editorial  consultant.  Two  nior*e 
editorial  emj)loyes  are  to  be 
hired. 

“When  wt-  pet  poinp,”  said 
I'aylor,  “Walter  Winchell  will 
be  hack  on  the  New  York  scene, 
alonp  with  Jo.seph  .ALsop,  Mar- 
(|uis  Childs,  Jack  O’Rrian,  Vic¬ 
tor  Riesel,  Roscoe  Drummond, 
Rob  Consi<iine,  Hairy  Golden, 
Carl  Rowan,  Josejih  Kraft  and 
many  others  of  ecpial  stature, 
i-overinp  the  entire  ranpe  of 
r«-ader  interests  from  political 
affairs  to  show  business,  the 
arts,  business,  fashions  and 
sport.s.  ...” 

Sonit*  Diipliralinn 

Taylor  admitted,  however,  that 
some  of  the  oO  or  so  columnists 
for  which  he  has  sipned  up  with 
syndicate.s — “mostly  on  a  9()-day 
contract  basis” — are  also  car¬ 
ried  by  other  New  York  area 
nt-wspapers. 

Taylor,  who  described  Finkel¬ 
stein  as  a  “prominent  Demo¬ 
crat,”  said  the  new  jiaper  wouhl 
be  politically  independent,  add- 
inp  “we  believe  we  can  pive 
throuph  our  writers  all  shades 
of  opinion  from  left  to  ripht, 
down  the  middle  of  the  road.” 
Presentation,  he  noted,  would  lie 
a  key  factor,  “a  blend  of  tabloid 
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newspaper  and  mapazine  format 
which  is  ideasinp  to  look  at, 
invitinp  to  the  reader.” 

Cartoons,  he  said,  would 
where  jiossible  be  matched  to 
the  comments  of  columnists. 
Cartoonists  include  Paul  Con- 
i-ad.  Dan  Dowlinp,  John  F'is- 
chetti,  Lou  Grant,  Huph  Haynie, 
Flank  Interlandi,  Roy  Justus, 
Scott  Lonp.  Pat  Oliphant  and 
Rill  Sanders. 

Kandel — who  is  a  close  asso¬ 
ciate  of  Finkelstein  and  who 
broupht  Taylor  into  the  project 
-also  noted:  “I’ve  arranped  a 
deal  whereby  we  can  also  re¬ 
produce  cartoons  from  Punch, 
the  Rritish  humor  weekly.” 

Elaboratinp  on  this  iioint, 
Kamlel  said :  “.A  numlier  of  un¬ 
usual  features  will  appear  daily, 
df-alinp  with  specific  areas  of 
read(-r  interest,  ranpinp  from 
business  advice  to  a  daily  dipest 
of  a  current  book,  as  well  as 
two  jiapes  of  humor  and  .sophis- 
ticatt-d  cartoons  from  the  U.S. 
and  abroad.” 

Taylor  said  that  an  interna¬ 
tional  flavor  vvould  be  intro¬ 
duced  by  way  of  the  Toronto 
Tclvi/ram  news  service,  “which 
fe.-itures  star  writers  from  Can¬ 
ada  and  Kurope.” 

2I-pape  Mininiiini 

The  Daily  Column,  he  said, 
would  have  a  minimum  of  24 
papes  and  would  carry  an 
“averape  of  .‘l.^  columns  daily 
jilus  the  work  of  lietween  8  and 
10  cartoonists.”  It  was  also 
l)lanned  to  “keej)  up  with  youth¬ 
ful  thinkinp  by  the  inclusion  of 
a  daily  column  written  each  day 
by  a  (lifferent  editor  of  a  collepe 
newsi)a])ei-.” 

“We’ll  also  be  runninp,”  in- 
teriected  Kandel,  “what  we’re 
poinp  to  call  ‘The  Stock  of  The 
Day,’  columns  written  especially 
for  us  by  .secui  ity  analy.sts.” 

Additional  content  planned 
for  the  Daily  Column  included 
a  daily  book  dipest,  articles  by 
New  York  columnist  Jimmy 
Rreslin,  extracts  from  leadinp 
letters,  and  possibly,  theatre 
financial  an<l  business  news 
criticism. 

(Continued  on  pnr/e 


Antitrust  Workshop 
Will  Deal  with  A«ls 

“Antitrust  ARC’S  for  Adver- 
tisinp  and  Promotion”  is  sched¬ 
uled  for  discussion  Alarch  7  at  a 
National  Industrial  Conference 
Roard  workshop  in  the  Waldorf- 
Astoria  Hotel,  New  A’ork. 

The  ])ropram,  stamped  “ofT- 
the-record.”  will  ranpe  over  such 
toi>ics  as:  Media  rates,  joint  pro¬ 
motions,  budpet  size,  price  adver- 
tisinp,  cooperative  advertisinp, 
price  discrimination  and  adver¬ 
tisinp,  press  relation  in  anti¬ 
trust  matters. 


All-Feature 
Paper  for 
Weekend 

New  A'orkt-rs  will  have-  an¬ 
other  weekend  paper  on  Febru¬ 
ary  2.'),  when  the  \vw  York 
IxnirkrrltovkTr  makes  its  debut. 

The  Knickerlux-ker,  described 
as  a  “newsless  n(-wspa()er.”  will 
carry  nothinp  but  syndicated 
features  and  funnies,  with  a 
noticeable  absence  of  hard  news. 
It  will  sell  for  20  cents. 

The  first  edition  will  contain 
fi  l  papes.  with  FI  papes  of  ad¬ 
vertisinp  and  the  rest  full  of 
columns  and  four-color  comic 
strifis  and  panels.  Seven  syndi¬ 
cates  will  supply  the  Knicker¬ 
bocker  with  columns  by:  Jim 
Rishop,  Ed  Mowery,  Norton 
Mockridpe,  Rennett  Cerf,  Jimmy 
Cannon  and  others.  Comic  lovers 
will  find  Alley  Oop,  Flash 
Gordon,  Joe  Palooka,  Tarzan 
and  many  more.  All  told  there 
will  be  31  comics  and  60  col- 
umni.sts. 

The  Knickerlnx-ker  is  the 
brainchild  of  a  three-man  pub- 
li.shinp  team,  F'rank  J.  Keller, 
ilac  Gache,  and  Joseph  L.  Morse 
— all  associated  as  principals  in 
Standard  Reference  Works  Pub- 
lishinp  Co.,  i)ublishers  of  the 
Funk  if-  Wapnullft  Ennjclopcdiii. 
They  call  their  new  venture, 
which  has  l>een  on  the  drawinp 
boards  for  the  past  eipht 
months,  the  New  A’ork  Knicker¬ 
bocker  Publishinp  Co. 

To  Fill  Weekend  Void 

“We  aim  to  fill  the  weekend 
readinp  void  left  by  the  dis- 
apj)earance  of  the  World  Jour¬ 
nal  T ribune,"  Keller  said.  “Our 
paper  will  l)e  devoted  to  inter- 
estinp  readinp  for  the  entire 
family,  with  emphasis  on  fea¬ 
tures  of  interest  to  New 
Yorkers.” 

,A  hiph-pressure  advertisinp 
campaipn  will  l>epin  February 
19,  with  Knickerbocker  ads  in 
newspapers,  over  radio  and  tv 
stations  and  in  posters  on  buses 
and  .subways.  .Accordinp  to 
Keller,  “It  may  take  two  years 
to  make  the  paper  start  t)ayinp 
for  itself.” 

He  said  SoO.OOO  copies  of  the 
tabloid  will  l)e  j)rinted.  Adver¬ 
tisers  are  puaranteed  a  mini¬ 
mum  circulation  of  200.000 
copies. 

Jack  Mahon,  a  "0-year  news- 
l)ai)er  veteran  who  was  formerly 
with  the  \ew  York  Journal 
American,  will  edit  the  publica¬ 
tion  at  53  East  77th  Street. 
Print inp  will  l)e  done  by  the 
Greater  RufFalo  Press. 
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NKW  M>Kk  Tl.MKS  -CRISIS' 

Wicker  Holds  Bureau 
Post;  Greenfield  Out 


Washington 
of  the  staff  of  Iho 
Washin>rton  Huroau  of  tho  Xi  ir 
Yitr!:  ha(i  nothiiiir  por- 

ponal  atrainst  Jamos  (iroonliold. 
Kut  tlwy  <liii  not  want  him  to 
1)0  ihoir  1m)ss.  So  tlioy  throw  a 
inonko\  wronoh  into  the  plan  of 
manayi-niont  ami  (Iroonfiohl  will 
not  hocomo  chiof  of  tin-  Huroau. 

Th<‘  appointimuit  of  (Iroon- 
fi<'l(i.  a  forinor  Assistant  Socro- 
tary  of  Stat»-  for  pul)lio  affairs, 
to  r<‘placo  Tom  Wicktu’  a.s  a<l- 
nunistrativo  hoad  of  tin*  Wash- 
itmlon  Hui'oau  was  schoduhnl  to 
1m*  announ(*<*d  last  w«*<*k.  Wickor 
was  to  r)*lin<|uish  aiiininist rativi* 
<luti**s  and  contim*  him.«olf  to 
writinir  his  column.  (ir<***nficld. 
it  i.s  understood,  was  promis<'ii 
the  Washington  jol>  after  a  six- 
months  imioct  I'inalion  period 
when  he  was  hired  in  mid-l!i<>7. 

When  tin*  staff  learin*d  that 
the  announc<*nn*nt  that  tireen- 
fn*hi  was  to  suco'od  Wick«'r  was 
immitn*nt  the  normally  d‘*oorous 
and  .sedatt*  city  i-oom  h<*cann*  as 
turbulent  as  a  me^-tinir  of  tin* 
\«*w  York  uarhaire  nn*n's  union 
oppo.-i)*!!  to  t<*rms  of  a  strike 
S)*ttlenn*nt.  The  staff  clamored 
for  action  to  prevent  the  ap¬ 
pointment  and  v^ot  it  hut  fast. 

f.biick  I  rip  I  o  \c«  ^  ork 

A\'icker  was  in  ('lar<*mont. 
\.H.  (ov<*rin!r  the  «*ampaifrn  of 
.Senator  Kim**in*  .1.  McCarthy, 
of  .Minnesota,  who  seeks  the 
Ifemociatic  nomination  for 
Pri'sident.  .Jann'S  Heston,  who 
was  Wicker’s  pn*d<*c(*s.«or  as 
bureau  i'hi«*f.  now  an  .\ssociat<‘ 
Editor  of  the  Times  and  a  col¬ 
umnist,  was  in  his  Washinpton 
office. 

Heston  and  Wicker  converged 
on  New  York  ami  descend«*d 
upon  .Arthui'  Ochs  .Sulzberirei*. 
publisln*r  of  tin*  'rinn*s. 

No  one  will  t<*ll  what  went 
on  durintr  a  b*mrthy  conft*i’enc** 
but  at  .■>  p.ni.  on  February  7, 
<ireenti<*ld  was  informed  that 
he  would  not  be  nann*d  head  of 
th<*  Washincton  Hureau.  He 
promptly  r)*simn*ii  from  tin* 
Tinn*s.  Cheers  w<'nt  up— with 
cries  of  “wt*  won" — wln*n  As¬ 
sistant  Manairinjr  Editor  A.  M. 
Ho.-n-nthal’s  telephone  messape 
from  New  Yoik  that  the  Green¬ 
field  deal  was  off  was  relayed 
to  the  city  room  here. 

Whetht*r  Heston  ami  Wicker 
confronted  Sulzberper  with  the 
probability  of  resignations,  in- 
clufiinp  tht*ir  owui,  is  considered 
classified  information.  It  is 
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known,  howev**r,  that  some 
members  of  the  bureau  had 
decided  to  resipn  if  Wicker  was 
replaced  and  presumahly  they 
had  made  their  decisions  known 
to  He.ston  and  Wicker  bt*fore 
they  w**nt  to  New  York. 

The  only  statement  forth- 
cominp  from  any  member  of 
tin*  Washinpton  staff  was  Wick¬ 
er’s  declaration  that: 

"I  am  still  bureau  chit>f  and 
1  expect  to  remain  bur**au  chi»*f. 
There  an*  a  lot  of  rumors  poinp 
’round  but  1  c:in’t  comment  on 
them." 

Siil/ln-rgcr  Hegrel'  l.o-*. 

(Commentinp  on  Greenfield’s 
n'sipnation.  .^ulzberper  said: 
“My  decision  was  in  no  way  a 
retl<*ction  upon  .lames  Gr<‘en- 
field.  Mr.  Greenfield  is  a  man 
of  outstanding  talent  and  a 
great  p»*ntlt*man  whom  tin* 
Times  det*|)ly  repr<*ts  losing.’’) 

Washington  m*wspajn*rs  juib- 
lished  .stories  to  the  eff(*ct  that 
the*  (lecision  of  Managing  Editor 
Clifton  Daniel  and  .A'^sistant 
M.E.  Kos<‘nthal  to  replace 
Wicker  with  Gr<*('nfield  was 
anothei-  niovt*  iti  a  continuing 
effort  on  the  |)ai't  of  tin*  Ni'w 
York  offi<*e  to  ext*rcise  great)*!’ 
conti'ol  ov)*r  the  o|)!‘i’ations  of 
the  W:ishington  offio*.  Under 
Ib'Ston  and  his  |(r)*di*cessor. 
.Ai’thui’  Krock.  the  Washington 
bureau  )*njoyed  considerable  au¬ 
tonomy  but  always  with  the 
iM’Cognition  that  N)*w  A’))rk, 
:ift!*r  all.  was  ln*ad(iuai-t<'is  and 
was  !*ntille<i  to  )*xerci.se  major 
authority.  There  were  instances 
when  Washington  successsfully 
opjxi.sed  New  York  authority 
but  no  crises  flevelopefi. 

His  Ncus  ltackgroun<l 

In  the  Wicki-r-Greenfield  af¬ 
fair,  how(*v)>r,  anv  attempt  on 
tin*  |!ait  of  N)*w  A'ork  to  impose 
great)*!’  )*ontrols  on  the  Wash- 
ingto!!  bur)*au  was  not  the  major 
facto!’.  Th)*  main  !’ea.son  for 
stro!ig  staff  opposition  to  Green¬ 
field  was  his  lack  ))f  b!’oa)i  news¬ 
paper  )*xp)*ri)*nc)'  ancl  Times 
iiackg!’ou!ni.  Men  who  had 
work)*)!  lo!ig  years  for  the 
Ti!n)*s  in  Washington  and  else¬ 
where  di)l  not  want  to  be  di- 
r)*cl)*d  by  one  who,  however 
nice  a  guy  In*  might  lie,  had  a 
scanty  r)*cord  in  journalism. 

G!’)*enfiel)i  worked  for  the 
('l<  vehntd  /Vc.s.s  in  19.‘19-41  and 
th)*!’)*aft)*i’  sj))*!it  several  y)*ars  i!i 
c))lleg)*  ai!)!  military  .service.  He 
W))rk4“)l  fo!’  the  A'oice  of  .Amer¬ 


ica  194f)-.')0  and  from  lO.ol  to 
19(32  he  was  on  the  staff  of 
Time  magazine,  covering  assign¬ 
ments  in  Korea,  .Japan,  India, 
and  London,  l)ecoming  diploma¬ 
tic  corresponde!it  for  Time-Life 
in  Washington  in  19(31.  He  left 
that  jjost  to  join  the  State  De- 
pa  !’t!rient. 

Gr)*enfield’s  chief  sponsor  was 
Hos)*nthal,  who  became  ac- 
c|uai!ited  with  him  while  he  was 


BfFFALO.  N.  Y. 

Citati)ms  in  the  New  York 
,Stat)‘  Publishers  .Association 
C))ntest  for  Newspap)*!*  Excel¬ 
lence  gave  testimony  here  this 
week  to  the  vigor  and  enterpri.se 
of  journalism  in  the  Empire 
.State. 

Hob)'!’t  H.  Nagel,  litildvid 
.VcM’.s,  chairman  of  the  awaids 
committee,  said  41  newspapers 
had  )*nter)*d  the  competition 
which  was  open  to  all  dailies 
published  in  New  A'ork  State 
outside  of  New  York  City. 
.Awards  were  mad)*  i!i  four  )‘ir- 
culation  divisions. 

lop  Award  to  \cwMla> 

The  winner  of  the  top  pi-ize, 
a  plaque  for  Bc*st  Sei’vio*  to  its 
(’ommunity  and  Public  in  1907. 
was  Xeu'fitidii,  the  Long  Island 
tabloid  published  at  Garden  City. 

In  the  view  of  the  judges. 
.N'ewsday  merited  the  award  for 
its  "ma.ssiv)*  and  jiroductive 
effort"  in  disclosing  land  and 
zoning  scandals  in  which  per¬ 
sons  prominent  in  g))vernment 
and  politics  were  involved. 

This  “exemplary  pi)*c)'  of 
teamwo!k.’’  said  the  citation, 
utilized  all  the  news  and  edito¬ 
rial  r)“.sources  of  the  paper,  of 
which  Harry  F'.  Guggi*nheim  is 
editor.  .Among  the  results  of  the 
disclo.sures  were  indictments, 
firings  and  resignations  of  offi¬ 
cials  who  had  violated  a  (lublic 
trust. 

Extra  After  Riot 

Other  Community  Service 
winners  were: 

The  Evening  Xru'n,  a  Gannett 
newspaper  at  Newburgh — for  its 
enterprise  in  producing  an  extra 
for  the  first  time  in  its  long 
history  the  morning  after  a 
serious  riot  broke  out.  The  edi¬ 
tion  contained  no  advertising 
and  was  distributed  free  in  an 
attempt  to  “calm  the  populace 
that  could  readily  have  l»een 
disturl»ed.’’ 

The  Auhum  ('‘iti:en-A(lrer- 


a  'rimes  correspomlent  in  the 
Far  East.  Greenfielil,  however, 
sai)l  that  he  was  hire)!  with  the 
approval  of  Executive  Editor 
Turner  Catledge,  Publisher 
Sulzberger  an)l  Managing  E)ii- 
t))r  Daniel,  and  promiseil  the 
\Vashingt))n  bureau  assignment 
within  a  sp)*cifi)*d  |))*ri))d  ))f  tini)*. 
He  was  surprised  when  tin* 
Publisher  n'versed  the  )*a!’li)*r 
to|)  manag)*m)*nt  il)*cisi))n. 


tijier — for  a  successful  campaign 
to  establish  a  new  high  sch))))!. 

The  Mnmaronerk  Dailij  Time.f 
(Gannett) — for  its  year-long 
investigation  into  the  probb'm  of 
drug  usage  in  its  area. 

Winners  in  other  categories 
were : 

Local  r*epoiling  —  Ydukenf 
Hernld-Statesm-an  (Gannett)  for 
a  wide  range  of  stories:  Middle- 
town  Thnea  Hernld-Rernrd  of 
the  Dttaway  Group,  for  first 
telling  the  story  of  a  ship  cap¬ 
tain  (.Arnheiter)  who  was  n*- 
lieved  of  his  command  in  Viet¬ 
nam;  the  Oneontd  Stdr  (Otta- 
way).  for  rleadline  r)*porting  and 
followup  coveragi*  on  a  major 
fire;  and  the  OxFiining  Citizen- 
Register  (Gannett),  for 
thorough  and  vigorous  coverage 
of  stories  having  effect  on  its 
community. 

Editorials — Roehester  T  iwe^- 
I'nion  (Gannett),  for  writing  in 
styles  ranging  from  irony  tn 
no-nonsense,  vigorous  denuncia- 
ti)>n;  Middletoivn  Times  fterold- 
Rernrd  (Ottaway),  for  discu.«- 
sion  of  riots  and  the  collusion 
between  a  local  official  and  a 
public  utility;  [tunhirl:  Evening 
Observer,  for  terse,  illustrative 
and  highly  readable  prose;  and 
Mnmnroneek  Dnilg  Times  (Gan¬ 
nett),  for  well  reason)*)!,  f))rce- 
fully  express)*)!  points  of  view. 


(iivt*  Press*  Can! 
Vi  illi  .Sirin*:  .Allaehed 

PHir.ADEI.I*IIIA 
Th)'!’e  has  b)*en  one  change  in 
th)*  Phila(l)*lphia  P))lic)*  H)*- 
p))rt)*rs’  p!’ess  car)ls  issu)*)l  in 
mi)i-F’)*bruary.  .A  cor)l  has  b)*)*n 
attached,  making  th)*  car)!  simi¬ 
lar  to  a  baggag)*  tag,  so  that 
wh)*n  !’)*p))rters  are  covering 
police  assignments  o!*  ceremonial 
functions  where  news  !nedia  n*))- 
r)*s)*ntatives  have  to  Im*  easily 
i)i)*ntifie)i,  the  canl  may  be  W))rn 
in  the  c))at  la)))*!. 
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\E\^  M)|{K  .S'l  A'rK  ARDS 

Citations  Applaud 
Journalistic  Vigor 


Memo  to  Art  Porter 
On  Readership  Data 


Dear  Art: 

Your  suggestion  that  the  “eon- 
tinuing  study  of  newspaper  read¬ 
ing"  lie  started  uj)  again  (E&P, 
Fell.  :t)  seems  to  have  the  sup¬ 
port  of  a  numlier  of  newspaper 
and  agency  media  executives. 

.At  the  same  time,  Art,  I  must 
also  report  that  the  chances  of 
this  idea  ever  getting  off  the 
proverhial  flagpole  look  pretty 
slim,  which  should  come  as  no 
surprise  to  you,  as  I  recall  you 
saying  to  the  .Michigan  Press  .As¬ 
sociation  that  most  of  the  advice 
from  advertisers  and  agencies 
to  newspapers  over  the  years  has 
gotten  no  farther  than  a  “two 
column  report  in  Editor  &  Pub¬ 
lisher”  anyway. 

Well,  Art,  that  .seems  to  be 
the  situation,  but  I  thought  you 
might  be  interested  in  knowing 
who  some  of  youi-  backers  are 
and  al.so  the  dissenters  and  their 
reasons — particularly  the  latter. 

In  the  agency  media  group, 
you  can  count  on  suiiport  from 
such  colleagues  as:  Itoger  Clapp. 
Rumrill-Hoyt,  who  serves  as 
vice-chairman  of  the  f.A’s  news¬ 
paper  committee';  .lert'my  Spra¬ 
gue,  Foote,  Cone,  &  Belding; 
Murray  Thomas.  Chirug  & 
Cairns;  .A1  Petcavage,  Doyl*', 
Dane  Bernbach;  Michael  Dono¬ 
van,  Papert  Ko«‘nig&  I.ois;  Ellis 
1.  Folke,  ex-media  director  of 
Sullivan,  Stauffer,  Colwell  & 
Bayles  and  now  communications 
consultant  to  SSC&B  and  Her- 
iM'rt  .Maneloveg,  BBDO. 

On  your  side  in  the  newspaper 
business,  there  aie  executives 
like':  Dan  l.ieenel  at  the'  Suffolk 
Sun:  I.ou  Heindel  of  the  Sun 
Jouc  Merrurjf  anel  Mcrcuri/ 
W’U'.'i;  John  Corbett  of  the'  llur- 
liu(/ton  (Vt.)  Free  Frexa:  anel 
John  I..  Ceeughlin,  Hartford 
('ou  runt. 

Lieenel  saiel  he  was  "complete'ly 
in  fave)i  "  e)f  lesuming  the  “e-on- 
tinuing  studies”  so  long  as  “it 
prewieles  continuing  ve'rification 
of  the  value  eef  the  newspape'r  as 
an  aelvertising  meelium." 

He'inelel  saiel  he  “agived”  that 
the  studies  shoulel  Ih'  unde'rtaken 
again.  First,  though,  he  saiel, 
he  woulel  like  to  see  the  Bureau 
of  .Aelveidising,  -LA’s,  Inte'ina- 
tieenal  Newspape'r  .Aelvertising 
E.xe'e'utives  come  to  a  “joint 
agree'ment  on  research  jerex'e'- 
ilure's  and  refine'me'nts."  He  saiel 
he  also  felt  “stremgly”  that 
de*me)graj)hics,  which  follow  the 
■standardizeei  l.A  breakeleewn, 
sheeulel  l)e  inclueled  te>  give  a 
“U'tter  pi  ofile  of  the  ne'wspape'r 
reader”  if  the  reaelership  studies 
are'  re'sumeel. 

CorlH'tt  reminels  you  that  the 
editor  ac  PUBLISHER 


Fre'e'  Press  has  be'en  ceenducting 
its  “own  continuing  study  eif 
b'aelership  to  evaluate  its  fe-a- 
tures  for  several  years”  and  is 
involveel  in  the  .Auelit  Bureau  eef 
Circulation’s  elemografehic  pilot 
study  (Ee&P,  Feb.  3,  Pg.  28). 
“Yes,”  says  Corbett,  “we  favor 
any  stuely,  inclueling  .Art  Por¬ 
ter’s,  if  that  will  helj)  prove  that 
a  well  eeliteel  elaily  reaches  more' 
people  than  any  eether  nu'dium 
or  combinatieen  of  me'dia.” 

Coughlin  saiel  your  idea  is  a 
“geioel  one,”  in  fact  he  saiel  a 
greeup  of  21  Ne'w  Pmglanel  elailie's 
have  resumed  their  own  cemtinu- 
ing  study.  The  studies,  he'  said, 
are  leeing  conelucteel  by  Carl  Nel¬ 
son,  the  research  firm  which  elid 
the  original  leaelership  studies 
for  the  Bureau  of  .Aelvertising 
betwee'ii  19.38  anel  1!>.'>2. 

Felix  J.  Tomei  Jr.,  assistant 
general  manager  of  the  Cliiraf/o 
Tribune  and  Bill  Scrivner  of  the 
Madrion  (Wise.)  .Ve’U'.s'/eejper.s 
also  responeled  to  your  sugge's- 
tion,  but  were  not  nearly  as 
much  in  favor  of  the  ide'a  as 
were'  the  either  admen. 

Tetmei,  who  is  jiresielent  of  the' 
International  Newspaper  .Aelver¬ 
tising  Executives,  took  this 
stand:  “It  has  long  Icen  the  goal 
of  IN.AE  research  committe'e'  to 
lie  respemsive  tee  advertisers’ 
ne'e'els.  There  is  an  avalanche'  eef 
newspaper  research  deme  and 
fdanneel  including  reaelership 
finelings.  IN.AE  activity  (Uh's  not 
encompass  research  itsk'lf,  which 
is  appropriately  the  province  of 
the  Bureau  eif  .Aelvertising,  ne'ws- 
print  infeirmation  ceimmitte'e',  in- 
elividual  newspapers,  and  selling 
eirganizations,  such  as  Million 
Marke'ts  anel  Newsiiafie'cs  1.” 

Scrivner,  whei  served  on  the 
IN.AE  re'search  committee  with 
Tome'i  at  one  time,  reacte'd  to 
your  ielea  this  way:  “My  re'ced- 
le'ction  eif  the  i-eason  for  eliscon- 
tinuing  ‘continuing  stuelies’  was 
that  additional  stuelies  eliel  imt 
adel  tei  the  beiely  eif  knowleeige' 
but  only  cemfirmeel  eleeluctions 
made  freim  previous  studies.  I 
be'lieve  the  Bureau  now  has 
much  of  the'  information  Porter 
wants  thiough  its  own  stuelies 
and  Starch  finelings.” 

Scrivner  said  he  thought 
standardized  technieiues  should 
lie'  feirmulateel  as  a  guide  by 
which  individual  newsjiapeis 
ceiuld  follow  in  conelucting  their 
eiwn  reaelership  research.  He' 
.suggested  that  this  elata  lie' 
liolled  at  some  central  source  for 
stuely  of  ge'neral  principles  of 
newsjiaper  reaelership.  ‘‘In 
short,”  he  conclueled,  “Porter’s 
questions  ele'serve  an.swers  but 
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his  re'ceimme'iidation  is  not  the' 
only  answer.” 

Sharing  the'  same'  view  is  Dr. 
Leo  Bogart,  general  manager  of 
the  Bui'eau  of  .Aelvertising,  who 
points  eiut  that  the'  Bureau  has 
the  answers  as  far  as  acreiss  the' 
beiarel  infeirmation  on  newsjiaper 
readership  ami  individual  read- 
e'rship  elata  em  particular  aels  in 
particular  ne'wspapers  is  e-on- 
ce'rneel. 

.Across  the  boaiel  type'  eif  re'ael- 
e'rship  elata,  he  saiel,  was  aele'- 
epiately  filleel  by  the  stuely,  “Prei- 
spects  Be'feire'  Us,”  which  showeei 
that  82  per  cent  of  the  reaelers 
turneei  tei  a  page  having  a  na¬ 
tional  ael.  .Ael  by  ael  analysis, 
Beigai't  saiel,  is  available  from 
Million  Marke'ts  Newspajie'r 
measiire'el  by  Stare'h.  Other  jia- 
pers,  such  as  the'  Philudetidiia 
Inquirer,  e'eineluct  regular  sur- 
ve'ys  ein  ael  re-aeiership,  he  .saiel. 

Beigart  alsei  recalle'el  that  the' 
ceintinuing  stuelies  hael  to  lie- 
eliscontinued  in  19."i2  Ix'cau.se'  the 
elata  geit  tei  lie  “very  repetitive.” 
Ceimparing  Stare'h  “re-ael  most" 
anel  “neiteel  meist"  sceires  of  tei- 
elay,  with  theise  of  19.'i2,  Bogart 
saiel,  shows  this  is  still  the  case. 
Ileaelership  of  newspaper  aels, 
Bogart  noteel,  are'  preelictable  be'- 
e'au.se  the'y  vaiy  nei  meire'  than 
eleM's  the'  tempe'rature  eif  a 
healthy  iie'rsein,  which  is  seime'- 
thing  tei  re'memlier,  .Art. 

Bogart  admits  that  tlu'ie'  is 
much  tei  lie'  desireel  as  far  as 
auelience  demographic  elata  is 
e'oncerneel.  Even  so,  newspapers 
proviele  a  tremenelous  ameiunt 
abeiut  aueliences,  Beigart  ele'- 
clare'el.  In  this  area,  he  con- 
e'ede's,  a  ceintinuing  stuely  might 
be  a  goeiel  ielea.  Heiweve'r,  he  eloe's 
neit  think  it  is  the  meist  impor¬ 
tant  thing  which  newspapeis 
shoulel  be  eleiing  in  I’e'seai'ch. 

He  saiel  the  numln'r  one  re'- 
search  firieirity  is  unceivering 
elata  that  weiubl  guiele  the  ael- 
ve'rtiser  whei  has  maeU'  a  sjiace' 
e'eimmitme'llt  em  heiw  he'  sheiulel 
alleicate  this  space'  anel  heiw 
shoulel  the  aels  be  sche'eluleel. 

Neithing  pe'i'sonal,  but  the' 
feilks  at  the'  bureau  think  that 
seime  eif  this  ne'W  re'aeU'rship  elata 
now  available'  might  have' 
mis.seel  coming  to  yeiur  attentiem 
while  you  were  weirking  in  the 
outeleior  busine'ss  lie'feire'  Jeiining 
Camptie'll-Ewalel.  If  that  is  the' 
case,  Beigart  saiel  he  woulel  be' 
willing  to  familiarize  you  with 
all  the  latest.  If  not  him,  I.eiu 
Rich  of  their  De'treiit  eiffice'  is 
reaely  and  able'. 

That,  -Art,  seems  tei  bo  the' 
way  the'  situation  stacks  u)i. 

Best  regarels, 

Jerry  Walker  Jr. 
P.S.  Forgeit  to  mention  that  Dem 
Nutter,  aelvertising  elirector, 
Leing  Beach.  Calif.,  /’rr.s.s  Tele- 
qrain,  wire'el  to  say  he  is  all  for 
the*  split  run  proposition  which 
you  made.  Says  he'  has  offeree! 
the  same  feir  five'  ye'ars. 


IN.  Y.  Post 
'I'hreateiied 
With  Strike 

Talks  were  proceeding  late 
this  week  to  avoid  a  strike  by 
New  A'ork  Newspaper  Guild 
members  employed  at  the  .Wu’ 
York  Pn:<t. 

Guild  members  voted  to  strike 
the  city's  only  afternoon  paper 
at  5  a.m.,  Februarj’  19,  unless 
a  new  contract  is  agreed  upon. 
The  union,  representing  450 
clerical  and  editorial  employes, 
has  lieen  working  without  a  con¬ 
tract  since  March  .31,  1967. 

Salaries  are  not  an  issue  in 
the  dispute.  The  union  has  ac¬ 
cepted  an  eight  percent,  in  the 
fir.st  year,  and  six  percent  in 
each  of  the  succeeding  two 
years,  scale  of  increase.  At  is- 
.sue  are  fringe  benefits,  most  of 
which  were  obtained  in  recent 
contract  settlements  by  Guild 
membf'rs  employed  at  the  \'ew 
York  \ews  and  .Vcui  York 
Tini(  Th('  Rost  contract,  which 
is  letroactive  to  March  31,  1967, 
raises  the  top  reporter  salary 
from  $193  to  $231,  a  figure  lower 
than  that  at  the  Times  and 
News. 

Theodore  W.  Kheel,  mediator, 
said  that  a  problem  was  relating 
iH'nefits  in  contracts  with  the 
two  daily  papers  to  the  evening 
paper  “where  the  circumstances 
of  publication  are  different.” 

.Members  of  the  Mailers  union 
have  also  voted  to  strike  the 
Rost  “at  anytime”  if  the  cur¬ 
rent  contract  stalemate  is  not 
broken.  The  Post  has  yet  to 
reach  contract  accord  with  the 
.Machini.sts  and  the  Electricians. 
• 

I'PI  Sales  Manager 

Robert  E.  Page  was  named 
sales  manager  for  the  Europe, 
Africa  and  Middle  East  division 
of  United  Press  International 
with  headquarters  in  London. 
The  appointment  was  made  by 
R.  VV.  Beaton,  vicepresident  and 
general  division  manager.  Page 
joined  UPI  in  Des  Moines  in 
1960. 


.Media  l)ir«*elor 

The  appointment  of  Norman 
H.  Chester  as  media  director  was 
announced  by  The  .American 
Tobacco  Company.  He  will  be 
responsible  for  oorporaU*  media 
planning  and  budgeting.  He  has 
lieen  a.ssi.stant  media  director 
since  joining  American  Tobac¬ 
co  in  1966  from  Ted  Bates  and 
Company. 
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Three  Main  Themes 
From  Men  at  McCann 


Up  in  thf‘  room  of  Mc- 

Uann-Kiiikson  Inc.  on  Tuc.silay 
afternoon  tlioy  were  jiroc<H‘(ling 
with  caution. 

•McCann,  larjjcst  and  most 
))rotitaltle  component  in  tin' 
financially-trouhh'd  Intel-public 
tirouj)  of  companies,  was  out 
to  make  a  numtH*r  of  relevant 
points: 

•  First — all  is  well  with  the 
U.S.'s  third  larffest  apency  (sec¬ 
ond  largest  world-wide)  desjiite 
the  shakeup  eksewhere  in  the 
corporate  comple.x  of  which  it 
is  a  part ; 

•  S«*cond — irrespective  of  size 
-McCann’s  creativi*  jiroduct 
matches  up  to  anythinp  (iro- 
duced  eksewhere  alonjr  .Madison 

venue;  and 

•  Third — changes  in  manaji'e- 
ment  just  made  will  still  further 
enhance  creative  output. 

Man  with  the  message  before 
the  crowdeil  press  conference 
was,  naturally,  the  boss:  former 
newspaperman — "1  still  repard 
myself  as  a  writer” — Paul  Foley, 
the  recently  ebn-ted  president 
and  chief  exec  at  McCann. 

<>rouiiil  Killer 

He  started  off  by  sayinp  that 
pround  i-ules  of  the  meetinp  in¬ 
cluded  the  fact  that  none  of 
the  McCann  exi*cutives  jiresent 
were  “(jualified  to  talk  about  the* 
troubles  within  the  Interpublic 
proup.”  (Nevertheless,  some  <iis- 
cussion  on  this  topic  emerped 
lat«‘r  and  the  McCann  men 
sounded  ejuite  knowledpeable  on 
the  subject). 

Foley,  crappy-faced  and  pruff 
for  an  apency  chief,  stood  1m‘- 
neath  a  wall  chart  which  list<‘d 
ol*  of  his  shop’s  princii)al  ac¬ 
counts  and  by  way  of  diMUonsti  a- 
tion  of  the  .<olidity  of  .McCann’s 
business  activiti<-s,  exjdained: 
"The  averape  life  of  an  account 
with  an  apency  in  this  business 
is  seven  yeais;  oui-  averape  is 
M  years  and  that’s  .somethinp 
we’re  Jtroud  of.  .  .” 

Then,  patherinp  steam,  Foley 
took  newsmen  on  whirlwind  ver¬ 
bal  tour  of  .McCann’s  nine  do¬ 
mestic  oflices,  pausinp  lovinply 
at  .\tlanta  ( head(|Uarters  of 
Coca-Cola,  a  major  account)  and 
at  Houston  (headquarters  of 
Humble  Oil,  “a  jn  izfHl  account, 
without  that  F.s.so  Tiper  in  our 
Tank  we  could  suffer  (juite  a 
bit”) . 

.McCann,  he  emphasized,  was 


ELECTED  to  key  posts  at  McCann-Erickson:  Chester  L.  Posey,  left, 
vice  chairman,  and  Frank  A.  Armstrong,  chairman  of  the  executive 
committee. 


a  hiphly  j)ro(itable  apency,  "and 
always  has  tn-en  ripht  tiack  from 
our  early  days."  Foley  also 
stressed  that  each  of  the  .McCann 
oflices  was  a  fully  staffed  com¬ 
plete  apency,  “workinp  for  some 
of  tile  In^st  names  in  the  business, 
doing  some  of  the  tj«*st  advertis¬ 
ing  with  many  of  the  l)est 
l>eople.” 

.Ncm  Appoinliiieiil* 

It  was  time  to  talk  about  the 
new  appointments.  Chester  L. 
I’osey,  (‘Xi’cutive  vicepresident, 
moves  up  to  vic«“  chairman. 
Frank  A.  .Armstronp,  an  execu¬ 
tive  vicepresident.  becomes 
chaii  man  of  the  executive  policy 
committee.  Elevate<i  to  execu¬ 
tive  VI*  status  were:  Tliomas  P. 
Losee,  manager  of  the  Houston 
office,  IvolM-rt  S.  .Marker,  man¬ 
ager,  Detroit,  and  David  Kicaud, 
management  .'Service  officer  in 
New  York. 

The  management  also  includes 
William  .Mulvey,  ex<*cutiv(‘  vict>- 
president  and  management  .serv¬ 
ice  oflicei-  in  New  York;  .Mur¬ 
ray  Hillman,  recently  elected 
executive'  vice  jnesident  who 
heads  the*  McCann-Krick.son 
Strate'py  Cente-r;  Carl  Johnson, 
<‘xecutiv«'  vicepre'sident  and  man¬ 
ager  of  the  agency’s  Chicago 
oflice;  Marvin  Corwin,  exi'cutive 
vic<‘i)resid(*nt  and  manage'inent 
.service  oflicei-  in  New  York;  and 
Ceorgf'  Hatch,  newly-eb'cted 
treasurer. 

Creatixe  F.iiipba'is 

"The'  n»'w  management  face  at 
.McCann-Krickson  has  two  prin¬ 
cipal  characte'iistics,’’  said  Fo¬ 


b'y.  "First,  and  I  hope  rather  ob¬ 
viously,  is  the  increased  empha¬ 
sis  we  are  putting  on  e-reative 
jieople  and  th*'  (-reativi'  product 
.  .  .  the  sf'cond  characteristic  of 
this  new  team  is  its  staliility. 
Th('  men  nanu'd  have  an  aver¬ 
age  of  service  with  McCann  of 
l.’I  years  each.” 

Foley  indicati'd  that  further 
"creative  appointments”  would 
be  made  and  said  that  the  execu¬ 
tive  policy  committee  which  now 
has  10  memliers  would  take  on 
new  meaning.  It  will  meet 
monthly  under  his  direction. 
Control  of  the  committee  was 
previously  in  the  hands  of 
.Marion  Harper  Jr.,  the  liepo.sed 
head  of  Interpublic. 

.After  a  showing  of  commer- 
(-ials,  introduced  liy  Chester 
Po.sey,  Foley  noted:  "In  talking 
of  our  long  .service  for  clients, 
we  run  the  risk  of  veering  a 
solid  citizen  image  into  a  stolid 
citizen  image — and  that’s  some¬ 
thing  w<'  certainly  don’t  want.” 

Talk  turned  to  cash,  Foley 
saying  world-wide  billings  were 
up  at  $17.')  million.  Domestic  bill¬ 
ing  were  uj)  slightly  at 


million.  He  also  .'iaid  that  the 
agency  hail  gained  .$4  million  in 
liillings  in  "the  last  couple  of 
weeks”  and  that  the  only  ac¬ 
count  the  New  York  office  had 
lost  in  the  past  four  years  was 
the  recent  departure  of  Honson. 

Dismissals,  put  at  ititO,  within 
the  Interjiublic  (ii-ou))  became 
the  subject  of  (|Uestioning.  .Most 
of  the  answers  came  from  Frank 
.Armstrong  who  said  that  the 
retrenchment  within  the  parent 
<-orporation  had  not  affected  Mc¬ 
Cann.  Some  .‘50  iieoph'  had  left 
the  agency,  but  this  was  in  the 
normal  course  of  evi'nts. 

Perhajis  the  whole  tone  of  this 
rather  unusual  press  conference 
was  summed  up  in  the  words  of 
Foley:  "We’re  trying  to  leave 
you  with  the  impression  that 
we’re  an  agency  on  the  prowl — 
proud  of  itself,  its  history  and 
its  Jieople.” 

♦  ❖ 

CKAKKD  T(»  (iKDW 

Ernest  .A.  Jones  has  no  lieard, 
nor  does  he  have  a  comjilex 
about  way-out  creativity.  “Cre¬ 
ativity’s  fine,”  he  .says,  “liut  first 
and  foremost  w<‘’re  in  the  sell¬ 
ing  liusiness.”  .As  chairman  of 
.Muc.Muiius,  John  iV:  .Adams, 
.lones  has  done  jilenty  of  sell¬ 
ing,  both  for  clients  and  for  his 
agi'iicy.  In  12  years  under  his 
guidance,  AI.I&.A  billings  have 
gone  from  iflO  million  to  $11(1 
million. 

.lones,  like  othei-  agency 
chiefs,  can’t  afford  to  i-est  on 
bis  lauiels.  “It’s  a  tough  busi¬ 
ness  with  no  letuji,”  he  says, 
“and  believe  me  some  screwy 
things  are  hapjiening  along 
Aladison  Avenue  the.se  days.” 

He  didn’t  .say  so  in  so  many 
wonls,  but  his  intimation  was 
that  the  agency  business — after 
a  jieriod  of  “cute”  advertising — 
had  better  return  to  selling  as 


AT  OPEN  HOUSE  festivities  of  the  New  York  office  of  MacManus, 

John  &  Adams  the  other  day,  Gardner  (Mike)  Cowles,  chairman  of 
Cowles  Communications  Inc.,  was  among  the  guests  from  the  pub¬ 
lishing  business.  He  is  pictured  arm-in-arm  with  Mr.  and  Mrs.  Ernest 

A.  Jones.  Mr.  Jones  is  the  ad  agency  chairman.  (f  outinHcd  oti  liilf/c  .)•)) 
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IMIOTOGRAPHY 


Settle,  Dale  Named 
Photographers  of 


GENERAL  NEWS — This  first  place  winner  in  general  news  was  taken 
by  Frank  Johnston.  UPl.  It  shows  an  exhausted  Marine  who  found 
refuge  inside  a  chapel  during  a  heavy  mortar  attack  two  miles 
south  of  Con  Thien  last  May. 

Thomas  11.  Smith,  the  Geo-  ( Wis. )./««/•««/,  look  swond  with 
graphie,  was  named  “Picture  “Unmilitary  Bearing.”  Frank 
Editor  of  the  Year.”  Hoy,  the  iVaxliitifftan  (D.  C.) 

The  Louisville  Courier-Joui‘-  Poxt,  took  thii-d  with  a  picture 
nal  took  first  in  best  newspaper  called  “Flower  Power,”  showing 
use  of  i)hotogiaphs,  with  spe-  a  policeman  holding  flower  pots, 
cial  commendation  for  its  Sun-  (A  total  of  1,1(!7  entries  were 
day  magazine.  The  judges  .submitted  in  the  feature  picture 
singled  out  for  praise  the  sp(H;ial  category,  making  it  the  largest 
magazine  issue  devoted  to  of  any  contest  class.) 

Strode’s  photos  of  Vietnam. 

Entries  for  the  best  news-  Sports  inncrs 

paper  use  of  photographs  were  ijov  Miller,  UPI,  took  first  in 
generally  criticized  by  the  judges  .^portx  with  “His  Stock  Is  On 
as  disappointing,^  and  display-  the  Rise,”  showing  a  stock  car 
ing  a  tendency  to  just  block  jiic-  racing  accident.  John  Croft,  the 
tures  in.  Minneaixtlix  (Minn.)  Tribune, 

r  ii’st  Place  in  the  spot  neivs  took  set'ond  with  “Sweet  Taste 
category  was  won  by  Rick  Mer-  of  Victory.”  Bob  Broiler,  a 
ron,  .A.ssociated  Press,  for  his  Tucson,  Ariz.,  freelancer  took 


Bruce  Dale  Gary  Settle 
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For  the  Record 


Hy  Jrrry  Vi  alkrr  Jr. 

Sti)|)  Press  Item.  \\  hen  C  harlie  Lipscitmh  retires  from  the 
Mureau  of  .VdvertisiiiR  October  1  he  will  go  to  work  for  Lord 
Thomson  as  an  advertising  sales  consultant  for  the  ‘London  Times' 
and  other  papers  in  the  Thomson  organisation. 

Case  History  File:  Occident  f'lour’s  recent  “Collector’s  Cook¬ 
book”  advertising  series  in  the  Mitnivaiiolia  Star  and  Minnenpalif! 
TriUinit'  demonstrates  once  again  the  effectiveness  of  small  space 
high  frefiuency  campaigns.  .4s  the  fourth  leading  flour  brand  in 
the  Minneapolis-St.  Paul  metro  area  with  an  8''r  share  of  market, 
Occident  found  itsedf  in  a  dirticult  marketing  situation  in  .4pril, 
PMki.  First,  the  homemakers  in  the  5-county  market  were  not 
familiar  with  the  brand.  Second,  the  flour  was  not  l)eing  used  for 
cookies,  cakes,  j)ies  and  other  baked  <les.serts.  The  Star  and  Tribune 
conducteii  a  special  study  on  the  use  of  grocer.v  ads  and  recipes 
in  the  aiea.  The  results  showed  that  of  all  women  interviewed 
consulted  newsiiajier  grocerj'  ads  l)efore  shoi)i)ing,  reported 

use  of  r<-cipe  suggestions  in  the  j)aper,  and  filK'r  claimed  they 
clijiped  recij)es  from  the  jiaper  and  saved  them.  With  these  find¬ 
ings  in  mind,  Occiiltmt  developed  a  series  of  2ttb-line  ads  that 
featured  original  r(‘cipes  for  desserts.  The  ads  were  scheduled 
six  times  a  week  in  the  Star  and  Tribune  from  September,  litfifi 
t<i  .4pril.  IPfiT.  In  .4i)i  il,  the  Star  anrl  Tribune  made  a  reaiiership 
survey,  which  revealed  that  46',  of  all  Metro  area  housewives 
intenii'wed  recalled  st-eing  the  ads.  and  among  all  homemakers 
in  the  area,  11.8'r  .said  they  now  had  Occident  Flour  on  hand, 
as  compared  to  8.1' r  Ixffore  the  campaign  l)egan  in  September. 
The  top  two  floui-  brands — (lold  Medal  and  Pill.sbur.v — registered 

small  sales  gains,  but  the  numlwr  three  brand — Robin  . . . 

dropped  from  18.2' <  share  of  market  to  12.4'‘r. 

National  .4s.sociation  of  Food  Chains  has  decided  to  use  pub- 
licit.v  rathc'r  than  advertising  to  tell  its  stor.v  to  consumers.  l>aniel 
J.  Kdelman  Inc.  is  handling  the  program.  . . .  .41abama  .Attorney 
(leneral  has  filed  a  complaint  against  Birmingham  Pe))si-Cola 
Bottling  Company,  charging  that  the  “.lack  Tojts”  money  give¬ 
away  promotion  is  a  lottery.  .  .  .  Numl)er  of  first-time  network 
television  useis  was  up  from  4<)  in  l!*fi<>  to  85  in  liffiT,  according 
to  Broadcast  .Adveitising  Rejiort.s.  .  .  .  Hush  Puppies  newspaper 
ads  promoting  the  Spring-Summer  lines  will  include  local  Sunday 
supj)lements  in  5<»  mark<‘ts,  backed  up  hy  a  5(l-5P  co-op  program 
where  the  previ(»us  of  net  sab*  limit  has  Imhmi  eliminated.  .  .  . 
Kd  Sissman.  creative  director  of  Kenyon  &  Eckhardt,  breaks  into 
print  with  a  lK)ok  of  vei-.s<*.  published  by  Atlantic  Little  Brown 
and  Company.  The  title;  “Hying:  .4n  Introduction.”  The  former 
National  Sp<“lling  Bee  champion  and  ra<lio  Quiz  Kid  is  descrilx'd 
as  a  “witty,  worldly  poet  who  records  the  enigmatic  sadness 
iHMK-ath  tin*  .surface  of  familiar  scenes,  espc'cially  tho.se  of  the 
city,  of  bohemia,  of  the  middle-class  suburb.” 

National  suppb-ments  will  l>e  usc'd  during  the  F'ather’s  Hay 
and  Christmas  promotions  b.v  Shulton  for  its  new  Burley  line.  .  .  . 
.Micro  fragrance*  development  by  the  .‘IM  Company  which  enables 
volatile*  liquiels  to  Im-  containe*d  in  microscopic  bubbles  on  j)aper, 
se)  that  the*  fragrance*  is  not  rc*leasc*d  until  the  surfac'c*  is  scratched, 
as  with  a  finge*rnail,  he*lpe‘d  Cot.v  to  a  44*;^  “reael  most”  Starch 
score,  ceenifiared  tee  compe-titors’  ratings  of  18''r,  16',,  and  ll''c 
whe*n  the*  ad  ran  in  ()cte»l)e*r  in  McCatr.f.  Nearly  half  of  the  maga- 
zine‘’s  8.<!  million  readers  .said  the*y  "scratched  and  sniffed”  while 
84':c  of  the*  responeients  .said  thc*y  woulel  like  to  elo  it  again  for 
soaps,  air  sprays,  ])e)wdeis,  mean’s  cologne*s,  furniture  jeolishes, 
anei  feioeis.  The  techniciiie*,  .says  :!M  Comieany,  is  applicable  in 
ne  wspape*rs,  but  e*conomy  c*ome*s  in  half-million  units  e)f  advertising 
fragranc-e*  anel  piolialel.v  applie*s  lH*st  tee  in.se*rts  en*  sui)ple*ments. 

Ne*w  Veerk  Maye»r  .John  V.  Linelsa.v  .Ir.  will  spe'ak  at  the*  annual 
Burc*au  of  .4dve*rtising  black-tie*  dinner  April  2.'!.  .  .  .  Advertiser 
inve*stme*nts  in  ne*twork  te*levi.sion  eluring  .January  elroi)i)e*el  l.'.i', 
nighttime*  and  Hl'i  wee*k-e*nd  eiaytime*,  re*ports  Television  Bure*au 
e»f  .4elve*rti.sing.  .  .  .  National  admc*n  from  Washington,  Philadel¬ 
phia,  Los  .4nge*le*s,  Chic-age),  and  Boston  ne-wspajee-rs  breeke*  bread 
toge*the‘r  ( We‘dne*sda.v )  in  Ne*w  York  as  the*y  hc*ld  one*  eef  the*ir 
infoi'inal  lunc-he*on  me-e*tings  that  have*  lM‘e*n  taking  place  over  the* 


last  four  years.  .4d  execs  from  these  dailies  refer  to  the  off-the- 
record  affairs  as  “their  own  little  INAE.”  The  once-a-nionth 
meeting  which  only  managers  of  direct  representation  newspapc'rs 
attend  is  another  ft  ast  that  goes  unnoticed.  .  .  . 

Ohio  publishers,  represented  by  Shannon  &  Cullen,  met  Ff*b- 
ruary  8  in  Columbus  where  Jack  Cullen,  Bill  Shannon  and  Lee 
Forrest  gave  them  reports  on  retail,  co-op  and  target  account 
.selling  programs,  tluest  Milt  Clifton  of  Buckeye  Marts  told  the 
publishers  that  higher  po.stal  lates  have  forced  them  to  quit  thi.s 
type  of  inejnint  distribution,  but  won’t  consider  newspajeers  a.s 
a  rc*placement  until  a  “uniform  per  thousand  rate  based  on  the 
size  and  numhe-r  of  pages  in  the  insert”  is  e.stahlished  by  Ohio 
dailies.  Clifton  said  his  store  is  “channelling  more  of  its  adveitis- 
ing  budget”  in  the  direction  of  television  and  radio  to  reach  tc*en- 
agei-s.  .  .  .  Whc*n  Hariy  Bloxom  of  Wythe  Hou.se*  k'urnitui-e  and 
.4i)j)lianc(*  Co.  threw  a  party  for  Jennings  C.  Rich,  retail  ad 
.salesman  for  the  Xru-port  .Vc-jc-.s  (\'a.)  Itailp  PrcKn  and 
Herald,  Rich  took  home  some  ver.v  worthwhile*  gifts.  Bloxom  said 
Rich  de.served  rc>cognition  for  the  thoroughness  of  his  newspaijer 
ad  program  that  was  instrumental  in  making  Wythe  Hou.se  the 
l)ro.sj)c*i-ous  firm  it  is  today.  What  finer  tribute  could  Im*  paid  to 
an  ad  salesman? 

The  l)alanc)*  shc>et  of  publicl.v-own(*d  Papc*rt,  Koenig.  Lois  (one 
of  the  “hot”  agencies  la.st  .vear)  didn’t  look  too  good,  with  coam¬ 
ings  down  fi'om  (ill*  to  .‘lie  a  share*.  Net  amountc-d  to  .$244..'!()0  on 
l)illings  of  .$4b  million.  Now  PKL  has  lost  $2  million  of  Quaker 
Oats  l)u.sin<*ss.  .  .  .  Those*  pc*rii)atetic  antitrust  sleuths  arc*  (irying 
into  the  magazin(*s’  house-to-house  canvassing  and  tic*up.s  l)c*twc*en 
new.spap(*i's  and  magazines  on  combination  sales. 


Minneapolis  Star 
and  Tribune  Set 
Linage  Records 

Minne.\polis 

Several  linage*  rex-ords  were 
.set  in  l!)f)7  by  the  Minneapoli.^i 
Star  and  the  Mitnwapidi-n  Trib¬ 
une,  John  W.  Moffett,  vicepresi- 
clent  and  advertising  director, 
told  the  newspapeis’  advertising 
sales  staffs  at  their  annual  con¬ 
ference. 

The  newspapers  carric*d  an 
all-time  high  r)l,72T,(l(Ul  unduj)li- 
cated  lines  of  advertising  in 
1907.  This  marks  an  inen-ase  of 
2.5  j)ercent,  a  gain  of  nearly  one 
and  one-half  million  lines  over 
the  1900  total. 

The*  large.st  single*  issue  in 
linage  in  the*  newspape-is’  history 
was  also  re*corele*d  in  1907.  More 
than  one-half  million  lines  of 
advertising  ran  in  the*  Minne¬ 
apolis  Tribune*  on  Sunda.v, 
He*cc*mber  .1. 

Among  the  newspapers’  adver¬ 
tising  departments,  local  display, 
for  the  second  straight  year, 
showed  the  largest  gain  in  linage 
over  the  previous  year.  The  de¬ 
partment  set  a  record  high  of 
40,.3.33,410  lines,  a  gain  of  more 
than  two  million  lines,  or  an 
increase  of  5. .3  percent  over  1900. 
It  also  recorded  in  November, 
the  greatest  one-month  total  in 
the  newspapers’  history  with 
4,022,100  lines  of  Icx’al  display 
advertising.  .4  new  week-day 
record  of  207,000  lines  was  set 
on  Thanksgiving  Hay  in  the* 
Star. 


Rotogravure*  and  local  color 
comics  linage*  totaled  more  than 
1,400,000  lines,  an  increa.se  of 
4  percent  over  1900. 

National  advertising  linage 
totaled  nearlv  L<>75,0<I0  lines  in 
1907. 

(ire*al  <Jii>«ifieel  ^  c*ar 

Classifie*d  advertising  linage* 
totaled  10.985,0(H»  lines  in  1907, 
•Moffett  said,  making  the*  year 
second  onl.v  to  1!)00  as  the*  great¬ 
est  year  in  that  de*partme*nfs 
histoiy. 

-A  feature  of  the  annual  adve*r- 
tising  .sales  )*e)nfe*rence*  is  the* 
honoring  of  a  sale*sman  from 
each  of  the*  thre*e*  de*partment.s 
who  displaye*)!  outstanding  cre¬ 
ativity  in  se*lling  during  the 
.vear.  This  ye*ar’s  Creative  Sales 
.Award  winne*rs  were*:  David 
Ralecek,  classified;  .Arthur 
Jones,  local  display;  and  Thomas 
Keane,  national. 

This  yeai-’s  .spe*cial  award 
honoring  exceptional  achieve¬ 
ment  in  telephone  .sales  went  to 
Selma  Carlson  of  the  cla.ssified 
phone  room  staff. 


Fatal 

To  !N<rtvl»oni  Vioekly 

Bl  KIKN,  Wash. 

The*  Itarirn  (iaide-Iterieie, 
we*e*kl.v  foun)le*el  le*ss  than  a  ye*ar 
age),  suspe*nele*el  publicatieen  Fe*b- 
ruary  0  In'cause*  of  insuflicie*nt 
aelve'rtising  re*venue*,  acceeieling 
tee  ce)-publishe*rs  B.  J.  Kle*win 
anel  Reenalel  J.  Mellinge*r.  It  was 
circulateel  in  White*  Center, 
Burie*n,  Normanely  Bark,  Hes 
-Meeines  anel  Mielway. 
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CLASSIFIED  ■  CLIMC 

200  CAMs  Gather 
At  Valley  Conference 

By  Stan  Finsness 

('AM,  Pratvicicnrc  Jiiiiriial  and  Itullrlin 


N’»-arly  200  CAMs  joined  90- 
plus  telephone  room  managers, 
their  assistants  and  staff  mem- 
l)ers,  i)artieii)ating  in  the  .‘lOth 
Mississippi  Valley  Classified 
meeting  in  Chicago  last  week¬ 
end. 

None  of  th's  group  has  yet 
clearly  defined  “Mississippi  Val¬ 
ley,”  but  at  any  rate,  this  group 
often  heats  the  national  ANCAM 
meeting  in  total  attendance  and 
draws  delegates,  as  in  this  case, 
from  everywhere  in  the  U.S. 
and  Canada. 

The  tone  of  the  meetings  was 
good.  More  optimism  than  a 
month  ago.  January  was  a  fail¬ 
ure,  hut  most  C.AMs  reported 
great  imi)rovement  in  the  first 
half  of  February  and  looked  for 
a  decent  year,  depending  on  two 
big  IFs — employment  and  auto¬ 
motive — followe*!  by  some  un¬ 
certainty  in  real  estate. 

Reported  here  are  some  of 
the  highlights  of  talks  given  by 
two  of  the  j)rincipal  speakers. 
Next  week,  an  inside  look  at  the 
workings  of  the  largest  national 
sui)ervisors  meeting  ever  held. 

*  ♦  » 

Seieiitifie  Miiiiagenieiit 

.An  industrial  psychologist 
talked  about  profit  and  loss. 

Dr.  John  Seres,  Sadler  and 
-Associates,  Chicago,  didn’t  talk 
alwut  just  people — hut  the  rirfht 
l)eople — as  a  key  to  unlocking 
the  profit  door  for  the  news¬ 
paper  business,  where  as  he  put 
it,  “it  is  probably  safe  to  say 
that  few  other  industries  have 
been  hit  as  hard  when  it  comes 
to  the  cost-profit  .squeeze.” 

The  Sadler  organization  is 
retained  by  more  than  a  dozen 
newspapers  and  specializes  in 
psychological  testing  and  coun- 
•seling. 

“Progre.ssive  and  enlightened 
newspapers,”  Dr.  Seres  .said, 
“are  doing  every  thing  they  pos¬ 
sibly  can  to  strengthen  their 
viability  and  profitability. 

“One  of  the  major  efforts 
they  have  made  is  in  the  area 
of  more  scientific  management. 
Not  only  has  some  computeriza¬ 
tion  been  able  to  take  hold  des¬ 
pite  labor  union  objections  .  .  . 
but  the  industrial  i).sychologist 
from  firms  like  my  own  has 
lieen  ‘discovered’  by  the  news¬ 
paper  industry  and  has  already 
made  considerable  contributions 
in  some  unexpected  ways.” 

Rut,  according  to  Dr,  Seres, 

editor  sc  publisher 


too  few  newspapers  have  caught 
on,  “When  it  comes  to  hiring 
l)eople,  who  are  ultimately  the 
most  important  ingredient  in 
the  entire  business  complex, 
they  may  be  subjected  to  ten  or 
fifteen  minutes  with  a  couple  of 
executives,  then  hired,  put  into 
a  slot,  i)ut  to  work  and  that’s 
it.” 

Plililir  l{clalions 

Paul  Miller,  president  of  Gan¬ 
nett  Newspapers,  developed  the 
theme  that  “classified  stands  as 
incontrovertible  proof  that  the 
newspaper  is  indeed  the  true 
mass  medium.” 

A  closer  relationship  between 
the  Gannett  newspapers  and 
their  subscribers.  Miller  said, 
has  been  realized  through  the 
l)ublic  participation  in  Gannett 
Company  stock  which  went  on 
the  market  last  Fall. 

But,  Miller  said,  all  goo.1 
newspapers  have  “gone  public” 
in  a  .sense — by  virtue  of  mass 
readership  of  classified  ads. 

“I  expect  classified  manag¬ 
ers,”  he  said,  “to  keep  a  vast 
.segment  of  the  American  public 
financially  interested  in  the 
success  of  newspapers.  You  will 
do  this  by  keeping  your  columns 


Ads  in  Newspaix'rs 
Sell  Life  Insurance 

The  Executive  Fund  Life  In¬ 
surance  Company,  Omaha,  re¬ 
ports  that  in  a  six-month  experi¬ 
mental  i)rogram,  without  using 
salesmen  or  agents,  it  issued 
more  than  $60  million  worth  of 
new  insurance  that  was  sold  di¬ 
rectly  to  consumers,  jirimarily 
with  an  8-page  i)reprinted  insert 
in  2.‘1  newspapers. 

The  in.sert,  which  was  pre¬ 
pared  by  the  advertising  agency, 
Wunderman,  Ricotta  &  Kline 
Inc.,  offered  readers  a  $10,000 
ordinary  life  in.surance  policy. 
Copy  in  the  in.sert  emphasized 
the  company’s  low  rates.  The 
last  ))age  contained  an  applica¬ 
tion  form  which  when  torn  from 
the  in.sert  and  folded  in  half  be¬ 
came  a  .self-aiidres.se<l,  prepaid 
letter. 

The  same  insert  is  being  used 
in  Executive  Fund’s  current 
sales  effort.  In  the  first  quarter 
it  is  being  used,  but  not  limited 
to,  the  Sunday  supplements  of 
27  newspapers. 
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productive  for  the  buyers  and 
readers  of  want  ads.” 

In  the  Gannett  Group,  Miller 
reported,  classified  as  a  per¬ 
centage  of  total  advertising 
revenue  has  grown  from  16.6% 
in  19.'>7  to  around  2.'>%  in  1967. 
*  *  * 

AD  COl NT 

E&P,  in  reporting  (February 
3)  the  St.  Petersburg  Times' 
joining  the  “Million  Ad  Club”, 
we  suggested  that  running  over 
a  million  ads  in  one  year  “might 
be  a  record  for  a  pajjer  with 
circulation  under  l.')0,000.” 

Apparently  it  isn’t. 

George  O.  Varner,  CAM  of 


the  Fort  Lauderdale  News,  says, 
“In  1966,  the  Fort  Lauderdale 
News  published  1,004,743  Clas¬ 
sified  ads,  one  year  ahead  of  the 
St.  Petersburg  Times  and  with 
an  average  daily  circulation  of 
76,000.  The  News  also  published 
1,012,393  ads  in  1967.” 

Varner  says  he  can’t  chal¬ 
lenge  the  400,000  annual  ad 
count  gain  over  a  six-year 
period  mentioned  in  the  story. 
He  does  feel,  though,  that  Clas¬ 
sified  ad  count  activity  at  the 
Fort  Lauderdale  News  “cer¬ 
tainly  must  be  a  record”  when 
compared  on  the  basis  of  circu¬ 
lation  and  population. 


PR  Appointments 


Paul  G.  O’Friel  has  been  ap¬ 
pointed  director-corporate  pub¬ 
lic  affairs  for  The  Gillette  Com¬ 
pany.  He  had  been  with  West- 
inghouse  Broadcasting  Co.,  for 
the  past  12  years,  mo.st  recently 
as  general  manager  of  Station 
KDK.A-tv  in  Pittsburgh. 

*  ♦  ♦ 

Barbara  .Steward  has  joined 
.1.  S.  Fullerton  .Advertising  Inc., 
New  York,  as  director  of  pub- 
lice  relations.  From  1966,  she 
has  been  director  of  communi¬ 
cations  for  Filmex  Inc.  Prior  to 
that,  she  was  an  account  execu¬ 
tive  and  agency  publicist  for 
Cunningham  &  Walsh  Inc.  from 
1963  to  1966. 

«  *  * 

Donald  L.  Sloan  has  joined 
the  employe  and  public  relations 
department  of  .American  Oil 
Company  as  an  editorial  assist¬ 
ant.  Before  naval  service  he 
was  editor-in-chief  of  the  Crane 
Junior  college  newspaper,  win¬ 
ner  of  the  Columbia  Press  Asso¬ 
ciation  award  for  college  jour¬ 
nalism,  and  has  had  work  pub¬ 
lished  in  Negro  Digest. 

*  *  * 

'The  appointment  of  Edward 
J.  Collins  to  the  newly  created 
post  of  public  relations  repre¬ 
sentative  was  announced  by 
Quentin  L.  Harvell,  Executive 
Director  of  the  Public  Relations 
Society  of  America.  Among  his 
responsibilities  will  be  editor  of 
the  Society’s  publication.  The 
PRS.A  Bulletin.  Recently  he  had 
been  pre.ss  relations  director 
with  the  Office  of  Public  Rela¬ 
tions  and  Traffic  Safety  Educa¬ 
tion  with  the  New  York  City 
Traffic  Department. 

*  «  « 

Polynesian  Cultural  Center 
has  appointed  Milici  .Advertising 
.Agency  to  develop  new  advertis¬ 
ing  and  public  relations  pro¬ 
grams  for  its  education  and 
entertainment  complex  at  Laie. 
Mary  Ellen  Gilliland,  assistant 
public  relations  director,  has 


been  named  account  executive. 

♦  ♦  * 

The  American  Cancer  Society 
announced  the  appointment  of 
Irving  1.  Rimer  as  its  vicepresi¬ 
dent  for  Public  Information, 
succeeding  Clifton  R.  Read,  who 
has  been  appointed  senior  edi¬ 
tor-consultant  to  the  Society. 

♦  »  • 

Stemmier,  Bartram,  Fisher 
&  Payne  Inc.,  St.  Louis  adver¬ 
tising  and  public  relations 
agency,  completed  acquisition 
I'ebruary  1  of  all  of  the  stock 
of  Rutledge  .Advertising  Com¬ 
pany,  also  of  St.  Louis.  Presi¬ 
dent  George  L.  Stemmier  Jr. 
said  the  Rutledge  company, 
which  has  annual  billings  ex¬ 
ceeding  $800,000  will  be  oper¬ 
ated  as  a  wholly-owned  SBF&P 
subsidiar>',  with  former  presi¬ 
dent  Granville  Rutledge  acting 
as  its  director  of  client  service. 
«  *  * 

Frank  W.  Bean  has  joined 
the  Public  Relations  Department 
of  the  Coca-Cola  Company  as 
a  staff  representative.  He  has 
been  a  reporter  for  the  Holly¬ 
wood  (Florida)  Stin-Tattler. 

*  *  * 

Lewis  &  Gilman  Inc.,  Phila¬ 
delphia,  has  been  appointed  to 
handle  public  relations  and 
product  publicity  for  Certain- 
teed  Saint  Gobain  Insulation 
Corporation. 

#  *  ♦ 

William  Bucher,  president  of 
Twin  Hull  Boat  Co.  of  Has- 
brouck  Heights,  N.J.,  announced 
the  appointment  of  RiedI  & 
Freede  Inc.  to  handle  advertis¬ 
ing  and  public  relations. 

• 

CorrcM’tioii 

The  Dallas  Times  Herald’s 
annual  linage  figure  for  1966 
as  rejmrted  in  the  February  3 
issue  of  Editor  &  Publisher 
shouhl  have  been  36,703,456  and 
not  39,241,488.  The  total  for 
1967  was  correct. 
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Shades  of  Ink 

Ity  llul  Taxel 

MAdNIKICKNT  .MULTI-COLOHKD  A1»S  woiv  on  dis- 
{>lay  at  tho  IN’AE  sales  conforenco  in  \o\v  Orleans.  Featured 
speakers  from  retail  stores  expo.si'd  the  newsiiaper  advertis- 
inp  people  to  the  quality  of  creativity  really  possible  in  print 
once  the  advertiser  has  made  a  basic  commitment  to  print. 

'I'he  tearsheets  from  throuphout  the  United  States  that 
\vt*re  disjilayed  provided  a  moment  of  preat  satisfaction  for 
everyone,  pai-ticularly  within  the  context  of  seeinp,  as  well 
as  knowinp  the  enormous  potential  impact  inherent  in  print 
immediately  upon  lockinp  into  newsprint  as  the  primary 
vehicle  for  the  messape. 

The  art  techniques  were  as  varied  as  the  tearsheets  them¬ 
selves.  Poster  board,  op-art,  classical,  formal,  modern  and 
abstract,  the  art  directors  of  the  major  retail  establishments 
let  their  creativity  seed  anti  flower  in  pulj)  paper. 

Truly  the  (piality  of  effort  was  equal  to  the  best  of  tele¬ 
vision  commercials,  mapazine  slick  paper  effort  and  effect. 

-■Ml  of  us  ]irou<i  of  the  artistic  representations,  viewinp 
the  truly  creative  opportunity  in  our  commercial  advertisinp 
medium. 

Steps  are  lieinp  taken  to  collect  tearsheets  and  keep  them 
on  file  at  the  Run'au  of  Advertisinp  to  show  to  any  apency 
art  tlirector  or  apency  executive  the  truly  challenpinp  crea¬ 
tive  potential  in  newsprint  in  multi-color  advertisinp. 

*  •  * 

THKRK  IS  ONLY  ONE  SMALL  PROBLEM  in  this 
thoupht :  Much  of  the  multi-color  retail  effort  calls  for 
special  inks. 

-And  in  that  small  item  there  is  a  rub.  These  retailers  are 
workinp  throuph  or  arouml  the  newspapers,  nepotiatinp  with 
ink  com))anies  to  mix  non-standard  inks  which  are  sinple 
)niri)o.se,  for  a  sinple  ad  and  the  ink  prices  ranpe  from  SI 
to  more  than  $2  per  pound. 

These  non-stan<iard  inks  are  mixed  directly  from  a  j)alette 
.sample,  or  a  cloth  sample.  They  are  modified  and  strengthened 


on  a  face  to  face  basis  with  the  ink  company  representative. 
Whatever  the  siiecific  newspaper  charpes,  the  fact  is  that 
ink  that  is  left  over  after  the  press  run  cannot  be  used  by 
anyone  else  unless  the  same  advertiser  has  occasion  to  use 
that  sjiecial  mixed  ink  again. 

The  ])ress  rooms  are  accumulating  live  jioumls  of  this 
intense  purple  and  ten  pounds  of  that  enriched  blue.  The 
white  ink  with  prey  tone  is  set  aside  for  waste  along  with 
the  metallic  yellow  that  unfortunately  has  left  minute  slivers 
in  the  blankets. 

But  all  of  this  is  not  really  the  problem.  Rather,  when 
these  retail  efforts  are  displayed  to  agencies,  the  unfortunate 
qvialification  is  that  the  agencies  cannot  ord(“r  these  inks 
from  any  known  book.  Unless  they  actually  pre-mix  the  ink 
in  New  York  and  ship  it  to  each  newspaper  on  their  sched¬ 
ule,  there  is  no  feasible  way  of  achieving  this  same  flexible 
creativity  l)ecau.se  the  inks  are  not  readily  available. 

Even  assuming  that  the  apency  is  prepared  to  send  out 
the  formula  to  the  newspapers,  they  encounter  further  prob¬ 
lems.  First,  not  all  newspapers  can  or  will  fool  with  non¬ 
standard  inks.  Second,  not  all  newspapers  have  an  ink  com¬ 
pany  in  their  city  to  mix  their  inks.  Third,  not  all  ink 
companies  have  the  exact  same  bases.  They  can  vary  from 
company  to  company.  Two  ink  companies  using  the  same 
palette  sample,  or  formula  can  arrive  at  two  flifferent  shades. 
Perhaps  the  difference  is  subtle.  But  then,  jierhaps  not.  And 
then  fourth,  what  happens  to  the  normal  color  jn’emium 
once  the  publisher  pets  hold  of  that  .Sl.bO  a  pound  charge 
as  against  the  normal  ranpe  of  cost  of  .'»((  to  70  cents  a 
pound? 

*  *  » 

THE  POINT  is  not  that  these  tearsheets  shoulil  be  kept 
hidden:  not  that  the  agencies  should  not  be  shamed  for  their 
lack  of  imagination  when  thinking  of  print.  But  rather, 
that  when  this  confrontation  takes  place,  we  must  be  sure 
that  what  we  offer  is  actually  available.  It  .sel  ves  no  purpose 
to  say,  “This  is  available,  but  only  if  you  live  in  New  Orleans, 
or  Dallas,  or  San  Antonio,  or  Miami,  and  ba  ha,  too  bad 
for  you.” 

That’s  simply  more  salt  in  the  wound ;  that  newspapers 
will  only  really  coojierate  with  retailers.  We  sure  don’t  need 
more  of  that. 


Life’s  ‘Alternative’ 
Ads  Bury  Statistics 


Garbage-strangled  New 
Yorkers  had  something  else  to 
ponder  when  they  opened  the 
Sew  York  Tiniei^  and  saw  a 
bold-faced  line  which  said: 
“Life:  Consider  the  alternative.” 

The  teaser  ad,  which  ran  for 
three  days  during  the  week, 
grew  larger  with  each  appear¬ 
ance,  ending  up  as  a  12(t-point 
“hit-em-in-the-eye”  line  in  a 
desert  of  white  space. 

Sophisticated  admen  were  aide 
to  guess  the  alternative,  but  just 
to  enlighten  the  uninformed  a 
follow-up  ad  apjieared  Monday, 
February  12,  spelling  it  out — an 
alphabetized  list  of  .7fl(i  possible 
media  “buys” — from  A.B.C. 
Radio  Network  to  Ziff  Davis 
Inner  Circle. 

Among  the  newspapers  re¬ 
ceiving  mention  are;  AppnJooan 
Sens,  AtlonUi  Journal,  fialti- 
morc  Sun,  liloommptoyi  Pnntn- 
graph,  Burlington  Hawk-Epe, 
Cerri's  Ilorkp  Mountain  Jour^ml, 
Coos  Hap  World,  Denver  Post, 
Fresno  Pie,  Henderson  (Heaner- 


Journal,  Eansas  dtp  Star, 
Laramie  Boomerang,  Quincy 
Herald-Whig,  IF?  n  nemucca 
Humboldt  Star  Battle,  and 

Xenia  (lazette. 

“Eliminate  almost  anything 
on  this  list  and  there’s  something 
to  replace  it,”  the  ad  explained. 
Needless  to  say,  the  list  did  not 
include  Life  magazine. 

The  campaign,  opening  in  the 
New  York  Times  and  the  Chi¬ 
cago  Tribune,  was  masterminded 
by  Henry  W.  (Hank)  See,  who 
became  Life’s  jiromotion  director 
last  Fall.  See  explained  that 
Life  wanted  to  inform  both 
readers  and  advertisers  that  life 
without  Life  would  Ix'  prettv 
dull. 

T'arl  f»f  Our  Vi’orld' 

Roby  Harrington,  Young  & 
Rubicam  vicepresident  bandied 
the  account,  which  he  found  to 
l>e  “a  rewarding  challengt*.”  “We 
found,”  he  said,  “that  we  had  to 
make  our  readers  realize  that 
Life  is  a  i)art  of  our  world.  Our 


readers  can’t  identify  with  ads 
that  are  a  collection  of  statistics, 
they’re  just  not  inteiested. 

“(')ur  job  was  to  create  a 
media  environment  that  is 
totally  unexpwted  by  the  reader, 
so  we  came  up  with  the  ‘alterna¬ 
tive’  angle.  The  conclusion 
drawn  naturally  by  the  reader 
to  this  teaser  ad  would  l)e  some 
other  media,  and  he  would  then 
decide  that  Life  was  a  neces- 
.sary  part  of  his  life.” 

The  campaign  will  be  wholly 
in  print  media — a  total  of  (i:!.’! 
advertising  pages.  .\  major  i)or- 


WiruiTA,  Kans. 

'I'here’s  a  new  message  on 
Wieliita  Eagle  rack  cards  aci'oss 
Kan.sas.  Newspaper  buyers  are 
urged  to  read  their  hometown 
paper  as  well  as  the  Eagle. 

'riie  theme  is  “It  Takes  Two 
to  be  Well-Informed,”  followed 
first  by  the  flag  of  that  city’s 
newsiiai)er  and  then  the  Eagle. 
Completing  the  color  jioster  is 
a  drawing  of  two  horseshoes 
scoring  ringers  and  the  mes¬ 
sage  to  “Reach  for  the  Win¬ 
ners!” 

“We're  all  in  business  to  in¬ 
terest  readers  in  our  ))roducts,” 
sai<l  Eagle  managing  editor  Alan 


tion  of  the  budget — L’l.")  jtages — 
will  be  si)ent  in  the  New  York 
Times,  the  Chicago  Tribune  and 
the  Detroit  Sews.  Magazines 
will  get  97  pages,  about  20%  of 
the  budget.  The  ads  are  sched¬ 
uled  to  appear  in  “Life  weeks” — 
week-long  waves  of  five  con.secu- 
tive  ads,  nine  times  during  the 
year. 

The  New  York  Times  ad 
(which  cost  Life  $12,180)  drew, 
according  to  the  Times,  more 
than  three  times  as  many  in- 
(juiries  as  any  previous  media 


Moyer. 

“If  a  person  doesn’t  keep  up 
with  ev«‘nt.s  in  his  t)wn  town 
1h‘’s  not  likely  to  cai'e  about  us. 
either.” 

Design  and  production  of  the 
“It  Takes  Two”  i)osters  came 
from  Bill  .Mix,  the  Eagle’s  di¬ 
rector  of  i)romotion. 

• 

Homo  Vi  ook  Clitatioii 

Bl.NGHA.MTON,  N.  Y. 

The  Su.ndap  Press  won  first 
prize*  from  the  National  Home 
Improvement  Council  for  a  spe¬ 
cial  section  published  during 
National  Home  Week. 


ad. 

Daily's  Poslors  Boost  INowspapors  in  Its  .Aroa 
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Every  day,  well  over  one  million  people  in  New  England 
read  The  Boston  Globe. 

And  each  person  has  some  very  special  reasons  for 
making  The  Globe  his  newspaper. 

Maybe  it’s  because  The  Globe  faces  up  squarely  to 
the  important  issues  of  the  day  —  such  as  our  racial 
difficulties  and  Vietnam.  Or  because  of  The  Globe’s 
series  on  such  local  and  statewide  problems  as  educa¬ 
tion  and  constitutional  reform.  Or  because  of  its  solid 
coverage  of  sports,  fashions,  business  and  the  arts. 
(News  reports  and  in-depth  series  that  have  won  many 
coveted  awards  —  including  the  Pulitzer  Prize  in  1966.) 

The  Globe  realizes  that  its  position  of  leadership  in 
New  England’s  newspaper  community  means  respon¬ 
sibility  and  has  built  the  editorial  staff  and  plant  facili¬ 
ties  to  meet  it.  We  have  worked  hard  to  make  The  Globe 
the  kind  of  newspaper  of  which  New  England  can  be 
proud  by  offering  on  our  pages  both  quantity  and 
quality.  And  more  of  both. 


Therefe  more  to  it. 


Maybe  that’s  how  come  everybody’s 
readingThe  Globe  these  days. 


FOR  IMMEDIATE  RELEASE 

Wage  negotiations  between  the  Communications  Workers  of  America  and  the 
Western  Electric  Installation  Division  of  the  Bell  System  opened  in  New  York  February 
5,  near  the  18-nionth  point  of  a  three-year  contract.  The  deadline  date  is  March  6;  after 
that,  parleys  cannot  continue  without  agreement  by  negotiators. 


Company 

Deadline 

Location 
of  Talks 

Number 

Represented 

Top  CWA 

Official 

Western  Electric  Installation:  Install¬ 
ers  and  job  clerks  —  nationwide 

3  6 

New  York  City 

22,470 

Patrick  J.  Morgan,  National  Director 
212  349-3775 

Ohio  Bell 

3  10 

Cleveland 

19,200 

Walter  Schaar,  Vice  President 

517,'  IV  4-5486 

Illinois  Bell:  State  &  Suburban  Area, 
traffic  department 

3.  17 

Chicago 

5,900 

Arthur  B.  LeFevre,  Vice  President 

312  HOIIycourt  5-4685 

Northwestern  Bell  (Iowa,  N.D.,  S.D., 
Minn.  &  Neb.) 

3  27 

Omaha 

18,300 

D.  K.  Gordon,  Vice  President 
402/341-1041 

Western  Electric:  production  and 
maintenance  plant,  Buffalo,  N.Y. 

3  27 

Buffalo 

1,835 

George  Miller,  Vice  President 

212,' 349-0800 

Wisconsin  Tel.:  plant,  traffic  and  ac¬ 
counting  departments 

3  30 

Milwaukee 

6,460 

Arthur  B.  LeFevre,  Vice  President 

312  HOIIycourt  5-4685 

New  Jersey  Bell:  traffic  department 

3  30 

Newark 

7,400 

George  Miller,  Vice  President 

212  349-0800 

Illinois  Bell:  Chicago  Toll,  traffic  de¬ 
partment 

3  31 

Chicago 

1,070 

Arthur  B.  LeFevre,  Vice  President 

312  HOIIycourt  5-4685 

Michigan  Bell:  plant,  traffic  &  ac¬ 
counting  departments 

4  2 

Detroit 

17,950 

Walter  Schaar,  Vice  President 

517,  IV  4-5486 

Cincinnati  &  Suburban  Tel.  &  Citi¬ 
zens  Tel. 

4  2 

Cincinnati 

3,000 

Walter  Schaar,  Vice  President 

517,  IV  4-5486 

Pacific  Northwest  Bell,  (Wash.  & 
Idaho  area) 

4  9 

Seattle 

10,800 

R.  W.  Hackler,  Vice  President 

415,  Klondike  2-1422 

C  &  P  of  Washington 

4  9 

Washington 

10,880 

W.  K.  Edwards,  Vice  President 

202  337-6700 

Indiana  Bell:  plant,  traffic  &  ac¬ 
counting  departments 

4  12 

Indianapolis 

6,515 

Arthur  B.  LeFevre,  Vice  President 

312  HOIIycourt  5-4685 

Pacific  Tel.  &  Tel,:  plant,  traffic  &  ac¬ 
counting  departments  —  Northern 
Calif.  &  Nevada 

4  16 

San  Francisco 

26,595 

R.  W.  Hackler,  Vice  President 

415,  Klondike  2-1422 

New  England  Tel.  &  Tel.:  directory- 
clerical  departments 

4  25 

Boston 

550 

George  Miller,  Vice  President 
212/349-0800 

C  &  P  of  Maryland:  plant,  commer¬ 
cial,  accounting  &  treasury  depart¬ 
ments 

4  26 

Baltimore 

4,940 

W.  K.  Edwards,  Vice  President 
202/337-6700 

Illinois  Bell:  traffic  department,  Chi¬ 
cago  area 

4  28 

Chicago 

3,400 

Arthur  B.  LeFevre,  Vice  President 
312,' HOIIycourt  5-4685 

COMMUNICATIONS  WORKERS 
OF  AMERICA,  AFL-CIO 

1925  K  Street,  N.W.,  Washington,  D.  C.  20006 


...AND  FUTURE  REFERENCE 

In  January,  the  CWA  Collective  Bargaining  Policy  Coniniittee  declared:  “The  issue  which  we  face  .  .  . 
is  whether  those  who  work  for  wages  will  come  into  their  own  in  1968,  in  sharing  in  the  remarkable  pros¬ 
perity  which  we  have  contributed  so  much  to  create  .  .  .  The  gap  between  our  real  performance  and  our  poten¬ 
tial  is  tied  directly  to  the  uneven  levels  at  which  the  various  sectors  of  our  population  have  participated  in 
America's  economic  growth,  especially  in  the  last  two  years.  The  closing  of  that  gap  will  be  an  issue  in  every 
set  of  major  negotiations  in  1968." 


Company 

Deadline 

Location 
of  Talks 

Number 

Represented 

Top  CWA 

Official 

C  &  P  of  West  Virginia 

4'29 

Charleston 

3,825 

W.  K.  Edwards,  Vice  President 

202  337-6700 

C  &  P  of  Virginia 

5  1 

Richmond 

9,400 

W.  K.  Edwards,  Vice  President 

202  337-6700 

Mountain  States  Tel.  &  Tel.;  plant  & 
traffic  departments,  (Ariz.,  Idaho, 
Wyo.,  N.  Mex.,  Texas  &  Utah) 

5  9 

Denver 

14,905 

John  Carroll,  Vice  President 

303,  AComa  2-1514 

Malheur  Home  Telephone  Co. 

5  9 

Denver 

20 

John  Carroll,  Vice  President 

303  AComa  2-1514 

Pacific  Tel.  &  Tel.;  plant  &  account¬ 
ing  departments.  Southern  Calif. 

5  13 

San  Francisco 

14,200 

,  R.  W.  Hackler,  Vice  President 

415.  KLondike  2-1422 

Southern  Bell  (Ala.,  N.C.,  S.C.,  Miss., 
Fla.,  Tenn.,  La.,  Ky.  &  Ga.) 

5  14 

Atlanta 

65,300 

R.  B.  Porch,  Vice  President 

404  JAckson  3-2917 

Western  Electric  —  production  & 
maintenance  plant,  Merrimack  Valley 

7  8 

North  Andover, 
Mass. 

6,495 

George  Miller,  Vice  President 

212.  349-0800 

Western  Electric,  North  Carolina; 
production  &  maintenance  plant 

7  12 

Winston-Salem 

5,130 

R.  B.  Porch,  Vice  President 

404  JAckson  3-2917 

A.  T.  &  T.  Long  Lines;  nationwide 

7  16 

New  York  City 

24,180 

Robert  T.  Minnery,  National  Director 
212  349-4223 

Southwestern  Bell:  plant,  traffic,  com¬ 
mercial,  accounting  &  directory 
(Texas,  Kan.,  Ark.,  Okla.  &  Mo.) 

8  4 

St.  Louis 

50,685 

D.  L.  McCowen,  Vice  President 

314  GArfield  1-2211 

New  England  Tel.  &  Tel.:  directory 
salesmen 

8  10 

Boston 

140 

George  Miller,  Vice  President 

212  349-0800 

New  York  Tel.  Co.;  plant  department 

8  26 

New  York  City 

25,420 

George  Miller,  Vice  President 

212  349-0800 

Bell  Telephone  Labs 

9.6 

Newark 

1,470 

George  Miller,  Vice  President 

212  349-0800 

Western  Electric  Sales 

9  25 

New  York  City 

12,370 

F.  J.  Novotny,  National  Director 
212,349-3734 

Western  Electric;  production  &  main¬ 
tenance  plant,  Kansas  City 

lO'l 

Kansas  City 

3,750 

D.  L.  McCowen,  Vice  President 

314;  GArfield  1-2211 

New  Jersey  Bell;  commercial  &  mar¬ 
keting  departments 

111 

Newark 

2,600 

George  Miller,  Vice  President 
212/349-0800 

Joseph  A.  Beirne,  President 
Lee  White,  Director  of  Public  Relations 
202/ FE  7-7711 


Order  Closing  Trial  Sessions  Faces  Test 


l.nS  ANCKI.KS 

.ludjrc  .Mai'vili  H.  I.owis  nf 
\'<‘iitura  County  Supoiior  Couit 
ha.'  cho.'if!!  to  mako  a  lofral  t«'>t 
of  hi.'  authoi'ity  to  haf  th<>  lU'o.-i.-; 
and  th.o  |iulilic  ft'oin  |)roc(>fMliny^.< 
in  a  inurdor  ti  ial  tliat  tako  placo 
whon  tho  jui-y  i.s  al).-^cnt. 

'I'll*'  (Krtinril  'o// /•/<  )•  oti- 

tainod  a  writ  from  tho  Califor¬ 
nia  Di.'tiict  Court  of  .\ppoal.< 
that  rocpiiro.-j  Judno  Lowi.-;  to 
.-ihow  causo  why  lu-  .should  not  ho 
prohihitod  from  having  clo.-jod 
so.<sion.'  during  tlio  trial  of 
William  Atithony  Clin^or.  24.  in 
a  fatal  st;ibbin>t  oase. 

Moariiitf  Halo  *'ol 

A  lu'arinji  bofoio  tin*  appol- 
lato  court  ha.'  boon  .^choduh'd 
for  .March  1 4. 

••|•'lankly."  I.owi.<  .'aid.  "1  wol- 
como  tho  challotiKo  from  tho 
I 'ross-Courior  bocauso  1  am  a.< 
anxious  as  thoy  aro  to  find  out 
if  1  am  within  my  rights." 

“It  siiould  bo  umloi-stood  that 
tlu'  issuance  of  an  altornativo 
writ  <d'  man<lat<-  is  nothinji 
more  noi-  loss  than  tho  jirant- 
inp:  of  a  hoariny:  to  dotormino 
tho  locality  of  a  lowoi-  court's 
or<ior."  I.owis  said.  “It  is  not 


a  dotormination  of  that  legal¬ 
ity  but  is  moroly  tho  mothotl 
by  which  that  logjility  may  bo 
dotorniin<*d  liy  tho  appolhito 
court." 

I.owis  said  it  was  tho  first 
time  ho  knows  of  that  a  num- 
bor  of  witnossos  ha<l  boon 
(tuostionod  in  closed  court  un- 
doi-  a  blanket  ruling  and  that 
ho  was  intorostod  in  discussing 
tho  matter  with  hightu-  courts 
to  dotormino  thi>  validity  of  his 
oi'dor. 

.Although  tho  trial  might 
))ossil)ly  1)0  ovor  before  the  hoiir- 
ing  in  tho  apptdlato  court,  tho 
ilocision  still  remains  to  bo  mado 
l)y  tho  highor  courts  whothor 
I.owis  was  within  bis  rights  to 
close  tho  doois  to  public  and 
press  whonovor  pi-ocoodings  aro 
conducted  out  of  tho  prosonc*-  of 
tho  Jury. 

.Selection  of  a  jury  for  tho 
trial,  scheduled  to  consume  six 
to  eight  weeks.  l)ogan  .lanuary 
2.I.  .At  that  time  I.owis  an¬ 
nounced  thor<‘  would  1)0  mtiny 
motions  aired  in  tho  courtroom 
out  of  tho  presence  of  tho  jury, 
tho  public  anil  tho  press. 

Indications  ar«>  th:it  the  jury, 
the  public  and  the  press  will 
bo  readmitted  Fobi-uary  li*. 


The  .Moses  Lake,  Wasliington 
COl.C.MOI.A  B.ASI.N’  HKK.ALD 

.1  S<  riiip.<  I.iiiijiit  .Vi  ii-sp'ipi  r 
has  boon  coniplotoly  convert od  to 

COLD  TYPE  COMPOSITION 

and 

PHOTO  OFFSET  REPRODUCTION 

The  minibor  of  .Scrii)i)s  League  nionibers 
now  using  thosi  processes  is 


*'2'i  are  dailies 


Scr.p(.‘-  leagje  'i^ASpapeii.  Inc  131  Ver^  er  St  ,  Seattle.  Wash 


The  order  for  clo.sed  .se.ssions  trict  .Attorney  Woodrulf  Deem 


was  issued  on  a  motion  by  the 
l)ublic  did'endei'.  Harkjoon  I’jiik. 
who  is  re))resenting  (’lingei-. 
.ludge  Lewis  stipulated  that  a 


and  others  not  to  discuss  the 
ciise  outside  of  court. 

He  said  the  only  alteinative 
in  insuring  a  fair  trial  would 


transcript  would  be  made  of  have  b(“en  to  so(|uester  the  jurv. 


what  transpired  in  the  court¬ 
room  and  that  it  would  be  mad« 
public  at  the  end  of  the  trial, 
•ludge  Lewis  instructed  Dis- 


Chiefs  Direct 
Diamond  Fete 

r.\l.o  .Ai.To.  Calif. 

Distinctive  touches  marking 
the  7.')th  Jinniver.sary  of  the  /'o/o 
A! it!  Thiii'K  are  credited  to  regu- 
hir  confei-ences  of  department 
heads  of  the  daily,  a  member  of 
the  employe-owned  I’eninsula 
Newspapers  Incorporated. 

Semi-weekly  meetings  are  held 
throughout  the  year  to  develop 
till  phases  of  promotional  activ¬ 
ity.  explains  Thomas  K.  Fiogar- 
dus.  business  manager  who  has 
additional  duties  as  chairman  of 
the  pi'omotion  committee.  The 
iipproximately  l.'i.lMMI  circulation 


“If  the  trial  lasts  a  couple  of 
months,"  the  juilge  said,  “it’s 
dillicult  to  lock  up  tho  jury.  I 
was  Diced  with  this  alternative 
here.  It’s  not  a  good  alterna¬ 
tive. 

“You  can  ordei'  a  jury  not  to 
read,  listen  or  watch  anything 
in  the  news  media  should  there 
be  anything  on  the  ca.ie  in  the 
news  media.  I  did  that  in  this 
case.  Hut  you  htive  to  recognize 
juiors  are  human.  There’s  a 
chance  thc-v  won’t." 


Morrison  Heads 
MGD;  Started  As 
Goss  Engineer 

ClIK'.AGO 

Mieiile-Cross-I  >e\tei-  Incorpo¬ 
rated  (MdD),  manuDicturei-  of 


newspaper  hjis  no  promotion  gi'uphic  arts  nuichinery,  re¬ 


manager  as  such. 

.An  advertisingless  section 
with  multi-color  cover,  including 
a  special  tint  to  reflect  the  news¬ 
paper’s  age,  featured  an  observ¬ 
ance  replete  with  such  cus¬ 
tomary  matters  as  a  cake-cut¬ 
ting  |)arty  for  employes. 

Speciul  Ink  I  'cd 

The  cover  of  the  anniversary 
tJibloid  was  a  reproduction  of 
the  first  edition,  printed  in  black 
and  an  age-yidlowed  hue  de¬ 
veloped  by  its  ink  sup|ilier.  This 
was  overprinted  with  the  dia¬ 
mond  jubilee  slogan:  “T.')  years 
of  the  .M  idiieninsula  and  its 
news|)aper.’’ 

The  2ll-i)age  section  was  de- 
voteil  to  what  Charles  T.  Tyler, 
publisher,  descrilH-d  as  a  kaleido- 
.iscolie  of  some  of  the  develop¬ 
ments  of  the  .M id|>eninsula  as 
.iieen  through  the  l)ack  pages  of 
the  Times. 


Sitka  Duilv  Kpsiiiiips 


The  Silh'ti  Sfutiurl  has  re¬ 
sumed  |iubIication  following  a 
lire  which  almost  destroyed  its 
building  in  .lanuary.  .After  a 


aligned  its  top  management  at 
gless  section  ti'B'ual  meetings  recently, 
over,  including  Ldg.nr  (I.  .Morrison  was  named 
‘fleet  the  news-  president  and  chief  executive 
red  an  observ-  officer  to  succeed  .lames  \V.  Coul- 
th  such  cus-  Dap,  who  becomes  chairman,  a 
IS  a  cake-cut-  l">-'^ition  last  held  by  .lo.seph  .A. 
iployes.  Higgs,  who  retired  in  10(14. 

.At  the  stockholders’  meeting, 
k  I  'cd  David  (J.  Hraithwaite,  chairman 

of  N’alco  Chemical  Comiitinv. 
le  anniyer.sary  j  Williams,  vice- 

pioi  U(  ion  o  |||•(.sj,l,.nt  ;ind  treasurer  of  .M(il), 

tin  <(  in  )  ac  ■  ,.iected  to  the  board  of  di- 

,wed  liue  de-  ^ 

Hussell  I’.  Kellev  who  did 

with  the  d, a- 

an.  1.)  stockholders  also  ap- 

isula  and  its  ,  r  ,  i-..  r 

proved  a  2-for-l  split  of  the 

..  ,  common  stock,  an  increa.se  in 

■ction  was  de-  .i  •  ■  i  , 

.  ...  ,  ,  authorized  common  shares  from 

'y.'’’’’  l.dbd.dOd  to  Id.ddd.ddd,  and  a 

'  ‘i’" 1  '  i"  dew  class  of  ."idd.ddd  preferred 

f  the  develop-  ,  ■  i  i  • 

.  ,  ,  *  shares,  issuahu*  in  series. 

ii  |»<nmsu.i  .is  .Morrison  has  Ix-en  with  the 
l)ack  pages  of  ,  ,,, 

'  company  for  .i.4  years,  .41  of  tliem 

witli  the  (Joss  ilivision.  Starting 
as  an  engineer,  he  rose  through 
ipsillllPS  ‘‘  variety  of  plant  and  sales 

management  posts  to  become 
Sitka,  Alaska  doss  president  in  Ififid.  Two 
'itiurl  has  re-  ye.ars  later  he  In-came  executive 
n  following  a  vicepresident  of  .MCiD.  .Morrison 
.  destroyed  its  rei-eived  his  engineering  degree 
lary.  .After  a  from  (Jeorgia  Institute  of  Tech- 


week  without  heat  and  elec-  nology  ami  his  .MH.A  from  the 
tricity,  the  daily  reappeared  liy  Cniversity  of  Chicago. 


using  liorrowed  e(|uipment.  The  Coultrai>,  is  oT,  has  been 

.'sentin<‘l  e.xpects  to  have  a  new  oresident  and  chief  executive  of- 
offset  plant  installation  com-  licer  since  IfdJ’i  and  will  devote 
fileted  in  mid-February,  accord-  the  major  jiortion  of  his  time  to 


ing  to  F.rnestine  (1.  Veatch.  long  range  filanning  and  indu.s- 


munaging  editor. 


try  and  public  relations. 
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PioiuxT  Nfw  Kimlaiul  luulfar  powtT  plant. 
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Advertising  gets  results  in  these  leading  New  England  newspapers: 


NEWSPAPER-READING  NEW  ENGLAND; 

Power  Base  for  Growing 


Sales  .  .  . 


I'luTp's  something  plirtric  about  Now  Kiitilaud's  oconoiuic  Growth!  In  1967.  the  olfctric  utility  iiiclus- 
tn  lioif  protluci-d  l(i.7  hillion  kilou  att  hours  of  ]iowi‘r— a  rato  of  oain  abovo  the  national  avera;^e.  and 
7.5' ,  above  New  Ent'lands  1966  peak  level.  Not  onlv  is  all  this  energy  sfointj  to  work  in  the  repon’s 
jnesent  homes  and  faetories.  but  based  on  near-reeord  eapital  alloeations  for  industrial  expansion. 
New  Kiipland  utilities  ari'  plannini'  and  buildine  tor  nearly  doubled  capacity  for  1990. 


It  s  obvious  w  hat  this  means  tor  selling  here.  W  ith  toll  emplox  incut,  per-household  iueomes  w  av  up. 
no  region  in  the  eountiy  oUcts  bidter  selliup  opportunities.  And  because  New  Kneland  has  the  highest 
new  spapcT  home  eoverace  in  the  United  States,  you  pack  more  power  in  vour  advertisinsi  dollar  when 
\()u  invest  it  in  space  in  Nc'w  Uneland  newspapers. 


CONNECTICUT 


MAINE 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 
Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 


NEW  HAMPSHIRE 


MASSACHUSETTS 


Bangor  Daily  News  (M) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 
Portland  Telegram  (S) 


Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lawrence  Eagle-Tribune  (M&E) 
Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M  S) 
Worcester  Gazette  (E) 


Nashua  Telegraph  (E) 


VERMONT 


Barre-Montpelier  Times  Argus  (E) 
Burlington  Free  Press  (M) 
Rutland  Herald  (M) 


Its  Contents,  Not  Its  Form 
Make  Newspaper,  Judge  Says 


EDITORIAL  WORKSHOP 


Nkw  Britain,  Conn. 

The  Xdfionul  Etuiuirrr  is  a 
majrazine  and  not  a  newspaiier, 
acconiinj;  to  a  rulinir  by  Judpe 
Nicholas  F.  Arnientano  of  Cir¬ 
cuit  Court. 

The  rulinji  came  in  a  juiis- 
•  iiction  suit  lietween  Mapazine 
I  tistributors  Inc.  and  Harry 
Hoinstein,  et  al,  of  the  New 
Britain  News  Apency. 

The  two  liistributors  in  .April, 
1  !><!.!,  apreed  that  MDI  would 
not  sell  or  distribute  diiectly  or 
indirectly,  '‘newsiiapers"  at 
wholesale  or  otherwi.se  for  a 
period  of  10  years. 

Hornstein  apreed  not  to  sell 
oi-  ilistribute,  or  attempt  to  .sell 
or  distribute,  “mapazines”  and 
lK)oks  at  wholesale  or  othei'wise 
for  the  same  period. 

The  .judpe  remarked  that  the 
dictionaiy  cateporizes  news  as 
repoi’ts  of  current  or  recent 
events  and  a  newspajier  as  a 
publication  containinp  news  or 
other  matters  reparded  as  of 
c’urrent  interest,  while*  a  mapa- 
zine  is  defined  as  a  recejitacle 
is.siK'd  periodically  with  a  store- 
hou.se  of  information,  often  s|)e- 
cializeel. 

“None  of  the  Knquirer  ex¬ 
hibits.”  ht*  said,  ‘‘contain  re¬ 
ports  of  r**c«*nt  nt'ws  events, 
fr<*sh  information,  intellipence 
of  curr<*nt  »‘vents.  current  hap- 

ll(‘arsl  on  Board 

liarryl  F.  Zanuck,  president 
of  2(>th  C**ntury-F'ox  Film  Cor¬ 
poration,  announce'd  the*  election 
of  William  Uandoliih  Hearst 
.Jr.,  Kditor-in-Chi<‘f  of  the 
Hearst  Newspapers,  as  a  mem¬ 
ber  of  the*  meitiem  picture  ceim- 
pany’s  beiard  eif  <lire*cte)rs.  This 
marks  the*  first  time*  that  Hearst 
has  s(*rve*el  as  a  me*mbe'r  e»f  a 
Isiarel  e»f  eliie*ctetr.s  either  than 
theise*  afliliate*el  with  the  Hearst 
Orpanization. 


peninps  anei  news  of  peneral 
and  current  interest,  but,  in¬ 
stead,  the  exhibits  do  contain 
stories,  articles,  photopraphs, 
drawinps,  aeivertisements.  de- 
sipned  for  the  entertainment  of 
the  peneral  reaeler.” 

.Althouph  the  Eneiuirer  has  a 
newspajier  format  anel  appear¬ 
ance,  the  juelpe  ruleel  its  con¬ 
tents  anel  substance  eii.sclose 
that  it  is  a  “mapazine*”  because 
the  contents  ami  substance 
rather  than  aiii)e*arane‘e  eleter- 
mine  the  character  of  the  pub¬ 
lication. 

Jobs  on  NoHspapors 
Linked  wilh  Studies 

S.ACi.VAW,  Mich. 

Sapinaw  Valley  Collepe  will 
offer  freshmen  stuelents  a  work- 
stuely  preipram  in  journalism 
next  fall  elesipneel  to  turn  out 
news  rejiorters  throuph  the  com- 
binatiein  eif  acaelemic  traininp 
anel  ein-the-job  experie*ne‘e*. 

The  instructor  will  lie  Stuart 
1>.  (Ireiss,  SVC  elirecteir  elf  Pub¬ 
lic  .Affairs,  whei  spi*nt  .‘11  years 
in  the*  ne*wsi)ape*r  busine*ss  as 
reporti'r  anel  city  i*elitoi-  at  the* 
Sttfjhuiu'  W'U'x  l>e*fore*  acce|)tinp 
the*  SVC  assipnme*nt  la.«t  .March. 

The*  ceiursr*,  as  cemte-mplateel, 
will  re*e|Uire*  thei.se*  who  e*nreill  in 
it  to  accept  the*  ein-the*-job  ex- 
pe*rie*nce  as  part  eif  the*  pieipram. 
Four  newspapers,  the  Siiginnw 
.Ve’M’.s'.  the*  Itai/  ('itji  Titni'it,  the 
Miilhmd  1 1(1  ill)  S'lU'x,  anel  the* 
Flint  Joiininl,  have*  apre*eel  to 
take*  the*  SVC  stuele*nts  as 
traine*e*s.  These*  stuele*nts  will  Im* 
paiel  by  the  ne*wspape*rs  feir  their 
work. 

Each  student  will  spenel  twei 
.se*meste*is  emt  of  thre*e*  ein  the* 
campus  anel  the*  thirel  .semeste*)- 
as  an  employe  of  eine  eif  the* 
ne*w.spapers  in  each  of  the  feiur 
ceille*pi*  years. 


PKON’lDILNCl-:  K 

i^rLLirriN 


By  Roy  H.  Copperud 


Pros  and  Cons  on  Pronouns 


‘‘The  county  nianaper  neiteei  that  the  assessor’s  re- 
epiests  woulel  aeld  ufi  to  milliein  more*  than  he  (the 
manaper)  was  willinp  to  recommenel.” 

The  wiiter  has  elecieleel  that  hv  alone  may  be  am- 
bipueius,  set  he  (the  writer?  yes)  has  placeel  the  iiiini- 
(itfer  in  jiarenthe.ses  besiele  it.  Constructions  like*  this 
constitute  eelitinp  that  has  be»en  obtrueleel  em  the 
reader.  There  is  no  more  reason  to  write  he  ( the 
iininnuer)  than  tet  le*t  any  eithe*r  lapse,  teipe*ther  with 
its  coi'iection.  apiiear  in  (irint.  One  mipht  as  justifi¬ 
ably  write  we  wax  (we»,  were).  The  e.xamiile  shoulel 
have  reael  more  thou  the  mouoijer  wox  willinn  to  rec- 
ommetol  (strikinp  out  he). 

Often  the  he,  .xhe  (— - )  construction  is 

even  woise  than  in  the  exam|ile  liecause  there  is  no 
elanper  of  ambipuity  to  bepin  with:  ‘‘The  povernor 
elecideel  to  lesipn  in  favor  of  the  secretary  of  state, 
so  that  he  (the  povernor)  could  be  apiiointed  to  the 
Senate.” 

He  can  refer  only  to  the  povernor;  but  if  the  writer 
was  iloubtful  he  should  simjily  have  rejieated  the 
ftoeernor.  ‘‘Lundberp  asked  which  of  his  colleapues 
had  told  the  mayor  that  he  (LundlH'ip)  had  made 
the  criticism.”  Persnickety;  he  can  reasonably  refer 
•inly  to  Eundb(*rp,  but  if  there  is  doubt,  l.ondher;/ 
alone  will  resolve  it.  ‘‘It  is  the  sort  of  history  Par.son 
Weems  would  have  wiitten  aliout  the  ape  of  (leorpc* 
Washinpton  had  he  (Weems)  lM*en  a  Harvard  )iro- 
fessor.”  He  alone  is  unambipuous. 

'I'ln*  he,  .xhe  ( - — )  construction  is  called 

for  only  in  a  direct  •]uotation  wh(*n  it  is  nect'ssary 
to  prevent  ambipuity  ami  at  the  same  time  (ireserve 
the  exact  form  of  tin*  wonls  ciuoted:  “The  observer 
rt*|)ort<*d.  ‘Some  beli(*ve  that  hi*  [.Alexander]  is  only 
waitinp  for  tin*  lipht  moment.’”  Brackets  are  u.sed 
in  such  instances  inst<*ad  of  jiaienthe.ses,  to  indicate 
an  editorial  insertion  by  the  writei-. 

To  sum  up.  almost  invariably  he,  xhe  ( - ) 

constructions  art*  sup<*rflmius  and  rt*iilaceable  by  either 
the  noun  or  the  |ironoun  alom*. 

«  »  « 

Pi'onouns  should  correspond  (*xactly  to  their  ante¬ 
cedents:  “It  was  the  .si-cond  tiim*  that  trapedy  struck 
tin*  .lohn  Wemlell  family.  His  two-year-<ihl  son  suffo¬ 
cated  two  yt*ars  apo.”  Who.se  son?  W<*mleirs,  afijiar- 
ently,  but  the  only  anteceilent  in  sipht  is  family. 
Wemh  ll'x  t iro-j/eor-olil  xon  is  iireferable  to  the  vapue 
hix. 

The  society  columns  oft(*n  i-efer  to  a  cou)ile  (say 
.Mr.  ami  Mrs.  Hichar<l  'rhomas)  and  then  proceed 
with  somethinp  like  “He  is  a  sanitary  enpineer.  She 
first  met  him  on  a  Euro)i(*an  tri)!.”  This  irks  the 
fastidious,  who  wouhl  [irefei-  “Mr.  l)oe  is  a  sanitary 
enpineei-;  his  wife  [or  Mrs.  l>o(*]  first  met  him  .  .  .” 

‘■'rhinps  looked  pood  at  first  for  the  .lones  family. 
The  Trav<*l«*rs  .Aid  Society  |)lac<*d  them  in  a  hotel 
suit!*  for  the  w(*ekend,  and  h<*  promptly  pot  a  job.” 
.fotiex,  not  h( . 

•'riirice  happy  is  hi*  who.se  name  has  been  well  spelt 
In  the  disjiatch.” 

—  Byron’s  Hon  ,Jnon,  Canto  viii. 
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ONLY  95% 

OF  THE  WALL  STREET  JOURNAL 

IS  ORIGINAL. 

THE  REST,  YOU  CAN  READ 
ALMOST  ANYWHERE. 


TheWall  Street  Journal  point,  useful. Timelv  and 
doesn’t  look  like  other  timesavinu. 

O 

ne\vsj:)apers,  and  it  doesn’t  We  cover  anyth inu 


read  like  them. 

We  don’t 
just  pass  alonjT  - 

the  same  news 
YOU  can  read  - 

anywhere.  We  r  ^ 
make  a  po into!  - 

<Toinu  out  alter 
our  own. The  :  - 

journal  looks 
under  the  news,  behind 
it  and  hevond  it.  We  find 
out  w  hv  what’s  haj'ijiien- 
in<T  is  hapi^eninii. 

rhen  we  put  it  down 
the  way  business  j-ieople 
want  it  —  crisj^,  to  the 


Tin:  wall  STREET  lol  RWI. 


that  has  anyth in<T 

/  O 

to  do  with  husi- 
*  ;  ness.  Across  the 

-  T  country,  around 
vs:,/;;:;  the  world.  News 

of  markets,  mer- 
-  ,  chandisin^,  cor- 
•  poiate  actions, 

v  -  raw’  materials, 

-  ,  labor.  Any¬ 

th  iniT.  Anywhere. 

It’s  a  lot  ol  hard  work. 
It’s  the  hard  way.  It  takes 
the  world’s  lai^est  stall  of 
business-new  s  reporters, 
deskmen  and  editors.  But 
it  helps  to  i^iye  you  a  head 
start  in  business  e\  ery  busi¬ 
ness  day. 

We  make  sure  the  orig¬ 
inal  Wall  Street  Journal 
stays  original. 


On  most  newsstands. 

Or  a  three-month  intro¬ 
ductory  subscription, 
eiuht  dollars.  Write  The 
Wall  Street  Journal, 
Department  18, 

P.  O.  Box  300,  Princeton, 
New  Jersey  08540. 

THE 

WALL  STREET 
JOURNAL 

A  p’cdLCt  ct  Dc.-.  Jcncs  &  Ce-'EJ'-y.  In;. 


Warning  Signals  Up 
For  Campaign  News 

|{\  UroHii 


Political  writfis  will  lx-  trcatl- 
ing  increasingly  fragile  ground 
in  the  coining  months  in  their 
quest  for  olijectivity  and  fair 
election  coverage. 

Both  the  Unitt'd  Press  Inter¬ 
national  aini  the  As.sociated 
Press  have  issued  staff  memos 
on  presidential  campaign  cover¬ 
age,  advocating  lavish  attention 
to  impartiality  and  accuracy. 

“.As  political  .sensihilities  he- 
come  more  acute,  your  every 
word  an<l  nuance  will  become 
subject  to  clo.ser  paiti.san  scru¬ 
tiny,"  Roger  'I'atarian,  UPl  edi¬ 
tor,  commented. 

‘  I  be  tiarc'lc*.*.  Pbra»c" 

Sam  Blackman,  genei-al  news 
editor  of  the  .AP,  warned,  “'I'he 
haste  of  campaign  coverage  is 
no  excuse  for  the  careless 
phra.se,  the  wrong  verb  or  the 
trite  adjective  or  adverb  u.sed 
in  the  mistaken  belief  that  it 
adds  impa<-t." 


Both  wire  services  advi.sed  re¬ 
porters  to  .secure  tape  record¬ 
ings  of  speeches,  to  avoid  mis- 
(piotations  and  poorly-done  jiara- 
phrasing.  “'I'he  more  imiuirtant 
the  utteranc*  or  i<lea,  the  more 
important  that  it  be  inesented 
preci.sidy  in  the  man's  own 
language,”  'I'atarian  .said. 

If  a  partial  <)Uote  is  used  in 
the  b'ad,  the  entire  (piotation 
should  1m-  included  high  in  the 
slor.v,  and  context  should  be 
made  absolutely  clear,  the  .AP 
memo  said.  “Keep  these  (piotes 
intact,  )tlea.se;  i-very  time  a 
reader  .sees  a  sti'ing  of  dots 
Inside  (piotation  marks,  he 
knows  someone  has  tampei-t-d 
with  someone  else's  words." 

‘Itoii'l  Itrau  t .onclii^ion** 

Blackman  advi.sed  his  report¬ 
ers  to  “Report  any  change  in  a 
candidate’s  stand  on  an  issin- 
but  <lon’t  <iraw  conclusions.  'I'lic' 
way  to  do  it  is  to  compare 
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today’s  statemi-nt  with  pn-vious 
ones  and  note  ailditions  or 
omissions.” 

Criticized  in  both  im-mos 
were  shaded  variations  of 
xiiid.  “.Among  the  worst  an- 
irtiriii'd,  ciiiil iouctl,  (tdwitted  and 
rhiiiiifd,''  tin-  UPl  said.  Bad 
substitutes  listed  by  the  .AP 
include  iffii'n,  cZ/o/v/c,  Idaxt. 
IdiKttr,  indict  and 

'I'he  .AP  also  asked  avoidance 
of  b(‘littling  phra.ses:  “.A  candi¬ 
date  i>ln;iiivd  for  .  .  .  inode  o 
]iitrh  for  .  .  .  coo  red  sujiport 
.  .  .  smiled  hcncrolcnlh)  on  tin- 
crowd.” 

.Some  words  (-onsidered  taboo 
in  .AP  )Militical  c-overagi-  are 
those  that  indii-ati-  the  report- 
(-i‘’s  own  conclusions:  “.A  can¬ 
didate  made  an  cornext  restate¬ 
ment  of  his  jiosition  .  .  .  dis- 
jilayed  remorkoide  }inlHn<i 
power  .  .  .  completi-d  three  days 
of  xnrrcxxf III  campaigning  .  .  . 
made  a  hold  foreign  policy  ;it- 
tack  on." 

Condemned  by  the  .AP  as 
“trite  and  meaningless  clap- 
tra|i’’  are  “hcol  the  drninx,  tool,' 
jiot  xhotx,  jiiit  on  the  i/lorex, 
and  locked  hornx." 

I'.sliiiiatiiig  Ci'ouiU 

Both  Blackman  and  'r:it:irian 
urged  exti-eme  <-aution  in  crowd 
estimates,  one  of  the  mori-  eon- 
troversial  pluises  of  (-ampaign 
reporting. 

When  tin-  se:iting  c;ipacit,v  is 
known,  saying  :i  hall  or  stadium 
is  Idled  or  p:irtly  so  should 
pre.sent  no  probb-ms,  tin-  -AP 
s;iid.  in  strei't  crowd  sitinitions, 
tin-  judgment  of  tin-  experi¬ 
enced  report!  r  is  oft(-n  mon- 
acr-uratt-  th:in  figures  of  tin- 
c:indidate  or  local  police,  accord¬ 
ing  to  the  .AP.  :md  “should  be 
includ<-d  if  there  s*-<-ms  to  1m- 
re:ison  for  doing  so.” 

“Be  (-qually  car*-ful  in  re¬ 
porting  crowd  n-action,”  tln- 
UPl  cautioin-d.  “.A  ft-w  Imstib- 
voici-s  do  not  make  :i  hostile 
crowd,  nor  do  tln-y  warrant  ref- 
er<-nc<-  to  a  ‘mixed’  r<-ception. 

It  is  lM-tt<'r  to  say  then-  wi-n-  a 
few  1mm)s,  if  th;it  was  the  ca.se; 
or  if  .vou  can  .s;iy  exactly  how 
man.v  |M-oplt-  bo<M-d.  that  is  b»-t- 
ter  still.  ('I’ln-n-  is  in-vi-r  a  sub¬ 
stitute  for  pr<-ci.s(-  detail.)” 

If  a  candidati-  :itta<-ks  an 
oppoin-nt  without  naming  him, 
tin-  .AP  instructs  its  st:iffers  tti 
sa\-,  with  do<-um<-nt:ition,  to 
whom  In-  apparentl.v  r<-f<-rs. 
Blackman  citi-d  this  <-xample: 
“Vici-  Pr<-sid<-nt  llulM-rt  II. 
IIumphr<‘y  said  he  r»-sents  pc-o- 
ple  who  coinlemn  .Ann-rica  as 
immoral.  Ilumphr<-.v  didn’t  name 
nann-s,  but  .Sen.  Kugeiie  .1.  Mc- 
Cai-tby  has  called  U..S.  |)olic.v 
in  \’i(-tn:im  ‘morally  unjusti- 
fn-d’.” 

In  anotln-r  stiitement  on  f-lec- 
tion  cov(-rag<-,  .1.  R.  Wiggins, 
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«-ditor  of  the  \Voxhin;/ton  Poxt, 
str<-ssed  tin-  need  for  subordina¬ 
tion  of  personal  feelings  to  ob- 
jectivi-  reporting. 

“.As  tin-  (-ampaign  p'‘oce*-ds, 
.-^onn-  of  us  will  think  tin-  fate 
of  fin-  Nation,  and  the-  fat«-  of 
mankind,  turns  upon  the  tri¬ 
umph  of  one  (-andidatf-  or  an¬ 
otln-r.  W«-  may  think  that  im- 
partialit.\’  in  :i  fight  b(-twi-en 
tin-  angels  and  tin-  dt-mons  of 
hell  is  an  attitude  of  immoral¬ 
ity.”  Wiggins  said. 

“It  is  safe  to  jin-dict  (and 
this  about  the  oidy  .safe  (-lection 
pn-diction)  that  not  all  the 
angels  or  all  devils  will  be  in 
one  cam)).  And  (-v(-n  if  tln-y  are,  ♦ 
nothing  will  do  the  angels  more 
goo(i  or  the  devils  mori-  harm 
tlnin  tin-  fulb-st  n-porting  of 
tin-  contest.” 

1  ><-lib(-rat(-  attf-m|»ts  to  slant 
tin-  news  w(-r(-  censured  by  Wig¬ 
gins:  “It  do(-s  not  take  a  very 
astuti-  analyst  to  figun-  out  that 
a  partisan  is  at  work  wln-n 
views  that  are  the  rejiorter’s 
own  ar(-  sl.\  ly  attribut*‘d  to  ‘.sen- 
tinn-nt  in  tin-  state-.’  ‘))n-v:iiling 
opinions,’  ‘r(-li:ibb-  sourc(-s,’ 
‘comp(-t(-nt  ob.s(-rv(-i-s,’  ‘diplo¬ 
matic  ()uart(-rs,’  or  otln-r  handy 
n-tri-ats  into  ;inonymity.  Wln-n- 
ev(-r  you  think  ‘i»r(-v:iiling  opin¬ 
ion’  indicat(-s  a  ‘  1  >(-mocratic’  or 
‘R(-publican’  landslidi-,  or  like 
political  |>henonn-na,  maki-  sure 
that  it  pr(-v:iils  sonn-wln-n-  other 
than  in  your  own  mind.”  i 

l'!i|nal  Cov«-rag<- 

j 

Pointing  out  that  :i  polic.\  of 
ineh-by-inch  (-cpuil  cov(-r:igc 
might  achi(-V(-  tin-  :iitiM-ar- 
anc(-  of  f:iirin-ss.  Wiggins 
imnn-diat(-ly  re.j(-ct(-d  tin-  idea: 
“I.et  us  |iut  (-ight-column  In-ad- 
liin-s  on  s|M-(-cln-s  of  pr(-sid*-n- 
ti;d  candidates  lM-c;»u.se  what 
tin-v  :iie  and  wluit  tln-y  s;iy  de- 
s(-rv(-  eight-column  In-adliin-s, 
a;nl  not  just  tM-c:iu.s(-  w(-  gave 
that  displa.v  to  tin-  spe-c-ch  of  an 
o[)|n)in-nt  last  w(-(-k. 

“I-(-t’s  dis|)la.\'  picturi-s  of  tln- 
candidat<-s  in  :u-tion  on  the 
basis  of  in-ws  nn-rit  and  not 
just  to  balance-  tin-  b(M(ks  with 
a  foot  rub-. 

‘‘If  we-  :ir(-  gove-rin-d  by  ne-w.s 
judgiin-nt,  to  be-  sure-,  tin-  law 
of  ave-rages  ought  to  produce-  a 
roughly  (-(luivab-nt  dis|)lay.” 

Wiggins  note-d,  tex),  the-  frus¬ 
trations  of  cam(»aign  re-porting: 
“Kve-n  if  we-  do  attain  imiiar- 
tiidity  iiinl  obje-ctivity,  we-  will 
be-  e-harge-d  with  unfairness  and 
partiality.  Partisan  persons 
in-ve-r  re-ally  de-sire  objectivity. 
We  c:innot,  there-fore-,  avoid 
critie-ism  of  our  campiiign  cov¬ 
e-rage-  by  imrti.sans  of  the  two 
parties  and  by  rival  candidates. 
All  we*  can  hope  to  do  is  to 
handle  the-  ne*ws  so  that  we  do 
not  deserve  criticism.” 
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Roadblocks? 


Not  at  all.  You  need  stoplights  to  control  traffic.  But  to  move  it,  you  need  expressways. 


When  you  want  to  cross  the  street,  a  traffic  light’s  welcome.  But  when  you  want  to  keep 
traffic  flowing,  your  best  friends  are  expressways  for  many  reasons. 

Expressways  are  safer.  Records  show  that  the  rate  of  accidents  and  fatalities  is  only 
half  that  of  ordinary  roads  and  streets.  Expressways  raise  property  values.  A  federal 
study  of  42  new  highway  areas  found:  two  times  out  of  three,  the  value  of  adjacent  land 
accelerated  sharply.  In  only  one  case  in  42  did  it  drop:  by  some  two  percent. 

Expressways  aid  mass  transit.  Over  three-fourths  of  all  urban  transit  passengers 
ride  buses  using  the  same  streets  as  cars  and  trucks.  Expressways  do  the  job  best. 
One  expert  estimates  that  a  lane  devoted  to  buses  can  carry  40,000  people  an  hour. 

Expressways  can  beautify.  Planted  and  screened,  they  mature  into  pleasant  bands 
of  green.  In  cities,  they  rejuvenate  run  down  areas  as  well  as  provide  open  space.  And 
they  use  land  efficiently;  one  expressway  takes  the  place  of  many  ordinary  roadways. 
Finally,  these  valuable  assets  are  paid  for  entirely  by  highway  users. 

Don’t  you  think  that  our  friends,  expressways,  deserve  a  good  word  now  and  then? 


Offset  or  letterpress?  Medium  and  large  metropolitan  newspaper  pub¬ 
lishers  often  find  it  difficult  to  reach  a  decision  because  of  the  many 
production  problems  involved.  If  a  complete  evaluation  indicates  off¬ 
set,  a  press  comparison  will  indicate  Lithomatic  60".  Here’s  why: 

This  unit-type,  4-page-wide  offset  press  for  web  widths  up  to  68 
inches  and  speeds  up  to  60,000  pph,  can  handle  any  production 
requirement. 

The  highly  successful  Colormatic  inking  system  has  been  adapted 
to  the  Lithomatic  60.  Complete  color  changeover  of  any  page  position 
throughout  the  press  takes  only  a  few  minutes  without  additional  parts 
or  equipment.  This  versatile  inking  system  brings  to  offset  new,  up¬ 
graded  standards  of  efficiency,  economy,  convenience,  and  high-speed. 


high-quality  printing. 


Also  available  with  the  Lithomatic  60  are  two  optional  and  highly- 
practical  control  consoles.  The  Hoe  ink  control  console  provides  a 
layout  area  for  copy  being  inspected  and  has  a  column  correction 
control  immediately  under  and  aligned  with  each  column,  with  illumi¬ 
nated  indication  of  pages  being  corrected.  Ink  column  correction  is  fast 
and  precise.  A  circular  dial  indicates  the  amount  of  correction  being 
made  in  small  increments  and  a  master  control  provides  for  full  page 
correction.  A  master  pre  setting  control  affords  returning  to  a  “norm” 
position,  before  or  after  a  run. 


The  press  console  has  the  normal  press  drive  controls,  a  speed 
tachometer,  controls  for  impression  and  form  rollers,  and  dampening 
motion.  And  from  this  console  a  pressman  can  govern  the  ink  and 
water  motion.  Compensator  controls  are  available  as  well  as  provision 
for  margin  control  of  the  paper  reels. 

Among  other  reasons  why  we  say,  “If  offset  is  the  right  answer, 
the  Lithomatic  60  is  the  right  press,”  is  the  fact  that  it  is  completely 
designed,  engineered  and  built  by  Hoe!  To  learn  more  about  the 
Lithomatic  60  or  if  you  would  like  Hoe  to  help  you  make  an  evaluation 
of  your  operation,  write 


R.  Hoe  &  Co.,  Inc. 

910  East  138th  Street,  New  York,  New  York  10454 
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Here’s  an  exciting  issue  packed 
with  information  on  newspaper 
color — availabilities,  linage, 
advertisers,  production.  You’ll 
find  no  conflicting  or  confusing 
competitive  coverage  on  color  tv, 
color  radio,  color  billboards  or 
sky  writing,  either . . ,  just  good 
old  resultful  newspapers! 

Plan  now  to  tell  your  newspaper’s 
color  story  in  the  publication  that’s 
looked  to  by  newspaper,  advertising 
and  agency  executives  as  the  most 
complete  source  of  information  on 
newspaper  color.  Reserve  your  space  now. 


If  you  have  a  color  promotion 
story  to  tell,  here  is  the  time 
and  place  to  do  it.  Newspapers, 
advertisers  and  agencies  look  to 
E&P  color  coverage  as  the  leading 
source  of  information  and  data  on 
newspaper  color. 

Reserve  your  space  today. 
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12th  Annual  COLOR  ISSUE 
PUBLISHED  MARCH  30.  1968 

Reservation  deadline:  March  8  Copy  or  plates:  March  15 


Nebraska’s 
Legal  Paper 
Rule  Settled 

Linc'CLN,  Nell. 

A  Ncliiaska  Suiin'iiie  Court 
ruling  that  a  uewsiiaper  may  be 
lU'iiited  aci'os.s  county  lines  and 
still  he  consideied  a  ‘iej>al 
newsiiapei  ”  may  resolve  that 
state’s  lengthy  controversy  con¬ 
cerning’  a  ItM.i  statute. 

The  Court  said  on  February 
'2.  in  part:  “Performing  the 
mechanical  acts  of  reiiroducinu 
a  newspaper,  outside  the  county 
in  which  the  newspaper  has  its 
otlice  and  is  produced,  publisheil, 
issued  and  distributed,  does  not 
violate  the  re(|uirement  of  sec¬ 
tion  'i.-i-.'i^.S,  R.P.S.  l!Md,  that  a 
h'jral  newspaper  ‘be  jirinted, 
either  in  wliole  or  in  part,  in  an 
ollice  maintained  at  the  jilace 
of  publication.’  ” 

Controvei’sy  ovt>r  the  oripinal 
statute'  centered  on  the  definition 
of  “printing”  the*  jihra.ses  “in 
whole  or  in  part”  and  “iirinted 
...  in  an  otlice  maintained  at 
the  place  of  iiublication.” 

.A  lihid  vote  by  Nebraska 
Press  .Association  iiublishers  on 
chanfiiiiK  the  statute  resulted  in 


Kduard  Vt .  Srripps  III 
Is  Namrd  Publisher 

T.aft,  Calif. 

Edward  W,  Scrijips  TII  has 
b('»‘n  named  imblisher  of  the 
Mldwai/  Driller,  new  acquisition 
of  the  Scripps  Leajrue  News- 
pape'i’s  organization  headed  by 
his  father. 

The  g-reat-frrandson  of  E.  W. 
Scripps.  who  founded  Scripps- 
Howard  Newspajiers,  took  over 
direction  of  the  1000-circulation 
daily  after  four  years  of  experi¬ 
ence  in  ditfej’ent  departments  of 
newspaper  activity.  Most  re¬ 
cently  he  was  assistant  general 
manager  of  the  Tiieiinxi  ri 
(N.  AI.)  .VcM'.s',  one  of  the  small¬ 
est  dailies  in  the  now  n.'i-member 
Scripps  LeajriK'  organization 
which  extends  into  11  states. 

The  Driller  was  jmrehased 
from  Georpe  .M.  Dobry,  editor 
and  publislier  for  the  past  six 
years.  Eoundt'd  by  .A.  Al.  Keene 
nearly  (10  years  ago,  the  Driller 
is  the  only  daily  servinp  Kern 
County’s  “West  Side.”  Taft  is 
separated  fiom  Los  .Anpeles,  13” 
miles  to  th('  southeast,  by  a 
mountain  ian)je. 

Dobry  converted  to  offset 
printing  in  .June,  lOOO.  and 
moved  the  newspaper  into  a 
modern  plant  .Ian.  1,  lOdT. 

Joseph  .A.  Snyder,  .Anaheim, 
Calif.,  broker,  represented  SLN 
in  the  purchase. 
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a  tie.  Some  said  that,  especially 
in  smaller  towns,  it  was  often 
more  convenient  and  more  prac¬ 
tical  economically  to  print  in  an¬ 
other  town  or  county.  Those 
favoi’inpr  the  old  law  arpued  that 
a  new  one  would  encourage  fly- 
by-night  papers,  which  wouldn’t 
have  to  invest  in  a  jilant. 

Increases  in  offset  printing 
brought  another  argument  for 
changing  the  law.  Publishers  of 
smaller  newspapers  said  they 
could  continue  if  they  could  have 
the  pajier  jirinted  in  a  central 
lilant,  iiossibly  located  in  an¬ 
other  county,  while  iiublishers  of 
larger  papers  who  had  con- 
siilered  investing  in  offset  eiiuip- 
ment  said  they  could  use  the 
printing  business  from  the 
smaller  papers. 

The  (luestion  of  what  consti¬ 
tutes  a  legal  newspaper  has  also 
arisen  in  Oklahoma,  which  has 
a  law  similar  to  Nebraska’s. 
I.aws  in  many  states  have  long 
permitted  printing  across  county 
lines. 

• 

Loudon  Paper  in  Libel 
Hassle  ^  illi  Newsweek 

The  disjiute  between  the 
London  Diiiln  Mail  and  .Vcics- 
U'eek  magazine  is  in  the  hands 
of  lawyers  on  both  sides  of  the 
.Atlantic. 

Newsweek  ran  afoul  of  British 
law  last  December  by  suggest¬ 
ing  that  the  Alail  wouhl  be  going 
out  of  business.  .Associated 
.Newspapers  Ltd.,  publishers  of 
the  Alail,  obtained  an  injunction 
against  the  magazine  preventing 
it  from  ilistributing  the  issue 
containing  the  offending  page. 
The  magazine  subsequently 
blanked  out  the  disputed  news 
item  from  its  “Peiiscope”  page. 

Last  week  Sir  Peter  Rawlin- 
son,  Q.C..  and  another  British 
attorney  flew  to  New  A'ork  to 
pursue  consultations  over  the 
writ  for  libel  the  Alail  has  taken 
out  against  Newsweek.  The 
British  newspaper,  it  was  stated, 
is  .seeking  damages  and  a  re¬ 
traction  by  Newsweek. 

• 

W  et'kiy  Piibliiilier 
Guilty  of  Ta.x  Evasion 

Charles  G.  Hagedorn,  pub¬ 
lisher  of  the  weekly  Town  and 
\'illii(7c  on  New  York  City’s 
east  side  and  president  of  three 
other  corporations,  has  bt'en 
convicted  in  Federal  Court  of 
evading  .$1:5,500  in  income  taxes 
for  1050  and  1000. 

.A  jury  found  Hagedorn  guilty,  i 
of  causing  his  four  corporations 
to  pay  $20,000  of  his  personal 
living  expenses.  Included  in  the 
$20,000  figure  were  purchases 
of  paintings  and  sculpture,  serv¬ 
ices  of  an  interior  decorator, 
custom-made  clothes  and  a  $6,-  j 
000  European  tour.  I 
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Prof  Developing 
Machine  to  Make 
Type  Tape  ‘Talk’ 

PlTTSm-RGH,  Pa. 

A  Carnepie-Mellon  Univer.'^ity 
professor  is  workinp  on  a  new- 
kind  of  reading  machine  for  the 
blind. 

Dr.  Richard  L.  Longini,  pro¬ 
fessor  of  electrical  engineering 
and  supervisor  of  the  Medical 
Systems  Engineering  Labora¬ 
tory,  is  developing  a  machine 
that  will  produce  audible  words 
from  the  coded  information  on 
tapes  used  by  publishers  for 
typesetting. 

The  one-year  project  is  l)eing 
financed  by  a  $10,076  grant  from 
the  Health  Research  and  Seiw- 
ice  Foundation. 

The  advantages  of  the  new- 
machine  over  others  would  he 
low  cost,  and  access  to  a  w  ider 
range  of  reading  materials,  ac¬ 
cording  to  Dr.  Longini. 

“This  machine  could  l)e  inex¬ 
pensive  enough  for  every  one 
of  the  200,000  blind  persons  in 
the  U.  S.  to  ow  n  one,”  he  said. 

.4udif>  Lode 

Many  publishers  of  books, 
magazines  and  newspapers  use 
automatic  typesetting  equipment 
w-hich  is  controlled  by  informa¬ 
tion  on  punched  paper  tape 
or  magnetic  tape.  When  fed 
through  the  equipment,  the  tape 
activates  the  production  of  lino- 
t>T)e. 

The  same  tape,  after  minor 
modifications,  can  be  used  in 
the  reading  machine,  where  it 
w-ould  operate  a  sound  genera¬ 
tor.  The  generator  would  trans¬ 
late  the  code  into  corresponding 
alphal)etical  sounds,  or  an  audio 
code. 

Called  “Spelltalk,”  the  audio 
code  would  differ  in  some  in¬ 
stances  from  the  conventional 
sounds  of  the  alphalnd,  the  re- 

AUSTRALIA'S 

Expanding  \yealfh 
Offers  Opporfunities 

Investigat#  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  In. 
vested  In  Australia. 

Ts  Sses  la  tsssh  with  markMIns. 
SSMCtlalas.  suklUhins  and  sraphla 
ana  la  Autiralla  raad 
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searcher  pointed  out.  Rut  he 
cited  experiments  in  w-hich  pre- 
reading  school  children  learned 
to  umlerstand  “Spelltalk”  as  a 
dialect  of  English. 

Reading  machines  under  de¬ 
velopment  in  other  laboratories 
use  an  ojitical  character  recog¬ 
nition  system  coupled  w-ith  a 
computer.  The  computer  "recog¬ 
nizes”  the  characters  in  a  word 
and  operates  a  magnetic  tape 
system  with  an  “enunciator” 
which  does  the  speaking.  The 
system’s  utilization  of  stamlard 
reading  matter  requires  inter¬ 
mediate  steps  which  would  l>e 
eliminated  by  Dr.  Longini’s  pro¬ 
posed  machine. 

He  said  he  lielieved  that  most 
publi.shers.  many  of  whom  now- 
produce  reading  matter  for  the 
blind  in  Braille  or  other  forms, 
w  ould  allow-  typeset  ng  tapes  or 
facsimiles  to  be  di.stributed.  It 
w-ould  Im'  neces<;ary,  however,  to 
delete  from  the  tapes  coded  in- 
stnictions  regarding  type-faces, 
word  sjiacing,  and  other  printing 
requirements. 

The  information  on  the  tapes 
could  also  l)e  transferred  to  disc 
records.  Prof.  Longini  sug¬ 
gested. 


8274.388  Raised 
For  Hospital  Fund 

PlTTSBT'RGH 
More  than  a  quarter  of  a 
million  dollars  was  raised  by  tlie 
Pittsburgh  Press  Old  News¬ 
boys  for  Children’s  Hospital  of 
Pittsburgh  in  just  a  little  over 
tw-o  months  of  campaigning. 

The  actual  total  collected  w-as 
$274,.‘i88.T7.  More  than  $.7  mil¬ 
lion  has  been  collected  by  the 
Press  Old  Newsboys  for  the 
hospital  since  l!l.33. 

Les  Riederman,  /'/-c.s."?  sports 
editor,  raised  $.">0,0(10  through 
his  “Scoreboard”  column  and 
through  special  events  .staged 
on  iK'half  of  the  fund  campaign; 
and  Press  Columnist  (Jilliert 
Love  in  only  thi-ee  appeals  came 
up  with  more  than  $9,000. 

Both  KDKA-tv  and  KDKA- 
radio  stations  also  participate  in 
the  camiiaign  with  the  Press. 


Rohrrt  Kooii  Appointed 
Editor  of  Ofrden  Paper 

Jamestown,  N.  Y. 

Robert  S.  Koon  has  been 
I  named  editor  of  the  .Jam^Atown 
\  Poxi-JournaU  succeeding  John 
.\.  Hall,  editor-in-chief,  who  re- 
i  tired  recently  after  12  years  of 
^  service.  The  announcement  was 
!  made  by  Austin  V.  Wood,  pub¬ 
lisher,  executive  vicepresident 
and  general  manager  of  the 
Ogden  New-sjiaper  Group,  Wheel¬ 
ing,  W.  Va. 

Koon  came  here  Sept.  7,  1961 
I  as  managing  editor. 


Advertising  in  Jungle 

By  Ernest  A.  Jones 

Chairman,  MacManiis.  John  Aihiiiix  l:ic. 

Purposeful  communication  is  my  business.  As  a  profes¬ 
sional,  I  am  painfully  aware  of  the  jiitfalls  and  harriers 
a  message  must  overcome  to  get  through  today’s  Communica¬ 
tions  Jungle. 

As  an  advertising  man  1  also  am  aware  of  the  contribution 
of  adv-ertising  to  this  jungle  .  .  .  the  16(1(1  advertising  mes- 
.sages  in  all  media  to  which  the  average  urban  adult  is  sub¬ 
jected  each  day. 

Yet  I  am  also  aware — and  jiroud — that  this  massive  advcn- 
tising  effort — irritating  as  it  may  somidimes  be — helps  keep 
our  economy  on  the  move,  and  our  income  still  a  bit  ahead 
of  our  taxes. 

And  I  am  also  aware — and  I  w  ish  that  more  of  the  general 
public  w-ere  aw-are — that  advertising  makes  far  more  than  an 
economic  contribution.  Its  social  contribution  is  perha))s  even 
more  significant. 

Without  advertising  revenue  our  new-spapers,  magazines, 
radio  and  commercial  television  could  not  exist  as  wi*  know 
them  now- — and  the  concept  of  free  speech  w  ould  b(>  a  joke,  as 
it  is  in  too  many  countries  throughout  the  w-orld. 

What,  for  instance,  w  ould  hajipen  to  our  informational  sys¬ 
tem  if  advertising  should  go  on  strike?  This  thought  occurri'd 
to  me  in  Detroit  where  we  have  lieen  without  our  two  daily 
newspapers  for  more  than  two  months. 

Let’s  imagine  a  general  advertising  strike.  Certainly  you 
w-ould  not  have  that  multitude  of  selling  messages  aimed  at 
you  each  day.  It  would  be  peaceful  ...  as  a  cemetery  is 
peaceful.  For  most  publications  could  not  continue  lieyond  the 
first  issue.  Witliin  60  days  all  untainted  sources  of  informa¬ 
tion  would  have  gone  dead.  .And  with  them  would  have  died 
the  concejit  of  a  nation  of  free  men,  fully  informed. 

Today  we  need  the  freedom  of  information  just  as  we 
needed  it  when  the  country  was  founded.  .And  in  this  regard 
you  might  w  ish  to  go  to  the  libiary  and  examine  the  July  6, 
1776  edition  of  the  Pennsyh  tinin  Evening  Post.  Here  for  the 
first  time  was  publicly  announced  the  Declaration  of  Inde¬ 
pendence.  .\nd  on  the  front  page — l)elow-  the  text  of  the 
Declaration — are  10  (ten)  advertisements.  Advertising  was 
jiaying  the  freight,  just  as  it  is  today. 

And  advertising  continues  to  (lay  the  freight  today— for 
almost  every  form  of  communication  from  your  local  news¬ 
caster  to  the  correspondent  in  Vietnam. 

Certainly  advertising  is  irritating.  Rut  not  knowing  what 
is  going  on  can  lie  disastrous. 

And  speaking  of  irritating  advertising,  let  me  give  you  a 
puzzler.  Recently  I  saw-  research  w  hich  listed  the  commercials 
most  irritating  to  those  interviewed.  Eight  of  the  ten  jiroducts 
w-hose  commercials  irritated  most  were  leaders  in  thidr  jirod- 
uct  categories. 

The  trouble  seems  to  lie  that  too  many  of  us  have  fallen 
in  love  w  ith  the  machinerj-  of  communication  rather  than  the 
true  reason  for  communicating.  We  ajiiiarently  have  forgotten 
that  our  splendid  communication  e<iuii)ment  exists  only  as  a 
vehicle  to  convey  thought. 

Henr>'  Thoreau,  the  philosopher,  spotted  and  defined  the 
problem  a  century  ago.  Told  that  the  new-  telegrajih  system 
w-ould  enable  Maine  to  talk  to  Texas,  Thoreau  womlered: 
“Sup))ose  Maine  has  nothing  to  say  to  Texas?” 

A  similar  question  rarely  occurs  to  communicators  today — 
or  seems  not  to.  So  busy  are  w-e  w-ith  our  new  communication 
toys  that  there  is  little  time  for  thought,  evaluation  and 
understanding  of  the  message  itself. 

I  have  come  to  the  conclusion  that  times  are  no  worse  than 
they  have  ever  lieen  ...  it  is  that  communication  has  become 
total. 

Somebody  is  tini-ing  to  listen.  It  is  all  a  matter  of  finding  his 
w-av-e  length  ...  of  understanding  his  jiosition  as  the  most 
important  end  of  the  Communication  cycle.  Df  remembering 
that  the  .American  public  today  is  over-communicated  with 
and  under-understoo  1. 

The  other  fellow-’s  position  should  be  easy  to  relate  to  the 
problem.  The  man  on  the  other  end  of  the  line  is  you.  Treat 
him  that  way. 
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say,  remember  when 
milk  used  to  cost 
a  measly  iso  a  pound? 

You  should. 
That’s  today’s  price. 


Did  that  question  fool  you? 
Well,  it  was  supposed  to.  It’s 
one  way  to  make  you  realize 
what  a  bargain  milk  really  is. 

When  you  figure  that  there 
are  more  than  two  pounds 
(2.15)  of  milk  in  every  quart, 
it  might  be  you’re  paying  even 
less  than  15  cents  a  pound. 
How  many  nourishing  foods 
can  you  think  of  that  cost  less 
than  15  cents  a  pound?  That’s 
something  to  remember,  espe¬ 
cially  if  you  have  young  chil¬ 
dren  at  home. 

Take  a  look  at  the  chart  on 
the  right.  It’s  a  list  of  percent¬ 
ages  of  the  recommended 
daily  dietary  allowances  that 
just  three  8-oz.  glasses  of  milk 
will  provide  a  boy  or  girl  3-6 
years  of  age.  In  other  words 
your  child  gets  all  the  calcium 
and  riboflavin  he  needs  in  a 


day,  more  than  two-thirds  of 
his  protein  and  Vitamin  D*, 
and  much  more  than  a  quar¬ 
ter  of  his  thiamine.  Vitamin 
A,  and  food  energy  his  grow¬ 
ing  body  requires.  No  other 
one  food  can  supply  your  child 
with  these  amounts  of  valu¬ 
able  nutrients! 

If  you’re  a  mother,  don’t 
forget  that  your  children’s 


early  food  habits  tend  to  set 
the  basic  pattern  for  their 
adult  eating  habits.  And  since 
you  prepare  your  children’s 
food,  it’s  up  to  you  to  make 
sure  they’re  getting  well-bal¬ 
anced  meals  that  include 
milk.  Many  schools  attempt 
to  teach  good  nutrition  hab¬ 
its,  but  this  can  be  of  value 
only  when  these  same  habits 
are  taught  at  home. 

One  last  thing  you  should 
remember  is  that  children 
tend  to  follow  the  examples 
set  by  their  parents.  Good  nu¬ 
tritional  habits  can  easily  be 
learned  if  children  see  their 
parents  practicing  them.  And 
besides,  “You  never  outgrow 
your  need  for  milk”  is  not  just 
a  slogan  . . .  it’s  a  fact. 

Pound  for  pound,  milk  is 
still  your  best  food  buy. 


a  message  from  dairy  farmer  members  of 

american  dairy  association 


*rravidcd  the  milk  Km  Vitamin  D  added. 
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SULLEN  FOLK.  A  RACE  OF  DETESTED  MEN.  WILL 
BE  PUNISHED.**  SAID  NERO.  ACCORDING  TO  CAIUS 
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FIRE  7/18  NX 
BULLETIN 

BY  RICHARD  H.  GROWALD 

RONE.  JULY  18.  64  (UPI)--FIRE  SWEPT  TWO- 
THIRDS  OF  THE  IMPERIAL  CAPITAL  TODAY. 

HILLING  HUNDREDS  OF  CITIZENS  AND  THOUSANDS  OF 
SLAVES  AND  DESTROYING  THE  CIRCUS  MAXIMUS 
AND  THE  PALATINE  PALACES. 

MORE 

RR1334 

lOOA 

FIRE  7/13  NX 
URGENT 

1ST  ADD  FIRE  ROME  099A  XXX  PALACES. 

REFUGEE  MOBS  SWARMED  INTO  THE  FORUM  AND 
CHARGED  THAT  THE  DIVINE  EMPEROR  NERO  SET  THE 
BLAZE  AND  STRUMMED  HIS  LYRE  WHILE  ROME  BURNED. 

NERO.  ARRIVING  BY  FAST  CHARIOT  FROM  ANTIUM 
WITH  HIS  FORMER  SLAVE  GIRL.  CLAUDIA  ACTE.  23. 
DENIED  THE  CHARGES  AND  ORDERED  THE  IMPERIAL 
TREASURY  TO  DISTRIBUTE  400.000  SESTERCES  (Sl.OOO) 
TO  THE  HUNDREDS  OF  THOUSANDS  OF  HOMELESS. 

PRAETORIAN  GUARD  OFFICIALS  SAID  THE  BLAZE 
APPARENTLY  STARTED  IN  THE  SLUM  ALLEYS  NEAR  THE 
CENTURY  OLD  CIRCUS  MAXIMUS.  WHIPPED  BY  AN 
UNSEASONAL  GUSTY  WIND.  THE  FLAMES  ENGULFED 
MILES  OF  TWO  AND  THREE  STORY  TENEMENTS  AND 
THE  2.000  BY  600  FOOT  CIRCUS. 

THE  150.000  SEAT  HOUSE  THAT  JULIUS  CAESAR 
BUILT  COLLAPSED.  ITS  WOODEN  SUPPORTS  BURNED 
AWAY.  8URRUS.  THE  PRAETORIAN  DUCE.  SAID. 

•*I  DOUBT  THE  CIRCUS  WILL  BE  REBUILT  IN  MY 
LIFETIME.  THE  ARMENIAN  CRISIS  WITH  PARTHIA 
AND  THE  REVOLT  IN  JUDEA  AS  WELL  AS  GOVERNMENT 
WASTE  IN  HIGH  PLACES  HAVE  ALL  BUT  EMPTIED 
THE  TREASURY.** 

MORE  RRI337 
103A 

FIRE  7/18  RO 

INSERT  FIRE  ROME  099A  AFTER  3R0  PGH  XXX 
OF  HOMELESS. 

CAIUS  PETRONIUS.  WEALTHY  ROMAN  PLAYBOY 
AND  FRIEND  TO  NERO.  TOLD  A  GATHERING  AT  THE 
BUNCH  OF  GRAPES  INN  ON  THE  APPIAN  WAY 
TONIGHT  that  THE  EMPEROR.  KNOWING  ROMANS  WANT 
TO  PUNISH  THE  GUILTY.  HAS  NAMED  THE 
CHRESTIANI --FOLLOWERS  OF  A  MAN  PUT  DOWN  BY 
PROCURATOR  PONTIUS  PILATE  OF  JUDEA-- 
AS  THE  INSTIGATORS  OF  THE  FIRE.  **THESE 


CAIUS  SAID  NERO  ORDERED  SOME  CHRESTIANI 
DRESSED  IN  SKINS  OF  WILD  BEASTS  AND  FED 
TO  DOGS.  OTHERS  WERE  ORDERED  BURNED  ALIVE 
AND  MORE  WERE  ORDERED  NAILED  TO  CROSSES. 

PICKUP  4TH  PGHI  PRAETORIAN  GUARD 
RR1823 

lOlA 

FIRE  7/18  NX 
URGENT 

2ND  ADD  FIRE  ROME  099A  XXX  TREASURY. 

NERO.  WHO  ARRIVED  IN  TIME  TO  SEE  THE 
GUARDS*  PALATINE  HEADQUARTERS  EXPLODE  IN 
FLAMES.  WEPT  WHEN  HE  INSPECTED  THE  CHARRED 
RUINS  OF  HIS  MAECENAS  GARDENS.  TEARS 
DRIBBLED  DOWN  HIS  PLUMP  CHEEKS.  THROUGH  HIS 
BLOND  CURLY  BEARD  AND  DOWN  ONTO  HIS 
PURPLE-HEMMED  WHITE  TUNIC.  HIS  LARGE 
STOMACH  SHOOK  AND  HIS  THIN  LEGS  TREMBLED. 

RINGED  BY  100  CENTURIONS.  THE  26-YEAR- 
OLD  **DIVINE  APOLLO**  WALKED  THE  LENGTH  OF 
THE  LEFT  BANK  OF  THE  TIBER.  THROUGH  STREETS 
STILL  BURNING.  HE  GRIMACED  AS  RESCUE 
WORKERS  PULLED  THE  BODIES  OF  MEN.  WOMEN  AND 
CHILDREN  FROM  RUBBLE. 

THE  EMPEROR  TOLD  UPI.  *'I  WILL  CREATE  A 
NEW  ROME  TO  MATCH  MYSELF.  THERE  WILL 
BE  BROAD  BOULEVARDS.  BATHS  FOR  THE  POOR  AND 
I  WILL  CHANNEL  THE  UNDERGROUND  SPRINGS 
TO  FORM  A  RESERVE  WATER  SUPPLY  TO  FIGHT  ANY 
FUTURE  FIRE. 

*'THIS  ETERNAL  CITY  SHALL  BE  KNOWN  AS 
NEROPOLIS.**  HE  SAID. 

ASKED  ABOUT  THE  TEMPLES.  ANCIENT 
MANUSCRIPTS  AND  WORKS  OF  ART  DESTROYED 
IN  THE  FIRE.  NERO  SAID.  **THE  ORIGINAL 
MANUSCRIPT  OF  MY  ODE  TO  THE  SACKING  OF 
TROY  IS  SAFE.  SO  IS  THE  UNFINISHED 
MANUSCRIPT  OF  MY  ODE  TO  ROME.  CIVILIZATION 
IS  PRESERVED.** 

NERO  SAID  HE  WOULD  TRAVEL  TO  NAPLES 
AND  TOUR  THE  COUNTRY  •*UNTIL  THIS  MESS  IS 
CLEANED  UP.** 

THRASEA  PAETRES.  STOIC  MINORITY  LEADER 
IN  THE  SENATE.  WAS  REPORTED  WRITING  GALBA. 
ROMAN  ARMY  COMMANDER  IN  CHIEF  IN  SPAIN.  TO 
RETURN  HOME  IMMEDIATELY.  THRASEA  DECLINED 
TO  COMMENT  ON  THE  REPORTS. 

RR1359 


Clear-cut  reporting 
and  writing 
a  burning  issue 
for  you? 


Join  the  6,500  subscribers 
around  the  world  who  ' 

regularly  count  on  UPI  and 
reporters  like  Richard  Growald 
for  stories  like  this  on  history 
in  the  making  now. 

Foreign  news  editor,  veteran 
of 'Vietnam,  Frankfurt, 

London,  Geneva  and  Belgrade,  '  ^ 
Dick  finds  the  fire  anywhere 
there’s  smoke. 

If  you’re  not  one  of  those 
6,500  subscribers  already, 
maybe  you  should  be. 

To  find  out— at  your  desk  and 
at  your  convenience  simply 
call  or  write  Wayne  Sargent, 

Vice  President  for  Sales. 


is  at  the  scene 


United  Press  International 

220  East  42nd  Street,  New  York,  N.Y.  10017 

212  MU  2-0400 


VIET  PALS — Bil  Keane.  Jack  Tippit  and  Morrie  Turner,  who  draw 
kids  in  their  cartoon  comics  ("Family  Circus,"  "Amy,"  "Wee  Pals") 
for  the  Register  and  Tribune  Syndicate,  find  some  inspiration  on  a 
street  in  Vietnamese  town  of  Ban  Me  Thuot. 


Pati.  Zdinak — fi’oni  Assofi- 
stair  at  Hanishiirn, 
I’a.  to  itiformatioii  spocialist  for 
the  StaU-  Department  ('f  Jus¬ 
tice  at  a  year.  He  for¬ 

merly  wrote  for  the  Sleiilii’urilli’ 
(Ohio)  Hvriiht-Sfiir  and  the 
lUttshurnh 


Vkkne  C.  Thornton  Jr. — 
from  assistant  news  co-ordina¬ 
tor,  Soru'irh  (Conn.)  liuUetin, 
to  city  editor,  succeediriK 
Tho.mas  F.  \V!NTER.s,  rwently 
nam«*d  editor. 


!Sow  Kiii;laii(l  Ofliioers 


Ho.stoN 

Leon  A.  Burke  Jr.,  vicepresi- 
dent  of  advertisintr  foi'  .Miruite- 
-Man  Publications,  Lexinjrton, 
.Mass.,  has  Iwen  elected  l!l(i8 
president  of  tin*  New  EnKland 
Press  .\ssociation.  First  vice- 
president  is  Lewis  II.  (Ire<“ne, 
|)roduction  manager,  Wcxlcrhi 
(K.  1.)  Sun.  Cam[)t)ell  R.  Niven, 
I)ut)lisher  of  the  7’nnc.s-/i'ccor</, 
Brunswick,  .Maine,  was  (dectr-d 
s.'cond  vicepresi<lent ;  and  Rich¬ 
ard  P.  Lewis,  [lulilisher  of  the 
Journal  Tran!<rrii)t,  Franklin, 
N.  H.,  was  elected  secretary- 
treasurer. 


Charles  A.  Betts,  former 
city  «“ditor  of  the  I.,<tnra>ttcr 
(Pa.)  Era — now  with  the 

Hartford  (Conn.)  Time.'t  as 
deskman. 


Mary  V.  Zira.iN.SKi,  former 
feature  writer,  .Milwaukee 
(W  is.)  Sentitiel  and  associate 
editor.  University  of  Iowa  News 
Service — now  state  desk  reporter 
with  the  Hartford  (Conn.) 
T  imeu. 


Ian  Ledcerwoop — from  pen- 
eral  assipnment  rej)orter  and 
church  editor  of  the  San  Hiefio 
(Calif.)  E renin;/  Trihunr,  to  as- 
.sociate  editor  of  publications  of 
the  .AnuUMcan  Association  of  Re¬ 
tired  People,  Lonp  Beach,  Calif. 


Current  EDITORIAL  RESEARCH 

REPORTS 

Credibility  Gap  and  the  Presidency 

Feb.  7 

Gold  Policies  and  Mining 

Feb.  14 

Negro  Power  Struggle 

Feb.  21 

1735  K  street.  N.  W.,  Washington,  D.  C.  20006 

202-296-6800 
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news 

Ja.mes  M.  .Malo.ne,  former 
mana.ijinp  ('ditoi-  of  the  W'illini- 
antir  (Conn.)  Daih/  (’hronirle — 
now  news  editor,  .Xorwieh 
(Conn.)  liuUvtiu. 

*  *  * 

William  Roy.stkr — from  as¬ 
sistant  news  director  of  WFAS 
in  White  Plains,  N.  Y.,  to  the 
news  staff  of  KYW  radio,  Phil- 
ad(d])hi;i. 

*  *  * 

John  K.  Zoi.lincer,  jiublisher 
o{  iho  (lallu/)  (N.  .M.)  Inde/tend- 
cnt — elected  jtresident  of  the 
New  .Mexico  .As.sociated  Press 
Publishers’  .Association. 

*  *  * 

Cedric  Parker,  manapinp  edi¬ 
tor  of  the  .Madinon  (Wis. )  Cap¬ 
ital  TimcK — [iresident  of  the 
.Madison  Press  Club. 

*  *  * 

Rorert  Wilcox,  a  former  edu¬ 
cation  editor  of  the  Long  licach 
(Calif.)  Independent,  Preits- 
Tehgram — now  public  relations 
director,  Aluseum  of  the  Sea  of 
the  liner  Queen  Mary. 

*  •  • 

Rorert  Daley,  jiolitical  re¬ 
porter  for  the  Huj/ton  (Ohio) 
Jounial  Herald — named  press 
secretary  for  John  J.  Cillipan, 
candidate  for  the  Democratic 
nomination  for  the  U.S.  Senate. 
»  *  * 

Catherine  Bradshaw,  re- 
porU'r-photoprapher  for  the 
.Alliance  (Ohio)  lieriew — named 
assistant  in  the  publicity  office 
of  Mount  Union  College  in 

Alliance. 

*  «  « 

Jack  E.  Bcttram,  formerly  in 
the  news  dejiartment  of  the  U.S. 
Chamlier  of  Commerce — ap¬ 
pointed  press  secretary  in  the 
W’ashinpton  office  of  Sen.  Paul 
Fannin  (R.-.Ariz.).  .Argyll 

CAMrREl.L,  former  New  Orleans 
new.sman,  will  join  the  Chamlier 
of  Commerce  staff.  He  has  Iwen 
a  press  aide  to  Rep.  Hale  Hopps 
(U-La.). 

*  *  * 

Tom  Watso.n,  manapinp  edi¬ 
tor  of  the  Palm  S/irhig.^i  (Calif.) 
Daily  Desert  Sun — honored  as 
outstanding  citizen  of  Palm 
Springs  for  1907, 

*  *  * 

Melvin  Mitchell,  former 
Santa  Ana  (Calif.)  liegi.'fter 
reporter — named  public  relations 
head  of  Saddleback  Junior  Col¬ 
lege  at  Mission  Viejo,  Calif. 

•  *  « 

John  B.  Danry,  an  assistant 
editor  on  the  national  desk  of  the 
.\ete  York  Herald  Tribune  prior 
to  19.")0 — now  executive  editor 
of  Good  Housekeeping  maga¬ 
zine.  Benson  Srere,  a  former 
UPI  .staffer  in  Los  Angeles — 
moves  up  to  managing  editor. 


-people 

Irwin  A.  Si.mpson,  former 
advertising  director  of  the  St. 
Pi  tersburg  (Fla.)  Times-  -U) 
.Anderson,  Simpson  &  As.so- 
eiab's  as  an  advertising  con¬ 
sultant. 

t  t 

Cllv;':  Hamm — from  manag¬ 
ing  editor  to  editor  of  the  l.ake- 
land  (Fla.)  Led</er,  succeeding 
Rose  .Allegato,  who  resigned. 

♦  «  * 

Rorert  L.  Rothe — from  news 
editor,  llayloirn  (Tex.)  Sun  to 
rewrite  at  the  ('inri)tnati  (0.) 
Empiirer. 

4:  4:  ♦ 

Jerry  Dowling,  Detroit  free 
lance  cartoonist — to  the  art  staff 
of  the  ('ineiunati  (O.)  Euguirer. 

*  *  * 

DorcLAS  R.  Clarke— to  Cin¬ 
cinnati  (O.)  Enquirer  sports 
staff  from  the  (’lereland  Plain 
Dealer  imd  Poughkeepsie  (N.Y.) 
Journal. 

*  *  * 

Jean  Powell,  women’s  edi¬ 
tor  of  the  IFc-sdcra  Hill.^  Press 
— to  Cincinnati  (O.)  Enquirer 
news  staff. 

♦  *  * 

.Artiu’R  J.  Rilnion — supervi¬ 
sor  of  Holmes  County  opc'ra- 
lions  for  the  Wooster  (Ohio) 
Daily  Record  and  the  Earnier- 
Hub.  Larry  Kirkpatrick — now 
circulation  manager  of  the 
Daily  Record. 

*  ♦  ♦ 

Barry  Pavelec — named  cir¬ 
culation  jiromotion  manager  of 
the  circulation  .sales  dejiartment 
of  Dow  Jones  &  Co.  iniblica- 
tions. 

*  ♦  * 

Rorert  F.  Conrad,  who  left 
the  newspa|>er  r<*pre.sentative 
firm  of  Moloney,  Regan  & 
Schmitt  in  19.'j4  to  work  for 
NBC — now  manag<‘r,  participat¬ 
ing  program  sales,  in  NBC  Tele¬ 
vision  Sales  Department. 

*  *  « 

Dionne  Qiiinls'  Friend 
Retires  from  Paper 

Cleveland 

Helen  .Allyn  Macdonald  has 
retired  as  women’s  editor  of  the 
Cleveland  Press.  She  is  suc¬ 
ceeded  by  Pat  Rueter. 

Mrs.  Macdonald  was  the  first 
U.S.  newspajierwoman  to  reach 
the  Dionne  farmhouse  in  Canada 
the  day  after  the  (iuintu|)l(‘ts 
were  born  in  19IF1.  She  visited 
the  famous  girls  each  year  for 
nine  years. 

Mrs.  Macdonald  first  joined 
the  Press  staff  40  years  ago. 

Miss  Rueter  has  been  on  the 
Press  staff  1 1  years  as  assistant 
picture  editor,  club  editor  and 
assistant  women’s  editor. 
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in  the  news 


iCi)  Kol'llY,  a  fonnor  re¬ 
po  rtor  for  the  A  I*  a  ml  the  Hok- 
Uhl  dliilx' — now  CBS  News  bu¬ 
reau  manajier  in  Los  Anjjeles, 
suee«‘e(lin{r  Jamks  Hardkn — re- 
siu'iied.  John  Lank,  former  Chi- 
liujo  City  News  Bureau  staffer 
—  named  CBS  News  bureau 
inananer  in  Chiean'o. 

*  «  * 

Lonmk  Mack,  formerly  with 
the  Illitioin  State  Juinaal  of 
Sijiinafield,  Ill. — now  a  reporter 
for  th(‘  Allxniji  (N.Y.)  /va/rAer- 
Ixiclcer  XeivK. 

*  *  # 

Edwakii  H.  Skidi,— apjxiinted 
city  editor  of  the  St.  Paul 
(Minn.)  Pixpatch,  succeedinp: 
rto.v.Aj.D  O’tiRADY,  now  manajr- 
iiift  editor.  Seidl  started  as  :in 
office  hoy  in  19J7. 

♦  *  # 

IVo  INeHhoiisc  Group 
Exrriilivrs  SaliihMl 

Si‘RiNt:nKKD,  Mass. 

Sidney  R.  Cook,  I’eeently  ad¬ 
vanced  from  treasurer  to  pub¬ 
lisher  of  the  S|trin>rf'H‘ld  News¬ 
papers  in  the  Newhouse  R-roup, 
was  accorded  honors  by  the 
Joint  Civic  Ajjencies  here  r»*- 
cently.  Also  amoiiR'  the  l.‘{  per¬ 
sons  saluted  for  their  interest 
in  civic  affairs  was  Donald 
N'ewhou.se,  who  came  here  from 
the  Partlatal  Orepaniau  to  he 
jreiKM’al  manaR:er  of  the  Sprhin- 
tield  .\'eirx,  I’uiau  and  Repuldi- 
cau. 


Clikf  \V.  Mackky— from  edi¬ 
tor  of  the  .Afro-Anx'i  ican  News- 
liajiers  to  thi'  news  staff  of  the 
Italthuare  (Md.)  Suu,  MoSK.s 
Nkwton,  former  editor  of  the 
.4fi-o’s  Baltimore  editions,  now 
K'rouj)  editor. 

*  *  a. 

Rt’ss  Kknnkdy,  i)hotoR:rapher 
— from  the  Philadelphia  llulle- 
tin  to  the  Associated  Press 
Philadelphia  bureau. 

*  ♦  « 

J.VCK  URWfi.KKR — from  .Asso¬ 
ciated  Pr«'ss  cameraman  in 
Philadelphia  to  the  .\eie  Landau 
(Conn.)  Pan. 

♦  «  * 

Jack  Ki.kkt,  feature  editor 
of  the  Philadelphia  llullelin — 
retired  after  oh  yt'ars  on  the 
staff. 

♦  ♦  * 

Jay  .Ait,  business  and  real 
estate  editor  of  the  Camden 

(N.J.)  ('(xirier-Paxt—ihe  New 
Jersey  Builders  .Association 
llXiT  Press  Award.  The  Cour¬ 
ier-Post  was  cited  for  the  best 
real  estate  section  of  any  daily 
circulatinjr  in  New  Jersey. 

♦  ♦  * 

Cki.ia  Hah.n — from  rejiorter 
for  the  Allxinif  (N.Y.)  Knicher- 
Ixx'her  .\eiex  to  the  research 

staff  of  the  New  York  State 
Lejcislatu  re. 

♦  ♦  ♦ 

Art  Skar.s — from  Jet  maga¬ 
zine  to  the  Wall  Street  Janrnal 
staff. 


CAN'T  BEAT  IT  FOR  TRAVELING — UPl  photographer  Dave  Ken- 
nerly  tries  out  a  skateboard  to  make  time  on  his  way  to  work  in 
Los  Angeles. 
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N.  Ci'RTis  .Armstrong — named 
l)icture  editor,  and  Reggie  Sei.- 
I.AS,  succeeding  him  as  chief 
photographer,  for  the  San 
liemardino  (Calif.)  Snn-Tele- 
f/ram. 

*  *  * 

.Ai.i.an  Palmer — from  assist¬ 
ant  city  editor  to  feature  editor 
of  the  San  Piepa  (Calif.)  f'nian 
succeeding  Pktkr  Eidkn,  now 
north  San  Diego  County  corres- 
ponilent. 

*  ♦  * 

Jess  (Iregory — from  (ihotog- 
rapher  and  city  leporter  for 
the  Titaxeille  (F'la.)  Star-Ad- 
rarate  to  associate  editor  of 
<1M  Warld,  (Jeneral  Motors 
New  A'ork  (mblication  for  over- 
.seas  employes. 

*  *  * 

Herr  Levin — from  managing 
editor  to  general  mamiger  of  the 
Saalt  Ste.  Marie  Eeenina  .\eiex, 
succeeding  Stanley  R.  Pratt. 

William  Delcga— from  as¬ 
sistant  chief  to  chief  photogi'a- 
pher  of  the  ('hieapa  Paihi  .\ewx, 
succf'eding  (Ieorge  Peerles,  i-e- 
tired. 

1^'  * 

('harles  Bailey  Named 
(diief  uf  News  Bureau 

.Minneapolis 

The  ajijiointment  of  Charles 
W.  Bailey  II  as  chief  of  the 
Washington  news  bureau  of  th»‘ 
Minneapalix  Tribune  was  an¬ 
nounced  by  Wallace  .Allen,  man¬ 
aging  editor  of  the  Tribune. 

.A  native  of  Cambridge,  Mass.. 
Bailey  joined  the  Tribune’s  staff 
in  Minneapolis  in  l!>.-)()  following 
his  graduation  with  honors  from 
Harvard  College,  where  he  con¬ 
centrated  in  government  and  was 
editorial  chairman  of  the  Harr- 
ard  Crimxan.  He  was  assigned 
to  Washington  in  I!).')-!. 

The  Tribune’s  Wa.shington 
bureau  shares  office  and  other 
facilities  with  the  Pex  .Mainex 
liepixter  and  Tribune  under  the 
general  superv’ision  of  Richard 
L.  Wilson,  Washington  bureau 
chief  of  the  Cowles  publications. 


‘Just  a  moment, 
please,  while  I 
check  23,000,000  . 
seats  ’ 

Quick  as  lightning,  Delta's 
electronic  reservations  ' 
system,  Deltamatic! 
provi(jes  full  information 
on  every  seat,  every  ' 
flight... months  aheaej. 

But  Deltamatic  is  no  colei, 
mechanical  operation.  .  . 
All  facts  still  come  to  you 
thru  your  friendly 
reservations  agent.  Delta 
service  is  as  personal 
as  ever.  See  for  yourself! 
Try  Delta!  - 

|>DELnVA  ' 
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li  Named  in  (diica^o 
Cireiilatioii  Dept. 

Chicago 

Three  new  apjjointments  hav«“ 
l>een  made  in  tlie  eireulation 
dej)artnient  of  the  (’hinujo  Dailij 
.Veirx. 

Koilerick  T.  Welch  was  i)ro- 
moted  from  cii'culation  sales 
manager  to  assistant  circulation 
manajrer  sales,  and  .Iosei)h 
CamplK-ll  from  assistant  circu¬ 
lation  manager  to  assistant 
circulation  manaj’er  operations. 
Both  are  n(*w  positions. 

H.  l»ominic  !)i  Valerio,  as- 
sistaiit  circulation  manager  of 
the  St.  Loiii.t  Po.'tt-l  tinimtcli, 
succeeds  Welch  as  circulation 
sales  manager. 

Campbell  has  been  with  the 
News  since  IP.'Ui.  W’elch  joined 
the  newsi)apeis  last  February. 
He  had  Iwen  metropolitan  circu¬ 
lation  nuuianer  for  the  Post- 
1  )isj)atch. 

• 

Ly.nx  Rrownk,  formerly  with 
\\w  Iteratur  (Ill.)  Pevictr — now 
assistant  state  eiiitor  of  the 
.Miniiii  (Fla.)  Herald. 

If  *  if 

Bki'ck  Pknmngton,  feature 
wi'iter  and  book  reviewer  for 
the  Kauxan  ('it if  Star  and  for¬ 
mer  staff  writer  for  Time  mafra- 
zine — named  l)ii-ector  of  Sjje- 
cials  in  the  tv  iirojrramminjr 
department  of  Batten,  Barton, 
Durstine  &  Osborne. 

ifi  tHi  if. 

Frank  Wright,  s(»ecialist  in 
political  news  for  the  Minne- 
aimlix  (Minn.)  Trihane  since 
l‘JG4 — assijrned  to  the  jiaper’s 
WashiiiRlon  bureau. 

*  ♦  * 

Bill  Carry — from  manager 
of  circulation  operations  to  as¬ 
sistant  circulation  manager  of 
the  .\ew  Yiirk'  Daily  Xeu's. 

*  ♦ 

Bkn  (jKorgi:,  editor  and  pub¬ 
lisher  of  the  Demopolin  (Ala.) 
Timcn — retirt'd  after  37  years 
as  associate  editor. 

*  *  * 

Bill  Nailkn,  formerly  of  the 
Hirminf/liam.  (Ala.)  News  edi¬ 
torial  .staff — named  editor  of 
the  Hesseincr  (Ala.)  Sun.  Pat.sy 
Cartkr  continues  as  editor  of 
the  BV.sfcrw  San  and  women’s 
editor  of  the  Bessemer  Sun. 

*  *  * 

Charlk.s  H.  Brk.nnan  Jr.  and 
Bgrls  Todrin — elected  vicepresi¬ 
dents  of  X.  VV.  Ayer  in  Phila¬ 
delphia.  Brennan  is  a  former 
Lynchbury  (Va.)  Ncies  re¬ 
porter,  and  Todrin  has  written 
for  PM  in  Xew  York  and 
B’owcw’.s  llVor  Daily. 

^  * 

Roger  Platte.s  —  from  re¬ 
porter  to  farm  editor  of  the 
Grand  Forks  (X.  D.)  Herald, 
succeeding  the  late  Lynn  Stew¬ 
art. 


P.  Anthony  Ridder 


Eric  Ridder  Jr. 


P.  ANTHONY  (Tony)  RIDDER 
has  become  the  business  manager 
of  the  San  Jose  (Calif.)  Mercury 
and  News  and  ERIC  RIDDER  JR. 
has  taken  over  as  assistant  to  the 
publisher.  The  promotions  were 
announced  by  Publisher  Joseph  B. 
Ridder.  Tony  Ridder,  who  came 
to  the  Mercury  and  News  in  1964, 
has  been  serving  as  assistant  to  the 
publisher.  He  had  worked  on  the 
Duluth  Herald  and  News-Tribune, 
St.  Paul  Dispatch  and  Pioneer- 

Press,  the  Detroit  News,  Aberdeen 
(S.D.)  American-News,  and  Pasa¬ 
dena  Independent  and  Star-News. 
Eric  Ridder  Jr.  came  to  the  San 
Jose  papers  in  March,  1967  after 
spending  a  year  at  Aberdeen. 

*  *  * 

Lamar  (Ii’.ntkr.  former  assist¬ 
ant  city  editor  of  the  ('harlatte 
(X.  C.)  News — aj)|)ointed  as¬ 
sistant  to  the  vicepresident-pro¬ 
motion,  of  Piedmont  Xatural 
(las  Co.,  Charlotte. 

*  *  « 

.Mrs.  .Marie  McCee,  former 
editor  of  the  Wynndatte  (.Mich.) 
News-Herald — now  reporter  and 
feature  writer  for  the  Ucdfnrd 
(Mich.)  Observer. 

*  *  * 

Rith  F.mh.y  .■\schmann. 
formerly  in  the  family  news 
department  of  the  Niaynra  Falls 
(X.  Y.)  Gazette — now  fashion 
editor  of  the  Charlotte  (X.  C.) 
Observer. 


Rusk  Recalls 
Mule  Ride  to 

Evelyn  Irons,  one  of  the  few 
British  journalists  who  can 
claim  that  a  U.S.  Secretary  of 
.State  once  interveiu'd  to  make 
sure  sh*‘  got  her  story-  and 
who  is  now  retiring  aft<‘r  4H 
years  in  Fleet  Street  journal¬ 
ism — was  given  a  farewell  iiarty 
by  the  British  Press  corps  in 
Xew  York  last  week. 

Ev<*lyn  is  G7.  She  sttirted  with 
the  I.ondoH  Daily  .Mail  in  1!)27 
(for  .$12  a  week),  worke<l  for 
22  years  for  the  Landau  Eve- 
niny  Standard  and  has  sjient 
the  jiiist  12  yi'ars  in  Xew  York 
for  the  Landan  Sunday  Times. 

■OlTgci  .  ,  .' 

.\t  the  farewell  party  in  Xew 
^’ork.  Erick  Britter,  corre.s- 
pondent  for  the  Times,  London, 
|»r(‘sented  her  with  a  silver 
<alver  in.scrib<-<l  with  the  mc'S- 
sage  “Offget  .Ass,  Onget  Muh'.” 

This  unusual  in.scri()tii'n  com- 
memorat»‘d  the  occasion  in  lll.')4 
when  Evelyn  scoojied  Flet't 
Street  and  many  .\merican 
news|);i|)ers  by  riding  on  mule 
back  for  four  days  through  the 
mountains  to  cover  the  (luate- 
mala  Revolution. 

Seendary  of  State  Dean  Rusk 
r<‘membered  the  scoop  when, 
four  years  ago,  Evelyn  was 
trying  to  get  into  the  Domini¬ 
can  Reitublic  to  cover  another 
u|)rising.  U.S.  officials  ri'fused 
h('r  transjnntation  from  Puerto 
Rico  on  the  ground  that  the 
Dominican  Reiniblic  in  revolt 
was  no  place  for  a  woman. 

Rusk  cabled  Puerto  Rico: 
“Miss  Irons  not  lady  in  re¬ 
stricted  sense  but  seasoned  war 
correspondent  who  valiantly 
covered  Guatemalan  liberation 
in  Iff.oJ.  Miss  Iron’s  factual 
story  of  her  four-day  rouiul 
trij)  to  Tegfucigaljia  to  and  from 
front-line  on  mule  back  through 
June  rains  and  mud  was  smash- 
))layed  London.  Her  ex))loit  well 
remembered  by  male  war  cor¬ 
respondents  covering  war  from 
Lincoln  Hotel  bar  who  received 
telegranis  from  their  home  of¬ 
fices  advising  them  of  Miss 
Iron’s  feat  and  requesting  them 
to  ‘Offget  A.ss,  Onget  Mule.’  ’’ 

The  Secretary  of  State’s  mes¬ 
sage  concluded:  “Department 
requests  transport  Mi.ss  Irons 
lest  she  arrive  Santo  Domingo 
by  breast-stroke  or  canoe.” 

What  was  not  known  until 
last  week — after  her  retirement 
— was  that  Evelyn  Irons  was 
already  on  her  way  to  the  Do¬ 
minican  Republic  before  the 
telegram  from  Washington  was 
received  in  Puerto  Rico. 
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Reporter's 
War  Story 

'The  Xew  York  newspa|ipr- 
men  |)res(“nte<l  Evelyn  with  a 
sci'oll  on  which  they  commended 
h<‘r  |)rof('ssional  conduct  from 
"Grei'ce  to  (JuatcMiiala,  Hungary 
to  Harlem.” 

.And  there  was  this  clincher: 
from  Washington,  d('S|)ite  the 
latest  Vietnam  crisis,  cami‘  a 
message  which  said:  “My  col¬ 
leagues  and  I  and  the  U.S.  Gov¬ 
ernment  will  long  rmnember 
your  work.  Your  jierformance 
in  Honduras  and  Guatemal.'i  in 
19.')4  and  in  the  Dominican  Re¬ 
public  in  liXi.")  have  I'arned  you 
the  title  of  this  Hemis|)here’s 
most  resourceful  and  stimulat¬ 
ing  war  coiresiiondent  on  mule- 
l)ack. 

“.As  you  enter  retirement  we 
have  »‘very  confidence  you  will 
rimiain  in  full  icadiness  to  out- 
get  retirement  and  onget  mule 
oi'  other  transjiortation  as  the 
nature  of  the  crisis  reipiires. 
Sincerely  Dean  Rusk.” 


lo  Roroivo 

SIU  Joiiniulisiii  Honor 

Carrgnoali;,  111. 

D(*Witt  C.  Reddick,  director 
of  the  University  of  'Texas 
School  of  Communications,  has 
been  named  to  rc'ceive  the  .st'cond 
annual  awai’d  for  meritorious 
.service  to  journalism  by  the 
de|)artment  of  journalism  of 
Southern  Illinois  University. 

Reddick  has  been  associateil 
with  the  University  of  Texas 
since  1927,  first  as  a  teacher 
and  later  as  as.sociate  dean  of 
arts  and  science  and  head  of 
the  School  of  Journalism.  He 
has  been  in  his  jire.sent  post 
since 

The  Southern  Illinois  Univer¬ 
sity  award  will  be  presented  at 
the  fourth  annual  Journalism 
Education  Administration  Work- 
.shop  in  Carbondale  April  4. 

• 

70  .4«ls  Freseiiled 
In  Projsress  Magazine 

Spokane,  Wash. 

'The  Spokane  Spnkesman-Pe- 
riew's  1968  Progress  Magazine, 
designed  to  promote  the  “inland 
em))ire”  of  the  Pacific  Xorth- 
west,  drew  into  its  136  ))ages 
more  than  70  display  a<lvertise- 
ments  in  color  and  black  and 
white.  The  editorial  content  was 
liberally  illustrated  in  color. 

The  Piogress  Magazine  was 
e<lited  by  Joe  Bailey.  Layouts 
were  done  by  Lang  Armstrong, 
staff  artist,  and  Dale  Morgan  did 
the  color  photography. 
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Here's  why  the  American  T rucking  Industry 
has  the  world's  safest  driving  record. 


America’s  safety-minded  truck  and  Truck  fleet  operators  conduct  sys-  The  world's  best  drivers  complete 
trailer  builders  hewtothehigheststan-  tematic  programs  of  safety  inspec-  the  picture.  Carefully  selected,  thor- 
dards  of  design,  engineering,  man-  tions  and  vehicle  maintenance— so  oughly  trained,  intensely  proud  of 
ufacturing  — so  professional  drivers  trucks  that  were  built  to  be  safe  their  record,  these  men  prove  that 
have  the  finest  equipment  available!  stay  safe!  safety  is  no  accident! 

THE  RECORD:  Although  trucks  total  16.1%  of  the  registered  motor 
vehicles  in  the  United  States,  only  10.9%  of  all  vehicles  involved  in 
highway  accidents  are  trucks.  (And  “involved”  does  not  imply 
“blame”.)  It’s  an  enviable  safety  record— one  worth  publicizing  as 
a  goal  for  all  drivers. 


American  Trucking  Industry'^ 

American  Trucking  Associations,  Inc.,  Washington,  D.  C.  20036 
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ll  hn  siivs  only 
liitls  rtin  him' 


Jirv  rnf'inrsi'' 


|{y  llouuni  B.  Taylor 


NnrsPress 


Magazine  Editors^  Relax! 


AC  gives 
education 
in  the  round 


TIk'  ItoMIlfiill 
(tf  III*'  IlftllSI' 
I'raiik  Ituill 


Memo  to  editoiP  of  week-end  magazines: 

Relax.  Let’s  u.'^e  inf(»rmal,  casual  layout.  Let's 
put  convei'.salioiial  laimuane  into  our  li<‘adlines. 

Your  Joh  will  he  more  fun.  Readers  will  like  it. 

Here  are  .some  specimen  i)aKes  capitalizing  on 
functional  and  readable  layout. 

Liriiii/  circulates  Saturdays  with  the  fllcndnh 
(Calif.)  .Vr  (c.s'-/'rc.s.s-.  Does  the  head  have  to  I'un 
on  top  of  the  story?  No.  Vary  the  position  occasion¬ 
ally.  Hei-e  the  editor  u.sed  three  lines  of  Bodoni 
holil  italic,  each  centered.  Capitalizinjr  only  the  first 
word.  .\nd  the  heail’s  a  tpiestion. 

This  violates  many  news-room  I’ules.  To  mak<*  a 
maK-azine  or  a  newspaiier  spai’kle  in  this  tomorrow 
land,  th«‘i‘e  should  he  hut  one  irrevocahh*  rule: 
Tluu’e  .'hall  Im-  no  irn-vocahle  rules  around  here. 

.Another  little  touch.  The  two-column  cojiy  block 
is  centered  top  an<l  bottom.  Wasted  sfiace?  Not  at 
all.  It’s  a  use  of  white  space  to  enhance  readability. 

.And  we  do  want  pe<»ple  to  be  able  to  read  it  easily? 
Or  aren’t  we  really  c<)nc'*rned  about  the  i-eader? 

N’e.xt  is  a  pajre  from  romlhi  Lrixiirr,  the  Sunda.v 
magazine  of  the  Aiironi  (Ill.)  Henron-Xcirx.  What 
kind  of  insanity  is  this?  It  isn’t.  It’s  imauinative 
la.vout  desiytied  to  h<»ok  the  readr-r.  It  hoftks  him 
because  it’s  unaffectedly  sim|)le. 

So  here  we  let  threo  pieces  of  art  dominate  the 
(laue.  We  put  the  copy  block,  two  columns,  far  di¬ 
vorced  from  the  heatlline.  We  (lut  the  headline,  al.so 
two  columns,  it)  lower  riyht,  far  divorced  from  the 
body  type. 

Wr-  u.se  random-width  sets  f»)i-  captions.  .And  we 
put  two  beneath  their  art,  one  beside  its  art.  You 
think  th<  re’s  a  law  specifying  cafitions  always  must 
rifle  uttder  the  art?  That’s  the  way  to  make  layoiit 
pfflest  rian. 

And,  ayain  here,  note  lower-ca.se  heatllines. 
They’re  easier  tf)  write,  easier  tfi  reatl.  l)i<l  you 
lejirn  to  read  in  .sentencf-s  with  every  wfird  capi- 
talizffl?  hftes  most  of  the  stuff  you  reatl  capitalize 
every  woffl?  If  so,  what  are  yttu  rea<linjj? 

Here’s  another,  the  piece  beintr  about  the  lazinu 


of  tin*  old  Imperial  Hotel  in  Tokyo.  The  body  type 
is  topi)ed  only  by  a  ca))tion.  Caption  is  in  12-point 
Bodoni  bold. 

Tln>  headline,  2:!  {licas  of  4H-point  Bodoni  bold,  is 
tucked  away  in  bottom  left.  Crazy?  Nope.  Informal, 
casual,  invitin>f.  This  (lauf  is  fi-om  Siirriinifnlo 
in  th<*  Sncrii inciito  (Calif.)  I'nion. 

(iettinn  back  to  the  caiftion  at  th<>  top  of  tin*  pane: 
It’s  beside  th('  art.  Tin*  caption  on  tin*  art  in  lowei* 
rijjht  is  atop  the  art. 

Maj;:  «*ditors  should  b<*  encoura)t(*<l  to  do  thinjts 
like  this.  Lf*t’.s  try  to  inv«*i>jle,  charm,  lur<*,  S(*duc(* 
tin*  |•<*ad(*r  throuu'h  imajtimition  in  layouts. 

.And  let’s  ust*  in)aKination  in  headliin*s.  It  would 
havf*  lM*!*n  easi<*i‘,  here,  to  wi'itf*  a  tired  head.  Some- 
thinir  likf*  “Tokyo’s  Fabb*dy Impei-i:d  Hf>tel  Falls  to 
Wi’eck(*i'.s.’’ 

It’s  hardf*r  to  conn*  up  with  “The  Hownfall  ()f 
tin*  Housf*  ' Fl  ank  Built.” 

.‘All  we  nef*fl  here  is  a  ln*ail  in  the  all-down  styh*. 
Many  <*ditors  are  fraidy-cats  about  chanjrf*.  Readf*i's 
aren’t. 

• 

(Mr.  'I'aylor  is  Fditoriiil  ConsnIlanI  to  lh«*  Copley 
International  Corporation,  an  afliliate  of  the  Copley 
Newspapf*rs.  He  writes  this  feature  on  newspaper 
layout  and  d«*si};n  especially  for  l•kV:l^) 

*  *  * 


NMH)  WAVrs  A  COLLLCIION? 

.Numerous  followers  of  Howard  Taylor’s  Layo)it 
and  Design  feature,  which  has  been  ruiiuiiiK  iii  FALR 
almost  a  year,  havi*  reqin*sled  hack  paces  from  (imt* 
to  time  and  some  have  expressed  a  wish  that  a 
coll«*ction  of  these  |iaces  would  ht*  made  available. 
FALI*  would  he  happy  to  mei‘t  this  demaufi,  at  a 
nominal  price  of  82.1)0  to  cover  print inc  and  hand- 
line  costs.  If  you  would  he  interested  in  |iurchasinc 
a  collection  of  the  lirst  .*>()  or  so  paces  in  this  series. 
plea.se  write  to  Layout  and  llesicn,  Fditor  Hz  Ruh- 
lislu'r,  X.'iO  Third  .Av»*niu*,  New  A'ork,  N.A’.  10022. 
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REALTORS 


It’S  a  matter 
of  law: 

Never  realtor.  ^ 
Always  Realtor 


The  term  "Realtor”  is  a  registered  service  mark  in  the  U.  S. 
Patent  Office.  So  it  gets  a  capital  letter,  just  like  Coca-Cola,  or 
Technicolor,  or  Rotarian.  By  law. 

The  dictionary  makers  agree.  Every  leading  dictionary 
distributed  in  the  United  States  now  carries  (or  will  carry  in  its 
next  printing)  a  proper  definition  of  the  term  “Realtor.” 

A  Realtor  is  a  professional  in  real  estate  who  subscribes  to  a 
strict  Code  of  Ethics  as  a  member  of  the  local  and  state  boards 
and  of  the  National  Association  of  Real  Estate  Boards. 

We  love  to  see  you  use  "Realtor.”  We  always  like  seeing 
our  name  in  print.  We  like  the  look  of  it  even  better  when  it’s  used 
correctly— to  apply  only  to  members  of  NAREB,  and  with  a 

capital  R- 

We  know  doctors  don’t  get  a  capital  D,  but 
then  “doctor”  isn’t  a  registered  trademark. 

"Realtor”  is.  We  hope  you’ll  give  it  a  capital  R 
from  now  on.  Every  time. 
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THE  WINNER  from  a  selection  of  46  entries  in  competition  for  a  $500  scholarship 
to  the  Famous  Artists  Course  for  Talented  Young  People  was  this  painting  by  Peter 
Gianonatti  of  Parle  Ridge,  New  Jersey.  It  depicts  a  truck  making  deliveries  of  the 
Record  in  a  rural  area  of  Bergen  County,  New  Jersey.  The  judges  chose  it  from  the 
six  entries  that  reached  the  final  round.  Contestants  had  to  be  between  the  ages  of 
12  and  17  and  they  could  submit  a  drawing,  painting,  or  paper  collage  in  any  size  up 
to  16x20  inches. 


'THE  NEWSPAPER'  was  designated  as  the  theme  for  the  carrier  boy 
competition.  Judging  some  of  the  entries  here  are  Franklin  Jones, 
supervisor  of  painting  course  instruction,  and  Alex  Domonkos,  di¬ 
rector  of  Famous  Artists  Schools. 


EXPERT  TUTELAGE  in  art  was  given  young 
Peter  Gianonatti  in  the  Famous  Artists  Schools' 
course.  Above,  Ray  Quigley,  an  instructor,  ex¬ 
plains  how  he  critiques  a  student  assignment  to 
the  scholarship  winner  and  Arthur  Zullo,  circula¬ 
tion  promotion  manager  of  the  Record  and  the 
Call.  Rex  Taylor,  vicepresident  for  sales  promo¬ 
tion  of  FAS,  said  he  hopes  the  art  scholarship 
idea  catches  on  with  other  newspaper  circula¬ 
tion  promotion  people. 


It  could  be 
that  there’s 
a  Picasso 
of  tomorrow 
delivering 
your  paper 


SCHOLARSHIP  CONTEST  sponsored 
by  Famous  Artists  Schools  Inc.  of 
Westport,  Connecticut,  revealed  the 
hidden  talents  of  boys  who  carry 
routes  for  the  Record  of  Hackensack 
and  the  Morning  Call  of  Paterson, 
N.J 
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The  thine  that  makes  it 

1  .  o 

a  good  incentive 
is  our  last  name. 


We’d  be  crazy  to  suspect  for  one 
minute  thatxiur  first  name  is  enough 
to  make  anyone  work  harder. 

Still,  most  people  will  work  harder  for 
a  Caravelle*  watch. 

You  know  why? 

Caravelle  is  a  division  of  Bulova.  And 
what’s  more,  Bulova  is  proud  of  it. 
Each  Caravelle  watch  meets  rigid 
standards  of  construction  and 
performance  established  by  Bulova. 

Caravelle  parts  are  precision 
engineered. 

Each  Caravelle  case  is  protected  by  a 
durable,  corrosion-resistant  finish. 

And  each  watch  must  pass  over  1 00 
different  inspections  before  it’s  given 
the  final  ok.  Just  as  though  it  were 
an  e.xpensive  watch. 

Yet,  each  Caravelle  retails  for  under 
thirty  dollars. 

But,  even  with  all  this  working  for  it, 
the  biggest  thing  that  makes  a 
Caravelle  the  incentive  it  really  is, 
is  our  family  crest. 

Bulova. 


m 


CARAVELLE*division  of  bulova 


O.K.  so  you  come  from  the  great  big  Bulova  family,  what  have  you  got  to  show  for  it? 

_  _ Send  me  a  Caravelle  brochure.  _ Have  a  representative  call. 

_ Company _ 

_ City _ State _ Zip. 

Send  to  Bulova  Watch  Co.,  Inc.,  630  Fifth  Ave.,  N.Y.  10020.  Special  Sales  Division,  Dept.  E-2. 


Address. 


PROMOTION 


Detroit  Activities  Continue  During  Strike 


Ry  (irorjit*  ill 

CoiKiuctiiin  a  year-’i«un<i  i)ronrani  of  community  scnice 
ami  ))ul)lic  relations  activities  is  a  bi>r  job  beset  with  many 
complications  when  the  sponsoring  newspaper  comes  out 
(‘very  day  to  ))romote  the  programs.  When  the  newsjiaper 
isn’t  i)ublish(*<l,  things  are  even  more  diflicult. 

Considerinp  the  fact  that  l)oth  the  l>ctroit  Xrim  ami  the 
Ih  triiit  Free  /'rcs's  are  extremely  hea\y  in  the  special  events 


field,  each  with  extensive,  continuinp  proprams  of  community 
seiwice  activities,  E&P  thoupht  it  would  be  interestinp  to 
newsi)apers  in  other  cities  to  see  how  these  Motor  City  dailies 
continued  their  activities  in  the  face  of  what  would  seem 
like  oveiwhelminp  difficulties,  since  the  presses  stopped  in 
mid-November.  Dilipence  on  the  part  of  jiromotion  staffs, 
))lus  inpenuity  and  cooi)eration  kept  the  wheels  rollinp. 


News  ’  Special  Events:  Lack  of  Staff  Hampers 

^Business  As  UsuaV  Free  Press  Programs 


Without  the  l)enefit  of  its  own 
papes  to  tell  the  people  of  1  >(“- 
troit  what's  happeninp,  where, 
and  when,  the  Detroit  Seu'st  is 
continuinp  t‘very  propram  in  its 
heavy  community  sen  ice  sched¬ 
ule,  exce|(t  one. 

The  exception  is  “Quiz  Km,” 
a  weekly  color  telecast  bi  inpinp 
topethei-  competinp  ()uiz  teams 
of  local  area  hiph  .schools.  ( Stu¬ 
dents  art'  asked  (juestions  based 
on  current  events  which  have 
Iteen  ie|)orted  in  the  news  col¬ 
umns  of  the  previous  week’s 
issues  of  the  News.  H  it  without 
a  newspaper,  their  source  of 
answers  disapiieared,  as  did  the 
tv  propram.) 

Otht'r  N'ews-sponsort'd  jiro- 
prams  have  faivd  fairly  well  in 
cas('S  wht're  tht'  propram  was  a 
continuinp  om*,  had  an  annual 
history,  and  did  not  dejiend  on 
entry  blanks  beinp  jirinted  in 
the  newspa|ter. 

Foolliall  Awards  ltan(|uel 

The  All-State  h’ootball 
.Awards  Hamiuet,  held  in  co- 
oiieration  with  the  Detroit 
Chapter  National  P'ootball  F'oun- 
dation  and  Hall  of  Fame,  honors 
the  newspajier’s  all-State  Hiph 
School  P'ootball  Team  of  the 


year,  and  invites  the  )>ublic  to 
attend  the  dinner.  Tlie  announce¬ 
ment  story,  scheduled  to  appear 
in  the  first  edition  cancelled  by 
the  strike,  never  appeared. 
Press  relea.ses  were  issued  to 
neiphborhood  and  community 
newspajiers  and  radio  and  tv 
stations.  ."(O  collepe  .All-.American 
football  stars  were  invited  to 
attend  and  honor  the  11  pren 
All-Staters,  with  more  than  .'10 
acceptinp.  The  newspaiierless 
peneral  public,  of  cour.se.  was 
difficult  to  reach  with  the  story 
of  the  festivities,  but  neverthi'- 
less  41.')  attended,  as  compared 
to  fi48  last  year. 

•Also  in  December  came  the 
News’  4Tth  annual  Motor  City 
Outdoor  Sjieed  Skatinp  Cham- 
})ionshi|)s,  repularly  drawinp 
to|)  skaters  from  as  far  as  Nt'w 
A'ork.  Here  in  addition  to  boost(*d 
volume  of  press  ri'leases  was 
added  a  mail  campaipn  to  ice 
skatinp  clubs  and  dei)artments 
of  parks  and  recreation  in  other 
cities.  b]ntrants  jumped  to  T.'d 
from  last  year’s  but  i)ublic 
attendance,  normally  de])endinp 
on  newspaper  publicity,  drojjiH'd 
to  1,851  from  2,000  the  j)revious 
year. 

The  annual  Motorbowl  Tour- 
(Coutitnied  on  pti<ie  45) 


“From  the  veiy  outset  of  this 
mi.serable  situation,  we  felt  it 
was  vitally  important  to  keep 
th(‘  name  of  our  newsi)ai)er  be¬ 
fore  the  public,  and  to  attempt  to 
continue  with  all  our  rc'pular 
public  service  jiroprams,”  said 
Dave  Henes,  promotion  director 
of  the  Detroit  Free  Freas. 

Henes  obviously  had  to  con¬ 
tinue  his  newspajx'r’s  activities 
under  ([uite  a  handicap,  not  only 
iHH'ause  he  had  no  daily  news- 
))ai)er  at  his  disposal  to  j)romote 
the  activities,  but  tu'cause  just 
atuiut  everybody  in  his  dej)art- 
ment  are  Guildsmen,  and 
weren’t  around  to  pitch  in  and 
help. 

With  the  assistance  of  deiiart- 
ment  supervisors,  includinp  as- 
si.stant  promotion  manap(‘r  Ron 
Hurta,  research  director  Frank 
Kenny  and  public  service  man- 
aper  Dave  Martens,  all  of  the 
Fr(‘(‘  Pr(‘ss  |iroprams  were  kei)t 
intact  and  the  mill  kept  turninp. 

The  Ruth  .Alden  Diess  Drive, 
a  Christmas  charity  to  provide 
dresses  for  Detroit’s  needy  little 
pirls,  sjionsored  for  many  years, 
continued  with  the  sujjport  of 
area  wei'kly  and  daily  i)ai)ers, 
local  radio  and  television.  Pub¬ 
lic  service  announcements  and 
slides  were  provided  to  the  out¬ 
side  media,  and  the  quota  of 
15,000  dresses  was  met.  Henes 
attiibuted  a  team  effort  and  a 
lot  of  hustle  to  i)Uttinp  the  pro¬ 
pram  over  the  top,  includinp  the 
collection  of  nearly  $.‘50,000  in 
cash. 

“Fortunately  the  drive  is  well 
enouph  established  in  Detroit 
that  Women’s  Club  groups,  civic 
orpanizations  and  individuals 
came  throuph  with  very  little 
proddinp,”  Henes  said. 

.A  Christmas  Carol  community 
sing  started  in  lS)(5fi  as  a  result 
of  a  call  to  the  Free  Press’ 
“.Action  Line”  was  continued 
during  the  newspaperless  lOOT 
Christmas.  Sonp  sheets  were 
printed,  and  Henes  arranged 
with  the  town’s  most  i)opular 


disc  jockey.  J.  P.  McCarty  of 
WJR  to  lead  the  singing,  bor¬ 
rowed  an  organ  and  organist, 
and  pot  the  u.se  of  Kennedy 
S(|uare  throuph  arrangements 
with  the  park  and  recreation 
depaitment.  .About  700  carolers 
turned  out  to  make  the  affair  a 
success. 

Action  l.iiie  Film 

The  Free  Press  has  produced 
a  filmstrip  on  its  popular  .Action 
Line,  exj)laininp  the  philosophy 
iM'hind  the  feature,  and  had  Ix'on 
showing  it  to  area  groups  re- 
(|Uestinp  showings.  Since  the 
shut-down,  they’ve  continued  to 
take  the  show  on  the  road,  pre¬ 
senting  it  to  more  than  00  groups 
numl(erinp  nearly  5,000  people, 
and  plan  to  continue  nu'etinp  all 
rt‘(|uests. 

Wheels  have  continued  to  turn 
on  the  F'l-t'e  Press’  Debate  and 
Scholarshi))  program  for  hiph 
school  students  throughout  the 
state,  held  in  cooperation  with 
the  University  of  Michigan  and 
Michigan  F’orensic  Association. 

Upper  Peninsula  Champion¬ 
ship  Debates  were  held  Febru¬ 
ary  10,  and  Lower  Peninsula 
program  is  ready  to  go  as  sched¬ 
uled  on  March  1).  The  John  S. 
Knight  Scholarship  Debate  will 
l)e  held  as  planned  in  Detroit 
early  in  April. 

Meetings  of  Fr(*e  Press  people 
with  military  brass  in  the  area 
have  l)een  held  to  keep  up  with 
Military  Achievement  awards 
program  scheduled  during 
.Armed  Forces  Week  in  May,  and 
the  groundwork  has  l)een  laid 
and  plans  are  underway  for  the 
Free  Press  amateur  baseball 
league. 

The  Free  Press  “Learn-to-Ski 
School,”  descril)ed  as  the  nation’s 
largest,  has  gone  right  ahead, 
according  to  schedule,  despite  the 
shutdown.  Now  in  piogress  at 
six  different  ski  areas,  and 
normally  attracting  some  20,0(10 


SURVEYiD 


through  exclusive  "teacher  sur¬ 
vey"  techniques  insuring  news¬ 
paper  clients  the  most  efFective 
School  Program  available 
today 


America's  most  u  idely  used  Xeicspaper  School  Prof^ram 


VISUAL  EDUCATION  CONSULTANTS,  INC. 

Building  the  Newspaper  Reading  Habit 

MADISON  WISCONSIN  53701  COB  B36-C5C5 
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namont,  open  to  adult  male 
bowlers,  began  Dec.  10  and  is 
still  running.  A  mail  campaign 
to  last  year’s  entrants  was  used, 
as  well  as  posters  and  entry 
blanks  supplied  to  bowling  es¬ 
tablishments.  Early  rejiorts  show 
entries  slightly  hehind  last 
year. 

.*'ki  Mori  ('.onlinii<>d 

Early  in  January,  the  an¬ 
nual  Southea.stem  Michigan  In¬ 
terscholastic  Ski  Meet  was 
launched.  Letters  were  mailed 
to  high  school  coaches  inviting 
their  teams  to  comjjete.  Steady 
growth  of  the  meet  continued  to 
parallel  the  gi’owth  of  skiing  as 
a  i)uhlic  sport.  240  skiers  on  40 
teams  from  22  high  schools  |)ar- 
ticii)ated,  compared  to  last  year’s 
220  skiers,  .’ll)  teams  and  21 
schools.  Public  attendance  was 
up  to  1,800  from  last  vear’s 
1,500. 

A  heavy  barrage  of  press  re¬ 
leases  and  a  mail  campaign  were 
used  to  i)romote  the  inaugural 
Michigan  High  School  Invita¬ 
tional  Swimming  Champion¬ 
ships,  but  failed  to  fill  the 
house.  Nevertheless,  spectator 
reaction  was  most  enthusiastic. 


On  Jan.  27  and  28,  the  ninth 
annual  Michigan  Open  Ski  Meet 
was  .scheduled  for  hoys,  girls, 
men  and  women  to  ski  indi¬ 
vidually  in  slalom  comi)etition. 
Normally,  entry  blanks  would 
have  been  published  in  the 
New.s.  Nevertheless,  the  two-day 
meet  was  held,  and  comi)etitors 
appeared  in  every  age  classifi¬ 
cation  to  win  handsome  trojjhies 
and  award  ribbons. 

Another  community  sendee 
inogram,  initiated,  conducted 
and  completed  without  the  aid 
of  its  sj)onsoring  newsi)aper  is 
the  News’  2(!th  annual  Scholastic 
Widting  Awards  ])rogram.  This 
year’s  competition  among  junior 
and  senior  high  school  students 
attracted  7,.'{()0  entries  comi)ared 
with  the  H)(>7  total  of  9,800. 
Announcement  was  made  by 
mail  to  school  princii)als  who 
were  asked  to  inform  their 
English  teaching  staffs.  Scholas¬ 
tic  .\rt  Awanls,  a  similar  pro¬ 
gram  for  high  .school  art  stu¬ 
dents,  was  similarly  launched 
this  year,  and  is  still  in  i)rogress 
with  no  entry  figures  available. 

A  monthly  movie  i)rogram  of 
Travel  Films,  now  in  its  28r<i 
year  of  Detroit  News  sponsor¬ 
ship,  is  offered  free  to  the  i)ub- 
lic.  Held  in  cooperation  with  the 
L’niversity  of  Michigan  Exten¬ 
sion  Service,  it  continues  with 
ileci-eased  attendance,  to  about 
(iOO  instead  of  the  normal  1,800 


dra%\'n  by  publicity  stories  in 
News  travel  pages. 

The  4oth  annual  Spelling  Bee, 
scheiluled  for  schools  throughout 
the  area  from  Feb.  15  until  May 
8,  is  ready  to  begin,  as  are  a 
wide  variety  including  (10  other 
jirograms  dedicated  to  communi¬ 
ty  service  and  covering  every 
phase  of  business,  etlucational, 
sports  and  social  activity. 

Upcoming  events  to  be  con¬ 
tinued  include  the  Soap  Box 
Derby,  Belle  Isle  Outboard 
Motor  Boat  Marathon,  Public 
Parks  and  Novice  Tennis  Tour¬ 
naments,  Kids  F'ishing  Derby, 
Huron  Relays,  News  Trophy 
Race  for  Sports  Cars,  Young 
Hunters  Gun  Safety  Clinic, 
Father  and  Son  Bowling  Tour¬ 
nament,  Metropolitan  Detroit 
Science  F'air,  Michigan  Indus¬ 
trial  Education  .Awards,  Foren¬ 
sic  .Awards,  and  the  National 
Championship  Indoor  Track 
.Meet. 

District  Maiiajjter 

Royce  W.  Boon  has  been  ap¬ 
pointed  district  manager  of  the 
northeastern  states  for  Fairchild 
Graphic  Eijuipment,  a  division 
of  Fairchild  Camera  and  Instru¬ 
ment  Corporation.  Boon  succeeds 
Frank  Nardozzi,  who  was  re¬ 
cently  nameil  general  sales  man¬ 
ager  of  the  Graphic  Equipment 
Division. 


Free  Press 

(Contiuaed  from  page  44) 

young  skiers,  has  already  at¬ 
tracted  about  3,000.  They  got 
tickets  for  the  school  by  sending 
self-a<idressed  stamped  enve¬ 
lopes  addressed  to  the  Ski  Editor. 
Word  alK)ut  the  school  was  cir¬ 
culated  by  sending  news  releases 
and  posters  to  all  colleges  and 
universities  in  the  area,  to  all 
ski  clubs,  to  suburban  and  area 
newspapers,  and  to  the  radio 
stations  that  broadcast  ski  re¬ 
ports  and  conditions,  or  who 
have  sports  programs  where  an 
announcement  could  l>e  made. 

• 

Maiia^serial  Changes 
At  Daily  Gleaner 

S.  G.  Fletcher  has  relin- 
(juished  the  position  of  manag¬ 
ing  directoi-  of  the  Gleaner  Co. 
Ltd.,  publisher  of  the  Kingston 
(Jamaica)  Daily  Gleaner.  After 
20  years  in  that  post  he  is  now 
executive  director  and  is  tak¬ 
ing  charge  of  the  company’s 
plant  modernization  program. 

Other  officers  in  the  reorgan¬ 
ization  are:  G.  A.  Sherman, 
general  manager;  A.  R.  Cuth- 
bert,  financial  manager;  H.  K. 
Burke,  secretary;  C.  E.  Soares, 
purchasing  manager;  and  H.  B. 
Duncker,  personnel  manager. 


(l^rlanbo 

^pntinFl-^tar 


ORLANDO,  FLORIDA 


He  covers  the  story 
where  it  happens 


Charlie  Wadsworth  brings  the 
complete  story  back  from  Vietnam  . 
In  between  trips  Charlie  writes  the 
popular  daily  column  “Hushpuppies 


You  Move  Fast  with  the  Action  Newspapers 
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Letters  to  The  Editor 
With  A  Purr-Puss 

Waynk.  N.J. 

Rosio,  a  whitr  alloyoat  with  hip  Foulful  <*y**s.  startt'il 

tho  whole  thiiiR  with  her  piteous  letters  to  the  editor  of 
Wainic  Today. 

The  “whole  thinp”  was  a  front-page  campaign  aimed  at 
city  council’s  recent  anti-feline  legislation,  and  geared  to 
incite  tears  and  outrage  in  distressed  cat  owneis  and  animal 
lovers. 

Under  the  new  law.  when  a  cat  was  caught  without  a 
.?1..'>0  license  tag.  it  was  kept  for  s<‘ven  days,  and  if  not 
arlopted  in  that  time,  destroyed. 

Well.  Rosie — homele.ss,  ownerless  and  licen.s»>-le.ss — had  a 
cat  fit.  She  likened  one  Wayne  councilman  to  Eichmann, 
charged  that  a  combination  druggist-councilman  meiely 
wanted  to  eliminate  cats  an<l  thus  .sell  more  lat  poison,  and 
claimed  another  was  “just  a  headline  huntei-.’’ 

On  the  day  of  Rosie’s  .second  letter.  Kehnjary  1.  To<lay 
ran  a  i)icture  of  a  slightly  disgruntled-looking  woman  pur¬ 
chasing  a  license  for  her  cat,  with  a  stoi-y  on  lesidents’  re¬ 
actions  to  the  new  law — all  unfavorable. 

Rosie’s  comment:  “If  you  don’t  hear  from  me  again,  it’s 
becau.se  I’ve  In'en  murdered.” 

On  the  cami)aign’s  third  day,  February  2,  Today  lan  a 
letter  from  Rosie’s  fellow  conspirator,  a  black  cat  known 
only  as  “Seciet  .\gent  (KtT.”  It  was  headlined  “Cat  .Agent 
Uncovers  Riot  To  .Add  To  Town  Rayroll.” 

He  charged  that  the  councilmen  wanted  only  “to  put  a 
buddy  of  theirs  on  the  public  Wayne  payroll”  as  an  assistant 
to  the  dog-cat  warden.  In  r«*taliation,  the  cats  of  Wayne 
fleclared  they  would  hunt  no  rats  or  mic(‘  after  (»  p.m.  daily. 

F'inally,  on  February  4.  the  bannered  lead  on  page  one 
announced  that  two  coimcilmen  would  mov<‘  for  repeal  of 
the  cat-licensing  law. 

They  citeil  the  unenforceability  of  the  law,  the  high  added 
cost  of  an  assistant  dog  warden,  rent  and  food  for  the  pound, 
and  the  fact  that  unhealthy  gaibage  conditions  in  the  neigh¬ 
borhood  of  the  original  stray-cat  complaints  should  have  been 
cleared  up  by  the  Board  of  Health. 

On  F'ebruai'y  (>,  Today  rei)orted  and  ))hotograi)hed  a  coun¬ 
cilman’s  tom-  of  the  area  where  tenants  had  complained  of 
“wild  cats.”  Of  ”.0  garbage  containers  he  checked,  only  one 
was  closed,  with  garbage  on  the  ground  in  some  ca.ses.  He 
said  it  was  a  t)roblem  for  the  Health  Department  and  the 
dog  warden. 

Meanwhile,  Wayne  letter-writers  were  following  Today’s 
technicpie,  signing  letters  to  the  editoi-  “Thomas  («.  Cat  Jr.;” 
“Foui‘  Justice-Minded  Felines,”  and  “Tramp,”  a  dog. 

Rosie,  Today  and  Friends  purred  happily  in  the  end — 
council’s  .">-4  vote  on  P'ebi'uary  7  repealed  the  ordinance. 


Book  aiul  .Viitlior  l)uv  Pattern  Kstahlitilied 


Wichita,  Kan.s. 

Wichita’s  liist  Rook  and 
.Author  Day  established  a  jiat- 
tern  for  programs  across  the 
country,  according  to  Roger  L. 
Stevens,  presidential  advi.sor  on 
the  arts,  and  William  I.  N'ichols, 
chairman  of  the  National  Book 
Committee. 

Stevens,  chairman  of  the 
board  of  the  John  F.  Kennedy 
Center  for  the  Performing  .Arts, 
and  N'ichols,  publisher  of  This 
H’ccA'  magazine,  participated  in 
the  event  (January  24)  with 
local  high  .sch<M)l  students  and 
national ly-known  authors. 

The  day  of  varied  programs 
on  writing,  publishing  and  read¬ 
ing  is  a  new  idea,  N'ichols  said. 
Results  from  the  jdlot  Wichita 


Researchers 
Plan  Parley 
On  Projects 

The  St.  Pi’ter.'fhnrn  (Fla.) 
will  l)e  host  to  the  spring 
l!»(i8  meeting  of  the  Council  on 
Newspaper  Research  and  De- 
velopment  (CON’R.AD)  March 
2r>-27.  Tin*  .\fic  York  will 

be  in  chaige  of  the  program. 

Plans  for  the  meeting  weie 
made  recc'iitly  at  the  Syi-acus** 
University  School  of  Journalism. 

CON’R.AD  concluded  its  meet¬ 
ing  amid  resolutions  to  continue 
to  support  and  engage  in  re- 
.search  which  will  help  the  news- 
l»aper  industry  and  deteimine 
its  role  among  mass  media.  Re- 
.search  projects  discussed  at  the 
meeting  include  content  analysis 
for  newspaper  editors,  motives 
for  reading  the  newspaper,  de¬ 
cision-making  jirocesses  of 
readers  as  they  .select  content 
from  the  mass  media  and  how 
behavior  during  the  day  varies 
and  alfects  newspaper  reader- 
ship  and  usage. 

Composed  principally  of  re¬ 
search  dii-ectors  from  daily 
newspapers,  CON'R.AD  is  an  out¬ 
growth  of  the  newspaper  re¬ 
search  piogram  at  Syracuse 
University’s  School  of  Journal¬ 
ism.  The  Syracuse  program  is 
supported  by  a  .$1  million  en¬ 
dowment  from  the  John  Ben 
Snow  Foundation. 

Di’.  Jack  B.  Haskins,  John 


Ren  Snow  Research  Professor, 
said:  “Certain  problems  among 
members  indicate  a  need  for 
cooiierative  i-e.search  between  the 
newspapei-  industry  and  univer¬ 
sities.  Some  specific  projects  in¬ 
volving  CON'R.M)  members  and 
the  newspaper  research  luogram 
at  Syracuse  are  now  in  the 
planning  stages.” 

Four  charter  members  of 
CDN’R.AD  were  pr<“.sented  with 
Charter  .M«“mbership  Certificates 
for  their  contriliutions  to  news¬ 
paper  research  and  their  parti¬ 
cipation  in  CON'R.AD.  They  are: 
Dr.  John  Scott  Davenport  of 
the  Scripps-Howard  News¬ 
papers,  Rolx'i't  D.  Coursen  of  the 
.Mia lira iioli.-i  Star  and  .Mitnie- 
aiiolix  David  Sanders  of 

th(‘  .Vcw  Yorl:  Tiiiir.'i,  and  Harry 
Hannum  of  the  I'hiladi’l  ytiia 
ItKiuircr. 

I.ois  Flynne,  a  lesearch  as¬ 
sociate  in  the  .School  of  Jour¬ 
nalism.  discus.sed  a  communica¬ 
tions  campaign  aimed  at  drink¬ 
ing  driveis  ami  a  typeface  study 
conducted  by  the  .American 
Newspaper  Publishers  .Associa¬ 
tion.  and  R;irry  Feinbei-g,  a  re¬ 
search  assistant,  discus.sed  a 
computerized  newspaper  re¬ 
search  retrieval  system. 

Others  attending  the  meeting 
were:  Richard  Funsch  of  the  .St. 
I'ilvralturti  Samuel  R. 

(luard  of  the  (’hlraf/o  Siin- 
Tiiiirs  and  Ihiily  .Vcic.s,  Keith 
Bull  of  th(‘  Toronto  Star,  Rich¬ 
ard  Hare  of  the  (iannett  News¬ 
papers,  and  John  .Mauro  of 
Family  Weekly. 


Inland  Meeting’s  Speakers  Listed 


program  will  produce  guidelines 
for  other  cities,  he  said. 

.Assisting  the  National  Book 
Committee  in  jilanning  the  event 
were  Wichita  public  and 
parochial  schools  and  the 
Wichita  Fagle  and  the  Wichita 
Ilencnn. 

• 

Boeder  Promoted 

Howard  R.  Roeder  has  been 
named  general  sales  manager  of 
Multi-Ad  Ser\’ices  Inc.  Since 
joining  Multi-.Ad  in  lOri."),  Roe¬ 
der  has  ser\ed  as  Midwestern 
sales  manager  for  the  Ad- 
Builder  an«l  .Ad-Master  Sendees. 
Prior  to  his  association  wit’n 
Multi-Ad,  he  sened  for  1,5  years 
in  various  phases  of  newspaper 
ancl  food  store  advertising. 


Chicago 

Tom  Pew,  editor  of  the  Troy 
(Ohio)  Daily  .VcH’.s,  circulation 
8,70<),  will  tell  newspaper  people 
attending  the  Inlanil  Daily  Press 
.Association’s  Winter  meeting 
here  Febi'uar.v  2.5-27  how  he  has 
been  bringing  the  war  home  by 
providing  on-the-spot  reports  on 
area  fighting  men  in  Vietnam. 

Inlanders  also  will  hear  Lynn 
Tow  n.send,  Chrysler  board  chair¬ 
man  and  chief  executive  officer. 
.Another  speaker  will  Ik*  Bruce 
Rio.s.sat,  chief  Washington  cor¬ 
respondent  for  Newspajier  En¬ 
terprise  .Assoc’iation. 

Paul  S.  Hirt,  promotion  man¬ 
ager  of  the  ('hicaya  Snn-Timea 
and  Daily  Sewn,  will  di.scuss 
how  to  make  local  advertising 
more  effective  through  the  use 
of  good  copy. 

Other  speakers  will  be  Charles 
.M.  .Merideth,  con.sultant  in  man¬ 
agement  and  lal>or  i-elations; 
Bernard  E.  Wright,  viceinesi- 
dent  of  staff  operations  for  the 
Lindsay-Schaub  N  e  w  s  p  a  p  e  r  s, 
who  will  explain  his  formula  to 
determine  whether  a  motor 


route  will  pay:  and  Rolieit  H. 
Sward,  business  manager  of  the 
.Moline  (Ill.)  Dinpatch,  who  will 
tell  about  a  classified  advertising 
survey. 

Dr.  Robert  K.  Burns,  head  of 
the  Industrial  Rt'lations  Center 
at  the  University  of  Chicago, 
will  be  a  memlK‘r  of  a  labor 
relations  panel. 

“Proven  Promotion  Ideas”  will 
be  discussed  by  Dale  Laskowski 
of  the  liloaminyton  (Ill.)  1‘anta- 
yraph. 


Oiitriiiiiul  Kilitiuii 

Rhading,  Pa. 
For  its  lOOth  anniversary,  the 
Headiny  Fayle  ran  off  132, 500 
copies  of  a  33<>-page  edition  (the 
large.st  in  its  hi.story).  The  an¬ 
niversary  numlM'i-  on  Sunday, 
January  28  contained  four  sup- 
plement.s,  totalling  150  jiages, 
one  of  which  was  a  44-page  bro¬ 
chure  which  had  42  rare  and 
early  pictures  of  Reading  from 
the  collection  of  a  local  attorney- 
historian. 
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The  exposed  type  is  processed  in  a  Kodak  Ektamatic  Processor, 
Model  214,  which  produces  almost-dry  prints  by  the  stabilization 
process  in  just  seconds. 


The  Fairmont  (Minn.)  Daily  Sentinel  is  an  ofFset-printed  newspaper. 

In  its  make-up  department,  a  Photon  machine  is  used  to  set  head¬ 
line  and  ad  copy  photographically.  Each  letter  typed  by  the  op¬ 
erator  is  photographed  on  Kodak  Ektamatic  Photomechanical  Paper. 

Automatic  Processing 
Supplies  Instant  Type 


Fairmont,  Minn. 

Tho  Fairmont  Daily  Sentinel 
is  prepared  to  convert  to  elec¬ 
tronic  news,  beamed  to  its  sub¬ 
scribers  over  closed-circuit  sys¬ 
tems,  if  necessary,  says  Bob 
Groebner,  the  newspaper’s  pro¬ 
duction  inanaRor. 

Until  that  day  comes,  the  Sen¬ 
tinel  will  give  its  13,000  sub¬ 
scribers  a  paper  produced  with 
the  assistance  of  the  most  ef¬ 
ficient  e(iuii)ment  available  to¬ 
day.  To  this  end,  the  newspaper 
has  turned  to  stabilization  proc¬ 
essing  of  photographic  prints. 

.\  Kodak  Ektamatic  Processor, 
Model  214,  is  u.sed  in  conjunction 
with  an  electronically  controlled 
phototypesetting  machine  to 
turn  out  all  headline  and  sub¬ 
head  type  for  the  j)aper.  Body 
copy  is  produced  on  a  strike-on 
image  cold  type  machine. 

The  Photon  typesetter,  which 
houses  H)  type  fonts,  exposes 
each  character  called  out  by  a 
typewriter  keyboard  on  Kodak 
Ektamatic  Photomechanical  Pa¬ 
per,  Grade  S.  When  a  certain 
quantity  of  copy  has  been  pro¬ 
duced,  the  photo-casette  contain¬ 
ing  the  paper  is  removed  from 
the  machine  and  sent  to  a  dark¬ 
room  for  processing. 

Prior  to  deliverj-  of  the  Kodak 
Ektamatic  system  earlier  this 
year,  standard  photographic  pa¬ 
per  was  used  in  the  Photon,  and 
the  traditional  three-solution 
(developer,  stop,  and  hypo 
baths)  method  to  develop  it. 
Since  the  several  Photon  typists 
took  tums  in  processing  the  pho- 
to-casette.s — and  these  people 


Homecoming  fever'  fills  the  an 


Cottonwood  FB 
p  to  notp  50th  v«<ir 


were  not  trained  darkroom 
specialists — there  was  a  consid¬ 
erable  variation  in  quality  be¬ 
tween  type  batches.  The  differ¬ 
ence  showed  up  in  the  finished 
newsprint  as  light  and  dark 
patches  of  tj^pe. 

In  addition,  there  was  often  a 
fingerprint  problem  due  to  hypo 
contamination,  and  a  loss  in 
time,  since  the  untrained  typists 
found  it  difficult  to  dunk  two 
or  three  feet  of  curling  photo 
pai)er  evenly  into  a  developer 
tray.  The  end  re.sult  was  wasted 
materials,  wasted  time,  higher 
costs,  and  lower  printing  quali- 
ty- 

“We  succeeded  in  doing  the 
same  amount  of  typesetting 
work  with  one  machine  and  three 
jieople,”  Bob  Groebner  explains, 
“while  formerly  it  required  five 
people  and  three  machines.” 

“Moreover  the  old  machines 
were  many  times  more  expen¬ 
sive,  took  up  a  great  amount  of 
working  space,  and  used  hot  lead 
to  form  type.  Yet,  all  of  this 
improvement  was  being  nullified 
by  what  was  happening  and  lag¬ 
ging  in  the  darkroom. 

“.•\11  of  this  has  changed.  In¬ 
stead  of  the  variation  and  waste 
of  our  old  methods,  we  now 
have  almost  instant  type  proc¬ 
essing  and  constant  quality.  The 
answer  was  the  Ektamatic 
processor  and  papers. 

“Using  Ektamatic  Grade  S 
paper  in  the  Photon  unit,  our 
tyqiist  .simply  feeds  the  paper 
into  the  processor,  and  pushes 
a  button.  Within  a  minute,  she 
walks  away  with  two  or  three 


FERTIUZE 

THIS  FMX! 


Using  the  Ektamatic  equipment  and  papers  has  allowed  the  "Sen¬ 
tinel"  to  speed  make-up  and  improve  final  printing  quality. 


feet  of  perfectly  developed  type 
on  lightweight  paper  ready  for 
paste-up.  Regardless  of  the  op¬ 
erator  or  different  casettes  80- 
1)0  feet,  all  of  the  processed 
type  we  do  each  day  matches. 
The  entire  process  is  automatic 
and  very  fast. 

“It  doesn’t  stop  there,  either. 


Using  Kodak  Ektamatic  Pho¬ 
tomechanical  Paper,  Grade  T,  in 
the  darkroom,  we  can  make  half¬ 
tone  reproductions  from  photo 
prints,  process  them  in  the  Ek¬ 
tamatic  processor  in  about  15 
seconds,  giving  us  ad  photos 
and  news  photos  ready  for  paste¬ 
up.” 


Merjreiilhaler  Naiiiej*  2  Ajfeiifv  Manajsers  ! 

Paul  S.  Chi.sholm,  vicepresi-  (R.  I.)  Times,  New  Haven 
dent-domestic  sales  of  Mergen-  (Conn.)  Register,  Providence 
thaler  Linotype  Co.,  has  an-  (R.  I.)  Journal,  and  Attleboro 
nounced  the  appointments  of  (Mass.)  Sun.  He  was  named 
Henry  L.  Murphy  as  manager  manager  of  the  Boston  sales 
of  the  New  York  sales  agency,  agency  in  1965,  following  10 
and  William  J.  Fraher  as  man-  years’  field  experience  as  a  pro- 
ager  of  the  Boston  sales  agency,  duction  engineer  in  that  region. 

Murphy  joined  Mergenthaler  In  New  York,  Murphy  succeeds 
in  1955  after  composing  room  John  O.  Peterson,  who  has;  re- 
experience  with  the  Pawtucket  signed.  1 
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The  Weekly  Editor 

SUPPLEMENTS  EQUAL  REVENUE 
By  Rick  Fried  man 


Some  300  registered  partici¬ 
pants  (including  wives),  New 
York  State’s  two  U.S.  Senators, 
awards  and  much  discussion  on 
newspaper  supplements  all 
mixed  together  into  one  of  the 
best  New  York  Press  Associa¬ 
tion  meetings  in  recent  years  at 
the  Hotel  Syracuse,  Syracuse, 
Feb.  8-10. 

The  theme,  a  newspaper 
health  clinic,  saw  thousands  of 
Green  Stamps  given  away  for 
money-making  ideas,  chief 
among  them  how  to  increase 
linage  by  publishing  supple¬ 
ments  and  special  editions  to  the 
regular  weekly  issue. 

This  particular  part  of  the 
program  was  called  “Putting 
Vitamins  Into  Your  Profit  Pic¬ 
ture  with  Supplements  and  Spe¬ 
cial  Sections.”  Panel  chairman 
was  Robert  Hall,  the  U’arrcns- 
burg-Lake  George  S^ews.  Panel¬ 
ists  were  James  Mead,  the  IPcst- 
field  Republican;  Michael  de- 
Sherbinin,  Amhurst  (Mass.) 
Record.  Special  speaker  was 
Paul  Conrad,  National  News¬ 
paper  .Association  legislative 
counsel. 

Noh 

Hall,  who  publishes  his  tabloid 


Warrensburg-Lake  George  News 
to  publish  a  special  supplement 
on  July  6  which  will  be  widely 
circulated  in  the  area  .  .  .  Be¬ 
cause  of  your  part  in  our  re¬ 
building  program,  or  as  a  sup¬ 
plier  of  goods  and  services,  you 
may  wish  to  participate  in  this 
special  supplement,  calling  at¬ 
tention  to  your  role,  advertising 
your  goods  and  services  or 
merely  as  a  friend  and  well- 
wisher. 

“Time  is  of  course  short,  but 
you  may  make  your  arrange¬ 
ments  with  the  Warrensburg- 
Lake  George  News  directly.  I 
am  enclosing  their  return  en¬ 
velope  and  space  order  for  your 
convenience.  Or  you  may  tele¬ 
phone  George  Grady  at  .  . 

One  example  of  .such  a  supple¬ 
ment  was  an  eight-page  section 
headed :  “  Warrensburg  Wel¬ 

comes  State  Bank  of  Albany.” 
Editorial  copy  included  a  his¬ 
tory  of  the  bank  and  stories  on 
its  key  officers. 

Advertising  included  the  local 
chaml)er  of  commerce,  insurance 
agents,  liquor  stores,  auto 
dealers,  and  a  gas  station.  The 
l)ank  itself  placed  a  full-page  ad. 

Fur  Aiiln  Dealers 


A  conser\’ation  supplement 
ran  16  pages  in  the  News  when 
the  New  York  State  Conserva¬ 
tion  Council  held  its  annual  con¬ 
vention  at  Lake  George.  Adver¬ 
tising  included  the  county  board 
of  super\'isors,  hotels  and  motels, 
the  local  chambers  of  commerce 
and  Iwards  of  trustees,  commer¬ 
cial  resorts,  liquor  stores,  gun 
shops,  restaurants  and  de¬ 
velopers. 

Boat  Dealers 

A  four-page  boating  .supple¬ 
ment  was  published  in  March 
last  year  in  the  hope  it  would 
encourage  more  local  cooperative 
advertising  from  national  boat¬ 
ing  equipment  manufacturers. 
Hall  said  these  manufacturers 
have  never  followed  the  lead  of 
car  companies  in  local  co-op 
advertising. 

The  News  also  puts  out  sup¬ 
plements  for  local  organizations 
holding  special  annual  events 
such  as  the  White  Water  Canoe 
Races.  .Ads  are  solicited  by  mail 
over  the  signature  of  the  organi¬ 
zation  and  the  supplement  takes 
the  place  of  the  program  lx)ok 
the  group  would  otherwise  put 
out. 

“We  give  2")  cents  per  column 
inch  back  to  the  organization,” 
Hall  said.  “The  supplement  has 
40  percent  editorial  content 
whereas  the  program  book 
usually  doesn’t  have  any  edito¬ 
rial  content.  The  advertiser  in 
the  supplement  gets  a  lot  more 
for  his  money  than  he  ever 
would  in  a  j)rogram  book.” 

.''iiMaiiiiiia  Magazines 


using  good  layout  and  giving 
the  supplements  wide  distribu. 
tion,  thus  providing  both  reader 
and  advertiser  with  their 
money’s  worth. 

During  the  last  Christmas 
season,  the  News  joined  with 
three  other  weeklies  in  the  area 
under  the  banner  of  North 
County  Newspaper  .Associates  to 
put  out  a  20-page  regional  pre¬ 
holiday  shopping  supplement  of 
13,500  circulation. 

This  supplement  was  aimed 
at  bringing  in  as  advertisers  the 
merchants  in  Glens  Falls,  the 
major  city  in  the  area,  who  had 
l)een  advertising  exclusively  in 
the  daily  Glens  Falls  Post-Star 
(ni)  and  Titnes  (e),  26,500  com¬ 
bined  circulation. 

The  supplement  attracted 
Glens  Falls  merchants  into  the 
weeklies  for  the  first  time  at  a 
competitive  group  rate  to  the 
daily.  Hall  claimed.  “We  reduced 
publishing  costs  by  doing  it  to¬ 
gether  and  were  able  to  share 
in  a  little  profit.” 

News  supplements  are  lu'avily 
promoted  by  the  newspaper 
through  house  ads  and  mailers. 

“Think  SNOW!  Think  Adi¬ 
rondack  Life”  leads  the  head  on 
one  full  page  house  ad  in  a  jiitch 
to  readers  for  50  cents  to  re¬ 
ceive  all  11  issues  (ski  clubs  get 
special  rates). 

“What  Do  April  Showers 
Bring?”  a  headline  asks  in  an¬ 
other  full  i>age  house  ad.  The 
ad  itself  answers:  “.Ainil 
showei  s  bring  many  good  things, 
not  the  least  of  which  is  .Adiron¬ 
dack  Life  Home  and  Garden 
Magazine.”  This  ad  is  specifi- 


3,215-circulation  weekly  in  a 
summer  and  winter  resort  area 
55  miles  north  of  Albany, 
pointed  out  that  his  area’s  off¬ 
season  population  was  some  10.- 
000.  This  forced  him  to  look  for 
new  revenue  “in  order  to  sur¬ 
vive.”  He  found  it  in  tabloid 
supplements  and  special  sections. 

One  is  the  new  enterprise 
supplement  for  businesses  start¬ 
ing  up  in  his  area,  giving  them 
a  chance  to  make  a  dramatic  an¬ 
nouncement.  Hall,  who  runs 
about  six  of  these  a  year, 
claimed  they  were  moneymiakers. 

Advertising  for  such  supple¬ 
ments  are  secured  from  a  list 
drawn  up  by  the  advertiser  from 
his  builders  and  suppliers.  The 
News  sends  out  letters  over  the 
signature  of  the  new  enterprise 
which  read  like  this: 

“Dear  Friend: 

Orabelle  and  I  have  returned 
to  the  ownership  and  operation 
of  Ridin-Hy  Ranch — a  New 
Ridin-Hy,  I  should  say,  because 
we  have  thoroughly  rebuilt,  re¬ 
modeled  and  redecorated  the  en¬ 
tire  property.  We  hope  you  will 
join  us  for  our  Grand  Opening 
-Saturday,  July  8  ...  To  drama¬ 
tize  and  publicize  this  re-open¬ 
ing,  we  have  arranged  with  the 
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The  News  also  put  out  an 
eight-page  supplement  on  new 
and  used-car  advertisers  by 
cashing  in  on  the  fact  that  local 
auto  dealers  didn’t  feel  their 
selling  season  began  until  the  ice 
thawed  on  the  lake. 

The  News  called  the  auto  sup¬ 
plement  a  “special  ice  breaker” 
and  published  it  just  as  the  ice 
thawed.  A  bank  ad  for  auto 
loans  was  included  in  this  sup¬ 
plement. 

When  New  York  Interstate 
87,  the  Adirondack  Northway, 
opened  through  Warren  County, 
the  News  turned  this  event  into 
a  12-page  special  section.  Gover¬ 
nor  Rockefeller  cut  the  ribbon 
in  their  area,  giving  them  the 
editorial  peg  including  a  map  of 
Interstate  87.  The  Governor’s 
office  was  cooperative  in  supply¬ 
ing  any  editorial  copy  the  weekly 
wanted. 

.Advertising  in  the  supplement 
included  the  county  and  local 
chambers  of  commerce,  le.stau- 
rants,  shopping  i)lazas,  de¬ 
velopment  corporations,  the 
county  Republican  Committee 
(pushing  highway  .safety),  com¬ 
mercial  campsites  and  trailer 
parks,  banks,  j'eal  e.state,  hotels 
and  motels. 


The  News  publishes  three 
sustaining  supplements:  a  ski 
magazine  for  13  weeks  in  the 
winter,  a  vacation  guide  for  13 
weeks  in  the  summer,  and  a 
home  and  garden  section  for 
four  weeks  in  the  Spring. 

Extra  copies  of  the  ski  and 
vacation  guide  sections  are  put 
in  motels,  hotels,  filling  stations 
and  anywhere  else  the  News 
thinks  tourists  will  pass  and 
stop. 

The  12-16  page  vacation  t.ab 
is  called  “The  Week  That  Will 
Be”  and  lists  all  the  events 
coming  up  in  the  area  for  the 
next  seven  days  plus  the  stand¬ 
ing  attractions.  Editorial  copy 
includes  history,  entertainment, 
sports  and  vacation  safety 
stories. 

All  three  supplements  carry¬ 
ing  the  same  standing  flag, 
Adirondack  Life,  with  "Home 
and  Garden  Magazine,”  “Ski 
Magazine”  or  "The  Week  that 
Will  Be”  added  to  it,  depending 
on  the  season.  The  ski  magazine 
sells  for  10  cents  in  the  area. 

The  key  to  the  succe.ss  of  the 
three  magazines  is  putting  in 
plenty  of  good  pictures,  not 
stinting  on  the  editorial  copy, 

EDITOR  3C  PUB 


cally  aimed  at  “the  businessman 
looking  for  customers”  and  li.sts 
the  ad  line  rate. 

A  mailing  i)iece  for  the  "The 
Week  that  Will  Re”  sui)i)lement 
states  “We  Want  Your  Listing 
— Free  Service.”  It  also  invites 
advertisers  to  come  into  the  sup¬ 
plement  on  a  paid  basis. 

Do  supplements  pay?  Hall 
said  the  News  put  out  11  sup¬ 
plements  or  special  sections  in 
1967.  Result:  .An  added  30  per¬ 
cent  advertising  revenue  to  its 
volume.  1 

•  I 

Off  ISiokoI  Stuiulanl  I 

Jersey  City,  N.  J.  ' 
.Another  daily  newspai)er  went  ' 
off  the  nickel  standard  this  week  j 
when  the  Jersey  Journal,  of  the 
Newhouse  Group,  boosted  its  ! 
copy  price  from  5c  to  10c.  It  is  , 
the  paper’s  first  increase  in 
more  than  20  years. 

• 

Charjio  for  Firluro!* 

GfYMOX,  Okla. 
Naming  increased  costs  of  off- 
.set  production  materials  as  the 
reason,  the  Gnymon  Herald  has 
announced  a  small  charge  will 
be  made  to  those  submitting  pic¬ 
tures  for  i)ublication. 
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Tills  IS  AN  ADVERTISE.MKNT  ' 

Springfield  Gravure 
Gives  Food-Town 
Chain  Success  with 
Turkey/Ham  Preprint 


Lord  Kemsley 
Dead,  at  84 

London 

Lord  Kemsley,  the  retired 
British  newspaper  proprie.tor 
who  sold  his  puldishinp  empire 
— which  included  the  Sunday 
Timru — to  Lord  (Roy)  Thomson 
of  Fleet  in  1959,  died  (Febru- 
ar\’  G)  in  Monte  Carlo.  He  was 
84! 

Born  James  Corner  Berry,  the 
son  of  a  Welsh  deacon,  Kemsley 
was  noted  for  his  business 
acumen  and  with  his  brothers 
built  one  of  Britain’s  largest 
publishing  groups. 

An  influential  force  in  Euro¬ 
pean  publishing,  Kemsley  was  a 
strong  champion  of  newspaper 
ethics  and  of  the  right  of  the 
pre.ss  to  probe  into  matters  of 
public  interest. 

When  Kemsley  sold  to  Lord 
Thomson  in  1959  he  was  chair¬ 
man  of  Kemsley  Newspapers  and 
editor-in-chief  of  the  Sunday 
Times.  He  was  also  chairman  of 
Reuters  news  agency  from  1951 
to  1959. 

Total  circulation  of  Kemsley 
newspapers  exceeded  10  million 
and  under  Kemsley 's  guidance 
they  were  mainly  conservative  in 
politics  and  in  the  treatment  of 
news. 

*  «  * 

.  Alfred  A.  Coodson,  02,  for¬ 
mer  night  city  editor  of  the 
Detroit  Timrft;  Jan.  22. 

*  «  « 

Tiiom.xs  E.  J.  Crowley.  71, 

longtime  Hearst  Newspapers 
executive;  business  manager  of 
the  Xew  York  Journal  Anicri- 
ran  when  he  retired  in  1960; 
Feb.  4. 

«  «  « 

Jethel  Brice.  86,  retired 
(1941)  women’s  editor  of  the 
Victoria  (B.  C.)  Timeit  and 
Colonist:  Feb.  1. 

«  «  ♦ 

John  W.  Rogers.  76.  former 
financial  editor  of  the  .Vcw  York 
i  Daily  A’ctt'.s;  Jan.  .31. 

^  *  *  * 

Edward  Earl  Nolan,  a  re¬ 
porter  for  theQi/mrj/  (Ill.)  Her¬ 
ald  Whiy  since  1927 ;  Jan.  28. 

j  *  *  * 

,  C.  .M.  (Mike)  Ogle,  76,  presi- 
i  dent  and  publisher  of  the  Hen- 
I  derfiovrille  (N.  C.)  THnc."!- 

S'eux;  Jan.  27. 

!  *  *  * 

Mrs.  Frederick  (Lotts) 

Knight  Porter,  60,  woman’s 
editor  of  the.  Roseburg  (Ore.) 
S'etva-Rcvictv  and  sister  of  Ore- 
I  ffon  Journal  publisher  William 
j  )V.  Knight;  Jan.  23. 

1  *  ♦  * 


the  liurbank  (Calif.)  Daily 
Reriew;  Jan.  28. 

•  •  « 

PATTER.SO.V  Greene,  69,  for¬ 
mer  music  editor  of  the  Los  An¬ 
geles  Herald-Eraminer;  Jan.  27. 

»  «  « 

Wn.LiAM  R.  P0WEI.L.  70,  for¬ 
mer  advertising  manager  of  the 
Hollywood  (Calif.)  Citizen- 
Xeu's  and  former  business  man¬ 
ager  of  the  Los  Angeles  Illus¬ 
trated  Daily  Xews:  Jan.  23. 

*  ♦ 

Allyn  Van  Winkle,  61,  re¬ 
porter  and  columnist  for  the 
Yonkers  (N.  Y.)  Herald  States¬ 
man,  with  the  paper  for  more 
than  30  years;  recently. 

«  «  « 

Charles  PL  Davis,  51,  mem- 
l)er  of  Pulitzer  Prize-winning 
newspaper  team  at  the  Xew 
York  Journal  American  and  the 
Los  Angeles  Times;  F'eb.  10. 

«  ♦  « 

Mrs.  John  C.  P'isher.  82. 
owner  of  the  Cairo  (Ill.)  Eve¬ 
ning  Citizen;  Feb.  6. 

*  *  « 

Mrs.  Henry  B.  Dechard,  81, 
daughter  of  the  late  George  B. 
Dealey,  publisher  of  the  Dallas 
Morning  Xews,  and  mother  of 
H.  Ben  Dechard  Jr.,  chairman 
of  the  executive  committee  of  the 
News;  Jan.  29. 

*  *  * 

Frank  B.  McKinney,  91,  edi¬ 
tor  of  the  Marietta  (Ohio) 
Times  and  president  of  the 
Times  Co.  until  si.x  years  ago; 
F'eb.  6. 

*  «  * 

John  C.  Hadley,  59,  assi.stant 
managing  editor  of  the  Roch¬ 
ester  (N.  Y.)  Dcniocrat  Chroni¬ 
cle;  Feb.  7. 

*  * 

J.  Truman  Kaiiler,  circula¬ 
tion  director  of  the  Rome 
(N.  Y.)  Daily  Sentinel;  presi¬ 
dent  (1963)  of  the  International 
Circulation  Managers  Associa¬ 
tion;  Feb.  11. 

♦  ♦ 

Horace  W.  Sanders.  83, 
“dean”  of  F'leet  Street  and  a 

founder  of  the  National  Union 

of  Jouimalists  in  Britain;  Feb. 

11. 

«  *  * 

Daniel  Kidney,  70,  Scripps- 
Howard  Newspapers  staffer  in 
Washington;  P'eb.  10. 

V  « 

Paule  Loring,  68.  retii-ed 
(1962)  e<litorial  cartoonist  for 
the  Providence  (R.I.)  Journal 
and  linlletin;  Feb.  10. 

♦  ♦  J|e 

Jack  Rice,  57.  photographer 

and  reporter  for  the  Dallas 
Xeivs,  Life  and  Associated 
Press;  F'eb.  10. 

*  * 


Springfield  Gravure’s  appeal¬ 
ing  new  preprint  design  service 
recently  proved  a  big  success  for 
the  Maumee,  Ohio  chain  of  Food 
Town  stores. 

The  chain  inserted  newspaper 
preprints  —  predesigned  by 
Springfield  with  space  for  local 
store  copy  —  in  SpcctaColor  and 
in  Hi-F’i,  in  runs  of  2()0,()()0  each. 

“We  felt  that  both  runs  were 
terrific  successes,”  said  F'ood 
Town  ad  manager  Ron  E.  Long. 
“We  showed  our  customers  the 
good  looks  of  holiday  turkeys  and 
hams  in  full  color.  The  results  of 
the  two  advertisements  were  en¬ 
couraging.”  Mr.  Long  says  the 
chain  is  interested  in  Spring¬ 
field’s  new  design  for  Easter  food 
promotion. 

Color  Advert i.siiig 
ul  Sensible  I’riee.s 

“The  relatively  low  cost  of 
Springfield’s  new  preprint  design 
service  is  expected  to  be  of  vital 
interest  to  publishers  who  wish 
to  recommend  a  plan  to  adver¬ 
tisers,”  says  Stan  Wyss,  market¬ 
ing  VP  of  Springfield.  “The 
primary  reason  is  that  we  can 
provide  good  crisp  preprints  with 
quality  only  attainable  with  roto 
printing.”  Springfield  ships  the 
advertiser’s  preprinted  roll  di¬ 


rectly  to  the  newspapers  that 
have  been  selected,  ready  for  local 
copy  imprinting. 

Double  l{iiii>>  ill  Toledo  Itiude 

The  Toledo  Blade  carried  the 
Food  Town  promotion  in  Specta- 
Color  at  Thanksgiving  and  Hi-F'i 
before  Christmas.  The  Specta- 
Color  design  used  the  full-width 
upper  portion  of  the  page,  with 
space  below  for  the  advertiser’s 
logo  and  F'ood  Town  copy.  The 
Hi-F’i  version  used  approxi¬ 
mately  a  half-page  vertically  for 
the  preprinted  portion,  leaving 
remaining  space  for  the  adver¬ 
tiser’s  local  promotion. 

Thus,  food  market  advertisers 
achieve  magazine-reader  imi>act 
in  this  manner  on  a  local  or  re¬ 
gional  basis. 

Costs  are  reasonable,  accord¬ 
ing  to  Mr.  Wyss,  who  says  that 
advertisers  using  Springfield’s 
design  service  on  an  cxclu.sive 
territorial  basis  pay  $8.50  per 
thousand  impressions. 


For  detailed  information  and 
work  sheets  write:  Richard  D. 
Kattell,  Springfield  Gravure 
Corporation,  1940  Commerce 
Road,  Springfield,  Ohio  45501 
—  or  phone  (513)  325-2491. 


Ron  E.  Long,  Advertising  Manager  of  Food  Town  Supermarkets, 
discusses  Springfield  Gravure  preprints  witli  William  Lewis,  Retail 
Sales  Representative  of  the  Toledo  Blade. 


GtxiRGE  E.  Hutchison,  66,  Ch.vrles  Goshorn,  59,  gen- 
editorial  page  editor  of  the  eral  manager  of  the  Winter 
Glendale  (Calif.)  Xews-Press  Haven  (Fla.)  Daily  Xeivs- 
and  former  managing  editor  of  Chief;  Feb.  11. 

editor  sc  publisher  for  February  17,  1968 
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Adi'ertitenirnt 


A  Sfafemenf  By  The  American  Newspaper  Guild: 

How  Hearst  Seeks  To  Destroy 

.\t  its  meeting  1  <  hnianj  S-1 1  in  I.os  An<i,cl('s  tcJirrc  1,100  Guild  mcndx  rs  arc  on  strike  oeainst  llcarsf’s  Los  Anodes  Herald- 


LxainiiK  r,  tin  lnt(  rnational  Lxeentive  Hoard  of  the  American 

"r 

1.  lie  Los  Aiiuclcs  1 1(  ralil-l'.x.nniiit  r  strike,  uliii  li  now  in\()l\»‘S 
iiu’ihIkts  of  a  do/en  nnions,®  is  a  fj)mlusi\a-  lAample,  Imt  l)y  no 
means  tlie  onl\'  evample,  of  tlie  inonntini'  e\icU'nee  fliaf  tlie  Hearst 
( a)rporation  lias  I'lnliarkiHl  on  an  all-out  eainpaiiZn  to  destrox'  the 
trade  nnions  xxhieh  represent  its  einploxes. 

Sni  li  a  eoiu  lusioii  is  inesc.ipalile. 

Snell  a  eainpaiiiii  must  not  snei-eed. 

Smli  destnietion  will  not  iKenr. 

A  score  of  top  Cnild  leaders  from  the  half-do/.t'ii  cities  where  the 
(inild  has  eontracis  with  Hearst  papers  met  with  the  Intc'rnational 
lAeentix'e  Board  to  trace  the  c'lneriienec'  of  sc'einiiiKly  isolatc-d  and 
liK-ali/ed  Hc’arst  actions  into  national  trends  and  jiattenis  with  a 
sinulc*  csinnnon  dc-nomin.itor:  emasenlation  of  the  Locals  e(leeti\c'nc-ss 
at  hc-st,  their  total  dc-stnietion  at  worst. 

Index'd,  Hearst 's  actions  prior  to  and  dnriiiR  the  Herald-K\annnc‘r 
strike’,  toKi  thcT  with  his  intransi'^raiee  and  harassments  elscAvlu-re, 
tlircMten  nothing  h-ss  than  a  return  to  the  19.30s  whi’ii  Hearst  fonjilit 
the  or^ani/ation  of  the  (hiilcl  with  strikc'brcokers,  private-  police-  and 
court  orders  in  city  aftc-r  city. 

He  re  in  Los  .Anijc-lc-s  He  arst  hc-sran  pre-parinu  to  force  his  <-mployc's 
to  strike-  and  to  publish  in  the-  face-  eif  the  strike-  lenn;  bc-fore-  the- 
strike  eieeiirre-d  last  De  c.  L5;  he-  steiekpile-d  nc-w  sprint  in  such  place-s 
as  abandenu-d  airplane  hangars,  eeixe-re-d  windeiws  with  wire  mesh, 
postc-d  anne-d  piards  thronjihenit  the-  plant,  anel  movc-d  ceits  into  thc- 
plant  feir  use  by  the-  profe-ssiemal  strike-bre-ake-rs  who  have  Ix-c-n  re- 
speinsible  feir  the-  paix-r’s  limite-d  prodnetion  ehiriiiR  the  past  8 
we-e-ks.  In  fact,  he-  lie-ftan  many  of  the  pre  parations  eve-n  befeirc  he 
e-nte-re-d  ne-Keitiatieins  w  ith  the-  (hiilel, 

Hearst  pre-eipitate-d  the-  strike-  by  his  ste-adfast  refusal  to  acce-pt  a 
(.iiilel  eeiinpreimise-  preiixisal  feir  a  ne-w  a>:re-e-me-nt  base-el  ein  the-  settle- 
me-nt  that  hael  ave.-rte-el  a  strike  ;it  the-  smalle-r  Lonjj  Be-ach  papers  a 
we-e-k  Ix-feire-.  The-  {inilel  aske-el  e)\e-r  twei  \e-ars.  He-arst  offe-red  less 
th.m  half. 

B>  the-  time-  the-  strike-  iH-jean,  Tv ireiieraphical  Ihiiein  printers  anel 
maile-rs  hael  alre-aely  Im-cii  thrinmh  more-  than  II  meinths  eif  re-sistinc 
de-manels  by  Hearst  tei  strip  from  the-ir  eenitraets  lemi;  standiii}'  jeib- 
se-enrity  preivisienis.  'Ihe  ir  afte-miJts  te»  Rain  an  aeee-ptable  et-onoinic 
p.iekaRe  were  fniitle-ss. 

■Since-  the-  strike  starte-el  Hearst  has  not  chanRe-d  his  pre--strike  positiem 
on  a.  siiiRle-  issue.  Inste-ad  he  has  introdnee-d  ne-w  de-manels,  such  as 
tnrniiiR  cireidatiem  district  inanaRers  into  “inele-pe-nele-nt  contractors” 
w  ithout  the-  aebantaRe-s  of  e  inpleiye  status  anel  the  prote-etions  of  con- 
tr.eet  eo\e-raRe-,  anel  "snix-r-se-niority”  tor  strike-bre-akers  in  all  de-part- 
nie-nts  anel  jurisdictions;  demands  which  he-  kne-w  would  present  new 
anel  inajeir  eibstaeles  to  se  ttleme-nt. 


I  aos  .AiiRe-Ie-s  is  neit  the  emly  citv’  whe-re-  He-arst  has  made  strike- 
lui-p.iratieins  in  antieipatiem  eif  a  strike-,  in  .Mb;m\,  N'.^ .,  whe-re-  no 
union  has  so  much  as  taken  a  vole-  on  whe-the-r  to  strike-  anel  whe-re- 
tlie-  Albany  (inild  has  been  se-e  kiiiR  an  aeee-ptable-  re-ne-wal  of  its 
eiintract  since-  last  .Xiiril,  Hearst  has  pkiceel  wiriiiR  over  doors,  elrille-el 
hole-s  for  inst.illinR  beirricades  o\e-r  windows  anel  mounted  se-areh- 
li-jhts  atop  his  plant. 

Nor  is  Los  .AiiRe-le-s  the  einlv  city  whe-re-  He-arst  is  threate-niiiR  his 
e  nipleiye-s’  jeib  se-curit>  anel  the  ir  unions’  ability  to  elefe-nd  it. 

In  .S;m  l-'raneiseo,  jeib  anel  union  se-eurity  are  amonR  the-  principal 
issues  th;it  preeipit.ite-el  a  strike  Jan.  o  ;iRainst  the  San  l-'raneiseo  \e-ws- 
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.\e-tfs/)rt/)e  r  Gttild  unaniinotislij  adopted  the  foUotving  statement: 

pape-r  I’rintiiiR  ('ei.,  the-  iiroRcny  that  issue-el  whe-n  Hearst  ine-rRenl  his 
Lvamine-r  with  the-  independe-ntly-owne-d  Chronicle,  by  the  ITl" 
Mailers  after  nearly  a  year  of  barRainiiiR  failed  to  ix-rsuade  manage- 
me-nt  to  drop  its  demands. 

In  .Albany,  He-arst  insists  that  17  jobs  be-  lifted  from  contract  c-over- 
a'Re-,  anel  in  Boston  he  is  se-e-kinR  nine  additional  position  e-xe-miitions— 
thus  whittliiiR  away  at  the  (aiild’s  streiiRth  anel  its  ability  to  defend 
its  me-mlx-rs  in  these  Locals. 

In  I’ue-rto  Bico,  at  radio  station  W’.M’.A,  'rhomas  Brennan  of  N'ew 
A’ork  (.’ity,  a  He-arst  Corp.  labor  eounse-l,  be-Riiming  with  the  first 
me-e-tiiiR  with  the:  I’ue-rto  Hit-o  (iuilel  for  an  initial  counse-l,  has  re- 
pe-ate-elly  emphasi/e-el  that  He-arst  will  not  ente-r  into  any  contract 
proxidiiiR  any  fonn  of  job  se-eurity  base-el  on  seniority.  In  fact,  Mr. 
Bre-nnan  has  state-el,  He-arst  w  ill  not  agre-e-  e-ve-n  to  se-niority  applyinc 
to  the-  sche-duliiiR  of  vae-ations.  This  is  "new  e-ompany  ix>licy,”  he  told 
(inilel  ne-Rotiators,  and  he  has  pe-rsiste-el  in  that  \ie-w  sine-e  August. 

-Nor  is  Los  .Angele-s  the-  onl.v  city  whe-re-  He-arst  refu.se-s  to  offer 
ade-eiuate  w-age  inere-ase-s. 

In  .San  l-'ranei.seo,  the  olle-r  on  the  table-  at  the-  time  of  the-  strike  by 
the-  ITU  Maile-rs  was  S17  ove-r  three  >e-ars,  less  than  the-  last  inerca.scs 
Ri\  e-n  e)tlu-r  unions  eeve-r  shorte-r  terms. 

In  .Albany,  Hearst  has  offere-d  the  Guild  $20  in  wage-s  anel  $2  in 
Iringe  Ix-ne-fits  in  the  ke-y  job  classifications  ove-r  thre-e-  ye-ars.  'Hu-  offe-r 
is  scale-d  down  to  $7  in  wage-s  and  $2  in  fringe-s  for  othe-r  classifications. 

But  He-arst  sex-ms  to  lx-  more  ge-ne-rous  whe-n  his  e-mployt-s  show- 
signs  e)f  trading  in  an  "inele-pe-nele-nt”  nnion  fe)r  the-  Guild.  In  Baltimore 
it  t(K)k  Hearst  only  twee  we-e-ks  of  bargaining  to  o(fe-r  $4.5  in  wages 
and  $3  in  pe-nsieen  mone-y  at  the-  expe-rie-net-el-re-porter  le-ve-1  after  re-pre- 
se-ntative-s  e)f  the-  "inele-penele-nt  unie)n”  me-t  with  re-pre-se-ntative-s  of 
the  Guild  to  eliscuss  affiliatieen  with  the-  Guild.  The-  “inele-pe-nele-nt” 
nnion  aeee-pte-d  the-  oiler  kite-  last  month. 


One-  of  tl  le-  ne-we-st  proposals  from  He-arst  feir  re-ne-wal  eif  a  contract  | 
with  the  (iiiilel  was  made-  Jan.  19  for  the-  contract  covering  the-  San 
.Antonio  Light’s  e-elitorial,  business,  accounting  anel  maintenance  e-m- 
plo\e-s  and  its  circulation  truck  drivers.  The-re  He-arst  wants  to  e-liminate 
individual  job  se-curity,  union  se-curity  and  pay  security  anel  ele-stroy 
the-  grievance  anel  arbitration  machinery  of  previous  contracts. 

He-arst  propose-s  to  limit  to  .se-ve-n  the-  are-as  subjee-t  to  grie-\ anec  anel 
arbitration,  place-  a  se-\e-n-elay  limit  on  filing  of  grie-vanex-s,  e-liminate- 
dues  che-ckolf,  eliminate-  the-  nei  pay  cut  clause-  anel  e-liminate-  protec¬ 
tions  against  nnw  ante-el  transfe-rs  anel  ele-motieins.  He-arst  aksei  is  sex-king  ' 
to  forbiel  Guild  me-mbe-rs  tei  heineir  othe-r  unions’  picket  lines  anel  a  j 
gre-e-n  light  to  farm  out  the  elrive-rs’  work.  j 

This  assault  against  its  e-inploye-s’  se-curif\’,  inte-grity  anel  live-lihexxl  I 

is  be-ing  made-  while-  the-  He-arst  C'orp.  is  in  the-  streinge-st  financial 
peisitiein  in  its  histeirx',  by  aelmission  of  the  e-hairman  ejf  its  board  of  , 

elire-cteirs,  William  Handeilph  He-arst,  Jr.  ] 

The-  He-arst  (airp.  itse-lf  re-peirte-d  tei  the-  fe-ele-ral  go\e-rnme-nt  that  ^ 

se-ve-n  months  ago  it  had  on  hand  ne-arl\'  $12  million  in  cash— bills  anel  | 
sihe-r  in  the:  till  and  on  de-posit.  |  ; 

In  aelditiein,  He-arst  re-peirte-d  to  the-  Lede-ral  Gommunicatieins  Goni-  I 

mission  inore  than  $47  milliein  in  eithe-r  re-aely  asse-ts,  along  with  ,, 

current  asse-ts  eif  ne-arly  $79. .5  million,  anel  total  asse-ts  of  more  than 
$185.5  million.  |, 

I-'orbe-s  maga/ine-,  in  an  anabsis  of  the  He-arst  e-mpirc  in  its  Dec.  1,  ;i 

1987,  issue-  twei  we-e-ks  be-feire-  the  Herald-Kxaminer  strike-,  put  He-arst’s 

(AFL-CIO,  CLC) 

Washington,  D.  C. 

James  B.  Woods,  President 


Unions... 


taimiMf  assets  at  ‘  well  over  tlie  S50()-iiiillioii  mark,  approaching 
l)illion  in  the  estiinatal)le  future."  llearst  newspapers  alone,  Forl)es 
said,  arr"  worth  SI. 50  million. 

Calling  ll<‘arst  "possihly  the  largest  privately  held  corporation  in 
the  eonntry,”  I'orives  reportr'd  that  “the  most  reliahle  estimates  suggest 
that  llearst  is  netting  a  not  inconsiderahle  SS  million  to  SIO  million 
a  vear." 

"'rhe  major  prohlem  the  eorporation  faces,”  conchuled  Forbes,  ‘‘is 
what  to  tlo  with  its  emharrassment  of  riches.’’ 

.Anil  last  month  .Newsweek  maga/.ine  (Jan.  22)  reported  that 
William  Handolph  llearst,  Jr.,  “admitted  the  accuracy’’  of  the  Forbes 
article. 

'I'hese  peeks  under  the  corporate  veil  that  shrouds  llearst  opera¬ 
tions  demonstr.ite  IhaoiuI  argument  th.it  llearst  is  well  able  to  provide 
his  employes,  through  their  eollective  bargaining  representatives,  with 
security  in  their  jobs  and  salaries  and  benefits  in  keeping  with  their 
needs  and  the  st.ind.irds  alreadv  achieved  by  their  unions  on  other 
papers. 

Inilird,  llearst  has  made  it  plain  that  it’s  not  that  he  can’t  allord 
to  meet  the  unions’  ilemands,  it’s  just  that  he  dix-sn’t  “see  fit”  to. 

Saiil  the  Mer.dd-Fxamini’r’s  lalxir  counsi'l  to  the  Guild: 

“It  is  not  a  ipii’stion  of  what  this  company  can  or  cannot  afford.  I 
can  assure  yon  that  this  company  can  alford  any  contract  it  sees  fit 
to  make.  1  can  also  assnri'  von  that  this  companv'  does  not  see  fit  to 
make  such  a  lontr.u  t  as  this.” 


A  nv  objective  an.dysis  of  the  facts  set  forth  above  can  oidy  lead  to 
the  conclusion  that  llearst  is  indeed  embarked  on  a  program  to  de¬ 
stroy  his  employes’  rights  to  advance  anil  protect  their  interests  in  the 
1‘stahlished  American  way— through  strong,  vital,  frecly-ihosen  and 
ilemocratically-operated  trade  unions. 

.Accordingly,  the  IntiTiiational  F.xecntive  Board  of  the  .American 
.Newspaper  Caiild  demands  that  llearst: 

1,  Halt  his  program  to  ilestroy  his  i-mployes’  rights  to  achieve  and 
maintain  their  dignity  in  the  .American  vv;iy  through  their  unions. 

2.  Bring  an  immediate  end  to  the  strikes  he  has  forced  on  the  Guild 
;md  its  sister  unions  in  l.os  .Angeles  and  .San  Francisco. 

3.  Honor  current  contracts  he  agreed  to  and  sipicxl. 

4,  Stop  gutting  e.xisting  agreements  and  destroying  emplove  enjoy¬ 
ment  of  long-held  rights  and  protections. 

ij.  .Abandon  I'lforts  to  prevent  tin-  unions  from  I'lfectivdy  admin- 
isti-ring  and  enfori  ing  their  contracts. 

(J,  Becogni/e  that  wage  si'ttlements  and  resultant  levels  must  rellect 
both  his  vvixdth  anil  the  economic  realities  of  1968. 

The  Board  pledges  every  human  and  material  re.source  of  the 
.American  Newspaper  Guild  to  win  the  struggle  now  involving  or 
lai  ing  its  memhers  or  those  of  sister  unions  allieil  with  them. 

Already,  the  Bo.ud  at  this  nueting  has  authorized  the  top  officers 
of  the  .Ameriiim  .Newspaper  Guild  to  augnent  our  inillion-dollar 
Defense  Fund  bv  .irranging  loans  of  “whatever  size  and  at  whatever 
cost"  m;iy  In’i-ome  nei  i-ssarv'. 

.And  the  Bo;ird  has  instructed  its  Finance  (aimmittce  to  prep.are 
appropriate  lonstitntional  amenilmi-nts  enlarging  and  strengthening 
the  Board’s  anthoritv-  to  levy  membership  asse.ssments  in  emergency 
situations  for  action  .it  the  next  (inilil  convi'iition  in  June. 

'rhe  Bo;uil  vviints  it  known  that  its  svinpathy  for  the  Guild’s  he- 
leagiiered  and  IkhIcv  iled  memiH-rs  is  limitless,  that  its  gratitude  for  the 
allegiance  and  fortitude  displaved  by  our  sister  unions  is  unrestrained, 
and  that  our  commitment  to  this  struggle  is  tot;il. 


•  Machinists,  Printers,  ITU  Mailers,  Pressmen,  Paperhandlers, 
Stereotypers,  Lithographers  and  Photoengravers,  Teamsters,  News 
Vendors  and  Building  Service  Employes,  in  addition  to  the  Guild. 

Charles  A.  Perllk,  Jr.,  Secretary-Treasurer 
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Post  Office 
Revises  Rule 
For  Paid  Ads 

W.ASIII.NGTON 

New  sjia tier  and  magazine  puh- 
lisheis  will  he  reiiuired  to  mark 
each  page  of  paid  editorial  or 
reading  articles  as  ‘‘advertise¬ 
ment”  under  an  amendment 
))ropo.sed  by  the  Post  Office 
Department  in  the  Federal  Re{i- 
i.-iter. 

Timothy  .1.  May,  Post  Office 
Department’s  Geneial  Coun.sel, 
.said  “Because  there  has  lieen 
misunderstanding  on  the  laliel- 
ing  of  jiaiil  reading  matter — 
particularly  in  multi  ple-jiage 
.sections  appearing  in  publica¬ 
tions  sent  through  the  mails — 
vve  are  proposing  an  addition  to 
Section  182.7  of  Title  .‘!U,  Code 
of  Federal  Regulations.  The 
purpose  of  this  projioseil  addi¬ 
tion  to  the  regulations  is  to  re¬ 
move  any  doubts  as  to  the  need 
for  clearly  identifying  jiaid 
reading  matter  on  each  page.” 

The  proposed  addition  pro¬ 
vides:  “Each  paid  editorial  or 
reading  article  which  occupies 
all  or  any  part  of  one  page  must 
lie  marked  jilainly  ‘advertise¬ 
ment.’  Each  paid  editorial  or 
reading  article  which  occupies 
more  than  one  jiage  must  be 
marked  plaiidy  ‘advertisement’ 
on  each  page  or  ivart  of  a  page 
which  it  occupies.” 

^lay  said  that  interested  pei'- 
sons  may  submit  written  data 
and  arguments  concerning  the 
proposal  to  the  Director,  Classi¬ 
fication  and  Special  Services 
Division,  Bureau  of  Operations, 
Post  Office  Department,  Wash¬ 
ington,  D.C.  202fi0,  up  to  March 
1.5,  the  .‘JOth  day  following  pub¬ 
lication  of  the  notice. 

The  General  Counsel  said 
“The  need  for  clarifying  the 
statute  was  brought  to  our 
attention  by  special  advertising 
sections  appearing  in  the  No¬ 
vember,  1967  Reader’s  Digest. 
In  this  instance  an  eight-page 
section  consisting  of  four  arti¬ 
cles  which  resembled  in  type  and 
design  editorial  material  in  the 
magazine  were  only  identified  as 
a  ‘special  advertising  section’  on 
the  first  of  the  eight  pages.” 

• 

CP  Books  Stanfield 

Toronto 

Robert  Stanfield,  leader  of  the 
Progressive  Conservative  party, 
will  address  the  annual  dinner 
of  The  Canadian  Press  here  May 
1.  Stanfield  was  elected  Septem¬ 
ber  9  as  John  Diefenbaker’s  suc¬ 
cessor  as  head  of  the  federal 
PCs. 


Ethridge  Says 
^Editorials  Fail 
On  Critical  Issues’ 

L.vwrkntk,  Kans. 

Too  many  newspapers  are 
failing  to  tackle  major  local  and 
national  problems,  says  Mark 
F.  Ethridge,  retired  jmhlisher  of 
the  Laaisville  (Ky.)  Courier- 
.Jonrnal  and  Times  who  i.s  now- 
teaching  at  the  University  of 
North  Carolina. 

Better  manners,  stricter  libel 
laws  and  the  increased  lexel  of 
reader  intelligence  are  partly 
lesponsible  for  weakened  news- 
pajier  editorials,  he  declared  in 
the  19th  annual  William  Allen 
AVhite  Lecture  at  the  Univer¬ 
sity  of  Kansas  here  last  week. 

Ethridge  blamed  too  the 
growth  of  newspaper  monopo¬ 
lies  and  chain  operations,  com¬ 
menting:  “For  whatever  rea¬ 
sons,  we  do  have  on  the  whole 
more  pallid,  less  colorful  and 
less  vigorous  editorial  expres¬ 
sion.” 

Editors  like  White,  Ethridge 
said,  played  a  key  role  in  bring¬ 
ing  about  such  revolutionary 
changes  as  the  secret  ballot, 
conservation  practices,  bank  re¬ 
forms,  food  and  drug  laws,  im¬ 
proved  working  conditions,  col¬ 
lective  bargaining  and  many 
others. 

“We  take  these  things  sao  for 
granted  as  part  of  our  national 
life,”  he  said,  “that  we  are  prone 
not  to  realize  how  revolutionary 
they  were  and  how  bitterly  they 
were  fought  by  selfish  inter¬ 
ests.” 

Ethridge  listed  topics  on 
which  newspapers  today  could 
campaign:  civil  rights,  rioting, 
population  shifts,  urban  blight, 
education,  farming  and  poverty. 

Ethridge  received  the  annual 
journalism  merit  award  from 
the  William  Allen  White  Foun¬ 
dation  as  part  of  the  birth  cen¬ 
tennial  program  honoring  the 
late  editor  and  publisher  of  the 
Emporiii  Gazette. 

William  L.  White,  editor  and 
publi.sher  of  the  Gazette,  told  a 
luncheon  audience  that  in  spite 
of  legend  his  father  was  a 
fighter. 

Legend,  White  said,  jiictures 
his  father  as  a  benevolent 
“small  town  editor  universally 
lieloved  by  his  people. 

“No  fighter  ever  is  or  wants 
to  be  universally  beloved  by 
everyone,  as  who  should  know 
lietter  than  I  who,  from  the 
early  20s  to  the  early  ‘  30s, 
fought  by  his  side.” 

“If  I  had  a  complaint,”  White 
said  of  his  father,  “it  is  that  he 
seemed  over  generous  in,  his 
praise  and  too  sparing  in  his 
criticism.” 

I 
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Hearst  —  Guild 

(('out inutd  trout  itiii/r  1(1) 


opcrat**  autonomously  or  are 
uiuitT  contraliz«*<l  control  of  the 
Hcai’st  Corj)oration  cx<*cutiv<'s. 
A  Fc<lcral  court  .iu«lK'c  Riantcd 
Hearst  a  temporary  order  re¬ 
straining  the  unions  from  ex¬ 
tending  pick('t  lines  to  other 
H<‘arst  i)ap<‘rs  hut  he  i'ef(>ri'ed 
the  issue  of  autonomv  to  th(‘ 
N'LRK. 

Presumahly  the  interim  in¬ 
junction  will  remain  in  force 
until  the  \LRB  proce<*ding's 
have  run  their  course.  The  ju<l>re 
had  lK‘fore  him  a  sf‘t  of  aflida- 
vits  from  Heai-st  oflicers  attest¬ 
ing  to  the  division  of  authority 
in  th<‘  organization.  Kach  of 
.seven  newsj)a|)er  publishing 
comi)anies,  the*  court  was  in¬ 
formed.  o)»erat«‘s  as  an  autono¬ 
mous  division  of  the  ))arent  coi’- 
poration  which  is  a  diversifi«‘d 
entei'prise. 

Richard  K.  R<*rlin,  itresident 
and  <-hief  executive  otlict-r  of 
Hearst  C<»rpoi'ation,  defined  the 
operating  philosophy  and  said 
he  had  particii)ated  in  the  .selec¬ 
tion  of  the  h(‘ads  of  (‘ach  enter¬ 
prise  “to  the  <‘11(1  that  cajiable 
individuals  have  Iwen  select'd 
for  th<*se  important  managerial 
positions  —  individuals  upon 
who.s(>  business  judgment  and 
d(‘cisions  1  must  and  do  neces¬ 
sarily  rely." 

His  status,  Berlin  explainc'd, 
is  the  sanif*  with  respect  to  all 
the  corporation  enterfirises:  “I 
act  in  an  advisory  capacit.v  when 
my  advice  is  sought.  Otherwise 
I  concentrate  my  attention  on 
the  financial  condition  of  the 
corporation  and  the  <‘xtent  to 
which  that  condition  is  affected 
by  the  profit  or  loss  position  of 
each  (‘nterjirise.  Kxecutives  who 
do  not  generate  jirofits  are  n*- 
plac<‘d  if  found  to  Ik-  wanting." 

\o  operating  head  of  any 
Hearst  enterprise,  Berlin  stated, 
is  r(‘(iuir(‘d  to  consult  with  any 
of  th(‘  jirincipal  (*x<-cutive  offi¬ 
cers  on  routine  matters  affi-cting 
the  normal  businc-ss  functions  of 
such  enterpri.se,  .such  as  labor 
relations  jiolicies.” 

In  another  affidavit,  (ieorge 
Hearst  .Jr.  exjilained  that  the 
Hearst  coi  poi  ation.  charter<‘d  in 
Helaware.  is  controlled  by  a 
iMiard  of  din-ctoi's  of  which  Wil¬ 
liam  liandolph  Hearst  Jr.  is 
chairman.  I'nder  autonomy,  he 
said,  he  has  the  right  to  deter¬ 
mine  the  iK-ws  content  and  the 
r<'lativ(“  amount  of  advertising 
for  the  Herald  Examiner  and 
h(*  has  great  freedom  in  deter¬ 
mining  the  polici<*s  of  the  pajier. 

H<‘  ob.serv(‘d  that  th<*se  have 
varied  from  those  of  other  m-ws- 
paper  divisions.  .Also,  he  added, 
personnel  are  not  transferred 


In-tween  the  divisions,  <‘xcept  in 
a  rare  instance  when-  a  nu-mtier 
of  management  might  lie  in¬ 
volved. 

Nol  .\li>oliil<‘  ('.oiilrol 

Hillbro  N(‘wspap<‘r  I’rinting 
Comjiany,  a  division  of  Hearst 
Coi  poration,  handh-s  tlu-  produc¬ 
tion  of  the  Herald  h'xatiiitier  and 
(-mploys  the  m(-chanical  crafts 
and  Guildsmen  in  sonu-  depart- 
nu-nts.  Other  Guild  nu-mlx-rs  an- 
(-mplo.v<‘d  by  tin-  i)a(>t-r  it.s(‘lf. 

Hi-arst  gave  the  court  the 
additional  information  that  the 
title  of  "pjditor  in  Chief”  does 
not  im))ly  that  W.  R.  Hc-arst  Jr. 
has  absolut(‘  editorial  control  of 
the  H<‘arst  newspaix-rs.  Then- 
is  no  r<‘(iuir(-ment,  he  said,  that 
Bill  Hearst’s  “l-lditor’s  Re|)ort” 
lie  includ(-d  in  each  Sunday  issue. 

Charles  I.,.  Gould,  publislu-r  of 
the  Sail.  Fraueinro  Examiner, 
which  has  be<‘n  unable  to  pub- 
li.sh  since  early  in  January  b<'- 
cause  of  Guild  picketing  and  a 
walkout  of  mailers,  said  m-go- 
tiations  involving  the  contract 
cov(‘ring  editorial  c-mployes  ar(‘ 
carri<‘d  on  without  jiarticipation 
or  consultation  with  cori)orat(‘ 
jx-rsonnel  in  Nt-w  York  City.  The- 
coll(‘ctive  bargaining  agn-ement 
is  Ix-tween  th(>  San  h'lancisco 
Newspaper  Publishers  .Associa¬ 
tion  and  the  San  Francisco-Oak- 
land  News|)aper  Guild. 

Gould  told  the  court  that  no 
personnel  have  lieen  transferred 
to  the  Eos  Ang(-les  paix-r  during 
the  strike*.  The  Examiner  and 
the  San  Francscio  Chronich-. 
which  is  owned  by  the  heirs  of 
M.  H.  l)(-young,  have  a  common 
busin<‘ss-pr<xluction  oix-ration  in 
the  San  Fraiici.sco  Newspa|x-i- 
Printing  Company. 

A  move  for  a  common  exjiira- 
tion  date  for  ne-wsjiaper  union 
contracts  with  the  printing  com- 
[lany  was  under  way  as  the- 
strike  move-d  into  its  sixth  wee-k. 

Sam  Kage-l,  who  negotiated 
the  first  Guild  contract  here  in 
the  lO.IOs,  is  handling  the  moves 
for  .such  a  joint  contract 
arrangement  with  rejirese-nta- 
tives  of  1.")  unions  and  the  agency 
company. 

Kagel,  a  professor  of  labor 
law  at  the  University  of  Cali¬ 
fornia,  was  appointed  by  Mayor 
Josejih  .Alioto  who  re-ported  the* 
publishe*rs  saw  no  point  in  set¬ 
tling  one  strike  now  and  having 
another  crisis  in  thr(*e  months 
when  other  union  contracts  <'X- 
pire. 

Heads  Foiiiulalioii 

Lawrenck,  Kans. 

Polph  C.  Simons  Jr.,  jiublisher 
of  the  Lau'rcnxe  Journal-World, 
was  electefl  president  of  the 
William  Allen  White  Founda¬ 
tion  of  the  University  of  Kan- 
sa.s.  He  succeeds  Herlx-rt  A. 
Me*yer  Jr.,  publisher  of  the  hide- 
pendenre  Dnili/  Reporter. 


Direetors  of  .4I\'P.4 
Briefed  hy  .Admiral 

Admiral  U.  S.  Grant  Sharp, 
Commander-  i  n  -  C  h  i  e  f ,  Pacific 
U.S.  Forces,  and  five*  staff  mem¬ 
bers  briefed  dire*ctors  of  the 
.American  N<*wspaper  Publishers 
.Association  on  the  Pacific  war 
situation  F'ebruary  l."». 

.A dm.  Sharp  anel  his  staff  flew 
fi-om  their  Honolulu  headeiuar- 
ters  to  the  island  of  Kauai  to 
brief  the  publishers  at  their 
hotel. 

The  .ANP.A  directors  also 
studied  lalxir-management  prob¬ 
lems  and  press  communications. 

Strike-  B<‘|iorl 

•Miles  P.  Patrone,  chairman  of 
the  committee  on  labor  relations, 
reported  on  strikes  and  the 
.ANPA’s  program  to  keep  com¬ 
munication  lines  open  with  of¬ 
ficers  of  the  new.spaper  unions. 

In  a  separate  meeting,  trustees 
of  the  .ANP.A  .Area  Foundation 
aptiroved  a  program  to  devise 
tests  for  students  jiarticipating 
in  the  classroom  study  of  news¬ 
papers  to  determine  the  degree 
of  their  awareness  of  public 
affairs. 

‘‘Living  'rexlhook' 

Vi  ork»>liop  ill  .4ii^iist 

Oklahoma  City 

I)at(*s  for  this  year’s  “Living 
I’e-xtbook"  workshop  conducted 
by  the-  Oklahoman  and  Timest 
have*  been  set  as  .August  ‘11  and 
23,  in  the  .Student  Union  of 
Oklahoma  State  University, 
Stillwate-r.  Tuition  is  .?1(I0  pe-r 
person. 

.According  to  Helge-  Holm,  cir¬ 
culation  director  of  the  Okla¬ 
homa  City  ne-wspapers,  many 
newspape-rs  from  throughout  the* 
countr.v  have  .sent  representa¬ 
tives  to  the  workshop  over  the 
last  eight  years. 

This  summer.  Holm  said,  a 
new  feature  will  be  a  presenta¬ 
tion  involving  the  use  of  news¬ 
papers  in  “Special  Education” 
classes.  Every  te-acher  at  the 
workshop  will  lx*  someone  who 
is  currently  using  the  newspaper 
in  the  classroom.  There*  will  lx* 
a  two-hour  .session  which  will  be 
limite-d  to  ne-wsiiaper  re-iire-se-nt- 
ative-s, 

• 

4  More  to  Vietnam 

United  Press  International 
has  expanded  its  news  staff  in 
V’ietnam.  Robert  C.  Miller,  UPI 
newsman  since  1938,  will  be 
serving  his  fourth  tour  of  duty 
in  Vietnam.  Others  going  are: 
Robert  M.  Ibrahim,  UPI  Manila; 
Nathan  C.  Gibson,  who  covered 
the  final  stages  of  the  Domini¬ 
can  Republic  crisis  for  UPI  in 
19f).");  and  John  J.  Walsh,  UPI 
.southern  division  news  manager. 


Gains  Noted 
In  Journalism 
Job  Market 

Los  Angei.es 

While  the  decade-long  jour¬ 
nalism  talent  shortage  con- 
tinue-s,  there  is  good  news  for 
newspaper  recruiters  with  1967 
being  the  biggest  class  in  his¬ 
tory,  the  number  of  men  increas¬ 
ing,  more  graduates  going  to 
work  in  the  news  media  and 
starting  salaries  .steadily  in¬ 
creasing. 

These  were  among  the  find¬ 
ings  of  Paul  Swensson,  director 
of  the  Newspaper  Fund,  re¬ 
potting  to  the  college  section 
of  the  California  Newspaper 
Publishers  Association’s  annual 
convention  here  recently. 

The  newest  summary,  cover¬ 
ing  92rc  of  the  4487  graduates 
in  1967,  disclosed  the  ratio  of 
men  to  women  in  journalism 
classes  has  somewhat  stabilized 
at  2  to  1;  the  number  of  gradu- 
.ates  joining  the  media  is  up 
30''r ;  the  number  of  men  joining 
the  hiring  pool  is  also  up  JOCc. 
for  a  total  of  1,090;  hiring  of 
women  has  incre'ased,  with  714 
going  to  work;  and  hiring  of 
tho.se  with  M..A.  degrees  has  in¬ 
creased  in  7  out  of  8  categories. 

By  contrast,  less  optimistic 
factors  were  that  more  gradu¬ 
ates  than  ever  did  not  enter  the 
media  (.afif-'r);  the  military  took 
468  men  and  4  women;  draft 
deferments  contributed  more 
students  to  graduate  study;  the 
draft  also  contributed  to  more 
men  going  into  teaching,  and 
weekly  newspapers  suffered  the 
most  in  hirings  and  men  hired 
(.o.T  in  1966  to  42  in  1967.) 

\ve-rag<-  .*->alari<*K 

The  average  salaries  for  1967 
graduates  were:  $119.3.5  with  the 
B..A.  degrees:  $1.52.14  for  M.A., 
and  $14,200  for  Ph.D.  compared 
to  $12,400  the  previous  year. 

Newspaper  advertising  job.« 
lead  in  the  11  categories  with 
an  average  salary  of  $130.28  for 
the  B.A.  degree,  with  non-news¬ 
paper  advertising  second  at 
.$124.49.  The  1966  leader,  public 
relations,  was  third  in  1967  at 
$119.3.5,  followed  by  wire  sen- 
ices,  $116;  magazines,  $113; 
television  news,  $113;  daily 
newsroom,  $109;  weekly  adver¬ 
tising,  $108;  radio-news,  $106; 
other  elaily,  $102;  and  weekly 
newsroom,  $100. 

Compe-tition  will  be  stiffer  for 
future  journalism  graduates  and 
the  class  of  1968  will  number 
5,286,  with  2,627  more  in  gradu¬ 
ate  school,  Swensson  said. 
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SYNDICATES 

Gore  Isn’t  A  Bore; 
He’s  Putting  You  On 

Dv  Donald  IMulrv 


A  rci>lirii  Ilf  ir.  C.  Fichlx’ 

t(i  in!<frl  nirk('l:<  ill . I  5J- 

stor  till!/  mi  1(1111  U'oii't  hi‘  l■llllf|llt 
shiirt  u'Ih'ii  ?«'«'  </rinif  utiiti’hiinil 
to  Vnerto  Riro  anil  Kiinliniif.  .  .  . 
BLEC,  Tin’  llluiiie  lAiiilmtii  for 
Ki'i’i'lltliiini  ('oiiiiiiiltte,  (Ihin’f 
join  if  you're  not  ronf  um’il" ).  .  .  . 
Kiteln'ii  Clin:  I.eftorir  kUchI 
toiixt  ran  he  nerreil  the  next  iliiy 
as  stole  hreoil.  .  .  . 

1  was  al)lp  to  understand 
Larry  (lore,  off-the-wall  satirical 
columnist,  because  we’re  both 
Bronxites.  and  “Rronxese”  is  our 
common  lanjruajro. 

(lore,  whose  “Bronxese”  is 
studde<l  with  suburban-ty|M‘ 
cliches  (th<‘  result  of  spending 
too  much  time  minjrlinp:  with  the 
natives  outside  his  palatial  Lonj;: 
Island  (11}?;^),  told  me  his  amlti- 
tion  "is  to  lie  put  away."  In  a 
society  crazed  by  the  (|Uest  for 
.security  this  makes  sense,  but 
(lore  wants  to  jro  to  the  kiRkIo 
chateau  for  another  n*ason,  h»“ 
explained:  "I’d  like  to  be  com¬ 
mitted  and  have  them  name  a 
.strait  jacket  after  me.  ImaRine 
how  famous  I’d  be  after  m.v 
fellow  inmates  found  out  they 
were  wearing  ‘Larry  (lore  strait 
jackets’!  ...  it  would  be  tin*  end 
of  non-violence.  Kverybody 
would  automatically  become 
violent  in  order  to  wear  one.’’ 

With  (ioi-e  you  have  to  take 
evmythinjt  he  says  with  :i  prain 


of  .salt,  foi’  he’s  about  as  serious 
as  a  hijipie  readinp  the  want  ads. 

His  thrice-weekly  satirical 
cartoon  panel,  entitled  “Larry 
(lore’s  Thinp’’  (what  else?),  has 
liecome  pojiular  with  younp 
readers  after  only  four  months 
in  Lonp  Island’s  S'ewsiloy,  and 
now,  throuph  Newsday  Specials, 
apjiears  in  the  Chieoyo  Ihtily 
Xeu's,  the  Houston  1‘ost,  and 
other  metropolitan  pajiers. 
Durinp  New  York’s  parbape 
strike  he’d  throw  a  few  new 
white  shirts  atoj)  the  trash,  “just 
to  show  my  sriuare  rndplibors  in 
.Apathyville  how  allluent  I  am.” 
Would  “Scotty”  Reston  do  like¬ 
wise? 

W  role  for  Mail  Mapa/iiie 

The  wacky  humorist,  who 
looks  like  a  beat-up  Wally  ('ox, 
was  once  a  writer  for  Moil  map- 
azine.  He’s  done  everythinp 
imapinable,  from  makinp-up 
“Love  Calendars”  to  flackinp  for 
Kirk  Houplas.  Some  months  back 
he  pot  the  idea  for  his  satirical 
feature  but  was  stumped  when 
lookinp  foi-  a  publication  to  buy 
it.  He  chose  New.sday  In'cause 
“it  had  class,  was  still  a  nickel, 
and  the  office  wasn’t  too  far 
from  my  house.”  Editor  Rill  Mc- 
Illwain  looked  at  (lore’s  samples, 
called  a  jiow-wow  with  Man- 
apinp  Editor  A\  .Maidens  and 
Publisher  Rill  .Moyers.  They 
wasted  no  time  in  sipninp  up 


(lore  for  syndication. 

The  feature  is  a  hodpe-podpe 
of  put-ons  such  as  fake  possip, 
non-existent  products  for  sale, 
and  jihony  contests.  Gore’s  un¬ 
even  humor  comes  off  as  if  he 
were  Walter  Winchell  writinp 
for  Riiiniiorts  and  lieinp  edited 
by  Red  Skelton. 

.After  joininp  the  Newsday 
team  (lore  was  asked  to  prepare 
a  biopraphical  piece.  He  wrote 
in  this  vein:  “Lariy  (lore  is 
ripht-handed  and  has  lieautiful 
handwritinp.  He  is  six  feet,  two 
inches  tall,  has  dramatic  brown 
eyes  and  curly  blond  hair.  He 
owns  over  2<<()  suits  and  never 
wears  a  suit  more  than  once.  Is 
allerpic  to  lint.  He  drives  a  1!M>8 
Rolls.  He  is  ripht-handed  and 
has  lieautiful  handwritinp.  .  .  . 
He  maiTied  Selma  Goldman. 
They  have  four  children,  one  of 
each.  They  live  in  an  elalwirately 
furnished  mansion  in  Woodmere. 
Gore  excels  at  tennis,  jiolo,  box- 
inp,  swimminp  and  surfinp.  He 
bathes  dail.v  in  poat’s  milk.  He  is 
riphthanded  and  has  beautiful 
handwritinp.  ’ 

The  truth  is  he  was  born  in 
the  Bronx  and  attended  DeWitt 
Clinton  Hiph  School.  He  earned 
a  journalism  liepree  at  New 
York  University  and  liepan 
writinp  comedy  material  for 
mapazines,  radio  and  television, 
films  and  records.  When  not 
busy  workinp  on  his  “Thinp” 
feature,  which  is  illustrated  by  a 
.staff  of  cartoonists  under  the 
direction  of  Bob  Clarke,  Gore 
runs  a  pulilicity  business  and 
writes  material  for  comedians. 
In  the  window  of  his  street  level 
office  is  a  sipn :  “Larry  Gore 
Ripshot  New  York  Press  .Apent.” 
Notice  he  diM'sn’t  say  “Bronx 
Pre.ss  .Apent.” 

.A  put-on?  A'es,  but  Gore  him- 
■self  is  the  bippest  put-on  of  all. 


United 

FEATURE 

SYNDICATE  JNC. 


FEATURES  IN  READER  INTEREST 


COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOY'LE 
Doily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines; 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope  , 
AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LIHLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  & 
SUNDAY 

HEALTH  CAPSULES  D 
TICKER  TOONS  D 


COMICS 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S  i 

CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 

PIXIES  D/S  ’ 

STEES  SEES  W/S  I 

STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S  ‘ 

THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— ; 

ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 

D/S  I 

iwmmEummumm 


Satirical  panel  has  caught  on  with  young  readers. 
EDITOR  d;  PUBLISHER  for  February  17.  1968 


53 


o 


MAGAZINE  PORTFOLIO — This  picture  of  a  German  chimney  sweep 
is  from  the  winning  portfolio  of  Bruce  Dale. 


NEWSPAPER  PORTFOLIO  — This 
photo  from  Gary  Settle's  winning 
portfolio  was  part  of  a  picture 
story  on  the  1967  Chicago  riots. 
It  shows  a  plainclothes  policeman 
searching  rioters. 


SPOT  NEWS — Rick  Merron,  AP,  won  first  place  in  spot  news  for 
this  shot  of  a  Viet  Cong  suspect  waving  his  arms  after  emerging 
from  a  spiderhole  under  a  hut.  A  First  Cavalry  soldier  fires  into 
the  hole.  The  action  took  place  Sept.  9,  1967,  near  Bong  Son,  South 
Vietnam. 


Photo  Awards 

from  I.t) 

to  Save  a  Lifo”  and  Cathorint* 
Loroy’s  “Trios  to  Holp.” 

JaniPS  •John.'son,  tho  WirltHo 
(Kans. )  K(i;ih’  oml  Ilenrou,  took 
first  in  portrait  personality  for 
“An  Amish  Coyt<*  Hunt;  Well, 
.■\lmost.”  Neal  Boonzi,  the  Sew 
Yorh-  Timex,  took  sc'cond 
for  “Hethroni'd  Middleweight 
Champ."  Pat  Canova.  the  Miami 
(Fla.  (  Sewx,  took  third  for 
“Ipor  Stravinsky." 

Strode  won  first  in  feature 
picture  story  for  another  seg¬ 
ment  of  his  Vi<“tnam  series, 
“City  UefuKei*.  .Mothei-  Jind 
Child.”  Eddie  .Adams,  .AP,  won 
second,  for  “Spanish  .American 
Roy.”  \orman  Zeisloft,  the  St. 
Peferxhin;/  (Fla.)  Timex,  took 
third  for  "Bohhy  and  Tommy.” 

Strode  won  first  in  Hewxjmper 
unjioxeil  rotor  with  another  Viet¬ 
nam  picture,  “War,  Reality  and 
Play.”  Dirck  Halstead.  UPl, 
took  stH'ond  for  “A’outlniuake.” 
Canova  took  third  with  ".Minnie 
and  Her  Cuh.” 

Ron  Hailey,  the  Chirano  Trib¬ 
une,  won  first  in  uewxpoiier  eou- 
trollrtl  rotor  with  “Chicapo 
Sculptun*.”  Henry  Herrpill,  Chi- 
capo  Haily  News,  and  .Anthony 
L.  Reed,  Wichita  Kaple  and 
Beacon,  tied  for  second  for 
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Herrpill’s  “St.  Basil’s  Moscow” 
and  lieed’s  “.Assipnment  Res¬ 
cue.”  (lervase  J.  Rozanksi,  the 
Pliitodetpidn  (Pa.)  Inquirer, 
took  third  with  “.All  Unknown 
But  One.” 

Mapa/.iiie  \\  iiiiiei> 

Life  Mapazine  swept  the  mon- 
(izinr  pieture  .sfor;/ classification. 
First  i)lace  went  to  Bud  Lee  for 
his  series,  “Newark  Riots.” 
Dominis  took  second  for 
“Cheetah.”  Third  went  to  (leorpe 
Silk  for  “U.S.  Coast  Guard.” 

National  Geopraphic  swept 
mngnzi  ne  po  rt  ra  i  t/pe  rxnnii  t  i  tp 
catepory.  Allard  took  first  and 
.second  for  “Brazilian  A’aprant” 
and  “Old  Woman  and  Child.” 
Helen  Schreider  took  third  for 
“Woman  of  Kalash,  Pakistan.” 

Geopraphic  also  swept  mofpi- 
zine  pirforiat.  .Anthony  Stewart 
took  first  for  “Winter  Chores.” 
Frank  Schreider  took  second  for 
“Boat  Bridpe  on  the  Indus.” 
Dale  and  Roln-rt  Madden  ti<‘d 
for  third  for  Madden’s  “Ict“- 
hound”  and  Dale’s  “Kayak  on 
the  Potomac.” 

Bill  Eppridpe,  Life,  took  first 
in  mtitpizine  newx'dorumentttnj 
for  “Sinkinp  of  the  Torrey  Can¬ 
yon.”  Phil  Mac.Mullen,  Srwx- 
weetc,  took  .second  for  “Dress 
Rehearsal  in  Riotsville,  1!)(>8.” 
Ted  Rus.sell,  Life,  took  third  lor 
“HofTa  Goes  to  Jail.” 

National  Geopraijliic  swept 
)nii!pizine  feuinrr.  Winfiehl 
Parks  took  first  with  “lnt<>rested 
Listener,”  showinp  a  park  statu'' 
eavesdroppinp  on  a  conversation. 
Frank  Schreidei-  and  .Allard  took 
second  and  thii'd  for  Schreid(‘r’s 
“.Anyone  for  .A  Bath?”  and  .Al¬ 
lard’s  “Baity  Clinic.” 

Gettpraithic  took  three  awards 
in  mapazine  xf)or(x.  Allard’s 
“Th«‘  Moment”  won  first.  His 
“Cricket  Player”  tied  for  .second 
with  Madden’s  “Sailinp.” 


There  were  8,089  pictures  or 
.separate  entries,  represtmtinp 
(>(■)!)  photopraphers.  Judpes  w«‘re 
Howanl  Chapnick,  Black  Star; 
William  E.  Garrett,  assistant 
editor,  Geopraphic;  Wayne 
Kfdly,  chief  photoprapher,  the 
Lox  .\npetex  Timex;  Georpe 
Sweers,  Illustrations  editor,  St. 
Petershurp  ’I'imes;  Rolnn't  White 
II,  editor  and  jtultlisher  of  the 
Mexieo  (Mo.)  Ledger,  who  was 
repre.sentinp  the  .American 
Society  of  Newspaper  Editors. 

Prizewinninp  i)ictures  will  he 
displayed  in  Washinpton,  D.  C. 
at  Explorers  Hall  of  the  Na¬ 
tional  Geopraphic  Society  this 
month  and  at  the  annual  conven¬ 
tion  of  the  .American  Society  of 
Newspa|)er  Editoi'S  at  the 
.Shoreharn  Hotel,  Washinpton, 
.Ai)ril  1()-19.  .Also,  at  .Missouii 
.School  of  Journalism  .A|)ril  29- 
Mav  1. 


Agency  Eye 

(Continued  from  page  11) 


a  focus  of  its  function. 

We  wei’e  talking  in  the  boanl 
I'oom  of  M.J&A’s  new  offices  at 
4.17  Madison  Avenue.  Uj)  there 
on  the  24th  floor  of  the  ITT 
Americas  Building  it  was  a  vista 
of  vivid  greens  and  rods,  pur¬ 
ples  and  blues,  and  gold. 

Shaky  Signing 

“I  can  tell  you,”  said  Jones, 
“my  hand  really  shook  when  I 
signetl  the  lea.se  on  this  ))lace.” 
That  was  understandable  com¬ 
ment  because  the  lease  is  for  20 
years  and  commits  his  agency 
to  an  expenditure  of  .some  $8 
million  over  that  period. 

Jones,  bleary-eyed — “even  the 
eye  dro|)  account  we  have  didn’t 
help  in  my  case” — had  just  com¬ 
pleted  a  week  of  house-warming 
parties  which  culminateci  in  a 
Friday  ])ress  conference. 

Officially,  the  idea  was  to  show 
the  press  the  result  of  a  .$1  mil¬ 
lion-plus  expenditure  on  audio 
vi.sual  equipment,  personalized 
offices,  research  facilities,  I'e- 
cessed  lights,  glass  walls,  i)otted 
plants  and  fernery. 

The  engineers  and  designers 
had  certainly  come  up  with 
a  soi)histicated  communications 
center,  three  full  floors  and  an 
oi)tion  on  two  more  when  they 
become  necessary.  But  this  was 
not  th(>  full  story. 

MJ&.A,  still  much  thought  of 
as  an  auto  agency  (f’adillac, 
Pontiac,  Tempest.  (IM  Corporate 
and  so  on)  is  out  to  ram  home 
the  image  of  a  truly  diveisitied, 
modern  shoj)  with  a  full-scale 
New  York  operation. 

MJ&.A  is  headciuartered  in 
Detroit,  but  says  Jones,  “the 
.\ew  York  division  will  be  vir¬ 
tually  autonomous.  It’s  an  office 
equipped  to  grow  in  a  city  which 
undoubtedly  provid<'S  the  l)est 
prospects  foi-  new  business.” 
(The  emphasis  l)eing  )nit  on  the 
N'ew  York  shop  is  umlerlined  by 
the  fact  that  Chuck  F<'lt.  crea¬ 
tive  chief,  will  1k'  there.) 

Emphasizing  the  diversify- 
and-grow  theme,  Jones  said  that 
while  MJ&.A  auto  billings  were 
up,  that  kind  of  business  ac¬ 
counted  for  only  .‘17  per  cent  of 
the  billings.  Of  the  remaining 
total,  47  percent  was  in  con¬ 
sumer  advertising  and  1(>  jier- 
cent  in  industrial. 

M.I&A  was  formerly  in  the 
N’ewsweek  building. 

Itiielieii  Moving.  Too 

-Another  agency  swinging 
more  em])hasi.s  to  its  New  York 
operation  is  Bucheii  Advertising, 
Chicago,  which  has  just  ap¬ 
pointed  Emei-y  Dobbins  of  its 
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Manhattan  office  president.  Bill¬ 
ing  $5.5  million  of  a  total  $17 
million  in  New  York,  Buchen 
will  soon  be  moving  into  new 
quarters  at  280  Park  Avenue. 

*  ♦  ♦ 

V)*ise  W  ords 

We  liked  i)articularly  the  re¬ 
cent  comments  of  Neal  W. 
O’Connor,  j)resident,  \.  W.  Ayer 
&  Son;  “The  business  is  starting 
to  get  tbe  message  now  that 
wbat  it  needs  more  than  any¬ 
thing  el.se  is  tbe  return  to  .sell¬ 
ing  .  .  .  and  a  whole  lot  less 
))reoccui)ation  with  the  fancier 
concepts  of  communication. 

“This  is  a  very  subtle  but  a 
very  powerful  thing,  and  it  is 
changing  the  face,  the  fibre  and 
the  structure  of  the  agency  busi¬ 
ness.  Suddenly,  agencies  are 
among  America’s  most  <lemand- 
ing  employers.  The  slick  account 
guys  with  the  latest  jokes,  the 
lowest  handicaps  on  the  golf 
course,  and  who  know  all  the 
right  i)eople  because  they  went 
to  all  the  right  schools,  are  not 
much  in  demand.  In  their  ])lace 
is  a  new  breed — the  i)erfonners. 
The  guys  who — whatever  their 
background  —  get  more  work 
done,  make  more  right  decisions 
and  are  just  generally  willing 
to  bet  their  careers  on  sales  re¬ 
sults  and  profits. 

*.\ev»  Brand  Kniergiiig* 

“On  the  creative  side  there  is 
also  a  whole  new  breed  emerg¬ 
ing.  It’s  the  action  orienteil, 
sales  oriented  operators  who  like 
money  and  what  it  will  buy,  and 
who  understand  that  the  way  to 
get  a  lot  of  it  is  to  produce  ad¬ 
vertising  that  sells. 

“The  clubby  types  are  leav¬ 
ing.  The  fellows  who  don’t  like 
comtietition  are  moving  on.  The 
tired  ones,  who  can’t  stand  the 
j)ace  or  who  think  advertising 
is  a  rat  race,  are  all  bailing  out. 

“That’s  what  is  happening  in 
the  advertising  business.  .And 
why  the  tem|)o  of  change,  of  up¬ 
set  ?  Pressure  is  on  the  rise.” 

*  ♦  ♦ 

a(;en(;v  activuv 

In  a  move  i)aralleling  the 
streamlining  of  its  spot  tv  buy¬ 
ing  operations  last  yeai',  Dancer- 
Fitzgerald-Sample  Inc.  has  re- 
vami)ed  its  t»i'it  Jmcl  outdoor 
me<lia  .sections.  Louis  T.  F'ischer, 
senior  \'l’  and  media  director 
exi)lains:  “We  have  sei)aiatetl 
the  j)rint  and  outdooi-  sections 
by  their  three  important  func¬ 
tions — planning  and  media  con¬ 
tact,  media  analysis  and  buying 
and  operations. 

“This  will  enable  us  to  take 
even  bettc'r  advantage  of  the 
facilities  created  through  years 
of  computer  experimentation  in¬ 
volving  data  collection,  the  ap- 
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l)lication  of  scientific  methods 
and  general  ‘housekeeping.’  ” 

As  a  result  of  the  .streamlin¬ 
ing,  Lyn  Salzberg  has  been 
named  director  of  print  media 
relations  and  Andrew  F-allag  has 
been  appointed  manager  of  the 
print  and  outdoor  buying  opera¬ 
tions  group. 

Brili*.li  Auto  Drive 

Look  for  a  substantial  news¬ 
paper  ad  campaign  shortly  from 
British  Motor  Corporation,  via 
Kockvvell,  Quinn  &  Wall.  BMC, 
worried  over  the  success  the 
small  Jai)anese  cars  are  having 
in  the  US,  will  be  out  to  counter 
the  trend  by  boosting  .Austin 
and  Alorris  autos. 

Dolly  Aladison  Foods  Division 
of  Dolly  Madison  Industries  Inc., 
has  appointed  Geyer-Oswald  Inc. 
for  .some  $100,000  in  ice  cream 
products  billings  .  .  .  steamshij) 
accounts  are  on  the  move:  Far¬ 
rell  Lines,  with  a  budget  of 
$250,000,  has  sailed  out  of  Ba.s- 
ford  Inc.  and  docked  at  Buchen 
Advertising,  Inc,  .  .  .  similarly, 
Chandris  Lines  has  moved  from 
Buchen  to  .AC&R  .Advertising 
Inc.,  a  division  of  Ted  Bates. 
The  atqiointment  puts  the  Bates 
organization  back  into  the 
steamshij)  business  which  they 
came  out  of  rather  abrujitly  two 
years  ago  with  the  loss  of  the 
Cunard  account. 


.\P  Cites  Stations  i 
For  News  Coverage 

Th*‘  .Associated  Press  Ra<jio- 
Television  .Association  has  jin- 
nounced  that  it  is  presenting 
awards  to  21  .AP  meml)er  cita¬ 
tions  for  outstanding  coopera¬ 
tion  in  the  coverage  of  news  dur¬ 
ing  1!)G7.  1 

The  awards  include  presenta¬ 
tion  of  plaques  to  WFBR,  Balti¬ 
more,  and  WQ.AM,  Miami — b<)th 
of  which  set  new  records  by  the 
volume  of  their  contributions  to 
the  .AP  news  report.  WFBR  ebn- 
tributed  1,182  stories  liml 
WQ.AM  1.125. 

• 

Hoe  to  Split  Slock 

R.  Hoe  &  Co.  Inc.  announced 
it  will  file  a  registration  state¬ 
ment  with  the  Securities  and 
Exchange  Commission  covering 
a  jirojiosed  public  offering  of  .‘>1,- 
547  shares  of  common  stock, 
which  are  held  in  the  treasury 
of  the  comjiany.  The  company 
also  announced  that  the  direc¬ 
tors  had  approved  a  three-for- 
one  sjilit  of  the  common  stock  of 
the  company  which  has  lieen 
traded  recently  at  around  $8-1. 

William  H.  Walters,  chaii  n  an 
of  Diamond  International  Co^j)., 
resigned  from  Hoe’s  board.  He 
was  chairman  of  the  executive 
committee.  j 


IWOHliytEIELOPER 
IIErLEIIISHMEIII.IIIII’SMUI! 

The  WOOD  RIVER  JOURNAL  (Wood  River.  Illinois)  circulates  about 
6,200  copies  a  week,  the  WALL  STREET  JOURNAL  over  1,000.000  copies 
a  day.  Sure,  they  differ  in  circulation,  but  both  emphasize  quality— 
and  both  process  film  in  LogEflo*  processors.  TWO-WAY  DEVELOPER 
REPLENISHMENT,  Dial-ln  or  Automatic,  assures  them  precise  control 
of  developer  activity,  regardless  of  film  size  or  type  of  exposure. 

Send  for  LogE  Technical  Bulletin  E-109A,  “Replenishment  Control  in 
Automatic  Processing,"  to  find  out  how  you  can  obtain  superior  quality 
—and  cut  your  production  costs,  too. 


logftron/cs  ina 


7001  loisdale  Road,  Springfield,  Virginia  22150  •  (703)  971-1400 
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Opinion  Paper 

{< 'lltlfilllll  <i  t  I'lthl  IKIjlt  11) 


Hut  accordinjr  to  Taylor,  the 
columnists  would  l)f>  the  main- 
plank  of  the  operation.  These, 
he  said,  included: 

Hoheit  .\llen  and  I’aul  Scott, 
(National  .Affairs); 

Chailes  Kai'tlett,  Phyllis  Bat- 
telle,  (deneral); 

Hetty  Heale.  (Washington  .''o- 
ciety)  ; 

l'o|)py  Cannon,  (Food); 

oh'jr  Cassini,  (Fashion): 

.John  ChainlxM’lain,  (National 
-Affairs) ; 

Hy  (iardner,  (Gossip); 

Kric  Hoffer.  (National  .Af¬ 
fairs)  ; 

RolKTt  Hutchin.',  (National 
.Affairs )  ; 

Rus.sell  Kirk.  (National  .Af¬ 
fairs)  ; 

Jost^ph  Kraft.  (National  .Af¬ 
fairs)  ; 

Fleanor  l.anihei  t,  ( ?'ashion )  : 

I»avi<l  l.awrem'(*.  (National 
.Affairs)  ; 

.Ios<*ph  l.iviiiffston.  (Business, 
Finance ) ; 

1  Ion  .Maclean.  (National  .Af¬ 
fairs  )  ; 

Dorothy  Manners,  (Holly¬ 
wood  )  ; 

Ralph  McGill.  (National  .Af¬ 
fairs)  ; 


Marianne  Means.  (National 
.Affairs)  ; 

Kujrene  Miller,  (Business, 
Finance) ; 

Raymond  Mole.v.  (National 
.Affaiis) : 

Jim  Murray,  (Si)orts); 

Itiez  Robh,  (General); 

Klmer  Roessner,  (Business, 
Finance) ; 

Rop'r  Sjiear,  ( Business,  f'i- 
nance) ; 

Henry  J.  Taylor,  (National 
.Affairs) ; 

William  S.  White,  (National 
.Affairs). 

The  Daily  Column  will  he 
printed  h.v  Thai  Pre.ss  Inc.,  at 
Lynhrook,  Lonj;  Island,  .some 
2.')  miles  fiom  Manhattan.  Tay¬ 
lor  said  that  j)roduction,  edit- 
in)r  and  makeup  would  1m‘ 
done  at  an  office  •‘within  the 
)trinters’  ))lant,”  at  .‘i'!"  Merrick 
Road,  Nassau  County.  Press 
time  would  1m>  |).m..  distribu¬ 

tion  from  th«‘  plant  hein^-  car- 
rii'd  out  by  truck  and  handled 
by  New  A'oik  City  newsj)aper 
di.stributors:  the  Gaynor  News 
Co.,  We.stchester.  and  Metro¬ 
politan  News  Co.,  New  A'ork. 

Ad  Agents  .’si-|ect«‘d 

Kandel  sai<l  that  a  consider¬ 
able  ap|)ro|n  iation  has  bt'en  set 
aside  for  a  promotional  cam¬ 
paign-  handh'd  b\’  the  l.ennen 
A:  Newell  advertising-  agency. 


Neither  Taylor  nor  Kandel 
would  say  how  much  money  was 
l)eing  put  into  the  new  i)aper. 
Taylor  note<l:  “It  won’t  be 
short-lived,  we’ll  be  giving  the 
l)ai)er  itlenty  of  time  to  catch 
on.’’ 

“The  paper  will  carry  adver¬ 
tising,’’  said  Kandel,  “and  we’ve 
alread.v  received  si)ace  orders.” 
He  declined  to  comment  on  the 
volume  of  advance  billings. 

The  advertising  director  of 
the  Daily  Column  is  Richard 
Neiman,  jiresident  of  Richard 
Neimati  .Associates,  publishers’ 
representatives,  ‘205  East  42nd 
Street.  RaU's  lange  fiom  .$1,000 
|»'r  page  down  to  $.'>0<f  p«'r  page, 
tlepending  on  discounts.  Ini- 
tiall.v,  thei-f'  will  1h*  a  charter 
rate,  lasting  for  three  months, 
of  $.")()()  per  page.  It  is  ))lanned 
to  use  color  in  the'  ad  pages. 

• 

Ontario  Daily  Sold 
Id  riioniMHi  Group 

PKTERHOUOt dl.  Out. 

The  Prtcrhoriiiitfli  Kxiiniiiicf 
was  .sold  Februar.v  7  to  Thomso!i 
Newspa()ers,  becoming  the  28th 
Canadian  dail.v  controlled  by 
Ford  Thomson's  interests.  For¬ 
mer  E.xaminer  owners  were  a 
family  company  that  includes 
Rolwrt  Davies,  Master  of  Alassey 
College  in  Toronto.  The  Exam- 
inei’s  circulation  is  27,.‘>1.’{. 


Ross  Group  Purriiasrs 
Lon^  Island  Weekly 

Purchase  of  the  Lonff  Isituid 
Po.'it,  a  46-year-old  weekly  news- 
paj)er  serving  Queens,  has  been 
announced  by  fJl  Tiviiiito,  the 
Spanish-language  daily  news- 
j)a))er  in  New  A'ork. 

Stanley  Ross,  editor-in-chief 
and  associate  i)ublisher  of  El 
Tiempo,  said  the  purchase  had 
l)een  made  from  Samuel  Lefrak, 
who  Iwught  the  Post  about  10 
yeai  s  ago  when  he  built  housing 
developments  in  the  Borough  of 
Queens. 

Ross  said  that  Jack  Barnes, 
former  editor-in-chief  of  the 
Wiilf  Stn’vt  Dnih/,  and  |)res(-ntly 
political  columnist  on  El  Tiempo, 
has  been  named  editor  of  the 
Long  Island  Post.  Stanley  Bair, 
former  editor  of  the  Brooklyn 
.section  of  the  .Vcic  York-  .hnir~ 
nicririni,  resigned. 

The  Post  has  a  paid  circula¬ 
tion  of  ;f6,0()(),  [irinci pally  among 
the  Eefrak  tenants. 

El  Tiempo’s  venture  into  the 
English-language  field  is  not  its 
first.  In  l!)i>l,  while  it  was  still 
a  weekly,  El  Tiempo  purchased 
the  six  newspa|)ers  of  the  Suf¬ 
folk  County  Macy  chain,  in¬ 
cluding  the  I'tihjtloii  Lemler  and 
the  llaj/.thore  Sentinel,  which 
were  later  jiurchased  bv  Gardner 
Cowles,  and  converted  into  what 
is  now  the  Snffolk'  Snn. 


Technical  Writers: 

IBM  would  like  to  hear  from  you  this  week. 


The  faiila.stic  jfi-owlh  of  llie  iiifoi’nialioii 
handling?  tiiul  coiiti’ol  in(lustr,v  ha.s  created  the 
need  for  writei’s  at  oui-  S,vsteni.s  Development 
Divi.sion  in  Poughkeeixsie,  New  Yoi’k.  We  call 
them  Progfi’ammino-  Documenttition  Wi'itei’.s. 
The,v  coml)ine  wi-itinjf  abilit,v  with  logic. 

Pei’hap.s  .vou’ie  (lualilied  foi'  one  of  the.se 
po.sition.s — and  don’t  even  realize  it.  Here’s 
what  ,von  do:  (lather  infoi-mation  from  teclmi- 
cal  jieople  about  com])uter  progrrams  and  their 
applictitions :  anal,vze  this  materitil;  then  wi-ite 
clear,  accui’ate  desci'iiitions  of  it  for  ])ublica- 
tion. 

You  should  have  a  Ijacheloi‘’s  degi’ee  and  aj)- 
pi-oximatel.v  2  .veai's’  writing  experience, 
in’efei’abl.v  in  a  technical  or  scientific  field.  (A 
l)ackgi‘ound  in  compute)-  or  in-ogi-amming 


documentation  would  be  desirable  but  is  not 
neces.sai',v. ) 

Successful  candidates  who  show  an  aptitude 
foi-  pi-ogi-amming  will  i-eceive  3  to  (i  months 
of  foi'mal  lu'ogi'amming  ti'aining.  At  full  pa.v, 
of  coui'.se. 

You)-  initial  assignment  will  be  in  Pough¬ 
keepsie,  New  Yoi'k,  as  a  technical  write)'  with 
our  S.v.stems  Devel()pme)it  Divisio)i.  Later  as¬ 
signments — and  advancement — depe)id  solefv 
0)1  .VOID-  abilit.v.  We  pi‘o)note  on  me)'it — )iot 
.senioi‘it,v. 

W)'ite  IIJM  toda.v.  If  i)iteiested  plea.se  send 
an  outli)ie  of  ,vour  backg)'ound  to:  .Mi’.  P.  A. 
Evangelista,  Dejit.  WDH-O:’),  IBM,  Box  390, 
Poughkeepsie,  New  York  12002. 

.An  Eciuul  Opportunity  Employer 
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Benefit  from  our  Vast  Newspaper  Audience 


AN.NOi  NT.EMKM  S 

.1  ppraisers-C.nnsultan  Is 

SALES  -  PURCHASES  -  FINANCING 
Publishers  Service.  3.'i4  Jefferson  HUln.. 
Greensboro,  N.  C.  274(jI  Ph:  274-3t;70 

appraisals  for  estate  tax, 

partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure  M.  R. 
Krehbiel.  Box  S8,  Norton.  Kans.  67B.">t. 

If II si iirss  Oppnrliini tics 

BROAnCA-STING  KXE(”UTIVE.  ex- 
lierii'iiceil,  12,  interesteil  in  forminK 
and  oiK-ratinir  Communications  Group. 
Radio,  TV.  Catv.  E<iuily  in  iwirt  as 
remuneration.  Box  33,5,  Editor  &  Pub¬ 
lisher. 

GROWTH  PUBLICATION.  e<Iucatioti, 
seeks  printer,  mailer,  other  joint- 
venture  ass(K-iate.  Bi>x  30B,  Editor  & 
Publisher. 


^  p»*r  Itrnkers  | 

The  IlI.AL  .Airency.  1.503  Nasareth.  Kal- 
ama/.oo.  Mich.  49001.  Ph ;  :!49-7422. 

■'.■\mei  a’a's  No.  1  Newspaper  Broker." 

n  s  NOT  THE  DOWN  PAYMENT  j 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This  I 
is  why  we  insist  on  personal  contact  i 
sellinK. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48858 

SYI)  S.  GOULD  ASSOCIATES  ! 
"the  broker  with  instant  buyers" 
Newspaper  Sales,  Manaitement, 
Appraisals.  Personal  Purchases 
107  S.  Lawrence  St..  Montpomery,  Ala. 

1205)  262-1751  I 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
305  "raylor.  Claremont.  Claif.  91711 

HARRIS  ELLSWORTH.  Licensed  Bkr.,  ; 
Serving  the  Pacific  Northwest  i 
Box  509,  Roseburii.  Oreiron  97470 

NEGOTIATORS  for  transfer  of  news- 
p.aiier  properties — sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490,  Gads¬ 
den,  .Ala.  35902.  Ph ;  (AC  205)  546-3357. 

NEWSPAPER  SALES-APPRAISALS 
Personnel  and  Etpiipment  Specialists 
MID-SOUTH  MANAGEMENT  CO. 

N.  J.  Babb,  Dial  (8031  582-4.511 
P.O.  Box  1657,  Spartanburit.  S.C.  29301 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  Calif.  93001 


.VNNOINCEMF.NT.S 

!\(‘ii'spiipers  For  Sale 

CHICAGO  AREA  WEEKLIES 
GimmI  iH>tenti,'il  in  urban  reition.  Ne 
joh  work.  Owner  pullinir  out  $11,<mmi. 
Priced  at  $160,000  with  29';.  down. 
Write  fully  to: 

J.  N.  WELLS  &  COMPANY 
.513  W.  Rivosi'Velt  Rd..  Whe:iton.  III. 

^ALIEtuTNI.A  OPPOHTUMTY 
San  Joaquin  Valley  weekly  :  $100,000 
Uross  class:  ready  for  expansion.  Ex¬ 
cellent  for  chain  operation  or  two  or 
three  partners.  Principals  only.  Box 
174.  Editor  &  Publisher. 

SOCTHERN  CALIFORNIA  lonn-es- 
talilishol  weekly.  Gross  over  $500,000; 
tops  in  paid  Circulation,  news,  adver¬ 
tising.  reputation,  profit:  fine  com¬ 
munity.  Submit  qualifyinc  ilata  first 
letter.  Box  103.  Eilitor  &  Publishei^ 
OLD  EST/TuLISHni  TWIN  "vVKLIeI^. 
rich  midwest  region.  Both  oHicial.  lOOG 
cbiss.  No  brokers.  Box  244,  Editor  & 

Publisher.  _ 

INDIANA  TWIN  WEEKLY  in  county- 
se:it  rrrossinu  .8125.ooo,  for  $13,5,000, 
20',  ,lown  :  letterpress.  Rolrert  N. 
Biditho.  B;iiie.v-KrehbieL  Bo.x  133,  Em- 

is»ria,  Kans.  66xtil.  _ 

YO^N(]  SUBURBAN^  WEEKLY  in 
Ix>uisi;ina  industrial  center.  Grossintt 
$16. .500  with  part-time  staff.  Profit 
$7,600.  Top  itrowdh  isrtential.  Printetl 
out.  29';  down  buys  at  $18,975.  Box 
311,  E<lilor  &  Publisher. 

SO.  CALIF.  EXCLUSIVE  WEEKLY 
near  coast;  suburb;in  loc:iti(tn.  Offset 
ami  hot-tyiH*  e,|uiptuent.  .81:1. Ota  dow-n. 
J.  .A.  Sn.viler.  Niwsp:iper  Bkr..  2231 
E.  Romneyti  Dr..  .Anaheim.  Calif. 
92so6. 

FLORIDA  COUNTY-SEAT  exclusive: 
trrowinrr  town;  h:is  industry;  rrross  of 
85*.t.ooit:  sell  for  $75. otto  inclialinvt 

buihlin^,  Rola-rt  N.  Biditho.  Ibiile.v- 
Krehbiel.  Bt»x  1:1.3,  Ernptiria.  Kans. 
66x01. 

TEXAS  SMALL  DAILY  in  Pan  Han- 
ille  area.  Isuirr  established.  County- 
s<';it.  New  discount  store  o|ieninrr  soon. 
Letterpress  plant  in  irissl  brick  build- 
mu'.  Owner  retirintr.  Ciill  or  write 
Newsp;t|>er  Service  Co,  Inc..  215  Curtis 
St..  Jenninrrs,  La.  7i516.  |.\C  318| 

821-0175. 

SOUTHERN  INDIANA  County-Seat 
Wtx-klv.  Gross  $4x.oot(.  Gre:tt  potenti.-il. 
Offset  printetl  nearby.  $7M  tlown. 
Write  Box  328,  Editor  &  Publisher. 

CAI,Tf()RNLA  ~  OFFSET  W  EEKLY, 
cilv  i>f  Itt.OOti.  Grttss  ti>  $11.5M.  c;ish 
How  $2oM;  $45.M  dn.  DEAN  SELLERS. 
637  E.  Main.  Mes.i,  .Ariz.  85201. 


ANNOUNCEMENTS 

Newspapers  For  Sale 

IIir.HLY-KKSPECTEn,  woll-estal-Hshf^l 
(over  60  years)  and  ppt)fitable  l''.ooo. 
plus  AI^C  newspai^er,  exclusive  in 
buri/foninj?  and  viai>le  suburban  coni- 
munity  in  Zone  5.  Exceptionally  hi^rh 
circulation  p€*netration.  Plant  more 
than  ade<iunte  and  amon^r  most  nunlern. 
incliulinvr  full  color.  Ably  stalfeil  in 
every  <lepartment. 

Meal  for  expansion-minde<l  indivi<iiial 
or  jrroup:  first  time  offered.  Owner  for 
many  years  in  no  rush  to  sell :  will 
deal  only  with  exjjerience*!  and  tinan* 
cially  uualifieil  principals.  Price  in 
seven-fivfures  cash  or  e<iuivalent.  Ih^x 
322.  E<ntor  &  Publisher. 

ZONE  9  EVENINC  MAIKY  in  ^rrowth 
area.  Realistically  priccnl  at  one  anfl 
a  third  times  1967  >rross  income.  Re¬ 
quires  .Sis', 006  cash  <lown.  Ho\  291. 
Editor  &  Publisher. 

CRt/WTH  PNLlMITEn 
Weekly  ^rroup  in  >rrowin;r  area  <d 
southern  Illinois.  Beautiful  shop,  dross 
increasin^r.  ?2l  0.(H»o  with  terms.  Write 
fully  to: 

J.  N.  WELLS  &  rOMPANY 
W.  R4»osev*lt  Rd..  Wheat<)n.  111. 


pa pers  W  an  led 

QrALIKIED  NEWSPAPERMAN  set 
.?2no-.^;*,ooM  i»ro|»erty.  Prefer  west 
south.  Botn  301,  f^litor  &  1‘ublisher. 


Public  Notice 

I.OST  CENEHATION  NEWSMEN 
I  seek  information  relative  to  the 
wherealKUits  of  V*irjril  (ietldes  and  other 
newsmen  who  worked  for  The  Herald 
Tribune,  ("hica^rtt  Tribune,  or  the  old 
Times  in  Paris  !»etween  1929  and  19  ’.‘». 
Tom  WfMnl.  University  of  Tulsa.  Tulsa. 
Oklahotna  71104. 


Features  Available 

190  Ntwsnx>ms  like  *‘NEWSBEAT*’ 
ideas!  How  about  you?  Exclusive. 
Twice-monthly  $2  month.  Newsfea- 
tures  .Associates,  1212  Beverlv,  St. 
Louis.  Mo.  62122. 

OFFSET  WEEKLIES  Request  free 
samitles.  cart<^»n  panels  tlrawn  by 
famous  .American  artists.  t)ur  2lst 
year.  N<»  obl'jration.  Write  ('a?*to<)ns-t>f- 
the-Month.  Roslyn.  N.Y.  ll."»76. 

HOW  NEW  YORK  CITY  BOND  SALE 
Pid  overcame  hi^rh  INDUSTRl.AL 
MCNICIPAL  Umds.  writes.  WILL 
RONIKEA'.  I)ean  of  Natitmal  Hankinvr 
and  Municipal  Finance  administration 
publications.  Box  272,  Kdilt»r  &  Pub¬ 
lisher. 


\rirspiipi’rs  For  Siili> 

BILl.  MAITHEW,  Newsp:ii>er  Broker,  , 
1'29  Buena  Vista  Drive,  Duneilin,  Kl:i.. 
h.ts  sever.al  quality  dailies  and  weeklies 
avail.able  in  the  Midwest  and  Southeast 
PHONE  AC  (813)  73.3-2966 

$3,000  CASH  DOWN  ])uys  some  of  the 
following  newsp;i|)ers ;  Kansas,  $16,500  , 
to  $32,500  gross;  Nebraska,  $.32,500  to  ' 
$40,000:  Missouri,  $20.00  to  $35,000; 
Indiana-Iliinois,  $25,600  to  $67,500.  I 
Robert  N.  Bolitho.  Builey-Krehbiel,  Box 
1.33.  Emporia.  Kans.  66801. 

AGGRESSIVE  WEEKLY— Gross  $68.- 
'8)0,  1967,  Located  in  progressive  Lack- 
.■iwanna  County,  Pa.,  Scranton  area. 
Must  sell  due  to  .absent  ownership. 
Complete  plant  eiiuipment,  including 
all  machines  for  joh  shop.  Will  sacri¬ 
fice  for  $50,000— $10,000  down;  balance 
over  easy  payment  sche<lule.  Write  Box  I 
190.  Editor  &  Publisher. 

large  circulation  weekly 

publication  in  wealthy  Connecticut 
toxvn.  Excellent  terms  to  energetic  in¬ 
dividual  capable  of  financing  and  con-  j 
tinuing  the  operation  in  order  to  cash 
in  on  an  excellent  opportunity.  Box 
175,  Editor  &  Pubisher. 


E&P  Employment  Zone  Chart 

use  zone  niim'-ei  to  indicate  location  without  specific  identi' catio 


editor  a;  PITBLISHFR  for  Fcbru.irv  V 


^  SERVir.E.S! 

Fealitri's  Available  | 

YOUNGER  THAN  BRADY— less  !  po- 
litical  than  SiM)ck — doctor  with  |l6b- 
me<l;cal  columns  is  seeking  publifmer. 
Write  Box  153.  E<Iitor  &  Publisher. 

Press  Fnsineers 

Newspa|»er  Press  InstalIation*J 
MOVINT;  REPAIRING-  TRLVK^’G 
KxT>ert  Service— World  Widet 
SKIDMORE  AND  MASON.  IN(l 
55-59  Fourth  Street  ; 
Brooklyn.  N.Y'.  11231  ' 

(AC  212)  JAckson  2-6105  j 


>1  VClllNEIt^  \  SI  m  iE^ 

Aiirlion  Sale 

Federal  Bankruptcy 
PUBLIC  AUCTION 

3y  C''de'*  of  t^e  Un'*e4  S*3*es  DlF-'ct 
Court,  Souttigen  D’s*'' ct  c*  In-r'ana,  Paul 
A.  Pf'ster.  Referee  ' 

WEDNESDAY  ' 
Feb.  28 — at  I  I  A.M.  Est. 

THE  KOKOMO  TIMES] 
PUBLISHING  AND  PRINTING 
CORPORATION  j 

7''^es  Squa-e  —  Te"’jce  P  | 
(South  sid?  Kekor-o  on  B,  ^ass)  ! 
KOKOMO.  INDIANA  ' 

A  COMPLETE  DAILY  NEWSPAPEI^ 

GOSS  6-UNIT  I 
SUBURBAN  PRESS  (S-107'2) 

Air  compresfor,  plate  hendintr  machine, 
roll  hoist,  elec,  rewind,  and  >4  fodder, 
50  HP  drive,  18,000  papers  per  hour 
cap:  web  width  36'' — cutoff  22*’'4T— 3 
years  old.  Complete  in  every  respect. jA-l 
condition.  j 

Larpe  quantity  office  furnishinps  ^and 
fixtures,  business  machines,  photoprrnphy 
(H]uipmcnt.  and  numerous  other  items. 

Oi^en  for  inspection 
Tues.,  Feb.  27  —  9  A  M.  to  4  P.M. 

I./eRoy  M.  Lacey.  Jr.  Trustee 
Kokomo.  Indiana 

McHale.  Cook  &  Welch.  Attorneys  for 
the  Trustee.  Indianapolis,  Indiana 

For  further  info'matlon  or  b'ochu'e  contact 
;  the  auctioneers. 

I  Te'-ms:  Cash  or  certified  check. 

I  Deposit  required  at  tirre  0^  b'd. 

.  Te'-ms  to  be  announced  at  tir-e  cf  sa'e. 

Sale  conducted  by 

MIDWEST  LIQUIDATORS 

1427  Washington  Street 
Indianapolis,  Indiana  46201  ' 
Phone:  317-636-2353 


Complete  Flaiils 


UOMl’LETE  I'LANT  1.3  Linotypqs.  3 
Elnxls.  2  LiuIIkws.  96-page  pnss.l  24- 
page  press;  over  400  faces  and  fonis  of 
tyi>e.  Call  31.3-962-913;'.  j 

I.IQl’ID.YTING  THE  FORMER 
WO R I.D-TE LE( : i: A M  N EW SPADER 
at  125  Barclay  St..  N.Y'..  N.Y.  lOijOT 
Complfte  plant  for  sale  | 

or  any  part,  or  parts  j 

Machine  shop;  tool  room  ;  supply  rqom  : 
large  stiH-k  of  |iarts  for  Hoe  presses. 
Hurleton  parts,  etc.  i 

Contact  Harrv  Nuvey.  or  Mr.  Milldr  nt 
125  Barclay  St.,  N.Y.C.  Tel:  (AC  ^M2) 
227-320>  c<»llect.  ? 

(  omposins  Hintm  ^ 


INTERTYPE  —  Mtnlel  C-3  —  3  ».m. 

2fl6535.  Electric  inq.  qinubler,  3bl  em 
Mohr  saw.  Martrach  feebler.  !|Iave 
chansreil  to  offset.  Times  Pub.  Co.,  New 
Milford.  Conn..  06776.  1202)  354-81535. 


Mschinery  &  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


HKI.P  W  AM  i:i) 

.itlmiuislrnlirr 


i  itnifutsitiii  Hottm 

1.  1  g  r  1  i>  A  T  T  x  r, 

Th  s  rhiiice  e<niii.ment  rerently  renioveil 


i  tmipttsinfi  l{inmi 

rnorox  713  TEXT  MASTER,  excel- 
l**nt  cunWition:  pt. 


cn,.:re  ^luw.menc  recently  reniove.1  j-jt 

the  former  WorM-Journal  Tribune  .  ,  real  haicain  at  $::4.000. 


T  Mrwlol  ^  Lin«*tvi)es 

Nos.  4r>o:;:»-461 22-4fil 23-4794 1- 
4:'.*42-ll»:.'''‘-4‘.«."9T 

1— Model  33  Hari^remaster  Idnotvpe 
M  T2I  N<».  6132} 

1  Motlel  36  Linot>i»<*  Mixer  1 90-72-34) 
No.  r.:t-.*7i 

— M'^iel  C}  lnterty|»es  (4  90 
Nos.  16}10-1641 1-I‘*dr59 

2  Moileliil  4  Intertypes  (96-T2-3}) 
Nos.  16362-1610U  i42ems) 

Miwlel  H4  lntertyi>es  (4  72) 

Nos.  .30729-3076^  (42einsi 

■^’ar  .•\n!(i«etter  Units 
Most  with  HIowers-Saws-Quadders 
All  with  Kl«H*tri  I*ots-Kee<lers-AC 
r. — Ludlow  Tvi>o.rraphs  (22^  *-12  j»l» 

No^.  In6:.9.1n66o-120',l 
Klrod  St r'pf.'is’ers — Klertrir 
No*;.  l'26-'.3K-r:’.36161K-F406lE 
\  :»fMlen'«>ok  I*ro<if  I’resses 
M.Mhds  32r.A-219.2n 

.VI  rrasofinbJy  f-r'crd 
fcr  quick  rcmoiid 
HKN  SHULMAN  ASSOCIATKS 
6i  K.  4jnd  .<t..  N.V.  17.  N.Y.  OX  7-4o0f* 

IN'TEIITYPK  KoTOSETTKIi  for  sale 
w/6  fonts  and  nia^rs.  only  2  years  old 
—  che.ap!  Model  —32  Lino  w '.Mohr  saw, 
6  mold.  ni.aLfs.  romi-letely  rehuilt  — 
<he;ip!  FTlmcralt.  Inc.,  72nl  ?.  Cicero, 
('h'rairn.  III.,  60629.  Attn:  Paul 
Wairtier. 


2'M»  p  ADMASTEK.  many  extra  parts 
kit.  tape  rea<ler.  3-16  font  discs,  etc. 
Cost  .S7v6mi:  sell  for  $.70,000.  (AC  602) 
271-37^2  Nelson. 


Misrrllaiieous  Marfiinory 

ONE  .'■■'I'A-HI  standard  flat  master 
toriner  to  dry  mats,  16'.,"  \  27*|" 

for  u>‘-  on  2n'‘-23n  volt,  3-phase,  6o- 
cy»  Ia  (M'rrent.  Like  new  condition.  Ho\ 
21*  i.  Editor  &  Puldisher. 


Slitter—  Keel  an«l  Pa.ster. 


SCOTT  PKESS— (1947) 


.  KEIH)KTER  WHO  ASI»IRES 

l^resses  a*  Machtnery  i  TO  HECOMF: 

.  .  U - -  I  LABOR  RELATIONS  MAN 

This  is  a  job  with  one  of  the  l»es* 
Dpp  PPPQQPQ  newspapers  in  the  Cnite<I  States. 

riNtlOOCO  ;  >;«»  experience  in  labor  relation* 

i  necessary.  Tell  us  all  al>out  yourself. 
lATIC  PItESS  (1960)  |  .vamr  background  and  ncwspni>er  e\|»eri- 
Pouble  Eobler — Skip  |  erne.  We  will  request  permission  Itefor^ 


NEWSPAPER  PRESSES 

IIOE  (X)EORMATIC  TRESS  (19601 


chfckiny'  references.  Box  367.  Editor 
.ti:  Tiihlisher. 


PUBLISHING  DIRECTOR 


^  “i*.'**!  .  ^ “  J^cserves  X:iti(in:il  jirofc'ssional  association  seek- 

Iiouhle  Tol.ler-  Balloon  lormer-AC  ,,erson  to  idan  an.l  direct  exten- 

L  nit  Ilrive  I.t-eis  aiul  I  asters,  sive  t'Ublisliintr  iiro^rrani.  Tiihlishini; 


IIOE  COLOR  CONVERTIBLE  (19.‘.I) 
6  Units — 23, “r; — Color  Cylindei — 3  Re- 
ver.ses  —  Double  Balloon  Folder  —  AC 
Unit  Drives — Reels  and  Tasters. 


Perfuratvr  Tiipr 


(loss  HEADLINER 
AND  ANTI-FRUTION 
.■|  Units  —  I  Folder  —  (1939)  3 


NOW  STATIC-FREE  |ierf  tapes  .at  our  22^,  —  7.  Units  —  I  Folder  —  (1939)  3 
-anie  j'rices  lowest  in  USA.  All  colors  Cnits-1  Folder— Color  Deck  (recent)  — 
lop  Quality.  Skin  Slitter  —  Balloon  Former  —  DC 


Call  or  iriit,-: 

TORT.VQE  12161  TO  2-3.7.'i.'i 
J.'i  E.  Exchanrre  ."^t.,  .\kron.  Ohio  4  130^ 

l‘ri‘sfies  S;  Marliinery 

16-TA(;E  194!i  (loss  UNITL'BE  rr74I 
anil  stereo  eipiipment.  (IikkI  care,  mini- 


Skip  Slitter  —  Balloon  Former  —  DC 
(Irouii  Drive  w  (i.E.  Rectifiers — Reels 
and  Tensions — WILL  DIVIDE. 


WOOD  TRESS  (19.71) 

4  Units  22'*i  —  Tension  Locku|> 
trie  Folder — Unit  Drive. 


LOSS  HSLC  ARCH  TYTE  TRE.< 


niitm  use  nirtnin^  NO'iO  daily.  Wabash  ja  'units-22n,-4  Folders-^Skip  "siit-  i.';!  j./r  /'Tu'idish7r' 
iln.l.l  Tlairi  Dealer.  „.,.s  _  Color  Sripers  —  )  DC  Group  ■ 


experience  e.sseiitial.  Salary  oikmi.  In- 
Muiries  welcome.  Send  resume  to  Bo.\ 
3::3,  K<litor  &  Publisher. 

lU'SINES.S  MANA<;EI{  to  siqu'rvise 
pn»m<»tion,  a<lverlisinjr.  circulation, 
finances  of  urowinLT  national  majra- 
/.im*.  .'^end  resume  to  EMitor,  TR.ANS. 
A(TK)N.  Box  Washington  Uni¬ 

versity,  St.  Louis,  Mo.  6313U. 


i.irculalitui 

EUTURE  UNLIMITED!  Small  Ohio 
daily  is  seekinvr  the  servicc»s  of  a  younp. 
eavrer  circulation  sales  manager.  Will 
train  any«uu*  sincerely  interestt**!  in 
vrrowintf  with  our  irroup.  (ireat  town, 
with  even  ^jreater  potential.  Please  state 
complete  backLrrt)und,  references,  and 
salary  status  in  first  reply:  confiden¬ 
tial.  of  course.  Semi  reply  to  Box  25'*, 


ELhA'TRON  Srr  7n}s 
blower.  hy*lraq»iaddei 


elec.  j>ot.  fcHHler. 
1  nn»^:a7in»s,  \’- 


SrOTT 

PRESSE.< 


'  Manufactured 
P.t47— 194$ 


<Irive  motor:  fn»m  private  plant:  like 
pew.  Manhattan  Linotype  Supply.  Inc.. 
2"4  Eli7.al*eth  St..  New  York.  N.Y. 
Ph»12.  <A('  21 2 »  W.\  7-0100. 

EI.EKTRON  n.  Sr:  7121^.  well 
♦  ‘|U.p|M‘d  for  tape.  3  years  nhl.  Ike 
new.  I*rice<i  rijrht.  Available  now!  Con- 
tic*  Ei.  A.  EMire.  .Ir..  Tu|>e!o  Daily 
.lournal,  2"9  Magazine  St..  Tupelo. 
M  ‘J'i'ssippi  .3"*01 . 


iT)R  sale:-  CDiNTi  offse:t 

Three  MerLrenth.iler  Linotyr»es.  all 
with  elec'tric  metal  p**ts.  mapazinc-s. 

mat-i.  f»\r 

BLUE  STREAK— M^>*lel  32— S±^  64124 

FOMEiT  .  S2^  1702 

MODEL  «  .  Sr  469S7 

.i.7  ^ust  rrhuiit  and  in  couditi'  n 
,\L.'^n.  one  ''-pape  CO.'^S  DUI*LE7\  AB- 
:ni  ELAT  BE:D  PRE:SS  w  22fV.  3- 
PHASK  DlilVE 

In  CTcellcfit  rc^n^.firiji 
ILLIN'OIAN-STAR 
P.eanLtf>\vn.  Illinois  6261'^ 

*  .\  C  217 1  323-1010 


QUALITY  MACHINERY 

LTN0TYPE:S:  Model  SFs  with  1.  2  or  .3 
rnajjaz.infs. 

INTERTYPES:  M.-del  r.2’s  and  F-3V 
with  front  chanties,  |*o»lestal  bases  & 
S.N.  to  23. Ot  0. 


5  Fodders 
cut-off 


Now  set  up  in  lines  tff  12-12-6-6.  Will 
ilivide  to  suit  your  ia*<iuir(*ments. 

Th  s  equipment  in  exci  llent  <'ondition 
;ind  complete  with  Ho.-ivy-Ituiy  3  to  2 
Fn|d«»is:  with  ('-H  (*on\eyors:  Balloon 
Eoriuers:  A('  Unit  Drives:  Reels  and 
Pasters:  TrackaLre  an*l  Turnt.aldes: 

(  ;ipcc»  E*olor  Fountains  with  Rails  on 
ea<’h  unit — and  all  accessories. 


Drives  w  new  (EEb  Rectifiers — COM- 
PLEyPE:  STEiRET) — s  ton  E71(M?tric  Metal 
pot  2  Wf»od  .Tuni<u*s  2  .\utoshavers — 
WILL  DIVIDE. 


(;().<S  HSLC  ARCH  TYPE7  UNITS 
7  Units — 22'*i — Co!<»r  Cylinders — 2  Fold- 
<*rs  w  1  B;i]l<H>n  Former — 2  AC  Group 
Di  •ives  —  WILL  DIVIDE. 


HOE  SIMPLEX  (104S) 


AC  Unit  Drives:  Reels  and  24  pnjre  22*'i  —  ('olor  Cylintler — '7  an*l 


(IRCUI.ATION  MANAGER  for  top- 
notch  7P.0U0  daily  in  /one  7.  UNLIM- 

rrE:D  future:  with  a  pa?K?r  that  is 

stea*!ily  e\pan<linK  in  slate’s  f.astest 
jrrowin^r  suburban  market.  We’ll  jrladly  ’- 
interview  anyone  who  feeds  he  h.as  the  t 
♦  nthusiasin  and  the  ability  to  h.andle 
the  job.  E'ull  (letails  includinj?  salary 
requirements  first  letter,  please.  Box 
266.  E-Wilor  &  Publisher. 

WE  HAVE  one;  OI  the  MOST  ? 
<hailen^rlnvr  circulation  directorships  in  I 
tho  F.S.  open  to  a  man  who  would  I 


Enlder  -  A(  Drive  —  COMPLEiTE  I,,  make  live-fiv'ures  plus  a  Lmus 


ith  Rails  on  .'^TEHIE:}) —Turtles  (liases — Goss  47  W 
»ries.  I  Roller  -.‘^tji-Hi  Master  E’ormer — E:iec- 


<ui  total  Lrain  of  P*6s.  Must  1h*  pro- 
m*  *t  i  •  m  -  m  i  tided .  have  c<  »m  |  K*t  i  t  i  ve  ex* 


.\\ailable  are  C«»lor  (’ylltidcr> 
."^iiivle  or  Double  Reverses. 


Priced  most  attractiirly 


BEN  SHULMAN  ASS0CIATE:S 
60  K.  J2nd  St..  N.Y.  17.  N.Y.  OX  7-4590 


trie  Metal  l»ot— Wchm)  Pony  Autoplale  perience :  should  lie  well-versed  in  the 


and  j  — Sta-Hi  Master  Router. 


DUPLEX  TUBULARS  (2  to  1) 


fdttle  Merchant  Plan,  ccdlcctions.  and 
dii'i'ctinvr  personnel.  We  would  like  for 
him  t<*  U»  I*«*tw«»e*n  37  and  47  years 

of  ;ive.  This  i>aper  is  located  in  a  hiph 


21  pape  16  pape- -x  pape  Decks — with  prowth  ar«»a  (/one  7>  where  |M>ssibil; 


vithout  complete  Stereo —AC  Drives. 


two:  SHEE:T-FED.  flat  BE:D  cm-  rL.in.iAKi  a  rr/-x/-i  atcc 

tipll  Tifsses  (1977-19911).  Best  offer  BEN  SHULMAN  ASSOCIATES 


takes.  Write  I.«Hml>ertvilIe 
I-and^eiiville,  N.J.  0''730. 


FtrR  SALE:  GOSS  SUBURBAN,  three 
units.  and  'j  folder.  Miscellaneous 
addtional  e<(uipmeni.  1960.  Excellent 
condition.  Available  inimedi.ately,  units 
and  fold*  r  skidd<»d  for  shipment,  other  , 
parts  crated.  Re.ady  to  lo;id — $14.7u0. 
(7uitacl  Mich.'iel  Mead.  Central  Pub. 
<’o.,  P.O.  Bo.\  l'9*s.  Warren.  Pa..  16367. 
!*h.  723-'i2*io. 


Choice  of  electric  or  pas  pots 


DI*T*T.E:X  TFBl’L.XI*  4  pape  printinp 
unit  for  a  standard  2  '1  deck-style  press. 
Df  p«is  po  s.  .lufip  (b'itfiths  ('o.,  Inc.,  42u  Lexinpton 

and  24-E:m  ('asters  A\e..  New  ^ol•k.  N.\. 


60  E:.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590  | 

DUPLEX  UNIT  TUBULAR 

4  Units  &  E'older 
A,(\  E'ull  Auto  Drive 
Tubular  Stereo  Machinery 
Dry  Mat  Roller  j 

JOHN  GRIETITHS  CO..  INC. 

42d  Lexinpton  Ave..  N.Y..  N.Y.  10017 
AC.  212  MU  7-4774 


U  antvd  Ta  Huy 


LUDLOWS:  22';;  and  24-E:m  Casters 
xvjth  el**rtric  or  pas  pers.  ('abinets. 
sticks  ;ind  fonts  of  mats. 

Circle  uith  Kf  before  v  u  bu\.  Cur  sbe- 
c::l  de.ils  and  lozv  /•ntCJ  U'ill  open  \  ur 

L'NOTYPE  MAINTENANCE  CO., 

"F''e  TycesetEng  Machinerv  Since  i^32" 

3"*  V/d'-'en  St.,  Ne«v  York,  N.  Y.  10007 

PHOroN  BUY  26‘>  B  Aflmaster  in 
use  only  since  July.  1966.  Excellently 
maintain***'.  -  72  pt.  Quick  flash.  16- 
fon*  *lisk.  In  <i;iily  o|K*rati«»n  here, 
.^.ave  alnatst  $17.91**  c»tT  neu  (’asper  ' 
Star-Triburif.  P.O.  Box  '*o.  (’nsju-r, 
VVvt*.  '26*i2.  Tel.  tA(’  3**7 »  237-^171. 


.lotm  <*nttitns  12*»  ^.exinpton  NEAVSPAPER  PRE:SSES  prow  with  the  company.  \\v  are 

Av«*..  N*'W  iork.  N.i.  10»ili.  COMPLETE:  PLANTS  inp  for  an  experience*!,  enerpetic  ; 

,  ^  ..  mat  R0LLE:RS  man  to  establish  nnites.  l»o  res|M» 

CUT  OFE' _ 36"  WFB  STE:RE:0  E:QUIPMENT  for  siir>ervisors  and  lK>ys.  One  of  i 

Built-in  1949;"  4  un”  AfT'  with  2  BEN  SHULMAN  ASSOCIATES  l 

folders  an*l  2  ovens,  double  parallel.  CO  E,  42nd  St..  N.Y.  17,  N.Y,  OX  7-4590  to  Box  2**7,  E’.ditor  &  Publisher. 
Built  in  1963:  Goss  Suburban  4  units  7.77.'.  '.77,~,  ...  .  i 

with  repister  control.  BU  Y,  .sE..LL  lelelyi*e  writers,  parts:  _ _ _ ^ ^ 

I,  I  i.  I-.  .  •.  -.L  1'  want  Teletyi>esetter  bulletin.  Tyi>etron«  /  i  I 

u?pl^.dIb  .  ■MUache*  ''  ‘  ^ 


ties  ;ire  unlimit***!  Lir  future  pn)\vth. 

Wi  'te  Box  2!***.  Eaiitor  &  Publisher  in- 
clmlinp  complete  ba<'kproun<l.  credit  1 
refer*  ners.  etc. 

stymie:!)  iNSE:rrRE:? 

We've  pot  the  f»p|H»rtunity  for  you? 
16.('*'0  pr*»winp  <lail.v  in  Georpia  nee*B 
a  circul.'ition  manaper.  We’re  part  of 
a  *lynj»mic  proup  williiip  to  train  a 
comm**n-sense  circulator  Inclmlinp  a 
younper  man  who  is  presently  No.  2  ^ 

or  i*M  for  a  t*q»  j*»b.  A  preat  s|M>t  to 
break  in  plus  a  puarantee*!  future  for 
the  ripht  |K*rson.  Tell  us  everythin? 
;il**>ut  yourself,  incbnlinp  salary  status 
in  first  reply  tt>  B<ix  338,  E:*!itor  & 
Publisher. 

CONVERT  I'S  TO  CARRIER  and 
prow  with  the  company.  W«‘  are  hH>k-  . 
inp  for  an  experience*!,  enerpetic  younir  t 
man  to  establish  nnites.  l»o  resfMmsiMe  # 
for  siir>ervisors  and  l>oys.  One  of  north-  | 
ern  New  Jers»*y’s  fastest-prowinp  week-  | 
ly  community  npws]»ai»ers.  Sen*l  resume  I 


with  repister  control. 

Built  in  P.'bl:  1  unit  ATE'  xvith  'i 
]»ape  f<d*i*  r  attache*!. 

Factory  reworke*! — factory  installe*! :  1- 


i.litssi fU'tl  Ailrrrlisiiig 


RB.‘:pON.‘?IBLE  POSITION 


P.W.J.  .lU.^TOWRlTKR  —  fair  for  . - "T" - - - ^ .. 

sale:  12-|tt.  Italic  tyjie  on  recorder;  -  J  **i*i|>lete  Lnits  AC  e9Uiiiii«l  I 
9-Iit.  Humledton  reioaelucer:  excellent  I  c:illy  n(^'  reniove<l  from  the  New  York 
cotniition.  Only  I.  months  old.  Seific*.!  i  Herald-Trdiune. 

under  maintenance  contract.  Pric«.l  to  '  BK'X  SHULM.XN  .V.'^SOCI ATES 
sell.  Ph:  (AC  617i  •«l-".70,  ext.  2'.'.  ,  60  f.  42ml  .9(..  .N.Y.  17.  N.Y.  OX  7-4390 


2-0  or  4  units  Vant-uard  Cottrell.  Model  MODERN  6  UNIT  KOT.\RY  PRESS  Experience<l.  s.ales-oriented  classified 

17.  with  ROP  color  capacity.  R.alloon  ailvertisinfr  m.anasrer  wante<l  to  take 

UNTVERS.\L  PTG.  EQUIPMENT  CO.  Formers  on  Double  Folder  22?i"  cut-  over  6-person  staff  for  hiRh  quality. 

i.YNDHURST.  NEW  JERSEY  07071  "If:  AC  unit  motors,  reels  and  tensions.  31.000  evenintr  daily.  Chart  Area  5. 

jol-4:t9-3744  *fo\  Jstt.  E<litor  &  Puldisher.  We  nee<l  a  man  with  enthusiasm. 

-  -  - - -  ,  drive.  imacination,  who  h.as  been 

INSERTING  M.VCHINE  W.ANTE'D.  classifie<l  manager  for  a  smaller  paper 

H  1*  R  L  F,  T  R  O  N  Prerer  Sheridan  7-head.  Write  stating  or  second  man  in  larger  operation.  Re- 

,  .  ,  ^  conilition  and  ludce  ti>  Box  321,  hklitor  S|K)nsibility  great,  rewards  in  propor- 

L  (  omplete  Lnits— .\C  equiiiiswl  I  racti-  i>„),|j^her.  ,  tion.  including  bonus,  profit-sharing. 

cjdly  new  removed  from  the  New  York  —  -  -  I  insurance,  promotion  opportunity 

Herald-Trdpune.  DRY  M.\T  ROLLER,  late  mpslel.  State  I  —many  other  fringes.  Send  resumd. 

BK'N  SHULM.XN  .V.'^SOCIATES  |  iiii<‘e,  make,  full  particulars.  AC  Box  |  references  to  Box  198,  Editor  &  Pub- 
60  E.  42ml  St..  N.Y.  17.  N.Y.  OX  7-4390  :ii'7.  Editor  &  Puldisher.  !  lisher. 

EDITOR  &.  PUBLISHER  for  Fcbru.iry  17.  1968 


H  r  I!  I.  E  T  R  O  N 


Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


4  Jassifiril  idvertisinf:  I 

CLASSII'IKI)  MANAGER 
We  want  to  talk  with  the  man  (or  ' 
woman)  who  is  reaily  to  take  the  top 
slot  in  th»»  classifiwl  department  of  a 
hivrhly  resi>eote<l  Irt.OOO  morning;  ilaily.  ' 
All  benefits  inoludini;  ample  opportu-  • 
nity  for  advancement  with  a  progres¬ 
sive  newspaper  vrroup.  If  you  want  to 
discuss  this  opportunity  in  detail,  call 
Donald  J.  Cliirord.  The  Oneonta  (N.Y.) 
Star.  (AC  607)  4n2-1000. 

Competent  man  to  reor^ranlze  and 
manaire  classified  <lepartnn  nt  of  well- 
establishcnl.  paiil  circulation  (over  60M)  | 
wt»ekly  croup.  Currently  over  ?200,00^» 
<lassifie<l  annually,  but  with  unlimite<l 
potential  in  subur)>an  areas.  Phone  j 
r<H>m  supervisory  e\|K»ri«»nce  preferable.  \ 
Salary  necotiable.  Send  resume.  Chart  . 
Area  1.  Rox  220,  E<litor  &  Publisher. 

ASSISTANT  PHONE 

ROOM  SrPERVlSOR 
for  crowinc.  larce  circulation  daily  in 
N.Y.(\  Must  be  stronc  on  stall  train- 
inc.  new  business  development  and  mo¬ 
tivation  of  established  stall*:  orcnniza-  ; 
tional  ability  and  competitive  experi-  ' 
ence  necessary.  All  reidies  confidential. 
Our  staff  knows  of  this  ad.  Write  priv- 
injr  full  baikirrournl  includintr  i^ast 
earninirs.  Rox  216.  Editor  &  Publisher. 

A  career  OPPORTCNTTY  in  classi¬ 
fied  .\n  assistant  classified  manairer’s 
pi»sition  is  open  to  a  yountr  veteran 
classifieil  salesman  who  desires  to  step  i 
up  and  woik  under  one  of  the  In^st 
t|Ualifieil  classified  manoL'ers  ‘n  the 
business.  If  you  can  do  “iT”  in  a 
live  suburban  market  (/one  •’),  you 
can  be  classified  manaprer  ut  two  years  j 
on  a  6-day  daily.  .A-re  no  barrb*r.  Send  , 
resume  n4»v.  to  R«»\  .'MO,  J^litor  &  j 

Publisher.  * 


CEASSiriKD  MANAGER 
We  want  a  leader  and  an  innovator  to  ' 
continue  biiildinvr  one  of  the  nation's 
Inrprest  suburban  classifi«*d  sections,  one 
that  cfmsislent  ly  win-^  state  and  na-  , 
tional  first  prizes. 

We  stress  pnxbict  excellence,  hiprh  em¬ 
ploye  morale  an*l  jKobumance.  and 
constant  jrrowth  and  improvement. 

We  intern!  to  pr«>vide  the  kind  of  rorn- 
pensatir>n  !UH*essary  to  attract  and  h»>ld 
a  kriowUHleojible.  <b'<Iicated  professional  ; 
c.apable  of  motiv, aline  a  erowine  staff  i 
of  20  to  ereater  results.  ! 

We're  a  rapidly-erowine  chain  of  11  ' 
newspapers  in  Chicaeo's  north  shore 
suburbs:  fil.Ouu  cinailation  .\R(':  off¬ 
set  :  ST.'O.OOO  annual  classifu»»1  sales:  , 
enpiloyes.  i 

David  R‘>e.  The  Hollister  Newsp.'i]>er«. 
R)2:l  Central  A\e.,  Wilmette,  Illinois 
6uo‘»l.  1 


Display  idrertisiug 

ADVFPTISING 

OPPORTUNITY 

Retail  .•\dvert?sinjr  Division  of 
The  Goodyear  Tire  and  Rubl>er  Co. 

Immediate  oi>enine  available  in  the  re¬ 
tail  newspaper  advertisine  divdsion  for 
a  youne,  ambitious  advertising  man 
with  3  to  4  years*  solid  experience  in 
retail  newspaper  advertisinp.  Interest- 
incr  work,  comrenial  staff  and  oppor¬ 
tunity  for  promotion. 

Liberal  company  I>enefits.  includintr 
company-paid  hospitalization.  t>ension 
and  life  insurance  plans. 

Reply  now,  Kivipp  comfdete  details  of 
education,  employment  backpround  and 
salary  requirement. 

Send  resume  to: 

J.  R.  Williams.  Dept.  814 

THE  GOODYEAR  TIRE 
AND  RUBBER  CO. 

1144  E.  Market  St.,  Akron.  Ohio  44316 


I  iHsplay  idvertisinf:  ' 

RETAIL  ADVERTISING  MANAtiER 

•  '  .\iea  *»  fven.np  and  Sunday  70,000. 

•  Appiessive  sales-minded  i>erson  to  rei>-  ; 
resent  arul  help  direct  staff  of  hiphly-  1 

I  reparded  newspaper.  Plenty  of  room  i 
at  top  if  you  have  talent.  Write  fully.  I 
Ib>x  2077,  Editor  &  Publisher. 

ADVERTISING  AND  EDITORIAL  i 
positions  available  on  N.Y.  State  daily 
newspapers-  experienced  or  bepinninp. 
Send  c«)mplete  lesume  to  N.Y.  State 
Puldishers’  Association.  Inc.,  Newhouse 
Communications  ('enter.  215  University  ! 
J  Place.  Syracuse.  N.  Y.  13210. 

I  ADVEliTI.SIN'G  MAN.VGER  SC.Of'O  AHC  ' 
century-olil  weekly  booming  in  fast- 
1  growing  suburbia  adjacent  to  Wash- 
I  inpton,  D.C.  :  state,  repional  am!  na¬ 
tional  i)rizc-wiriner :  reaily  to  take  off' 
in  nows,  classifunl  and  circulation,  but 
lUH^d  ad  manaper  with  hard  sell  ai)illty 
••md  enthusiasm  who  will  btiild  hard¬ 
hitting  sales  force  of  10  or  more  men. 
Pi»ssible  stock  option  and  profit-sharing. 
Excellent  salary  for  right  man.  Immcdi- 
.'ite  opening.  Write:  Dr.  I^eonard  Kap- 
;  ilofT.  The  Montgomery  Co.  .Sentinel.  11 
S.  Perry.  Rockville.  ^Id.  2f‘S.'»0. 

AGGliESSIVE.  CREATIVE.  <lisplay 
;  sjilesman  for  auditeil  circulation 

weekly.  Opi'ortunity  for  advancement. 
Start  8125  commission.  .Send  resume 
to  The  Post.  205  Taunton  Ave.,  East 
Proviilence.  IL  I.  ('201  1. 

i  ADVEirnSING  salesmen.  retail 

and  classified,  for  daily  newspapers  in 
E&P  /.ones  5.  7  and  .Send  complete 
typewrittin  resumo,  references  to  In¬ 
land  Daily  Press  \<sn..  D'O  W.  Mon- 
j  i<>e  St.,  Chicago.  111.  606i 

i  salesman  f<  tr  b."i  II  daily  'n  grov  - 
'  ing  Georgia  city.  3u-acre  renter  tqions 
in  fall.  Fine  future:  srdary  in¬ 

centive  and  fringes.  Wide  .Syd  Fishel,  ' 
Ad.  Dir..  The  Daily  Tifton  Gazette.  , 

,  Tifton.  (la.  :H701.  Look  us  up  in  E&P  , 
aiul  other  yearl>ooks! 

DISPLAY  ADVERTISING  SALKS 
Excellent  opportunity  available  now  for  , 
energetic  young  mati  e\perience<l  in  re-  I 
tail  julvertisdig  sales.  Slust  be  strong  | 
on  layout  and  copy. 

(mmhI  salary,  incentive  plan  and  toj>  j 
emtdoye  iKUufits.  j 

!  Teleph^uu*  collect  f3ri2)  6"  1-51151.  or  | 
j  forw.'ird  complete  resume  including  ex- 
]H*rien<*e  and  salary  re4|uirements  to: 
Personnel  Director 
NEWS-.TOFRNAL  COMPANY 
^•H  Orange  Stn*et 
'  Wilmington.  Delaware 

DISPLAY  SALESM.VN  to  service  por¬ 

tion  of  area  seivt-il  by  five  subiirb:in  ; 

I  we«‘klles  in  Milwaukee  ;ire.T.  Respon- 
j  sible  self-st.'irter  will  get  free  hand.  I 
I  respect.  attractive  salary.  monthly 
Imuuis  other  benefits.  Wrde  Commu-  , 

I  ty  Newspapers,  Inc.,  0:tk  Creek,  Wise. 

j  GI-POUTl'NITIES  Nvith  OTTAW AY  , 

.  Groiii):  for  disi>lay  advertising  sale*!-  i 
I  men  and  also  classitieil  ad  manager. 

•  (let  the  interesting  details.  Write  S.  W. 

'  Rv»b‘r.  Ottawav  New spai*ers.  P.O.  Rux 
I  101.  CampWll  Hall.  N.Y.  10016.  .Also 

}  s«H»  “Seven  Positions'*  ad  under  i^li-  i 
I  torial  help  wante<l  classification  this 


DEEP  SOUTH  .'’0-.vear-o!d  suburban 
weekly  serving  area  of  200. OOQ — great 
potential  needs  ad  nuinaper  with  fine 
re<ord.  81 0.OOO-a-year  salary  T)1us  per¬ 
centage  over  ouot.a  shtuild  bring  earn¬ 
ings  up  to  817,000.  Must  l*e  executive 
type,  but  able  to  call  on  accounts,  di- 
’•ect  layouts  and  handle  two  or  three 
pood  men.  Here,  also,  is  opportunity 
for  circulation  manaper.  Rox  305, 
itor  &  Publisher. 

A  CAREER  FOR  YOU  We  need  a 
su|H»rior  salesman  to  sell  our  features. 
He  must  I>e  (1)  a  "cola  call**  sales¬ 
man:  12)  he  shoulii  have  5  to  10  years 
experience,  be  well  pnM»med.  po(m1 
babit.s.  have  late  moilel  car  a  family 
man  :iml  excellent  references.  This  is 
:i  base  salary  plus  crimmission  opi»or- 
lunity  ...  a  iK'.pulation  explosion 
area  in  /.one  5.  Write  Rox  3-16.  tlilitor 
&  l*ublisher. 


An  Equal  Opportunity  Employer  &  Publisher. 

EDITOR  dc  PI  lU.  I  SUER  for  lebruarv  1Q68 


LIKE  TO  MAKE  THE  SWITCH  TO 
R  R  O  A  D  C  A  ST  NEWS?! 
;  .-V  meilium  market  midwest  Radio-TV  I 
1  station  is  kxikinp  for  a  Journalism  I 
I  grad  to  head  news  department.  VVe  j 
I  want  a  working  news  ilirector  able  to 
handle  news  stafT  personnel;  “on-air** 
ability  not  re<iuired:  some  photographic 
j  knowledge  desirable.  Ro.x  21S,  Editor 
vt  Publisher. 

I  COMRIN.VTION  reporter-ileskman  and  ■ 
j  a  reporter  for  30,000  daily-Sunday.  j 
Talent  is  nee<ietl — not  a  fancy  resume. 
Contact :  i 

‘  Director  of  Personnel 

STAR-NEWS  NEWSPAPERS.  INC. 

Murchison  Ruildinp 
Wilmington,  N.  C.  28401 
I  (yi9»  762-3311 

C.OOD.  SOLID  NEWS  WRITER 
('HANCE  TO  STEP  UP  for  a  young 
man  with  at  least  two  to  five  years 
newspaiier  exi>erience  (small-town 
l  a<‘kpround  would  \*e  fine)  who  would 
like  to  fill  a  news  writing  spot  with 
a  large  Ohio  company.  This  is  a  press 
relations  job  covering  a  wide  area  of 
Ohio.  re«iuirinp  ability  to  deal  with 
newspai»er  people  at  their  own  level.  , 
and  accurate  writing.  Knowleilge  of 
photography,  advertising,  radio  ami 
television  woi  1<I  be  helpful.  Resident 
of  Ohio  or  neighboring  state  preferred. 
Send  facts  about  yourself,  including 
educational  background  and  exiieri- 
ence,  present  salary  ami  references,  to 
Box  161.  Editor  &  Publisher. 

WE  RELIEVE  IN  BEING  MODERN 
in  reporting,  in  analysis,  in  torinat,  in 
display.  sc»  we  want  a  writer  to  match 
—  one  with  ide;is.  who  is  well  read, 
who  will  exteml  himself  to  r.aise  sig¬ 
nificant  Muestions  and  write  significant 
stories  on  s<H‘ijd  problems,  in  politics, 
in  urban  alTairs.  For  years  we’ve  been 
doing  the  l»c*st  weekly  job  in  the  coun-  , 
try  on  local  is.«iies.  customs  and  mores. 

If  you  write  well,  you’ll  l>e  communi¬ 
cating  with  an  ARC  audience  of  more 
than  5U.0OU  su)iscri)>ers  each  week. 
Wi'te  Charles  Hein.  Sun  Newspn|H*rs. 
4''0'‘  So.  25th  St.,  Omaha.  Nebr., 
6^107.  or  cal!  (AC  402)  733-7300. 

REPORTER  in  Vermont  where  efforts 
will  add  something  to  12.000  afternoon 
daily  while  4-season  living  enriches 
you.  Send  resume  to  Managing  Editor, 
Times-.\rgus.  Box  461,  Rarre.  Vt. 
05611. 

WE  WANT  A  YOUNG  REPORTER 
who  wants  to  be  an  e<litor  of  a  daily  • 
newspai>er  located  in  one  of  Midwest’s 
most  beautiful  communities.  Aggressive, 
dynamic  newspai>er.  Applicant  should  . 
want  to  prove  he’s  great  on  this  job.  ; 
Starting  pay  $140  a  week,  plus  top  , 
fringes:  $180  within  two  years.  Sen<l  | 
complete  resume  and  non-returnable 
clifipings  to  Rox  225,  Editor  &  Pub¬ 
lisher. 

WEEKLY  NEWSPAPERS 
lUVN’T  HAVE  TO  BE  DULL 
Eager  leaver  young  journalist  can  find 
unusual  opportunity  with  our  well-es- 
tablishe<L  aggressive,  highly  profes¬ 
sional  weekly  newspaper  chain  serving 
major  metropolitan  area,  Zone  6. 

If  you’ll  work  hard  for  us,  we’ll 
promise  you  n  fair  salary  and  nearly 
unlimite<l  chances  for  advancement. 
Please  send  complete  resume,  samples 
of  work  and  salary  re<iuirements  to  i 
Box  232.  Editor  &  Publisher. 

WANTED  BY  THE  TIMES  HERALD,  i 
a  30.000  d-  daily  in  Norristown.  Pa., 
seriou8-minde<I.  all  ’round  reporter- 
deskman  with  3-4  years  experience.  , 
Shoiilil  be  able  to  swing  to  wire  when  i 
needeil.  Pennsylvanian  preferred.  We 
offer  a  ginxl  future  in  fine  area.  Ex¬ 
cellent  fringes.  Write  (do  not  ’phone)  ' 
full  iletails,  references,  salary  require-  t 
ments,  to  J.  P.  Feeley,  E<litor.  The  ' 
Times  Herald,  Norristown.  Pa.,  10401. 

REPORTER — curious,  competent,  con¬ 
scientious:  interesting  l>eat ;  excellent 
working  conilitions.  benefits.  Managing  i 
E<litor,  Morning  Record,  Meriden,  Conn.  I 
06450.  1 


Editorial  ] 

NEED  TWO  reporters] 
1  Mountain  morning  ilaily:  $115- 
1  2125,  Ktlitor  &  Publisher.  j 

Rocky 
145.  Box 

REPORTER-FEATURE  WRI^ 
leading  national  weekly.  Eiij 
tunity.  Semi  resume  and  sA 
quirements  to  Kenneth  I>.  Rh 
Pub.  Co..  Wi)li;Lms|>ort.  Pa. 

'Eli  for 
•  oppor- 
lary  re- 
ne.  Grit 
|7701. 

FINANCIAL  REPORTER, 
creative,  energetic,  f<»r  res|Kj'| 
signment  on  strong  financial  d.j 
in  New  York  national  in  sco:j 
est  in  lianking  desirable  bu  j 
sential.  Exceptional  opimrtunit  • 
bilious  young  man  se^’king  tej 
personally  ;tml  professionally; 
specialty.  R<i\  23o.  E<litor  &  il 

» iisone^l, 
-ible  as- 
ily  baseii 
jf.  Inier- 
1  not  es- 
j  for  am- 
1  develop 

1  in  this 
!  iblisher. 

EDlTOIi  for  cstablishefi  sri 
growing  weekly  newspai>er,  | 
north  f)f  N.Y.C.  Over  5.000' 
tif)n.  Som«-  exper'ence  necessai 
man  who  can  pmduce  sui*erif>r; 
Salary  open.  Write:  Yfirkto! 
Coil>.,  1761  Front  St..  Yorktf*’ 
N.Y.  1059S.  Att'n:  John  W.  (; 

lall-town 
j  .50-niiies 

I  circula- 
[V.  Neeil 
iprofluct. 
In  Ptg. 
Kn  Hts.. 
jhase. 

OPENING  for  general  reportei 
someone  from  miilwest.  soint  j 
small  circulation  imper  or  j 
Write  Managing  Editor.  Peki 
Times.  Pekin.  Illinois  6155  1,  ? 

|.  Prefer 
ne  from 
weekly. 

I.  Daily 

SPORTS  EDITOR  for  daily  ] 
tabloid:  must  also  floiible  ini 
assignment  beat.  Northern  1 
Daily  News.  Worland.  Wyo. 

morning 
general 
*  vnming 
J401. 

BUREAU  CHIEf 

If  you  are  an  e\|>erienceil  'leiHirler 
with  executive  ability  who  wards  to.  .  . 
run  an  otlice  { 
guide  a  staff  j 
cover  a  town  I 
earn  gtHHl  i.ay  j 

.  .  .  «Irop  a  line  to  Rox  25  j  Editor 
A:  Publisher  and  tell  us  al*out  ,|■•urself. 

AN  OUTSTANDING  (VPPOR  UNITY 
for  a  journalist  is  available  i  j  North¬ 
eastern  Ohio  for  the  young  >jan  who 
takes  the  profession  of  journal  j^m  seri¬ 
ously  and  is  excited  about  it.  Starting 
salary  is  excellent  with  frin  je  )>ene- 
fits.  and  no  limit  to  growth  E  sight. 
Call  or  write:  .Man  G.  Nicholjts.  Gen¬ 
eral  Mgr..  The  News-Herald.  Mdlough- 
by.  Ohio  11694.  (AC  216)  042r'lO5. 


READY  FOR  ADDED  resi>oi jsibility ? 
Want  to  help  build  a  strong  1-  lil  news¬ 
paper  )>y  developing  coverage  jof  area 
communities'!  Move  up  with  a  tuogres- 
sive  newspaiK'r  in  an  expamlijig  com¬ 
munity  with  fine  e<lucational,  •< ’illural 
and  recreational  facilities:  3  n«|v  reser¬ 
voirs.  If  intereste<l  in  County  lEtlitor’s 
txisition,  contact:  Ken  Weave},  Plain 
I)ealer,  Wabash,  Indiana  4699 1. 


COPY 

EDITOR 


Afternoon  daily  with  sna- 
tional  reputation  seek>  a 
desk  man  who  can  make 
thoughtful  judgments  jjnd 
produce  clear  and  attrac¬ 
tive  stories  and  headliijes. 
We  require  a  college  det  ree 
and  some  daily  newspiiper 
experience.  We  pay  top  Sal¬ 
aries  with  excellent  fri  ige 
benefits.  Our  own  empIcJ/es 
have  been  informed  of  this 
opening.  Write  giving  sull 
background  to; 

BOX  250.  1 

EDITOR  &  publishe:|r 


HKi.r  w  WH  O 

/w/ir«»rfVi/ 


UhA  V  W  AM  KI) 
Editorial 


HKIJ*  W  AM  KO 
Editorial 


HKI.r  W  AM  KI) 
Editifrial 


KhIT()K-\V  IMTKU  lor  a^rrifultura! 

leatl.n^r  «‘astt'in  university.  As- 
si^rnment  inolinU*^  nianusoripts 

an«i  writing  news  >t«»rit*s.  Must  l»e  col- 
jrra<iuale.  'Jesk  an<l  ie|H»Minn 

e\}»erienc«*  pref»*rr*Ml,  .'Salary 
Write  l<<>x  K«l.t<»r  &  Piihlisher. 


MANAtJING  KDITOU 
('at  hoiic  «li(>cesan  w  wkly.  Kxcellcnt 

start ln^r  .salary,  /one  o  ('atholic  with 
t\|*«*rienre«l  preferreil.  C'<»iita<*t:  Kev. 
I»ean  Walker.  The  (JloU*.  P.O.  H«»x 
Sioux  (*ity.  Iowa  r»1102. 


Opportunities  To  Grow 
Professionally.  Financially 


('Ol’Y  KUITOH.  e\|*t'rien<*e<l  and  able 
ut  re|K)rt  rlearlv  news  of  conventions 
;in<l  of  actions  in  Con^fress,  available 
n  Washin^rlon.  !*.('.  on  si>e<*ialize<l 
Monday-ihrou>;h-I  rMay  daily  puhl  ca- 
t  on  servinvr  rnana^rement  and  union 
**uhsorilM  rs.  Must  l»e  able  to  sit-in  for 
inana^in^  cslitor.  Ability  to  ^rasp  an<l 
tpulerstand  sarnificance  of  developments 
t\  tinion-rnanauenieni  relation.s,  after 
reasonable  iH^riixl  <»i  experience,  is  es- 
sent  al.  S<»tne  kn<iwlidk'e  of  orjjanizeil 
I.mIhh*  and  labor  laws  helpful.  (ioo<l 
'•taitinj?  salary  and  other  l>enefits.  Send 
!‘esume  to  Ho\  2x7.  Eilitor  &  Publisher. 


IF  YOU  ARE  THE  ^2  OR  MAN 
and  want  to  Ik*  a  complete  sjiorts  e<Ji- 
tor,  including;  phototfraphy,  and  can 
assist  our  city  e<litor,  we  have  an  ex¬ 
cellent  opi>ortunity  for  you.  ('kmmI  work- 
in>r  con<iitic»ns  plus  l)enefits.  Write  J. 
Jenson.  Naujratuck  News.  Naujratuck, 
Conn,  of, 770. 


ursiNESS  KIMTOR 


lilyPORlKR  —  ('h;ilb*n);!njr  <)piM)rtunity 
on  New  York  State’s  I  xely  capital  city 
p.ni.  for  bright  youn^r  reporter  with 
tleirr«K»,  2-3  years  c\|H»j  ience  on  smaller 
pa|s  r  and  |>o!entiaI  ftu*  i>*vrv’’er  thintrs. 
.•^end  C(»mpliMe  resume  to  R<»l»ert  (T 
Kichenl*er>r.  K\«*cijtive  laPtor.  The 
KnickerlwK'ker  News,  21  Sher  dan  Ave., 
.Mbany.  N.Y.  122ol. 


K\c«‘llent  opI>orlunily  for  aKirnssive. 
e\iK*rienctKl  bu&iness  writer  on  nuMlium 
to  larjre  size  West  ('oast  daily.  .'Salary 
to  .’?lx0  dei>ending  upon  experience, 
with  iMissibilit  ies  for  ativancement . 
Con^reniai  workin>r  con<litions  and  go^sl 
frin^re  iKmefits.  Our  town  is  t>ne  of 
the  most  scenic  in  the  West  with  easy 
access  to  skiing,  hunting;  and  fishing. 
M*Mlerate  climate,  fine  schocds  and  uni¬ 
versities,  and  a  jrrowintf  viKonnis 
community.  Ib’x  26x,  f^litor  «&  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


One  of  the  country’s  leadinjf 
suburban  newspai»er  chain.s, 
which  stresses  e<blorial  excel¬ 
lence,  is  scekinvr  a  copy  e<litor 
ami  reporters  for  key  jobs. 
W'e  recently  started  five  pai>ers 
in  a  cimipetilive  arexi,  ^rivinu 
us  a  chain  of  eleven  on  Chi- 
vinzo'a  lieautiful  North  Shore. 
This  irrow’th  and  our  future 
plans  are  creating  opportuni¬ 
ties  for  talented  Journalists 
who  want  challenires  and  re¬ 
sponsibilities  ami  the  resultant 
financial  rewards.  Our  continu¬ 
ing  jrrowth  assures  excellent 
advancement  potential. 

Our  copy  cnlitors  control  and 
ciKU’dinate  the  news  How  from 
:i  lar^e  suburban  area  and 
have  the  inside  track  to  top 
editorial  manaKcment.  For  our 
reporters,  we  stress  depth  re- 
IM>rtin^r.  column  writin^r.  and 
cKlitorial  research.  .\«Ivance- 
ment  is  a  sure  thinjr  for  the 
reporter  who  jrives  a  «iuality 
I>erformance. 

W'e  offer  a  merit  l>ay  program, 
attractive  fringe  lienefits,  and 
the  finest  e<litorial  facilities  in 
a  new  $330.0fi0  addition. 

W’rite  Richard  I^eslie,  The 
Hollister  Newspapers,  1232 
('entral  Ave.,  W’ilmette,  Illi¬ 
nois  fiOOOl. 


VIRGINIA  AITERNOON  DAILY  h,as 
two  oi>enin>fs  for  ex|>erience<l  reporter 
ami  desk  man.  Short  hours,  >roo<i  pay. 
pleasant  surroundings.  Box  264.  Editor 
&  Publisher. 


A  LIVELY  OPKR.XTION  with  top  pay 
and  friinre  lK*nefUs  in  ('onnecticut  seeks 
two  rei>orters :  one  with  2-3  years  ex- 
l>erience  with  an  ability  to  di^r:  second 
a  l»ei;inner  willing  to  learn  from  a  pro 
staff.  Hi»x  26"».  Etlltor  &  Publisher. 


REPORTERS.  DKSKMEN  for  daily 
newspapers  in  E&P  Zones  5.  7  an<i  x, 
E\iH*rience<l  or  (lualifiotl  licjrinners. 
Send  comjdete  tyi>ewritten  resume, 
references  to  Inlaml  Daily  Press  Assn., 
lun  W.  Monroe  St.,  (  hicauo.  III.  60603. 


NEAV'S  EDITOR  with  drive  and  enthu¬ 
siasm  to  handle  writinir,  editincr  and 
pix  on  tab  offset  weekly.  (i(hk1  oppor¬ 
tunity  for  rijrht  |K*rson.  .\pply:  C.  P. 
I>rury,  The  ('hronicle.  7323  Canopa 
Ave.,  Canokra  Park.  ('alif.  0130.1.  (213) 
‘M7-2232. 


i?0.tim  .\  YEAR  TO  START 
That’s  .So.  ton  a  year  if  you  ;ire  a 
jouineyman  reporter  with  five  years 
exiierience  on  a  daily  f>f  comparable 
size.  We  have  an  immediate  o|>eninK 
in  our  women’s  deimrtment.  73. non  cir¬ 
culation,  eveninu  ilaily.  3."  hr.  week, 
excellent  workimr  conditions  anti  a  fine 
fMimmunIty.  Semi  resume  incbalimr  e«lu- 
cat  it»na!  backtrnniml.  experience,  pres¬ 
ent  salary  ami  references  ti>  Box  2'>.'>. 
Etlitor  &  Publisher. 


Name - 

Add  res^- 
Citv - 


^  HEPORTK'lt  wanteil  by  a  leadintr  (kith- 
^  t  olic  archtliiK'esean  we<*kly  newspa|K*r. 
^  (lootl  pay  .'ind  workin>r  condititms. 
=  j  Write:  Editor,  The  ('atholic  Review. 
=  '  Box  7i*7.  Baltimore.  Mtl.  21203. 


POLICE  REPORTER  soupht  by  Area 
r»  daily  in  rapid!y-irrowin>r  communitv 
near  larire  metropr>litan  area.  Abt.ve- 
averatre  salarj*.  lil>eral  v.acatinn  policy, 
ctimpany-paiil  retirement  an<l  insurance 
plans.  Semi  resume  to  Box  262.  Rlitor 
Publisher. 


1  WRITER /EDITOR 


State- 
Bv _ 


- Zip  Code^ — 


MEDICAL  MAGAZINE 


Classification. 
Copy - 


Majtir  pharmaceutical  firm  has  »*x- 
cellent  t»ppt>rl unity  ft»r  experience* I 
V.  riter  with  iinaiririatitui  wh<»  ’s 
(‘aitable  of  writinvT  ami  editim; 
nieilical  art  cb‘S.  Salary  in  five- 
fi'Tures  commensurate  with  ext»eri- 
eticKx  ('reative.  ehallennitu*  a ssi Ali¬ 
ments  on  (’ON.'sl  LT.XNT  maga¬ 
zine.  Ktspiires  proviui  wrilifiA 
abilit>  ami  i»referably  some  scien¬ 
tific  or  medical  backAroutid.  Please 
state  curretit  salary  roiiuiremciit 
in  ctinfidential  resume  to: 


IE  YOr’RE  I.OOKING  for  a  place  to 
start  a  reporlorial  c.'irt'er.  there’s  .a  job 
for  you  on  a  lively,  proerc'ssive  central 
(Ainnecticut  tlaily.  Training  pniprnm 
in  urban  an<l  suburban  coverapo :  $110- 
a-week.  increases  every  six  months: 
frinue  Itenefits:  pleasant  workine  con- 
tlitions.  Box  2^2.  Etliftir  &  Publisher. 


COPY  EDITOR 


C'lnnwtii’ut  p.m.  pnlanrinR  ilcsk 
staff  to  7.  I'p  to  $9,000  for  ex- 
perienrwi  man  or  woman. 


Box  271,  Editor  &  Publisher 


WILI.I.VM  C.  KVANS,  JI!. 


Smith  Kline  &  French  Labs. 
1560  SPRING  GARDEN  STREET 
PHILADELPHIA,  PA.  I9I0I 


An  I^pial  OpiM’rtuiiity  Em|tb»yer 
MemlK*r  of  Plans  for  Prt'^rrtss 


DESKMAN 

We  ncetl  ex|K*rience.  The  iiersttn  we 
are  l«>okinvr  for  is  rit»w  on  a  copy  <lesk 
ami  is  tin**!  of  the  same  oM  routine. 
If  you  h:ive  britrht.  younir  iileas  and 
are  reatly  to  work  with  a  sharp,  active 
tlesk,  send  resume  in  confidence  t4>  Box 
3,33.  Editor  &  Publisher. 


□  Assign  a  box  number  and  mail  ray  replies  dally 


Times 


Till  Forbidden  = 


To  Rim:  _ 

Mail  to:  1 

EDITOR  t  PUILISHER  •  tSO  Tliird  Av«nu«  •  N«w  York,  Now  York  10022  I 


SPORTS  WRITER 


AND 

SPORTS  DESK  MAN 


.  .  Leading  metropolitan 
a.m.-p.m.  combination  is 
expanding  sports  staff  to 
meet  continuing  challenge 
of  new  professional  teams 
in  region.  Prefer  college 
graduates  with  some  expe¬ 
rience  and  a  desire  for  in¬ 
telligent.  creative  sports 
writing  and  editing.  Give 
full  background  and  sam¬ 
ples  of  work. 

BOX  242, 


EDITOR  &  PUBLISHER 

Our  employes  know  of  this  acl. 


NKWS  KI'ITOK  for  fti.slest-pniwinp 
setni-wi'ekly  in  fhart  Area  I.  ('ounty 
loa<le<l  with  inilustry.  CihiiI  workine 
romlitions.  tiension  plan  after  •'>  .vears: 
ear  fiirnishe<l  for  1  "sine'i'<.  .<!ilaiy  open. 
Box  .910,  Editor  .t  T’uldisher. 


SEVEN  POSITIONS 

open  now! 

General  Reporters 
Deskman  News  Editor 
Display  Advertising  Salesmen 
Classified  Adv.  Manager 
at  several  of 

EIGHT  DAILY  NEWSPAPERS 

Morning,  evening  &  Sunday 


FOUR  STATES 

Connecticut  Massachusetts 

New  York  Pennsylvania 

WHICH  ONE  INTERESTS  YOU? 


Send  your  application  and  qualifications 
directly  to  this  inter-company  office  no#, 
att'n:  S-  W  Ryder 
OTTAWAY  NEWSPAPERS 
Box  401.  Campbell  Hall.  N.Y.  10916 
We  ll  send  you  the  interestinq  details. 
Thank  you. 


EDITOR  ac.  P  LI  B  L  I  S  H  E  R  for  Fcbru.iry  17.  I‘168 


60 


UVAV  \V\>TKI) 

Editorial 

TtU’  A.M.  IN  AREA  2  seeks  general 
nssi^nnient  reporter.  If  you  can  meet 
our  staiwlanis.  we  proha!»ly  can  meet 
your  pay.  Ht>x  260,  Elitor  &  Publisher. 


EDITOR. 

M  AN  A01N0- 


for  trade  puhllration  in  advorlisinvr  and 
markotin^r  held.  Must  U*  able  to  ♦•dit, 
wi'ile  and  \vi>rk  clo.sely  with  small 
competent  stall.  Sll.Ooo  :*nnu.''lly. 

.V.  I  t  .  /  i  iiti  u 

Box  288 

Editor  &  Publisher 

READY  TO  MOVE  UP? 

.Vie  you  now  on  a  small  daily  news¬ 
paper?  I><»  you  letd  you  have  reaclu'd 
the  peak  of  your  |>erformance  there? 

If  so  we  are  l«H»kiny  for  you.  \Vher«*? 

V  metropolitan  T-day  moiiiin^  news- 
pa  pet  .  in  (’hart  .Vrea  is  expand'nvr 
its  oi>erations  and  has  oi^^nin^s  for 
4)ualih('<l  youn^r  i>«H>ple  lor  all  types  of 
employment  in  tho  news  department 
rep4»rters,  copy  tMlit«M‘s,  editorial  writ¬ 
ers.  S|»4'cial  writers,  (five  us  your  ctun- 
plete  acailemic  and  working  exjK'rience 
in  first  letter  to  Itux  Kditor  & 

Puolisher.  Salari*‘S  InUter  thait  average. 
(f(MM|  iHUiefits  and  |K*ftsi<u»  pro^rram. 
excellent  livin^r  comlitions. 

TKI.Ktili  VI'M  KIUTt/li 
A».r^rressiv4‘  morniny  ^iaily  of 
circulation  in  ideasant  Ohio  city  of 
0  |H>pulation  s*^*ks  a  permanent 
replacement  for  a  retirin^r  tele^rraph 
♦  diior.  K\|K*rience*l  4lesk  man  who  set'ks 
jiertnanefit  isisition  will  U>  otfensi  at¬ 
tractive  opiM»rtunity.  Pension  plan  and 
<»ther  lK*nehls.  St^'k  jtuirnalism  vrratlu- 
ate.  (‘ontacl  .Allen  Ihalley.  Uepuhlican- 
t'ourier.  Findlay.  f)hi«i  IT"!**, 

.'^1*()RTS  WKITKR  moriiiiiL'  daily.  Ap-  ' 
ply  P.O.  Ho\  l.lo.  ('(dorado  Springs, 
(’•dora»lt>  so*»ol, 

TIIF  LAST  IKON’TIKR 
Newsman  wtih  camera  ability  to  serve 
as  islitor  of  news  bureau  <»f  .\merii*a‘s 
fart  best  norl  h  university.  Exceptional 
4»Pportiinity  for  youn^r  waiter  (to  a^e 
■la)  with  stdid  daily  or  weekly  ex¬ 
perience  or  college  n«  w  s  work  in  a 
challenjrinvr.  fast-rnoviny  and  unitiue 
academic  environment.  Position  open  | 
now.  Send  resume,  sample  rlip.s  to: 
I>on  Miller.  .Actiny  l>irect4»r  4»f  I'ni- 
versity  Relations.  I’niversitv  <»f  .Maska. 
CoHeec.  Alaska.  ‘•‘•Tul. 

LONG  HOURS,  GOOD  PAY 

'I'op  s|M>i‘ts  deskrtu^n  ar«»  scarct^ 
ami  we  know  it.  We  neeil  a  first- 
class  tine,  youny  ami  ambitiovis. 
but  e\|K  ri4»nced.  to  run  an  in- 
ilustrioiis  If'-man,  6-day  p.m  de¬ 
part  nu*nt  in  a  busy,  hiyhiy  compe¬ 
titive  environment  .  .  .  an  itlea 
man  who  will  make  assiynments. 
lay  out  a  briyht,  hically-orient^Hl 
section  and  ke«»p  a  youny  statT 
hu.stliny.  The  title  is  Executive 
^|M>rts  h/ilitor.  the  pay  is  ymsl 
and  the  htnirs  are  lony.  Write, 
with  full  iiersonal  details  ami 
wimples  of  tnakeup.  to  Howard  : 
KI?*nl>ery.  Manayiny  Ktlitor.  The 
Miami  Ntwvs.  Miami,  Flori«la 

EMITOKIAI.  WRITINt;  ITtSITION 
<»i*en  on  larye  eastern  met  ro|M>litan  1 
aftermnin  tabloid.  Mitiniyht  to  s;  A.M. 
shift.  KxiK‘rience  necessary.  Salary 
alMHit  Semi  resume  in  complete  | 

ponhtlence  to  Box  Ktlittir  &  l*ul>- 

lislier. 


MANAdINt;  EDITOR  We’re  lookiny 
for  a  first-class  man  whti  wants  to  help 
makf  (Hirs  th€»  liest  small  flaily  in 
I»iiisiana.  Currently  twic**-we**kl.v.  we 
are  convertiny  to  tlaily  oiH‘ration.  Need 
man  with  knowledye  of  offset.  Must 
know  news  ami  photo  wire  o|ieration. 
R<iokiny  for  a  real  leader  who  ean 
pnMiuce.  din‘ct  a  competent  staff  amf 
liecome  a  respecttsl  mender  of  the  com¬ 
munity.  It’s  a  touyh  job.  hut  the  riyht 
man  can  buibl  a  wonderful  future, 
^'tartiny  salary  up  to  .<‘♦.600  a  year. 
Contact:  Milo  .A.  Nickel.  Piddisher, 
Crowdey  Rost  Herald.  I*.().  Box  12'', 
Crowley,  I»uisiana  “(♦ri26. 


IIKLI*  WAM  KH 
Editorial 

COPY  EDITOR 

To  join  the  touyh.  di-mamliny 
«lesk  of  Electronics,  a  Mc- 
(tr.aw-Hill  niayazine.  We’re  the 
leadiny  publication  in  the  field 
liecause  our  ex-newspaiiermen 
»lesk  is  the  lest  in  the  techni¬ 
cal  f>ress.  The  job  is  not  for 
the  timijl  simiI:  we  me*!  a  firo- 
fessional  journ.alist  who's  a 
sharp  editor  and  a  superlative 
rewriteman.  No  technical  hack- 
yround  is  rtsiuirefl.  If  you're 
any  yo<wl.  you’ll  find  yourswdf 
leaininy  alMuit  the  dynamic, 
fast-yrowiny  worbl  of  elec- 
Inmics  as  y4)U  <|uestion  y<iiir 
way  throiiyh  a  junyle  of  te<’h- 
nical  jary4)n.  When  yoti  reach 
the  cleariny.  you’ll  tliscover 
that  you’ve  yiit  an  intcrestiny. 
excitiny  story  that  can  le 
edited  or  rewritten  to  make  a 
hiyhiy  readable  mayazine 
article. 

In  return  for  skill,  taUmt.  in¬ 
tellectual  curiosity  and  exieri- 
cn'-e.  we  offer  a  five-fiyuK* 
salary,  iinleiitable  frinye-lene- 
fits.  a  prime  bxation  in  New 
York  ('ity,  and  a  history  of 
t  romotions.  The  latest  raid  on 
the  copy  <lesk  (we  lose  more 
men  that  way>  yains  us 
a  chief  for  one  of  our  new 
reyional  news  bureaus  and 
o|Kms  up  a  yoiMl  s|M>t  for  a 
yiMsl  man. 

Send  ;i  brief  account  of  your 
ipialificat ions  to  R«»yer  Barney. 
Pers«innel  Department . 

McGRAW-HILL,  INC. 

\V.  1.’  New  York.  N.Y. 

.An  Kuual  Opiwirtunity  Kmiiloyer  (M  l'» 

REPORTER 

.\w ard-w  inniny.  east  coast.  <dfset  we^-k- 
ly  yroup  has  imnu><liate  opening  for 
uentM’al  asslynment  reporter  with 
stronv  backyround  in  municipal  cover- 
aire.  (mhnI  job  now:  yreat  tmtential 
with  a  yniwiny.  youthful  staff.  Excel¬ 
lent  opiNirtunity  to  nmve  up.  To  yet 
in  on  the  ynmml  tbsir.  write  with 
resume  to  Box  IlJ.'i,  K«litor  *V:  Publisher. 

Yor  D(»N  T  HAVE  TO  BE  JEWISH 
to  l^e  the  manayiny  editor  of  yrowiny 
F’nylish  lanyuaye  Jewish  weekly  in 
the  Philadelphia  area:  you  <lo  have 
to  lie  a  y*Hid  newspa|*erman  with  lay¬ 
out  ;:ml  o<ipy  exjierience.  'Pw*!  4>f  the 
last  thiee  men  were  in  the  i>ost  Bir 
nine  years  each.  Salary  is  open.  Reply 
to  Box  Ml,  Editor  &  Publisher. 


HKI.R  W  AM  FU 
Edititrial 

NEWS  KDITtVR  Su|*ervisory,  editiiiy. 
writiny.  phott*  exiierience.  Alsnit  $Tr>nu. 
Esth*rville  (Iowa  "iBPiO  Daily  News. 

WIRE  EDITOR  \vante<l  for  *».uoo  after- 
mnui  daily.  Some  experience  preferred, 
hut  not  necessar>'.  Excellent  s|Hit  to 
learn.  Orowiny  community.  .\ls4)  look¬ 
iny  for  sfMirts  writer.  Send  resume 
and  salary  re<iiiiremcnts  to  Manayiny 
F^litor.  ('lovis  News-Journal,  Clovis. 
N.  Mex.  8M((1. 


EXPERIENCED  REPORTER  with 
keen  interest  in  business  writing  ft»r 
maj<»r  N.Y.C.  mayazine.  Salary  iieyo- 
ti.'ible--to  Sl.T.OffO.  B<»x  .‘120,  Edit4ir  & 
Publisher. 


lIFKP  W  AM  i 

Op4‘rntors-Marhinist}i 

LINOTYPE  OPERATOR— Newspaper. 
Must  be  accurate  and  able  t>]  handle 
crap  matter.  Write  or  call:  AROpolka, 
Collier  Co.  News.  P.O.  B.<x  1737, 
Naples,  Fla.,  33940.  (AC  8I3|  MI  2- 

i  . 

LINOTYPE  OPERATOR  for  ^‘^♦urhnn 
weekly,  non-union  shop.  Smajl,  effec¬ 
tive  organization  tn  suburban  Buffalo. 
Secure  position.  Job  work  andjstraight 
matter.  The  Amherst  Bee,  vtilliams- 
ville.  N.Y.,  14221.  (AC  716)  632-4700. 


KDITOR — 0|ieniny  on  N.Y.  me(roiM>li- 
l.nn  daily.  Experience  in  copy  r«‘a»iiny 
layout,  and  imayinative  headlininy  cs- 
.s€»ntial.  Send  resume  and  salary  sought 
to  Box  :M2.  Editor  &  Publisher. 


the 


chal- 


UEPORTER  interestiKl 
lenge  to  dig  for  news  and  write  n- 
d‘pth.  Afternoon  (laily.  circulation 
Vi.nnO  ;  2  or  m<»re  years  exi»erience  «le- 
sireil.  hut  will  consi^ler  person  with 
less  who  can  show  initiative  and  talent. 
Many  fringe  Umefits.  Send  resume  to 
Personnel  Manager.  Lancaster  New 
Era.  laincaster.  Pa.  lT(>nl. 


W'O.M EN  S  FK.VTl' R K  W RI'l'ER  1 

want**d  for  women's  page  «d’  Boston  j 
daily.  Creative  e\i»crienced  writer 
netnltd  who  can  handle  In'auty  ;  some 
fash't)n  and  general  W4»men*s  features. 
Must  briny  Imayinatiiui  and  sco|k‘  to 
assignments.  Send  resume  :ind  clip¬ 
pings  tt>  Box  JPL  Elitor  &  Publisher. 

NEWS.M.AN 

If  you've  had  sonu*  ex|»erierice  (it 
could  l>e  a  we«>kly  or  smaller  daily ♦ 
ami  think  you're  growing,  we  can 
probably  use  y(»u  in  tnir  newsnM>m. 
The  South  Seas  has  called  one  of  our 
men.  another  is  retiring.  This  award- 
winning  :»L((0»(  circulation  daily  in 
central  ('onnecticut  treats  its  i*eopb* 
well  an*!  has  seen  several  y*>  on  to 
hiyhiy  successful  careers.  If  you’re 
lookiny  for  a  wholesome  j*tiirnalist Ic 
atm*)sphere  geared  to  the  present  and 
are  in  (^hart  .Areas  1  and  2  for  a 
•piick  interview,  write  Richard  F. 
Conway.  Manayiny  Falitor.  The  Herald. 

I  Herald  S*p.  New  Britain.  Conn. 

(i6((.'.0. 


Free  Lance 

BANK  PUBLISHING  FIRM  offers  free¬ 
lance  assiynments  to  working  newspa- 
Ifer  men  and  women  in  following  cities: 
Washington.  Atlanta.  New  Orleans. 
Miami,  Dallas.  Phoenix.  Los  Angeles. 
Denver.  San  Francisco.  Seattle.  Chica¬ 
go,  Honolulu.  Detroit.  MinneaiMiIis. 
Memphis.  St.  Louis.  Clevelan*!.  Pitts¬ 
burgh.  Good  contacts  in  hanking,  fi- 
nanci.al  and  legal  field  nee*leil.  Sen** 
samples  and  resume  to:  Paul  .A.  Pol¬ 
lock.  Executive  Director.  The  Bankers 
Mayazine,  S9  Beach  Boston.  Mass. 
1)2111. 

ctvMic  STRIP  (;a<;  writer  .  . 

looking  for  sharp,  modern  gags.  Sen*l 
name  and  experience  on  card  to  Box 
212.  Editor  &  Publisher. 


Jtth  Erintinf* 


JOB 

PRINTING 

SALESMAN 

A  leadiny  *laily  newspaper  with 
available  open  (i*»ss  Press  time 
seeks  <iuali(ie<]  salesm.an  to  .sell 
it’s  services  to  hous»*  organs, 
college  weeklies,  oori>oration 
publications,  etc.  Salary  plus 
c*»mmisslon. 

Send  resume  imm«Hliately  to: 
Box  l‘T12  Elitor  &  Publisher 
12:»  W.  list  St..  N.Y..  N.Y.  ItMi.p; 
An  Kuual  0]»|M»rtunity  Employer 


(Pperati^rs-yfarhinists 

HEAD  MACHINIST  for  night  shift 
Goo<l  wages,  fringe  benefits  and  retire¬ 
ment  plan.  Opportunity  for  right  man 
Zone  2.  Box  96,  Editor  &  Publisher. 


COMBINATION  MAN  nee<!ed  im¬ 
mediately  for  prize-winning  offset 
daily.  Or>en  shop.  Machine  and  floor 
work.  Scale  $.'>.40  per  hour.  Contact: 
Mechanical  Supt.,  Fairbanks  Daily 
News-Miner,  Fairbanks.  Alaska  99701. 


EDITOR-ASSOriATE 
Challenging  oi>p*>rtunity  to  work  with 
a  s|»ecial  interest  man’s  magazine,  a 
leader  in  its  fiehl.  A’ou  will  have  gen¬ 
eral  e<litorial  responsibility  reipiiring 
kno\vle*lye  of  pnvluction.  mat*'‘rial  ; 
sour<‘es  ami  writiny  ability;  your  prin¬ 
cipal  fiiiu'tion  will  l»e  to  select  and 
cont4icl  writers,  and  as  part  of  an 
t**lit<»rial  department  team,  help  turn 
out  an  .attractive,  stimulating  pr*Mluct.  ! 
(’hicayivhaseil  publication.  Write  full  i 
details,  giving  salary  re<iuire<l.  Box 
:100,  Editor  &  Publisher. 


HEAD  MACHINIST  for  Midwest  dsiW 
'lewspaper:  10-mschine  plant  TTS 

•quipped.  The  man  we  want  thoQld 
aave  knowhow  to  maintain  present 
•ouipment  and  for  future  development ; 
also  fair  degree  of  experience  in  elec¬ 
tronic  and  electrical  circuits  is  required. 
Excellent  salary  and  fringe  benefits 
'^end  resume  of  experience  first  letter 
Write  Box  1690.  Editor  &  Publisher 


LINOFILM  KEYBOARD  OPERATOR 
Prefer  one  who  can  operate  1  without 
markup.  Excellent  opportunitif:  bene¬ 
fits.  Contact  Robert  Heilig,  De^  Plaines 
Puh’l  Co..  1000  Executive  Way,  Des 
Plaines.  Ill.,  60018.  Ph :  (.AlC  312) 
<24-1111. 


Photography 

ENTERPRISING  PHOTOGR  IPHKR 
Wt»  seek  an  aggress' ve  vnuny  p|ii>togra- 
I'her  w'th  fresh  approach  to  ne*v.<.  pho- 
t<iyrai>hs.  a  self-starter.  We  offei^  chance 
to  woik  with  some  of  lK»st  jhc.toyra- 
phers  in  the  East  on  growin.5  80,000 
p.m.-Sumlay.  Sen*l  resume  and  salary 
requirements  to;  Larry  Hale,  -iss-stant 
Manayiny  Editor.  The  Even-Lg  and 
.‘<nn<lay  Pj-ess,  Binghamton.  N.M.  1.1903. 

\ 


Pressmen^Stereotypei' 


erating  and  simple  mairite^“*^re  on 
Harris  17^  x  22%:  conside.Uble  4- 
color  process  work.  Knowb-Jlge  of 
smaller  offset  presses  and  letW^  p* 
preferred.  Top  wages.  TfanaVYitation 
furnished  from  Seattle,  eontln^nt  up¬ 
on  one  year’s  employment.  Writ4*  Com¬ 
mercial  Ptg.  Co.,  Att’n:  Jim  palUrd. 
P.O.  Box  710,  Fairbanks.  AlaskI  99701. 

PRESSMAN-STEREOTYPER:  ]}■)€  to  a 
retirement  and  a  reed  for  an  adjiitional 
situation  two  .situations  are  avaifible  on 
the  night  shift  for  combinatio' 
stereo  journeyman.  Work  in  a 
air-conditioned  plant.  Six  Gors  h 
presses  print  our  47M  morning 
circulation.  Scale  $3.87  per  hon 
1.  1968.  $.3.98  per  hour;  August 
$4.08  per  hour.  Company-paid 


.!i 


presd- 
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ntilincr 
veninir 
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ife  in- 


zntion 
cellent 
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surance.  sick  henefits,  hospit 
and  major  mcfliral  insurance.  F 
pension  plan  and  liberal  vacatio 
tact  Wilbur  Lehman,  Foreman.  Soumal 
and  Courier.  Lafayette.  Indian.!  47901. 

PROC.RES.«:iVE  SUPERINTE^^nENT 
for  pressroom  of  daily  and  “Sunday 
Atlantic  Seaboard  newspaper,  '/ill  of¬ 
fer  excellent  pay  and  real  res;  msibil- 
ity  to  a  leader.  SS-.OO.  who  kn'  ats  let¬ 
terpress  from  (fround  up  b\i*  could 
shift  (fears  into  offset.  P.^-sonnel 
handline  is  important  part  ^  f  job. 
Write  Box  60.  Editor  &  Publis  ler. 

EXPERIENCED  WEB  OFFSEl| press¬ 
man  neede<l  for  Florida  daily,  'fontact 
Collier  County  Daily  News,  i.’.aples. 
Fla.,  33940.  | 


l‘rinlers 

PRINTING  PLANT  MANAGI 
South).  Front-to-back  experienci 
salary,  benefits;  share  profits, 
etc.  Box  165.  Editor  &  Publish 


EXPERIENCED  PRINTER  for 
commercial  print  shop.  Equipm! 
dudes  10  X  15  offset  and  10  x  ' 
ten.  Offset  and  letterpress.  F 
make-up  experience  necessar;.: 
Daily  Times.  P.O.  Box  1139i 
Nevada  89.301. 


MECHANICAL  SUPERINTEND 
Desirable  position  available  to 


vorkin(j  supervisor. 


vith  prjactical 
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LINOTYPE  OPERATOR.  Model  36. 
crap  matter,  newspaper ;  no  job  work. 
Fast-Krowintt  northern  Calif,  small 
daily.  45-miles  from  San  Francisco  or 
Sacramento.  Goo<l  pay.  frinces.  bene¬ 
fits.  Write  or  call:  Boh  Nashlund,  (707) 
425-4646 — Daily  Republic,  Fairfield, 
Cali(.,  94533. 


knowled(te  of  all  departments  in‘jludin(r 
new  typesetting  and  press  work!  meth¬ 
ods  and  equipment.  We  need  sp  ITU 
man,  capable  of  promotinit  eftieiency 
and  dependability,  who  can  suj>ervise 
and  coordinate  composinit  room,  bt£r.x>- 
fype  and  press  room  of  modem .{ (jrow- 
'nf!  midwest  daily.  Excellent  pay  and 
working  conditions,  pleasant,  'fiodem 
city.  Write  full  details  of  expcHeace. 


;  backjrround,  references  to  Box;  1912. 
Editor  &  Publisher.  - 
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IIKIJ*  W  \M  I  _ 

l*riniprs 

FLOORMAN  or  alNarouncl  printer 
needed  for  small  daily  in  S.E.  Kansas. 
Will  accept  ^  trainee.  Write  or  call: 
Jim  Cooper.  PuMishinp  Enterprises. 
Inc..  300  W.  Second.  Hutchinson,  Kans.. 

“TAKE-CHARGE-GUY"  as  Foreman 
for  6>unit  Urbanite.  Complete  knowl- 
e<ijre  of  maintenance.  comT>etence  in 
handling  non-union  personnel  essen¬ 
tial.  All  rppl  es  answered  and  kept  in 
strict  ronfi<lenre.  Daily  with  commer¬ 
cial  work  in  Zone  2.  Box  200^.  E<litor 
&  Publisher. 

FOREMA\  for  a  6-Un't  Urbanite  off¬ 
set  press.  Must  have  complete  knowl¬ 
edge  of  maintenance:  must  have  ability 
to  direct  men  in  the  Union  shop  and 
capable  of  petting  first-class  printed 
proflucts.  I.«ocated  not  too  far  away 
from  San  Francisco,  California.  All 
letters  will  t>e  answerejl  and  kept  in 
strict  c(»nfidence.  Salary  open.  Box 
19R('.  Editor  &  Publisher. 


Pntdttciton 


CHATXKXGIXG 

CARKFR 

We  have  career  opf>ortunitIes  for 
bright,  aggressive  individuals,  inter- 
est€*<l  in  pn^lurtion  management.  Tf 
you  h.ave  a  degrt*e  and  ^-3  ye.ars  exi>eri- 
ence  in  some  ph.ase  «>f  prrjduction  then 
you  could  be  the  indivi<it2al  to  share  in 
e\p;ins!on  i.l.ans  of  this  well  known 
conu»anv. 

Individtial  selerte^I  will  receive  well 
round<**l  training  including  exposure  to 
the  l.atest  <levelopments  in  the  printing 
indust  ry. 

We  offer  excellent  company  benefits 
an<l  a  real  chance  to  move  ahead.  Must 
l»e  willing  to  relocate. 

If  interests'll.  pl**nse  send  complete 
resume  including  s;dary  requirements 
in  confids'nce  to  Box  27.’,  Editor  & 
Publisher. 

An  Equal  OpporttjnMy  Emplover  M/P 


T’KH.XNITE  N»*s**l  experienceil  tnan  to 
tak«  charge  of  camer;i  plati-making. 
and  Urbanite  press.  Direct  screen  color 
ex|«erience  desirable.  .Mo<lern.  auto- 
mat<»<l.  new  e<iuipment  all  departments. 
Iileril  living  city  in  Zone  2.  Ib)\  2^'' 
Editor  &  Publisher. 


C;rEF  COAST  DATI.Y  of  lOO.OOO  circu¬ 
lation  needs  promotion  manager.  Some 
exT*erience  in  circulation  or  in  adver¬ 
tising  promotion  necessary.  Newspar^er 
is  meml»er  of  a  chain  and  can  offer 
unusual  opportunity  for  man  to  grow 
into  rewarding  career.  Please  send 
references  with  resume.  Box  191,  Edi- 
tr»r  A*  Publisher. 


M  ^^»  OR  LADY  cumiH'tcnt  to  do  cr.pv 
and  layotit.  \\ith  kno\sl«sIg«*  fif  retail 
merchamlislng  and  promotion,  lor  staff 
of  eight.  Salary  de|>ending  on 

evjrf*ri‘ nee.  Semi  comfilete  resume  to: 
Ot  s  He.Hiley.  Adv.  Dir..  The  Meridian 
.Star.  Meridian.  Miss.  .39301. 


Salosm4*n 


•VtAir.  ORDER 
SALE.S.MAN 

N'.ading  dally  newspaper  has 
challenging  oyi#*ning  for  real 
go-‘/»*tler  biiyer-s.alesman  c.ap- 
alile  ttf  finding  .and  making 
g«»o<l  deals  rm  rr»erchandise  of- 
ferf<!  for  sab*  at  auctions, 
bankruptcy  close-outs.  exjHH'ter 
and  imjiorter  disimsals,  ♦‘tc. 

Individual  must  have  experi¬ 
ence  in  setting  up  mail  order 
and  roufion  mere  h.andi  sing 
plan.  Salary  plus  commission. 

S#T>d  immediate  reply  to 
Box  EP1:::M  12'.  W.  list  St. 

N.Y..  N  Y.  I0o3f, 

.\n  F^pial  Oi»iH»ri  unity  Employer 


llplp  Wanted— Piihlir  l{rlaliitns 


Public 

Relations 

Writer 

Large  national  corporation, 
in  basic  industry  needs  a 
writer,  able  to  prepare  re¬ 
leases  for  newspapers  and 
trade  magazines  on  a  broad 
range  of  corporate  activities. 
Applicant  should  be  fast, 
accurate,  a  self-starter  with 
a  college  degree  and  perhaps 
five  years  of  solid  newspaper 
reporting  experience:  also 
should  possess  mature  judg¬ 
ment  and  a  desire  to  grow 
with  the  job.  Should  be  equal¬ 
ly  at  ease  with  the  press, 
company  sales  and  technical 
personnel,  and  customer  con¬ 
tacts.  Excellent  salary  and 
benefits.  Chart  Area  2.  Send 
complete  information  in  con¬ 
fidence. 

BOX  NO.  330 
Editor  &  Publisher 

An  Equal  Opportunity  Employer  in 
The  Plans  for  progress  Program 


RUBLK’ 

RELATIONS  AND 
RRoMiniON 
.MANAGER 

Lf*:iding  daily  newspa|H*r  seeks 
dymimic,  ex|.«*rienci*«l  indivi.lual 
ii»  wnrk  with  Director  <»f  .\d- 
v«>rtisiiig  in  an-as  of  Market¬ 
ing.  Rromotion,  and  Riibllc 
Relation.'-.  New  1  Nisi  I  Ion. 

Salary  Range  .ST'iOO  to  .«'.*ooo 

Send  .»>ume  imm€sli;tt«*ly  tfi: 

Box  1279.  12.".  W.  list  St..  N.Y.  I'lOliC. 
.\n  Equal  Opfiort unity  Empinyer 

SI-ORTS  INFOliMATlON  Z  .me  3 
men’s  coIU*ge  playing  major  sports 
sch»*.lule  se*«ks  |K*rsonable  young  man 
to  handt.*  publicity.  .Availal.le  .July  1. 
Writing  ability  nee'cssary  :  camera,  de¬ 
sign  kmi\s  leilg^e  h<‘]pful.  .Send  resume, 
salary  r(.<iui remen ts  t»>  Box  31.'»,  Eililoi- 
&  Rublisher. 


SOUTH  PACIFIC 

'Fhe  (iovernment  of  .\merlcan  .Samoa 
is  looking  tor  a  responsible,  ambitious 
young  man  to  W^conie  Assistant  In¬ 
formation  Officer.  Position  involves  writ¬ 
ing  local  news  f(»r  a  newspaiKjr  and 
ra«iio  and  television  stations  operatetl  | 
I'y  the  government,  plus  other  informa¬ 
tion  duties.  D.sire  married,  experi- 
encefl.  etlicient  journalist  nr  recent  J- 
schot>l  grad  is  especially  fast  ami 

th<»rough.  P;ice  f)f  the  job  is  not  as 
leisurely  as  the  setting  suggests.  Two- 
year  contract  re<piire<l.  Fre**  transpor¬ 
tation  to  and  from  U.S.,  plus  other  in¬ 
centives.  S.'ilary  S'.f.ooo  per  year.  .^'en«l 
resume  ;ind  names  of  recent  immediate  ^ 
sutH'ivisors  to  Thomas  Kaser.  Office  of  , 
the  (i<»\Nrnor,  Pago  Pago.  ,\merlran 
Samoa  9fi'T2'i. 

PUBLK'  RELATIONS  ASSISTANT 
I>ue  to  exp.'ifision.  New  England’s 
festest -growing  chain  has  an  <q)i>or- 
tunit:*  lor  ;i  public  relations  staff  j 
assislant 

Our  candid.ite  must  have  one-two 
yaar.-J  experi«*n<'e  t»n  the  staff  of  a  | 
met ro|M»lltan  daily  newspainq*- -prefer-  i 
;iblv  with  €*\|>erkmce  in  the  business  1 
and  financi.il  soi'tion.  .\  college  degree  | 
w;*h  a  major  in  Journalism  or  English,  ; 
is  desirable.  i 

Resj>onslbilitie.s  include  planning,  writ-  ' 
ing  and  distribution  of  news  releases. 
;is  well  MS  assisting  in  the  preparatif»n 
of  annual  rep«>rls  and  fdher  interim 
financial  re|M»rts. 

For  inffu*malion  write  Box  Kditor 

Publisher. 


PUBLIC  RELATIONS 
AND  PUBLICITY 

Growth  Opportunity 

EXPANDING  BUSINESS  co~~jn‘r-.. 

t  co'TC»''3*’o'i 

rrr.,»-"i  or-cn'm^  'n 
•O'  r  .:  ■'  ’•c  l*‘ons  onj  r.‘;b'!city 

I ,  r*-*  ''osDons'r  !c.  o'^owtr- 

C'VT‘.'  5  :  OS**’c^S  CfU;'  '•) 

C3TC",.  St  i'.  orca.  Ar’I't,'  ond 

CO’- c  c'*-,  1-  vT  *0  j  r  ’  n.  E*- 

Cr  on-  r  :•  3  - ,  .-ic. 

QUALIFICATIONS:  •wo-*  .■-‘oj-  VCO'S' 

iou'n  1  's*'"-  ’o,*^cnt.  collcoo  dc- 

rno* 0*  e  oct'cn’cs  jnd  ' 
'  '  A''  r  r  .  1  i  . 

Submit  resumes  in  confidence  to 
Bex  345,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 


I  TWO  REAL  PROS  FOR  PR  DEPARTMENT  T 

J  1.  A  first-rate  newspaper  reporter  who’s  interested  in  the  forest 
s  products  industry  and  isn’t  afraid  to  tackle  technical  subjects;  4 

p  he’ll  write  for  a  lay  audience  about  all  our  activities —  g 

y  2.  A  writer  who  knows  the  difference  between  legitimate  pub-  B 

^  licity  and  puffery;  he’ll  work  with  editors  of  the  countiy’s 
^  top  consumer  and  building  trade  magazines.  ^ 

T.  Both  must  have  experience,  energy,  enthusiasm  and  ambition.  ^ 
We’ll  consider  anyone  of  either  sex  who  qualifies.  Salaries  and  ^ 

^  fringe  benefits  are  good  enough  to  make  sure  we  can  attract  ^ 

^  the  top  people  we  want.  Apply  by  letter  only,  with  a  brief  ^ 
ri  resume  to;  B 

p  Edward  L.  Costello.  PR  Manager  ^ 

£  AMERICAN  PLYWOOD  ASSOCIATION  s 

^  Tacoma,  Washington  98401  ^ 


rKKSONNF.I.  avaifaiuj: 

.irat/rmir 

\VRITER-EI>IT(>K.  long,  varied  experi¬ 
ence.  Now  on  major  «laily.  Want  col¬ 
lege  job,  chance  to  get  M..\.  Zones  8, 
9.  Bnx  233,  E<litor  &  Publisher. 

.JOURNAI.ISM  EIH'f'ATDR,  31.  five 
years’  in  journalism- hi  story  teaching 
and  media  relations  work  in  two  uni¬ 
versities.  .T-textlMM*k  published  and  use^l 
in  southern  and  €*Mstern  colleges.  More 
than  To  articles  in  nati»*nal  and  profes¬ 
sional  publications.  R«*<'ipient  of  I9fi7 
communications  ;iwar«l.  State  conven¬ 
tion  speaker.  .Adviser  to  two  university 
presiilents.  Omgressman.  federal  agen¬ 
cy.  Umler  contract  for  sec«>nil  l»o(jk  and 
anthology.  Six  years*  newspaper  work. 
Master’s  ])lus  iloctoral  work.  Int«  reste<i 
in  Zones  1.  2.  3  or  Box  321,  Editor 
Publisher. 


PH.D— years’  teaching:  PR.  a»lver- 
tising,  T»hotogra|ihy.  writing;  l.T  years* 
profession  .'ll  experience.  I ’refer  Gulf 
(’oast.  Box  29r>.  Kditor  &  Publisher. 


NIEM.AN,  10.  top  cr«>dent  ials.  se«*ks 
post  as  resid«  nt  sage.  Box  329.  Wlitor 
&  Publisher. 


.idminislrattvr 

TIRED  OF  METRO  LIVING! 
Newspaper  manager  seeks  new  respon¬ 
sibility  (or  the  purchase  of  a  property 
$2oO/$300M)  in  a  goo<|  community  or 
suburb.  Excellent  references,  success 
record,  comprehensive  experience  and 
am  a  qualifie<l  t»urch;iser.  Confidential 
communication  assured.  Box  1^9,  E<li- 
tor  &  Publisher. 

EXPERIENCED  PUBLISHER.  G.M. 
ADVERTISIN<;  DIRECTOR 
Now  assistant  publisher.  .Age  41.  Tem¬ 
porary  situation  coming  to  end.  Seek 
ch.'illenging  post  with  medium-sized 
newspa|»er.  22  years’  experience  in 
every  department.  Profit-maker;  pro<l- 
u<q-builder:  labor  experience.  Excel¬ 
lent  references.  Box  191,  Rlitor  & 
Publisher. 

PUBLISHEIt  h;is  sold  interest  in  Can- 
a«la.  Lmiking  for  opintitunity  with  large 
vM'ckly  or  daily  in  U.S.A.  Experien(‘e<I 
I  in  all  phases  of  offset  newsp,aj»er  and 
job  shop  opvnitiiin.  Family  man;  col¬ 
lege  grail  :  ;ige  3r>.  Iteceptlve  to  mnn- 
ag«  merit  proposal  with  gTxxI  growth 
I  poteritial.  No  particular  preference  to 
locution.  .Available  on  or  about  March 
1.  Will  exi'hange  confidences.  Box  213, 
Kditor  IMiblisher. 

I  EDITOIL  3^.  now  employed.  Staff- 
j  builder.  Family  man;  civic  leailer.  .lust 
two  employers  in  D»  years.  Excellent 
I  record.  Top  r(*fcrrnc«*«.  .S(»«*king  2.'».0rt0 
to  7.'»,>T00  circulation  paper.  Box  239. 
i  F.ilitor  &  Publisher. 

KDITOR  &  PUBIJSHF.R.  3r>,  commu¬ 
nity-mi  iuUnI,  excel  b*nt  references,  ex- 
|H*rience.  desires  challenging  t‘osition  in 
Zones  ^  or  9,  Box  2Ti»,  Editor  ^  Piib- 
I  iisher. 

;  BUSINESS  ADMINISTRATION  pro¬ 
fessor,  journalism-orienti'd.  imlilisheil 
I  author  In  newsf>aper  financial  inan- 
'  agenient,  interestisl  in  serving  on  l>oard 
\  of  directors  or  ni;in:igem«  nt  advisory 
I  i-ommittiH*  of  we<>kly.  w#*<»kly  chain,  or 
small  d.'iily.  Opixutunity  t<»  contrilmte 
I  paramount:  remuneration  se<^ondary. 

I  New  England,  upst.'ite  N.Y.  or  north- 
i  ern  N.J.  preferreil.  Box  311,  Editor  .S: 

I  Publisher. 


.-Irfi.sf.x 


ARTIST,  expert  on  sports,  15  years* 
editorijil  illustrations  and  cartooning 
with  one  of  "ten  l*est*’  rate<l  metro 
dailies.  Box  227,  Editor  &  Publisher. 


C.in'uliilutti 


!  CIRCI  LATION  PROMOTION  man- 
I  ng«q'.  from  su|M  rvisor  to  general  cir¬ 
culation  man;iger,  on  miiKvest’s  largest 
wii'kly:  presently  (  M  on  small  ilaily* 
Seeking  opiHirtiinity  on  daily  or  wcH'kIy 
with  paiH>r  that  wants  to  build  solid 
I>aid.  20  years*  experience  all  phases. 
Box  325.  Editor  &  Publisher. 


FDITOR  &:  PUBLISHER  for  IVhru.irv  17,  1068 
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personnel  Aveilable 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


('.irriilnlion 

A(:(!I!KSSI VK  CM  (;i2).  It;  .VIIU!.’  f\- 
jierieiit't’  all  phases:  unilef  swks 

liositioa  with  a  ehalleiiue.  /.mies  I'l. 
7,  s.  On  fetiuest,  full  hacktti'uiiiul  aiul 
refeiauices.  Ifox  Ills.  Ktlilur  A:  I'tih- 
r.shef. 

ENKIKIKTIC  YOCNt;  CIU<  ri.ATOI!. 
jl.  with  11  years'  ex|s“i  ii  tiee  in  runi- 
|)etiti\e  markets,  ilesires  mure  ehal- 
ienttiiut  Canailiiin  i>|i|K>rtunit.v.  Tciii  ref¬ 
erences.  liox  1127.  Kilitor  &  I’lihlisher. 

Wl'Nt;  (•|IiCri..\TI(.'N  M.\N.  atre  :ll. 
thirteen  years’  ex|>trience  'ti  ciimpeti- 
tive  area  with  tnetrnisilitan  daily:  II 
years'  dealer  with  present  ptiper.  Wjitits 
ti)  move  into  manayremetit  :tnd  yrrnw 
with  iiaiier.  Will  relocate.  r.O.  Ilox 
sell,  Ymaipa,  Calif.  U2lt'.tlt.  I’h :  iTlIt 


(  liissi fuul  .iilverlisiiig 

CL.\.''f'lI''Il'7I)  M,\N.\(;KK  tnedium 

daily,  with  knowUslue  iif  all  phasis. 
avadahle  in  March.  All  areas  con- 
sidertsl.  Serious  ctirrespondence  ntiiy. 
Ba\2ill.  hklitor  &  I’uhlisher. 


IHs/tlay  .iih'i'rlishii! 

AMBITIOU.s  .  .  . 

YKT  CONSCIEN'l'IOir.s. 
leasoneil  (18  years)  rejiresentative 
wishes  to  relocate  on  30-100,000  news¬ 
paper.  .Atlministrative  inclineti.  Well- 
versed  in  ~1  Metlium.  Decree.  Family 
man.  Chart  Areas  1  or  2.  Ho.x  179. 
Editor  &  I’uhlisher. 

LET'.S  l.N’CUKASE  YOUK  LINAGE 
With  faith  on  Isdh  parts,  this  can  be 
done.  Enoutrh  experience  to  know  that 
it  is  possible.  Prefer  a  small  western 
daily.  Am  a  Gal.  Box  183,  Editor  & 
Publisher. 

.\iea  :l,  1.  0.  OIT.set.  s<173.  HJ,  -11. 

.small  |iai>er  ail  man  20  years,  9  olTsel. 
Box  27'.  Editor  &  I’uhlisher. 

EXI’EKlENCEIt,  tJCALlFlEl)  ad  man 


K\-SP()in'S  KIUTOK  of  SOM  daily  ASSISTANT  NEWS  EIUTOK.  has 

needs  chancre  copy  desk.  Aae  4o,  workeil  11  years  for  west  ctiasi 

«mjd  relerences,  integrity  ancl  know-  |  <laily;  that’s  enoujrh !  Wants  academic. 

h<»w.  Ih».\  219.  Editor  &  Tublisher.  ,  hiuise  or^an.  mavtazjne  anythinvf  hut 

—  -  newspapers.  Ilo\  :117,  F^iitnr  &  I*uh- 

SKIELEh  FEATrUE  WHITER  seeks  ,  li^her. 


position  on  newspaper,  social  agency 
or  university  puldication  in  Zones  I, 


1>ESKMAN.  experiences!  ohits  tn  juesi- 


2  or  11.  Medium  must  have  social  pur-  dential  campaigns,  worke*!  all  depart- 
pose:  that  is.  not  exist  mainly  for  menis  hut  siMU'ts:  strong  »>n  ph'>t«js. 
entertainment  nor  placation.  ImaKin-  1  features,  layout.  Prefer  Washinvrton. 
ative,  lucid,  and  resourceful  writer.  I).(\  area.  H<».\  •»12.  Editor  &  Puh- 
I’se  all  cameras.  Altp  3J{,  family.  H.A.  iisher. 

Hivr-Ten.  J-jrrad  school;  4  years*  ex-  - - -  — 

p^rience  lartre  ilailies:  on  daily.  Box  OFTSTANFINU  U.S.  JOF’HNAEIST, 
2x1,  Editor  &  Publisher.  [  skillctl  as  nlitor,  e^litorial  wiiter  and 

- !  reporter  upper  ‘>(i‘s  at  lil»erly  l>e- 

FOHEHiN  NEW'S  Hei>orter  m\  top  1  cause  of  strike,  seeks  free<l<»m.  excel- 
business  daily.  •»♦>.  U.  c»f  ('hicajro  |  lent  i»j»y  for  ciplumn,  e<litorial  parre 
(MAl.  seeks  foreitrn  news  i»ost  t)ver- i  direction.  Sunflay  magazine  tslitorship. 


'  seas  <ir  in  NYC.  Recently  ir.S.  free-  ,  pest  cr«ilenlials.  including;  hirrh  na* 
I  lance  in  Hrar.il.  Fluent  Porturruese,  tiduud  awards.  lb)x  2M».  Edittir  & 
I  .Spanish.  French,  (lorman,  Russian.  I’ublisher. 

I  Hindi,  Japanese.  Ei>rht-year  news  ex-  -  - .  -  - 

perience -feature.  foreiLtn,  financial.  RRI'l'ISH  PFBEISHER  EOrfOR. 

Box  2^r),  Editor  &  Publisher.  at  present  contndlinjj  five  cons 


W  RITER-PHO'nKJRAPHER. 


at  present  oontndlinff  five  consumer 

- ,  publications  ipriMiuceii  by  letterpressl . 

years  .,11  of  which  he  has  l»een  respimsible 


with  <!;ulies  and  in  PU  jobs.  Would  p,,.  since  their  inception.  re<piires 


like  to  use  camera.  Prefer  South 


hallen>?in>r  situation  in  the 


New  Enirland  locale.  B.\.  Box  285»  Ed-  }  I’.s.  .\ny  area  considered.  Fully  e\- 
itor  &  Publish*  r.  IKo  ienced  in  all  as|>ecls  of  mavtazine 

—  '  puldishin;::  comiK*tent  phf>tojrrapher. 

KHrroR.  e\|>t*rience<l  all  news  <lep:irt-  W  ill  consider  any  iM»sition  with  a  tra*le 
mei.c  a<Mivities:  re|M»rtinir.  photorrra-  techni«’al  or  *‘on<umer  publication. 


j)hy.  desk.  rewrite.  parte 
Mature.  Write  HER.  Box 
.\ri7.nna  x.'iip;!. 

TOP  MANAOINt;  EI>IT()R. 


of  newspapers  which  have  consistently  YOFU  M.\N  IN  LONOON 

won  awards  r>n  ^bate  and  national  Re|K»rter-writer-columnist,  la  years'  ex- 
lev**ls,  \\  lints  n**w  <‘hallenite  as  man-  ,  jierience.  news])ai>ers,  broatlcastinjf ; 


Reply  B«i\  -taa.  Editor  &  J*uldisher. 


/•’r#*#*  Lauve 

YOFU  MAN  IN  LONUON 


ajjinvr  editor 


ex€»cutive  nlitoi 


^ill  supply  first-rate  news,  features. 


paiH'f  with  circulation  of  ,VJ  I  tai>*s.  photos  fnan  jinywhere  in  Europe 

more.  Prepared  to  invest.  Box  -4  b  F(indon-base<l.  Fast,  quality  service  or 
Editor  4*5:  Publisher.  sinirle.  multiple  or  reeular  nssicn- 


EOOKINT;  for  a  TEEN-YOFITI  patre 
I  report»  rV  'fhat's  the  job  I  want — Fhl-  , 
I  carro,  NY('  area.  J-rrrad.  female^  pri*s-  ■ 
I  ently  employtsl  on  ilaily.  Box  2TT,  Edi- 1 
tor  &  Puidisher. 

E.MiKi;  FOEEEF.E  SENIOR  ( F.  of 
Fhicarrol.  seeks  interest inrr  summer  op- 


sinrrle.  multiple  or  rerrular  assisn- 
rnents.  Box  2:17.  E»litor  &  Publisher. 

YOFR  team  in  FEORIOA 

Hard  News  Keatuns  — Pix 
From  America's  Missileland 
And  Thnniyhout  the  Sunshine  State 
NEWS  BFREAF  B 
J71rt  FherlHunv.  FtK'oa,  Fla.  .'i2922 


U  hKIEMEO,  01  .Mdl  lhl  portunity  as  siMirts  writer,  or  other.  BFRK\F  at  your  ‘service  Vet- 

4J  manavrenal  exiKTience;  20-year  Ri,.h-inl  Pozen  S.  i^iur..\v  .u  >our.ei\.t€.  \  ei 

•wspaper  backvrround.  letterpn*ss  ami  ^  VvJ  Chic-ieo  Illinois  eran  newsmen  prc»v.de  s|K,t  new>. 

fsei:  swks  .Mil  mi.mivrer’s  or  ilirpc-  "  ‘'lu.iKo.  >liarklin«  leaturps,  photos  in  north- 


nevvs|iaper  l»acKvrrouml,  let terpn'ss  amt 
•ffset:  s«*eks  ad  mannvrer’s  or  ilirec- 
ti'r’s  |M»sition.  Stable,  ilepend.al'le.  E\- 

«llent  r.  fpr.n<is  siirrpss  reoonl.  Hox  ,  ih-hi.u-atII IN.-;  KHri'OI!.  WHITEI! 

^31.  r.ihlor  A;  I  uhlislior.  _ I  Marricil.  13  ypiirs'  pxiipripm  >> : 

■!>  f  .  1 ...» V  « :  ..'I.  T.-  I  piluration.  imliistry,  rommerop.  I’hiv- 

AhliKK.  .''1\ K  .\1  MAN.\(,K1,  sppkini,  t,,pr|-;,|,hv.  Iipsirp  hromlpr  rpsiionsihili- 
position  vMlh  mpihiim  or  mplro  puhli-  n,,.;  n.’M,  E.litor  & 

caplin:  11  ypiirs  pxiH-riPiire:  jirovpn  i'uhlishpr 

rf’foril:  deilicat***!.  Stnuiv:  in  all  ]>ha.ses.  _ _  _  _ _ 

B8  ilPirr.-.-:  "lilitary  ohlination  pom-  kkpoUTEU.  sinirlp.  ypar.s'  pxperi- 


jletcd.  Available  imrm»<liately.  Write 
B<*x  310.  Editor  &  l*ublisher. 


W'lRE./MAKETTP 

Presently  employeil  Connecticut  a.m. 
n  above  capacity,  but  must  move  to 
i  eastern  New  Jersey  for  family  reasons 
by  this  summer.  Marrie*!.  44,  family 
Wan:  in  Journalism,  all  e<litorial  tie- 
j  rartments  over  20  years.  Box  173, 
t  bl'tor  &  Publisher. 


I  ence,  stH»ks  intsition  me<Iium  or  larpo 
pa|K*r.  Fovere<l  most  l»eats.  Salary 
'  4»pen.  No  service  o)>IiLrat ion.  Box  332, 
i  Editor  &  Publisher. 

FOPY  EDITOR,  33.  for  170.000  mi.l- 
I  west  moininiir  daily,  is  tire<I  of  w<»rk- 
I  iiiiT  niirhts.  Wants  to  work  for  metro- 
'  politan  p.m..  «  ast  coast  prefeire*!  :  also 
interest«Hl  in  news  e<litor*H  job  on 
smaller  sized  aftermxm  tlaily.  Now 
earning  $17o.  Box  310.  F.«litor  &  Pu!»- 
lisher. 

t  YOFNt;  NEWS  EXEFFTIVE  in  mid- 
I  west  hot  s|M>t  se<»ks  caixvr  opiH>rtunity 


NEWSMAN  with  top  all  ’round  do-  1  on  up-and-cominjr  dailv.  Rpuuire  SlO.-  } 

westic  and  foreign  writing  and  e<litinp  j  . .  <lependinir  on  l«H*ation.  lon^-  i* 

eapenencp  seeks  news  job  in  South  or  i  ranum  pot*  ntial.  Box  :’.o<.  Editor  &  Pub-  P 


west  Iowa,  sotithein  Wisconsin,  north- 
*  rn  Illinois.  Bo\  200.  tklitor  4^*  Pub- 
Ii>her.  | 

(fperaUtrs^Marhinials 

,  PRESENTEY  UKAV  MACHINIST 
ov«  r  11  EinotyiH's.  4  Auto-setters.  6 
Perforators.  Phot<ms  T13-.713  and  cap¬ 
able  of  2<  0 :  exi^erienced  in  mark-up  | 
and  pastc^up,  WOukl  like  work  with 
I  supervision  in  any  or  all  <»f  these  fields. 
Box  2."i3,  Editor  4S:  Publisher. 

Prcssmen'Slerettiypprs 

DFPI.EX  PRE’SSMAN.  model  *‘E**  an.l 
“.A”  letterpress  and  otTset.  Box  2x1. 

Editt>r  4^  Publisher^ _ _  _ 

l*RESSM.\N.  exi>erienceti  on  !«»!•»• 

1  Headliner,  desires  job  in  combination 
shop.  Comi>Ietely  comi»etent  in  all 
phases  of  press  and  8tereotyi>e  work 
Charles  Groleau,  Box  85,  Mulberry 
Indiana  4fi05S. 


Firi  EEN  YI-L\RS*  I'.S.  worln  |  ide 
promotion  ad\ ertisinj;  seeks  ciusadinK 
publisher  with  provrressive  pro^neT.s. 
F.  Bodine.  22  Bonnell  St..  Fleminj'‘|on, 
N.J.  uxx^j.  I 


I  l^uhlic  Relations  1 

EXPERIENCED  ITvEE-LANcrf 
WRITER.  I».C.  5 

I  2x.  .seeks  nsss^rnments.  Ten  years*  JPR 
I  for  colletres.  publishers,  D,C,  houling 
j  association.  D.(\  syndicate*!  columtjist. 

;  Kn*»ws  direct  mail,  advertising.  Jro- 
chures,  news  releases,  radio,  TV.  s^ox 
229,  Editor  &  Publisher.  1 

INTERN.\TION.-\L  Repi>rt*  r  on  !top 
business  daily,  36.  U.  of  (’hicapo  tMj\I. 
sui>erb  feature  and  news  writer,  kn  avs 
'  your  clients’  languages  in  Japan.  '  fr- 
many.  France.  Italy,  S.  America.  Siaiks 
international  PU  post,  B(»\  2''3,  E«^  *or 
&  Publisher. 

CORPORATE.  ACF-NCY  PR  iM)8iiion 
s«»ught  by  reporter.  3.'7.  with  11  y<  ^rs* 
in  news,  publicity.  a*lvertising  ;  now  on 
staff  of  7o0.00h  ilaily.  MS-Journal  m. 
Box  279,  E*litor  &  Publisher. 

INDFSTRIAE  WRITER.  30.  B,A  6 
years’  oxiierience:  fluent  French:  ch  rn- 
j  ical  nuxlical  backgr*>und.  Box  337,  I  di- 
tor  &  l*ublisher. 


YOFNG  WOM.\N  seeks  iK>sition  j  .n 
public  relations.  B..’\.  and  M..\.  «  in 
French  with  newspa|>er  an<l  teaching 
I  experience.  Fluent  in  F'rench :  kn'|vl- 
1  e«lu'e  of  fierman  and  Spani.sh.  Box  'i*9, 
J  K<litor  4^  Publisher.  i| 

I  l*FBLI('ITY  S|H-ciaIist  magazine  |  |ih- 
I  licity  wants  peritniical  not  re*iuir|iig 
i  full-time  program.  Bi*\  344.  E«litor^  Sc 
'  Publi.'^her.  ? 


CLASSIFIED  i 
Advertising  Rates  \ 

"SITUATIONS  WANTED" 

I  Payable  wifh  ordtrl  ! 

4-tini(i . 90c  per  lini,  per 

3-tla«  .  $1.00  per  lint,  ptr  itit^ 

2-tlmts  $1.10  ptr  lint,  ptr  itsi.i 

l-tine  $1.20  ptr  lint,  ptr  ittu| 

Ctunt  Btt  avtratt  wards  ptr  lint  j 

3  lins  minimum  | 

(Rt  akbrtriations)  : 

Add  SOc  for  baa  strrict  j 

Air-mail  strtict  on  boa  numbers  ilse  I 

aaailablt  at  $1.00  extra.  | 


f  ?-^thvvpst  where  enn  settle  down  nnd  Iisher. 

f  lake  root.  Hox  Ififi,  Evlitor  &  I’tililisher.  —  - - - - - 

^  —  Jtll  HN.M.I.-'M  tlUAll,  29,  e\i»erieneed 

KEPdllTEIt.  WOMAN,  prize-winninc  depanments  of  small  weekly, 

s  J-er.iihnite.  Exeellent  food,  home  fur-  re'imnsihle  position  in  manavre- 

|ishinKs,  fe:iture,  society  hackpround :  "r  writing.  Full  resume,  refer- 

J  *ants  job  in  area  with  puo<l  schools,  I  from  Ilox  ,'!ol.  Editor  &  I’ul- 

*irm  climate.  F.  Renoe,  76  Scenic  '  ''xher. 

've.,  Richmond,  Calif.,  94801.  I  ~  -  —  - 

-  I  I’RtWirCING  76M  KDiroKIAI.  pnpe 

EXPERH-^-NrEI).  competent  editorial'  I"  '■'•‘-<'>-''"•0  .'alary.  .S.x-k  eompanihle 
*T’3er,  eilitorial  page  o*Iitnr.  Now  on  I  *'**>  chall*»ng**.  l  ninteiestAHl  East 

■Metropolitan  dailv.  Prefer  .Arizona.  I  'iT  "  *'*’*'  Ekiitor  \- 

faliforni:i.  New  Mexico.  Ilox  206,  Edi-,  '  _ _ 

4  Publisher.  j  GOOD  PEOPLE  HARD  TO  FINn- 

—  ;  -  I  You’ve  found  one.  Eleven  years'  ,'litl 

•^ALiIN  ATI V  K  wnter-editor-photogni-  •  writing  e\|H»ri«*n<'e.  Age  33. 

rtHT-arrhivist-researcher  with  A.B.,  j  plus,  languages,  family.  E*li- 

aA. — currently  making  $11,000  -F  '  b»rial.  aca*l*'nii*‘  or  bniinlat i«»n  I'li 


rang**  p'»t»  ntial.  B.)\  3os.  Editor*  Pub-  PRESSROOM  SITPERINTENDENT. 
lixhei*.  family  man.  age  41 — 22  years’  press- 

—  - - - —  I  8tere(>tyt>e  experience  on  let- 

JOFRN.VI^ISM  (iRAD,  29,  e\|>erieni*c*l  ’  terpress.  B*ix  79.  E*Htor  &  Publisher. 

’  FHESSM".\N^STERE()TYPER.^a«e  .'.u. 
.'.-.ks  re'i'.nsihle  position  in  manage-  ;  .vneripneed  on  Goss.  Hoe  and  Dunlex 


experienced  on  Goss,  Hoe  and  Duplex 
presses :  foreman  and  superintendent 
(or  20  years.  Prefer  straiftht  press 
work,  but  will  accept  foremanship  or 
superinlendency  of  comhinat  on  shop. 
Good  color  man  Have  union  card.  Box 
69.  Evlitor  &  Piihlisher. 


VrtHhivlinn 


OllSET  PRDDl'tTlDN  MANAGER. 

!-».MiIN ATIVE  writer-editor-pholoirra-  ‘"I-’  “'nd  writing  e\i«>rien<’e  \ee  TI  .""'''H  D'n'ily  man  (3"l,  desires  pro- 

Misr-arrliivist-resenrrher  with  .A.  It.,  j  <l<’K'ret>  plus.  lanKua^es.  family  Fdi-’  miina.:ership  or  prisliiction  eon- 

M.A.— currently  making  $11,000  -f  '  l'>rial . ademie  or  foundation  I’R  "illuni’s  job.  Very  thorom;hly  trainvsl 

'•'ks  job  in  RcRinn  1  eommensurate  I'resenl  salary  .Sin, .•.On,  pr.  fer  (Ih  o  photi>-rom|M>sitii*n  and  olTsel 

'J'lb  experience.  Hox  2.71.  Editor  &  E-bsl  or  .•ibro;id.  llo\  297,  Editor  4  "':<>'hinery.  Hox  :lo2.  Kvlitor  4  Pul>- 

•Mblisher.  Publisher.  '  *  Iisher. 
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Do  not  send  irreplaceable  clippings,  j 
etc.,  in  response  to  ‘help  wanted'  j 
advertisements  until  direct  request  is  | 
made  for  them.  E&P  cannot  be  re-  | 
sponsible  for  their  return.  .1 

DI$PLAY— CLASSIFIED:  'j 

The  use  of  borders,  boldfut  type,  {•!{ 
or  ether  decorations,  changes  your  clan  ! 
fled  ad  to  dispisy.  The  rate  for  displnl 
classified  is  K.75  per  agate  line — ^$3^  ^ 
per  calunn  inch  mininuai  space. 

"ALL  OTHER  CLASSIFICATIONS"  ; 

4-tiMS . $1-35  per  line,  per  issue 

3-tiats .  S1.A5  per  fiat,  per  issue 

2-tiaas  . S1.55  per  liM.  per  isue 

1-tima  $1.65  per  lint,  per  issue 

DEADLINE  FOR  ADVERTISING 

Tuasdov,  4:30  PM  | 

Box  aumbers.  wbicb  art  mailtd  aacb  day 

as  thty  art  rtctntd,  art  raJid  lor  l-ytur. 

Editor  &  Publisher 

■SO  Third  Ava..  N.  Y.,  N.  T.  10033 
lAC  313)  Ploaa  3-70S0 


Shop  Talk  at  Thirty 

Rohfrt  I  .  Broun 

Hoaxes.  Old  and  New 

'I'wo  hoaxes  perpetrated  trivinp  him  "trouble''  phoned  to 


a^rainst  news  media  in  the  last 
month  will  join  the  ranks  of 
many  that  (juiok-witted  franp:- 
sters  have  created  for  a  pullible 
jiuhlic  over  the  years.  We  should 
add  "crullible  newsmen."  as  well. 
But  it  all  jroes  to  prove  that  a 
well-planned  hoax  will  lie  ac¬ 
cepted.  They  yo  down  in  history 
as  "newspaper  h.oaxes"  althouph 
fither  meilia  are  taken  in  also. 

.Most  of  them  are  yood  clean 
fun  in  which  nobody  yets  hurt 
and  everyliody  yets  a  lauyh  when 
the  truth  comes  out.  Such  was 
the  story  that  came  out  of  Wash- 
itiyton,  oriyinatiny  on  official 
stationery  (>f  the  Health  Division 
of  the  Federal  Housiny  .Admin¬ 
istration.  warniny  that  youny 
women  are  in  danyer  of  develop- 
iny  fat  ley.^;  by  weariny  mini¬ 
skirts  a!id  exposiny  their  leys 
to  extremely  cold  weather.  The 
"bulletin"  from  the  department 
even  went  inti>  clinical  detail 
about  how  fatty  tissue  builds  up 
as  a  protection  in  cold  weather. 

The  explanation  as  well  as  the 
bulletin  turned  out  to  be  phoney 
and  at  least  one  Washinytonian 
could  chortle  at  a  well-turned 
(•ractical  joke. 

Not  .such  "yood  clean  fun"  was 
the  .story  out  of  Harrisbury,  Pa., 
almut  the  six  students  perma¬ 
nently  blinded  by  lookiny  at  the 
sun  after  takiny  LSD.  .Appar¬ 
ently  tile  story  was  concocted  to 
friyhteti  people  away  from  usiny 
the  druy.  and  miyht  have  been 
.successful,  but  newsmen  dis¬ 
covered  it  was  a  fabrication 
after  it  had  been  used  widely. 

E&P  is  not  immune  to  such 
attempts  even  involviny  adver- 
tisiny.  In  mid-Dwember  our  clas¬ 
sified  department  accepted  and 
ran  this  ad:  “The  more  the  mer¬ 
rier — Entire  12-man  copy  desk 
of  IPP.nott  p.m.  will  move  en 
mas.se  to  your  community.  Over¬ 
come  by  staynation.  Seek  chal- 
lenyiny  opportunity.  'I'otal  (f! 
years  experience.  Fine  chance  to 
acijuire  a  thorouyh,  creative 
copy  desk  all  at  once."  It  was 
followed  by  an  E&P  box  num- 
Ih'I-. 

The  ad  was  received  pre-paid 
with  a  postal  money  order.  \\*hen 
rejilies  from  interested  editors 
and  publishers  started  oominy  in 
the  man  whose  name  was  at¬ 
tached  to  the  order  was  tele¬ 
phoned  lony-distance  to  .see 
where  they  should  lie  sent  and  he 
di.sclaimed  any  knowledye  of  it. 
One  editor  whose  cojiy  desk  was 


find  out  if  it  was  his  staff 
lookiny  around.  It  wasn't. 

To  this  day  we  don’t  know 
who  paid  $11.30  for  the  joke, 
and  we  don’t  exactly  know  what 
the  joke  was.  but  at  least  some 
••(litors  and  publishers  will  know 
why  they  never  received  a  re¬ 
sponse  to  their  inquiry. 

*  4.  ♦ 

Hack  in  the  ’30s  when  Wall 
Street  was  in  the  doldrums  a 
yroup  of  youny  stock  brokers 
icith  nothiny  better  to  do  plot¬ 
ted  a  hoax  ayainst  N’.'w  York 
newspapers  that  will  yo  down  in 
history  a.s  one  of  the  liest. 

They  created  a  ficticious  foot¬ 
ball  team  at  a  fictitious  colleye 
and  every  Saturday  duiiny  the 
Fall  they  phoned  in  the  results 
of  a  fictitious  football  yame  even 
to  the  names  of  the  fictitious 
players  which  was  dutifully  car¬ 
ried  on  Sunday. 

It  miyht  have  yon<‘  on  forever 
except  the  end  of  the  football 
season  was  appmacdiiny  and  the 
fi<'titious  colleye  team  beyan  ap- 
peariny  in  the  ranks  of  the  un¬ 
tied  and  undefeated.  We  can’t 
recall  whether  the  perpetrators 
were  cauyht  <ir  confessed  liefore- 
hand  but  they  had  a  lot  of  fun. 

.Almost  every  new.spaper  has 
been  trapped  at  one  time  or  an¬ 
other  by  the  phoney  obituary. 
For  some  reason,  it  always 
.seems  like  yreat  fun  to  someone, 
usually  younysters,  to  submit  a 
false  death  notice  to  a  news¬ 
paper  alKiut  the  most  prominent 
man  in  town. 

Hut  it  takes  real  imayination 
to  create  a  hoax  that  is  pub¬ 
lished  all  over  the  country.  One 
of  tho.se  came  out  of  New  Eny- 
land  a  number  of  years  ayo 
when  the  automobile  industry 
inti-oduced  tin-  fluid  drive  an<l 
the  automatic  transmi.ssion. 

Some  overworked,  or  jierhaps 
underworked,  deskman  put  a 
.storx'  on  tin-  press  association 
wires  about  a  man  who  "came 
to"  in  the  hospital  after  an  auto¬ 
mobile  accident.  It  seems  he  was 
stalled  on  a  major  hiyhway  and 
another  driver,  a  woman,  asked 
if  she  could  yive  him  a  push  to 
yet  started.  He  explained  that 
he  had  one  of  tho.se  new-fanyled 
transmissions  and  she  had  to 
yet  him  yoiny  alniut  Id  miles 
an  hour  before  it  would  do  any 
yood.  She  ayreed  and  backed  her 
car  up  and  the  la.st  thiny  he 
rememltered  was  lookiny  in  the 
rear  view  mirror  and  .seeiny  her 


cominy  at  him  at  10  miles  per  many  of  them  believed  it.  Hut  it 
hour.  Lots  of  people  yot  a  lauyh  was  in  the  classic  definition  of  a 
out  of  that.  We  don’t  think  hoax. 


Publishers  Believe  ABA 
Will  Delay  Reardon  Vote 


Cou’MBt  s,  Ohio 

Numerous  members  of  the 
House  of  Deleyates  of  the 
.American  Bar  .Association  in 
several  states  have  decided  to 
support  a  movement  for  post¬ 
ponement  of  action  on  the  Rear¬ 
don  Committee  free  jires.s-fair 
trial  report. 

This  was  reported  here  last 
week  to  the  Ohio  Newspaper 
.Association  by  William  H.  Dick¬ 
inson.  manayiny  editor  of  the 
Pliilddclpliin  fiulletiu,  who  took 
part  in  a  panel  discussion  of 
the  Reardon  report  and  its 
ramifications. 

The  .AB.A  House  of  Deleyatc-s 
is  scheduled  to  consider  the 
Reardon  report  at  its  meetinys 
slaitiny  Feb.  !!•  in  Chicayo. 

(There’s  a  better  than  even 
chance  that  the  Bar  will  vote 
to  postpone  action,  said  Stan¬ 
ford  Smith,  yeneral  manayer  of 
the  .American  Newspaper  Pub¬ 
lishers  .Association,  on  his  re- 
tum  from  a  meetiny  of  the 
hoard  of  directors  in  Hawaii. 
He  said  media  ynnips  will  make 
a  unified  jire.sentation  ;it  Chi¬ 
cayo  and  the  siiokesman  for 
.ANP.A  will  be  D.  'I'ennant 
Bryan,  publisher  of  the  Hirh- 
Dwnd  (Va.)  Tinn‘s-l>Lviiiitrh 
and  .Vc//'.'-  LcmJt  r.) 

Eiyht  media  oi-yanizations 
have  uryed  that  action  on  the 
report  be  postponed  for  a  year. 
Thev  have  pointed  out  that  with 
a  .^l.Mi.Odi)  contribution  from 
i!ie  Rols-rt  R.  McCormick  Char¬ 
itable  Trust,  research  is  beiny 
undei'taken  to  measure  the 
elfects  of  pri--trial  crime  news 
on  prospective  jurors. 

"It  i.s,  I  think,  the  feiwent 
wish  of  the  natioii’s  press  that 
the  deleyates  will  ])ostf)one  def¬ 


inite  action,  to  permit  this  sur¬ 
vey  to  be  completed  and  its 
results  made  public,  whatever 
they  may  be,”  Dickin.son  .said. 

Ucstriclions  Not  W  ise 

“We  must  hope  that,  yiven 
time,  it  will  become  evident  that 
such  restrictions  upon  the  sour¬ 
ces  of  news  as  the  Rt-ardon  re¬ 
port  proposes  are  not  necessary 
— indeed,  are  not  -wnse.” 

Dickinson  asserted  that  nio.st 
defense  lawyers  have  iynored 
their  ‘  alleyed  l  ole  as  ofticers  of| 
the  court,  seekiny  really  fail- 
trials.” 

He  insisted  that  fair  trial  it 
not  the  issue. 

“The  issue.”  he  said,  “is  fren 
press  and  public  trial  and  with¬ 
out  a  free  press  there  is  most 
unlikely  to  lie  the  ‘speedy  and 
public  trial’  the  Sixth  .Amend¬ 
ment  yuarantees.” 

Francis  W.  Dale,  publisher  of 
the  ('i)ifivvnti  Kitqnircr  and  a  I 
lawyer,  characterized  the  Rear  j/ 
don  report  as  “.sadly  lacking 
substantiation  of  the  conclusion? 
reached.”  ^ 

Earl  F.  Morris.  itr»*sident  of 
the  .American  Bar  .Association, 
said  there  is  yreat  misundor- 
standiny  of  what  the  report  i? 
and  what  it  does  not  say. 

Specifically,  he  said,  it  dor? 
not  impo.se  any  media  restric¬ 
tions  althouyh  it  says  it  would 
be  helpful  if  the  media  se; 
yaidelines  a.s  a  few  have  with 
limitations. 

He  denied  that  the  report  e.x- 
tends  the  use  of  contempt 
powers  and  said  that  rathe: 
than  imposiny  any  restriction^ 
on  media  repiortiny  of  crime  i’ 
does  yuard  ayainst  corruptness 
of  judyes  and  public  officials. 


Everything  in  Baltimore  revolves  around  The  Sun 


•  •  •  that^s  why  Baltimore 
Department  Stores  place 
72%  o£  their  newspaper 
advertising  in  The  Sunpapers! 


THE  SUNPAPERS 


MORNING 


EVENING 


SUNDAY 


National  Representatives;  Cresmer,  Woodward,  O'Mara  A  Ormsbtt 
New  York.  San  Francrsco.  Los  Angeles.  Chicago.  Detroit.  Atlanta.  Philadelphia.  Minneapot'i 
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What  else  will 

swiftapeiia 

besides  increase  slug 
production  33V3%, 
reduce  composing 
room  costs,  eliminate 
loose  and  tight  lines 
and  solve  operator 
training  problems? 


you  a  better 
looking  paper 


# 


Swiftape  is  the  new  Ludlow  computing/memory  keyboard  that  oe-  | 
livers  perfectly  justified  6, 7,  or  8  level  tape  to  hot  metal  linecasters 
or  photo-typesetting  equipment.  It’s  the  first  practical  answer  to  ; 
the  need  for  a  simple,  easily  operated  tape  keyboard  that  provides  I 
typographic  quality  control  plus  the  speed  and  economy  of  perfectly  , ! 
justified  tape.  j 

HERE’S  WHAT  SWiftBpe^  OFFERS:  j 

■  INCREASED  PRODUCTION  —  at  least  33V]%  more  useable  lines 
because  Swiftape  automates  alt  predictable  linecaster  operating  codes 
Operators  automatically  produce  more  lineage  without  increased  effort 
Swiftape  produces  hard  copy... the  operator  never  loses  his  place  and 
never  has  to  read  punched  tape  for  errors.  Make-up  men  find  they  can  I 
railroad  Swiftape  slugs  because  no  tape  is  punched  until  the  line  is  right 

■  IMPROVED  TYPOGRAPHIC  CONTROL- Swiftape  lets  you  select 
precise  spaceband  expansion  to  obtain  the  exact  word  spacing  you  want,  i 
Pre-selected  spaceband  expansion  eliminates  line-by-line  operator  deci-  > 
sions  —  another  production  booster. 

■  NO  LOOSE  OR  TIGHT  LINES  -  Ludlow  guarantees  that  Swiftape 
will  never  send  a  loose  or  tight  line.  Every  line  is  perfectly  justified  - 
automatically  —  to  the  pre-programmed  word  spacing  you  select.  | 

•  FASTEST  ERROR  CORRECTION  -  Touching  a  key  eliminates  an 
incorrectly  typed  character,  word,  or  line.  Exact  mat  width  is  subtracted 
electronically  from  Swiftape  memory. 

■  EASY  TO  OPERATE  -  Operators  can  be  trained  in  days  instead  of 
months.  Swiftape’s  typewriter  keyboard  permits  any  good  typist  to  pro¬ 
duce  500  or  more  lines  per  hour  with  a  few  weeks’  practice. 

•  EASY  TO  CHECK  SWIFTAPE  ADVANTAGES-Let  Ludlow  make 
a  no  obligation  tape  check  of  your  composing  room.  We’ll  provide  facts 
and  figures  to  show  how  much  Swiftape  can  do  for  you  Fill  in  and  mail 
the  coupon  today. 


LUDLOW 

TYPOGRAPH  COMPANY 

2032  Clybourn  Avenue.  Chicago.  Illinois  60614 


frintcil  in 


The  Sounds, 
The  Smells, 
The  Feel- 
OfWar 


staff  writer  Don  Tate,  reporting  for 
Scripps-Howard  readers  from  the  bat¬ 
tlefields  of  Vietnam,  records  the  sounds 
and  smells  and  the  feel— as  well  as  the 
grim  facts— of  war. 

Under  artillery  attack  at  Con  Thien 
he  dived  into  a  slimy  bunker  with  a 
group  of  Marines,  “popping  sweat, 
kneecap  to  kneecap,  pressed  into  the 
cold  mud.” 

With  paratroopers  from  Iowa  and 
Virginia  and  Oregon  one  night  he  got 
up  from  his  “one-man  trench  that  was 
too  much  like  a  grave”  to  talk  to  the 
top-kick  who  didn’t  “spook  easily”— a 
veteran  who  could  distinguish  the  cali¬ 
ber  of  distant  gunfire  “the  way  a  con¬ 
ductor  would  pick  apart  the  sounds  of 
an  orchestra.” 

Sitting  atop  an  ammunition  box  in 
an  attack  helicopter,  he  tells  how  the 
young  machine  gunner’s  “harness  stif¬ 
fens  as  he  half  hangs  out  the  door,  fir¬ 
ing  away,  gun  jumping  all  over  his 
shoulder,  hot  brass  flying  back.” 

He  writes  of  the  baby-faced  para- 
troop  lieutenant  he  found  after  battle, 
“his  eyes  and  mouth  wide  open  as 
though  he  had  died  shouting,”  Of  the 
smell  of  Saigon  which  “gets  all  over 
you  and  no  wondrous  new  intensified 
detergent  is  likely  ever  to  get  it  off.” 

Tate,  37,  had  been  reporting  for  the 
Memphis  Press-Scimitar,  a  Scripps- 
Howard  newspaper,  for  seven  years 
when  he  got  the  Vietnam  assignment 
he  had  long  wanted. 

Tate  lists  among  his 

«  preferences  “hot  weather, 
cold  beer  and  a  good  story 
to  write.”  In  Vietnam, 
two  of  these  are  readily 
at  hand,  one  is  chancy. 


Don  Tate:  Scripps-Howard’s  man  in  Vietnam. 


SCRIPPS-HOWARD  NEWSPAPERS 
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